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Flint Small Business Initiative 
Cohort Class Training:  A total of 8- 12 classes to help
understand business basics and develop a business
plan.

Technical Assistance: Provide one-on-one technical
assistance to class participants during training and
post-graduation.

Procurement Assistance: Get help with rent, inventory,
deposits, or other professional services to get your
business started.

Business Registrations: Assistance updating or filing
for an LLC.

http://www.bpcs.biz/










































































CRYSTAL
NICKSON

WARREN
GALLOWAY

JR.

JENNIFER
MOON

MERRIE
COBURN

V
I

R
T

U
A

L
 
S

M
A

L
L

 
B

U
S

I
N

E
S

S
S

P
E

E
D

 
D

A
T

I
N

G
 
8

.
2

.
2

0
2

5

KNOW BEFORE YOU SIGN

YOUR PERSONAL AND BUSINESS CREDIT

Meet with Merrie to learn the ‘best practices” in site selection,
ordinances, permits, licensing, and commercial tenant
challenges.  Merrie owns the Michigan Municipal Consultants.
Merrie has decades of experience in municipal matters and
economic development.

Meet “Coach Crystal,” known in the State of Michigan as the
credit whisperer!  Crystal runs and operates a credit solutions
firm designed to reduce financial trauma for individuals and
small business owners.   

ACCESSS TO CAPITAL

THE ART OF THE DEAL

Meet Warren, the founder of the National Microloan
Conference, who has supported thousands of Michigan-based
businesses with funding for more than 3 decades.  He’s here to
help you learn how to successfully apply for funding, access
capital, and capital stacking. 

Meet Jenn, an established Loan Officer in Michigan with more
than a decade of lending experience, serving the small
business community and helping them get the capital they
deserve.  She’ll focus on who’s the right lender for you, how to
structure your package, and how loans are assessed.

Join Us, It’s Free!
10:30 AM- 12:00 PM

Register Today to Participate

REGISTER IN ADVANCE TO HOLD YOUR SPACE!

https://us06web.zoom.us/meeting/register/9E1vv0DtRSyqUD1Gw3Rw5A


Training, Funding, and
Mentorship

How to Secure Funding

L3C (Low-Profit Limited
 Liability Company)

Business Clarity Class

Free for Flint residents who meet HUD
income guidelines.  Not in Flint? Call for
details.  Participants can register for
more than one class, and classes start
in April.

Class conducted by a former
banker and microlender detailing
how to submit a winning packet

Learn how to structure Low-profit
business design made for those with
community first rather than profits

Refining business models, defining
value propositions, and identifying
realistic growth opportunities aligned
with the client’s goals and capacity.

Limited to 12 participants  per program.

flint@bpcs.biz

+313-265-3062

502 Church Street, Flint, MI  48502

April 11-
May 23, 2026

10 AM

April 11-
May 23, 2026

12:30 PM

June 6- 
June 27, 

2026
10 AM



BUSINESS CLASSES

Business Clarity Class

30K OR LESS

Business Capital

 Business Series based on the current
business stage

Classes starting on April 11 , each Class will have 4-6 in-
person sessions

th

Ideation, Business Clarity & Strategy, Offer & Revenue
Development, Operations & Systems Support and Partnership
& Market Access 

Mission- Focused Small Business Training/L3C Small
Business Designation Program Overview (Summary) 

Learn How to Get Your Loan Approved

Best Practices Consulting Services
502 Church Street Floor 2 Flint, MI 48502
(313) 265-3062 
www.bpcs.biz

HOSTED BY:

Additionally: Business Speed Dating, including Legal, Credit, and Marketing



BUSINESS
CLARITY
Business Clarity & Strategy 
Refining business models, defining value propositions,
and identifying realistic growth opportunities aligned
with the client’s goals and capacity. 
Offer & Revenue Development 
Turning skills, ideas, or programs into clear, market-
ready services or products with sustainable pricing
and delivery plans. 
Operations & Systems Support 
Improving workflows, tools, and processes so
businesses can operate efficiently and responsibly. 
Partnership & Market Access 
Supporting collaborations, vendor matching, retail
placement strategies, and community-based market
opportunities.  

CONTACT US
313-265-3062

 April 11th -May 23rd (6 Sessions)

www.bpcs.biz
502 Church Street Floor 2 Flint, MI 48502
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Micro Flint
Workshops:  A total of 12 workshops -targeting small
businesses. (see calendar of events)

Technical Assistance: Provide one-on-one technical
assistance to entrepreneurs.

Business Plan Development: Help businesses develop
or refine their business plans and help them complete
their loan application. 

Loan Application and Funding Support
 

http://www.bpcs.biz/




























CONTRACTOR
BID

WWW.BPCS.BIZ

CALLING

ALL LOCAL
c o n t r a c t o r S REGISTER now!

Planning
Build
Electrical
Painting
Drywall



EVENING HOURS
 CALL CENTER

Program Support

Referrals, State, Federal and local
resources

Every Wednesday from 

5:00-7:00pm

OUR SERVICES INCLUDE:

www.bpcs.biz

Best Practices
Consulting Services

Scheduling meetings with our team

Grants & Loan Support

(313) 265-3062
Ext 4

Contact Us

https://bestpracticesconsultingservices.com/
http://www.bpcs.biz/


ttHOW TO COMPLETE A
LOAN APPLICATION

HOW TO APPLY
FOR A LOAN?

CONTACT US!

Check Your Eligibility

Presented by: 
Warren Galloway
National Microloan Conference

June 11  2025 @6:00PMth

+1 313-265-3062
www.bpcs.biz

Submit Your Application

B E S T  P R A C T I C E S  C O N S U L T I N G  S E R V I C E S

Get Approved & Receive
Funds

Need to learn the ins and outs
of how to properly complete a
loan application and improve
your chances of success? How
to apply and get the funds you
need?

Hybrid: 11189 Shook Rd, Romulus, MI
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PROGRAM

Innovate
Michigan!
2025 Co-Learning 

Plan Series

Laura Sigmon
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OBSERVATIONS: NATIONAL AND LOCAL 

In the City of Flint there have been multiple attempts to support the small business community 

via the former Procurement Technical Assistance Centers (PTAC) program, now known as the 

APEX Accelerator. The great majority of the small business community has been unsuccessful in 

obtaining government contracts.  

The BuyFlint Initiative is an attempt to strengthen procurement connections between local 

businesses and large institutions with the hopeful intent to foster job creation, economic 

mobility, and community resilience. In Michigan’s distressed regions, like Flint and Genesee 

County, such initiatives reduce economic leakage, allowing local dollars to circulate within the 

community and empowering households through new opportunities. 

The National League of Cities (NLC) champions the need to revisit procurement as an economic 

stabilizer. More than $1.9 trillion dollars have been spent on direct government expenditures 

while $1.7 trillion has been spent on government purchasing from the states. 

Since 2020, there has been a significant interest in procurement as an economic development 

tool beyond the traditional SAM.GOV placements.  The NLC says that local leaders can help 

small businesses access procurement contracts. 

In January 2023, Aspen Institute published an article outlining how the procurement economy 

can be a catalyst as a path to equity and small business growth. The article illustrates how cities 

can make structural reform to create new opportunities for the small business community and 

remove barriers that are fragmented. 

There is truly a collective sigh of relief from the small business community when we see 

initiatives like the Small Business First program spearheaded by the University of California. 

The program offers contract opportunities for small businesses between $10,000 and 

$250,000.00. 

JP Morgan Chase & Co. presented via their Policy Center their approach to “Lifting Barriers to 

Small Business Participation in Procurement in 2023.  In this six page brief, the document 

outlines both government and private enterprises with procurement opportunities for small 

business participation. 

Here in Michigan, there are a number of procurement focused programs like the Procurement 

Readiness Program in Lansing. In Detroit, we have the BuyDetroit program in its fifth year; as 

well as the Metro Detroit Airport Small Business Enterprise (SBE).  The Lansing Chamber is 

also participating: Lansing Chamber: Procurement Opportunities. 

Jackson has a similar offering and now the City of Flint is launching this pilot in collaboration 

with Best Practices Consulting Services, and the County’s Economic Development Corporation 

with funding support from the MSU REI Center. 

https://www.nlc.org/article/2024/06/18/empowering-local-economies-leveraging-small-businesses-in-public-procurement/
https://www.aspeninstitute.org/blog-posts/the-procurement-economy-as-a-path-to-equity-and-small-business-growth/
https://www.ucop.edu/procurement-services/for-ucstaff/small-business-first/index.html
https://www.jpmorganchase.com/content/dam/jpmc/jpmorgan-chase-and-co/documents/lifting-barriers-to-small-business-participation-in-procurement-brief.pdf
https://www.purelansing.com/grow-your-business/leap-programs/procurement-readiness-program/
https://www.purelansing.com/grow-your-business/leap-programs/procurement-readiness-program/
https://metroairport.com/business/doing-business-wcaa/small-business-enterprise-sbe
https://www.lansingchamber.org/2025/10/07/2025-supplier-resource-summit-to-connect-small-businesses-with-public-procurement-opportunities/
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BUYFLINT PROGRAM INTRODUCTION 

The BuyFlint Initiative was created to build a sustainable pipeline connecting large corporations 

operating in Flint, Genesee County, and across Michigan with local small businesses. The 

initiative aimed to identify and engage a diverse spectrum of enterprises — from single-member 

and micro-scale businesses to long-standing firms, seasonal operators, and underperforming 

microentrepreneurs — with the goal of providing targeted capacity-building and procurement 

support. 

Through strategic mapping and intentional engagement, the BuyFlint Initiative sought to 

strengthen the local supply chain, promote economic stability, and enhance regional resilience. 

The program’s framework was modeled after a previously successful local procurement initiative 

in Detroit and, at its inception, appeared to be a model that could be easily replicated. 

The original design anticipated participation from 100 to 160 diverse businesses pursuing 

procurement opportunities. While early outreach generated initial traction, it became evident that 

few of the active participants were businesses based within the City of Flint itself. To ensure the 

program remained authentically Flint-focused and compliant with its intended design, 

onboarding of participants from outside the city was temporarily delayed. 

The following objectives were the guide deployed to support our efforts: 

OBJECTIVES 

1. Identify and Map Local Businesses: Develop a comprehensive map categorizing 

businesses into the following segments: 

o Single-member and microscopic enterprises. 

o Active but financially depressed microentrepreneurs. 

o Long-standing businesses with established track records. 

o Seasonal operations that align with corporate needs. 

2. Capacity Building and Technical Assistance: Enhance business readiness to meet 

procurement requirements through workshops, mentorship, and resource development. 

3. Create and Launch BuyFlint Directory: Design a centralized, interactive directory of 

local suppliers to facilitate connections with large corporations and public institutions. 

4. Promote Procurement Opportunities: Establish mechanisms for corporations to source 

goods locally, incorporating incentive structures and feedback loops for continuous 

improvement. 

PLAN COMPONENTS 

• Data Collection: Utilize existing databases (e.g., CDBG-funded microbusiness data, 

Chamber of Commerce directories) and conduct targeted outreach to identify businesses 

in each category. 
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• Business Segmentation: Categorize businesses based on size, revenue, capacity, and 

operational stability. 

• Geographic Visualization: Use GIS tools to create a visual map highlighting business 

clusters, focusing on areas with concentrated opportunity zone tracts. 

CAPACITY BUILDING AND TECHNICAL ASSISTANCE  

Approach 

• Workshops and Training: Offer sessions on procurement readiness, compliance, and 

scaling operations to meet corporate demand. 

• Tailored Support: Provide one-on-one mentorship for active depressed 

microentrepreneurs and single-member businesses. 

• Resource Development: Create guides and toolkits on navigating procurement processes 

and building resilience. 

The following illustration highlights our intentions: 
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THROUGH PROCUREMENT 

BASELINE NEEDS 

Procurement from a Buyer’s perspective is generally looked at as a line-item expense in a 

budget. Working with this assumption, we had a simple approach to establish the floor for entry 

suppliers at $50,000.00. We also used the same theory for corporations within the county for the 

suppliers. Some of the agencies that we spoke with communicated that $50,000.00 may represent 

less than an annual spend, and that this 

depending on the category.  

amount might better represent a quarterly expenditure 

PROCUREMENT EXPECTATIONS 

A simplified intake form was designed to allow the reviewer a quick glance of the participant’s 

placement. We could easily identify length of business operation, annual revenue achievement, 

frequency of customer/client engagements, and ownership.  During the live interview process, 

the evaluator analyzes the candidate beyond just the basics collected on the intake form, to gauge 

the candidate’s access to trade lines which will then be scored and matched for a Buyer’s 

procurement opportunity.  The candidate will also need a historical record that outlines their 

customer base and sales cycles as a benchmark for past performance. During the review process, 

the Assessment Team would investigate their labor support, equipment, facilities, their financial 

position, and their overall capacity to deliver their core offering within industry standards. 

CAPACITY AND FITNESS 

Mid-way through the outreach cycle, 29 Flint-based applicants registered to participate in the 

procurement program. None of which were in a position to procure or supply contracts greater 

than $50,000.00 due to their annual sales reports, lack of credit profiles, and limited access to 

capital. The Seller’s ranged from food-based retail, professional services, janitorial, construction, 

educational resources, to architecture design. See the next page for the supplier makeup. 

 

With this mismatch between the Buyer’s and Suppliers, the program will not gain positive 

traction as presented. The current participant engagement fails to meet the matchmaking 

intentions presented to potential buyers. See Table 1 on page 7. 
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Table 1.  Current participant engagement fails to meet the matchmaking intentions presented to potential 

buyers 
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LESSONS LEARNED 

We learned that procurement and the process is not exactly uniform over various municipalities, 

governmental agencies and departments. In August 2024, Best Practices Consulting Services 

hosted a “Meet the Supplier,” engagement for Western Wayne County buyers and we were 

woefully surprised by the buyer responses. Nearly all of the buyers (38 of 83 replied) were 

uninterested in meeting new suppliers. We also learned that some of the buyers can purchase up 

to $50,000.00 per budget line item without a public solicitation notice while others need an RFP 

regardless of the cost to purchase. This was great news until we read the declination notes which 

read in summary: they did not want unsolicited calls or emails from small businesses for which 

no current demand existed. Some mentioned they worked hard to have their suppliers vetted, and 

they were not interested in expanding the pool. 

To mitigate this issue in Genesee County, we leaned on Tyler Bailey, Deputy Director of Small 

Business Services for the City of Flint. Not only is he aware of the various innerworkings in the 

city, but he’s also quite knowledgeable about the key buyers in the local hospitals, foundations, 

colleges, and other targets.  

With Tyler handling the Buyer connections, our expectation was to secure at least 20-30 buyers, 

with varying degrees of procurement needs. Some one-time purchases, while others were to be 

contractual with a minimum of one-year contract. This seemed a realistic starting point. We felt 

empowered to begin our buyer outreach. This became our ask: What are you buying soon that 

the small business community can support?  Figure 2 illustrates a few of our findings from 

buyers based on 2024 data. 

In our naivete we began early on reaching out to decision-makers in government departments 

who controlled or managed their budgets and procurement needs. The responses were mixed as 

several suggested reviewing closed bids that were previously posted through various RFP’s 

(request for proposals).   

Figure 2. Findings from 

buyers based on 2024 

data. 

Only about three or four 

departments were 

willing to share their 

upcoming unmet needs 

and based on the 

supplier intakes at this 

time, we had zero 

participants fit to 

participate. While we 
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continued to market the BuyFlint program as a small business growth initiative, we never 

changed the marketing to reflect participants who were more system aligned. Based on the 

participant data; we were pooling the traditional pop-up participants, some established retails but 

not the candidate who could secure a modest procurement contract.   

Our average participant after 27 days of marketing were best fit for start-up pop-ups with the 

exception of 3 possible participants who were either a food establishment, professional service, 

or another retail offering. 

With this new insight, we began direct marketing to janitorial and other services like lawn care 

and facility maintenance due to the information we received from the government departments 

and agencies.  The intent is to identify Business to Business (B2B) and Business to Government 

(B2G) connections. 

Our team realized shortly after this initial discovery that we needed to expand our focus on 

potential buyers to better match who we naturally attracted as suppliers. We decided that 

soliciting participants who are fit for lawn and facility maintenance could not be our core but an 

augmented segment of suppliers. 

While we continued our outreach to both the buyers and sellers, we had to go back to review our 

true intent, which was to promote small business growth through procurement.  To support this 

varied group of suppliers who range from early-stage startups to second-stage businesses we 

needed a diversified procurement approach.  
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VIII. Client & Market Readiness 

 

BUYFLINT REBOOT 

 

In July, the phones were ringing with inquiries about the BuyFlint program!  It was great to hear 

that our marketing efforts were paying off. We created paid Facebook ads, shared all the 

marketing with the MicroFlint Ecosystem partners, submitted a press release with details 

pertaining to the BuyFlint program, and after nearly five weeks, the registration is growing by 

eight new applicants weekly. 

Based on this new information and upon review of the applicants in the pipeline, a few 

participants were revenue fit for volume buyers, but their business designation as retail did not 

immediately fit the buyer demand. We also had a few applicants who were not exactly startups; 

they had historical financials, strong supply chain support and sales that were close to $30-35K 

annually. However, the great majority of the applicants were still at a very early stage, with no 

sales or sales of less than $5,000.00 annually. 

Figure 3 illustrates the project adjustments and with this enlightenment, we decided to create 

groups of participants to streamline their capacity, visibility, and participation status and 

expectation. This will allow us to present the participants in a manner that will more likely lead 

to increased sales. 

Figure 3. Project adjustments based on surveillance and findings. 
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There will be three individual public event-like engagements: one for those who are scored RED 

who represent participants who are early-stage. The second: YELLOW, who are transactional 

with the minimum financial systems and supply chain support. Lastly, GREEN, who represent 

capacity fit participants. 

With the program modifications, nearly every participant now can participate in a more 

meaningful way. This adjustment also improves the quality of buyer and seller engagements.  

For the August Meet-N-Greet, we met with the RED participants and redirected them based on 

our findings. For those in need of training, the applications closed September 25, 2025.  For 

those who could benefit from the various workshops, they were added to the listserv for self-

selection. There are more than 30 scheduled workshops throughout the year covering supply 

chain engagements, funding, labor via W2 or 

independent contracting, legal structures and bankin

based on how you do business. 

In September, a virtual session was conducted for the

YELLOW participants. This session primarily 

reviewed and explained the assessment process 

including the scoring assigned and associated. 

In October, the vetted and prepared GREEN 

participants will have their profiles updated for the 

directory with the intention to match them with 

identified procurement opportunities. In November, 

before the holiday there will be an “all participants” 

gathering that will serve as a collective “Meet-N-Greet,” as well as a show and tell for 

opportunities identified during this pilot program. 

During this collective gathering there will be break-out sessions where the facilitator will walk 

through active RFPs with the intent to review how to approach the bid, score the bid, and the 

debriefing process. We also hope to have a few unmet unpublished opportunities, less than 

30,000.00 in annual value for those able to bid as independent contractors. 

If there are any pending contracts or awards for the GREEN participants, these will be 

announced during the November gathering. 

g 

 

MEETING THEM WHERE THEY ARE 
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CONCLUSION 

 

Without the generous support of the REI grant this program may never have become active. The 

Best Practice Consulting Services (BPCS) labor hours required to support outreach, applicant 

scheduling, application review, and the assessment report total 143. To bring the offering to 

fruition, we leveraged the MicroFlint ecosystem to assist with the outreach. We utilized the small 

business resource team at the City of Flint to help identify new corporate and municipal 

opportunities.  

This work is labor intensive and requires 100% buy-in from the administrators and their teams.  

The program was totally unknown to the small business community as a whole and was often 

confused with the APEX Accelerator offering federal government solicitations. 

BPCS will attempt to continue this work through 2026, as the momentum is gaining support for 

each of the categories on the seller’s side and a few inquiries from potential buyers. 

At the time of this report, we have the following information to share: 

GROUP PARTICIPANTS OPPORTUNITIES OPPORTUNITIES 

SECURED 

RED 24 3: Pop-ups during the 2: BPCS sponsored 

holiday season (2) pop-ups in November 

sponsored by BPCS and December 

YELLOW 8 3: Small dollar None secured as of this 

contracts from two report 

private agencies, one 

opportunity from the 

COF 

GREEN 4 Two Ashley Capital None secured as of this 

opportunities report 

 

This program could be sustained through the City of Flint by serving as a matchmaker for private 

small business opportunities targeting YELLOW and GREEN participants. However, doing so 

would require continuity within the Department of Small Business Services. As of this report, 

several key staff members have departed the department, and such turnover may discourage 

potential buyers due to concerns about accessibility and reliability. 

While similar initiatives have achieved success in urban markets such as Detroit, Lansing, and 

Jackson, it is notable that none of those municipalities administer these programs directly 
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through city government. Instead, they operate them via independent economic development 

support agencies. 

A primary challenge in Flint will be managing access to sellers’ private data responsibly 

ensuring that such information is used exclusively for program purposes and not to enforce tax 

liabilities, code violations, permitting issues, or other regulatory actions. 

Economic development has traditional benchmarks, and a very underutilized tool is procurement.  

If administered properly there is surely the potential to see long-term benefits such as: 

1. Local wealth retention and circulation 

• When cities, counties, universities, or corporations intentionally purchase goods and 

services from local small businesses, more dollars stay within the community. 

• Research shows that each dollar spent locally recirculates 3–5 times through wages, 

reinvestment, and local supply chains, amplifying economic impact. 

2. Supplier diversification and inclusion 

• Procurement can help close racial and gender wealth gaps by prioritizing diverse 

suppliers — including minority-, woman-, and veteran-owned businesses. 

• Setting diversity spend goals or targeted procurement initiatives ensures equitable access 

to contracts and opportunities. 

• This encourages underrepresented businesses to scale and employ locally. 

3. Market access for small businesses 

• Many small firms struggle to access new markets. Procurement provides a stable, 

institutional customer base, allowing them to demonstrate performance capacity, build 

credit, and gain visibility. 

• Once small businesses secure a public or corporate contract, it often leads to expanded 

credibility and private-sector growth. 

4. Capacity-building through procurement readiness 

• Economic development programs can align with procurement by offering “contract 

readiness” technical assistance — training entrepreneurs to meet rfp/rfq requirements, 

manage cash flow, and comply with regulations. 

• Procurement offices can partner with small business support organizations to offer 

mentorship, bonding, and financing assistance. 

5. Cluster development and supply chain localization 

 

 

TAKEAWAYS 
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• Targeted procurement can be used to develop industry clusters (e.g., construction, food 

services, it, janitorial, or logistics). 

• When large buyers intentionally source from local small suppliers within specific sectors, 

they help strengthen entire local supply chains. 

• This fosters resilience by reducing dependency on external vendors. 

6. Procurement as a policy lever 

• Governments and anchor institutions can integrate procurement into economic 

development policy by establishing: 

o Local preference ordinances 

o Set-asides for micro or small businesses 

o Prompt payment policies to improve cash flow 

o Joint venture incentives between primes and small businesses 

• These policies create predictable opportunities for small enterprises. 

7. Encouraging entrepreneurship and job creation 

• As small firms gain contracts, they often need to hire locally and invest in equipment and 

technology. 

• Over time, procurement-driven demand can stimulate new business formation — 

entrepreneurs start businesses to meet recurring local needs. 

8. Measuring and demonstrating impact 

• Procurement can be tracked with economic impact dashboards showing: 

o Percentage of spend with local small businesses 

o Jobs created/retained 

o Tax revenue generated 

o Supply chain diversity metrics 

• These data points help make the case for continued or expanded local procurement 

policies. 

In summary, procurement transforms from a routine purchasing activity into a strategic 

economic development engine when buyers intentionally: 

➢ Localize their supply chains, 

➢ Build small business capacity, and 

➢ Align contracting with community wealth-building goals. 
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The MSU EDA University Center for Regional Economic Innovation
(REI) seeks to identify and develop new economic development tools,
models, policies, and practices to support innovative economic
development, high-growth enterprises, and job creation in distressed
regions across the state. REI is establishing a new economic
development ecosystem to cope with the ever-changing global and
regional dynamics. Through this ecosystem, REI engages innovative
and creative minds which results in new economic development
practices.

The REI University Center was established in 2011 with
support from the U.S. Department of Commerce, Economic
Development Administration, and in collaboration with the
following Michigan State University offices: 
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Office of the Vice President for Research and Innovation 
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REI Announces 2026 Co-Learning Plan Awards
The Regional Economic Innovation (REI) program, with counsel and advice from the
REI Consultative Panel, has announced its 2026 Co-Learning Plan (CLP) awards,
supporting three projects that address economic development challenges facing
Michigan communities.

Co-Learning Plans are designed to spur economic growth in economically
challenged areas by pairing applied research with on-the-ground learning,
community engagement, and cross-sector collaboration.

One of the awarded projects focuses on the challenge of limited connectivity in rural
Michigan. Led by Drs. Chunqi Qian and Fei Sun of Michigan State University,
alongside MSU student Caleb Benninger, the project evaluates whether community
anchor-based Low-Power Wide-Area Network (LPWAN) models can realistically
support intermittent, low-data-rate communication in rural environments where
broadband and cellular service are unreliable or absent. Rural connectivity gaps
continue to constrain the remote delivery of direct care and limit access to timely
support services for older adults and agricultural workers, increasing reliance on in-
person visits and travel-intensive workflows. The project will assess feasibility,
limitations, and practical deployment considerations. By piloting affordable
communication devices in underserved rural communities, the work aims to
strengthen care delivery while laying the groundwork for new employment
opportunities.

Another CLP award focuses on community-centered economic development in
Ecorse, Michigan. Led by Angeline Lawrence, MBA, MUP, AICP, President of
Entrepreneur Exchange Group, LLC, the project examines ecosystem-based
economic development models that prioritize shared ownership, democratic finance,
and long-term community investment, particularly for ALICE (Asset-Limited, Income-
Constrained, Employed) households. Using Ecorse as a case study, the project
explores how tools such as community land trusts, cooperatives, and place-based
investment ecosystems can stabilize small businesses, retain jobs, and build
durable local wealth.

Led by planner Zachary Vega, AICP, the third CLP project focuses on Kalkaska,
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Michigan. The project examines how Community Benefit Agreements and
Community Benefit Ordinances can be adapted for rural contexts. While these tools
have been used infrequently in Michigan and largely in urban areas such as Detroit,
rural communities with lower land costs are increasingly targeted for large-scale
developments, including data centers and other infrastructure-intensive projects.
The project explores how rural communities can use negotiated agreements and
ordinances to ensure that development is balanced by tangible, community-defined
benefits.

Congratulations to the 2026 Awardees!

BUYFLINT Event Held on January 29, 2026

Laura Sigmon, President and CEO, Best Practices Consulting Services

The BuyFlint Initiative received funding
support in 2025 from MSU REI to
strengthen procurement connections
between local micro-businesses and
local nonprofits, government agencies,
and other small businesses. With the
hopeful intent to foster job creation,
economic mobility, and community
resilience.

In Michigan’s distressed regions, like
Flint and Genesee County, such
initiatives reduce economic leakage,
allowing local dollars to circulate within
the community and empowering
households through small dollar
opportunities. The BuyFlint Initiative was
created to build a sustainable pipeline
connecting potential buyers operating in
Flint, Genesee County, and across
Michigan with local small businesses.

On January 29, 2026, Best Practices
Consulting Services hosted a convening
showcasing two program participants:
Daniel Kurin, CEO of Civic OS and
Tiana Harrington, TDH Consulting

Daniel Kurin, CEO of Civic OS, a custom
software designer who caterers to smaller
nonprofits and municipal agencies seeking
capacity building support.
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Services.

The BuyFlint Initiative brought to the
showcase, elected city officials, county
agents, nonprofit leaders, and other
impact worthy representatives.

The average procurement request did
not exceed $10,000.00. This monetary
amount is annualized and is very
palatable as an initial engagement for
both the supplier and buyer.

Tiana Harrington, TDH Consulting
Services, a consultancy supporting the
cosmetology industry with licensing and
recertifications.

Learn more about this 2025 Co-Learning Plan project:
https://reicenter.org/projects/completed-projects/local-technical-assistance/2025-
buyflint-initiative-connecting-local-businesses-to-corporate-procurement-op
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https://www.beengorgeous.com/0101

Headliners

Been Gorgeous has evolved from a
traditional salon into the one-of-a-
kind luxury Mobile Nail Experience!
Our vehicle is a spacious 32 foot
long, newly renovated full-service
salon specializing in nail services
and pedicures. Our clients can
meet us where we are, have us
come to them or even book an on-
site spa party for themselves and
their friends! Shannon Jones and
her team have over 20 years of
experience in the beauty industry
and a passion for creating
gorgeous looks in a clean and
vibrant environment.

Founded
Company Been Gorgeous Nail Salon
Address 11000 W McNichols Rd. STE

323 #1337
Detroit, MI 48221

2012

https://www.beengorgeous.com/


https://www.drinksofessence.com/0202

Headliners

Flint Native | Social Worker | Hospitality Expert | Educator 

Sheena Harrison is the visionary founder of Drinks of Essence
Inc., a trailblazing business specializing in mobile bartending
and confectionery services, and Fruits of Elegance Food
Truck. With a background in Sociology and a Bachelor's
degree from Oakland University, Sheena has a unique blend
of expertise in both social work and hospitality. Her passion
for creating memorable experiences through food and
beverages led her to establish Drinks of Essence in 2015,
which started as a mobile bartending service and
chocolate-covered strawberry business. 

Driven by her love for mixology, Sheena has spent over 17
years perfecting her craft in Michigan’s hospitality industry.
From her early days as a lead bartender to becoming the
owner of Mid-Michigan’s only Bartending School and
Michigan’s Black-Owned Bartending School, Sheena has
become a respected figure in the mixology community. She
is certified in Mixology, Wine, ServSafe Alcohol, and Flair
Bartending, and has received recognition for her
exceptional customer service and bartending expertise. 
Sheena’s accomplishments extend beyond the bar. She has
been honored with a special tribute from the State of
Michigan House of Representatives, nominated for the Art of
Achievement Awards in Genesee County, and recognized as
the only Bartending School in Mid-Michigan. She holds
certifications from the Bartending Academy in Detroit, and
completed a Working Flair Certification course from the
European Bartending School in New York. 

Founded 2015
Company Drinks of Essence
Address 524 Buckham Alley

In 2019, Sheena expanded her vision by establishing Drinks of Essence Bartending School,
where she has since certified and trained over 700 students. She is passionate about
empowering others, believing that education plays a critical role in strengthening communities
and advancing family units. Her teaching philosophy is rooted in offering diverse learning
methods, including hands-on and visual aids, to ensure every student’s success. 
Along with her thriving business, Sheena is an active board member for Friends of the Alley and
the Downtown Small Business Association, continuously contributing to her local community’s
growth. 

Outside of the bar, Sheena loves spending quality time with her two children and enjoys
traveling, finding inspiration in new experiences that enrich both her personal life and
professional endeavors. 
Through her dedication to bartending, food, and education, Sheena Harrison continues to
leave an indelible mark on Michigan's hospitality industry and the future of mixology. 
 

https://www.drinksofessence.com/


https://www.facebook.com/msbellasllc/0303

Food Truck
Vendors

In 2009 I started a nonprofit
organization called Morgan
Taylor’s Pack a Sack where we feed
our homeless community from my
home. We started off giving them
brown bag lunches and personal
care products. We quickly realized
that a hot meal was needed so we
started doing “Sidewalk Buffets.”
We would set up a table on the
sidewalk at Water Street and
Grand traverse Street and invite
anyone who wanted a hot meal to
just show up and eat, no questions
asked. I always had a dream to
have a food truck and in 2016 I
purchased one and we named it
Bella’s Concessions & Catering.

Founded 2016
Company Bella’s Concessions &

Catering

We’re like a diner on wheels. What sets us apart from other food
trucks is that we have a unique way of combining flavors and
incorporating the traditional and non-traditional food and
making it a tasteful experience. What sets us apart from other
food trucks is that our menu caters to everyone. We have
vegetarian meals, traditional All-American, Jamaican, Italian,
Mexican and African dishes. We do breakfast, lunch and dinner.
I am proud of the fact that our community is still supporting us 9
years later. It really feels good to be a Flintstones. We are certified
caterers for so many companies around Flint and Genesee county
and It’s truly a blessing.

https://www.facebook.com/msbellasllc/


Tiffy Wiffy's Good Eats0404

Food Truck
Vendors

Tiffanie Sargent, a lifelong
Flint resident and self-
taught soul food cook, is
passionate about food,
family, and her community.
With years of experience
preparing meals for events,
church functions, and
family gatherings, she
brings heart and hustle to
every plate. 

Founded 2024
Company Tiffy Wiffy’s Good Eats llc

https://www.facebook.com/msbellasllc/https:/www.facebook.com/tiffanie.sargent
https://www.facebook.com/tiffanie.sargent
https://www.facebook.com/msbellasllc/https:/www.facebook.com/tiffanie.sargent


0505

Table Vendors

Body
Krave

Gabrielle Hannah is a devoted
mother, entrepreneur, and
passionate advocate for health,
nutrition, and skincare education
within her community. As the
founder of Body Krave, a clean,
eco-friendly, and plant-based
skincare brand, Gabrielle has
combined her love for nature and
science to create products that
nourish the skin using ingredients
derived straight from the earth.

Her mission goes beyond selling
skincare — Gabrielle is dedicated
to empowering others through
knowledge. She hosts hands-on
workshops and community events
that teach people how to care for
their skin naturally and
sustainably. With a deep-rooted
commitment to wellness,
Gabrielle continues to inspire and
uplift others to embrace self-
care, clean beauty, and
conscious living.

https://Bodykrave.com

Company Body Krave Skincare
Essentials

https://bodykrave.com/


0606

Table Vendors

From an early age, Alberto experienced how
unprocessed trauma could shape a life. At 11,
he watched his father pass away from a heart
attack, an event that left deep emotional
wounds and a lingering sense of
disconnection. Struggling to navigate the
weight of grief, depression, and uncertainty, he
spent years searching for something to bring
him back to himself.

That search led him on a decade-long healing
journey. A pivotal moment came when he
discovered plant medicine, which opened the
door to self-exploration and emotional release.
But he soon realized that true healing wasn’t
about any single tool—it was about deep
integration, empowerment, nervous system
regulation, and reclaiming the wisdom that
already exists within.

B&B
Botanicals

A Michigan native who moved to Flint in 2021,
Alberto has spent over eight years studying
ancient healing modalities and holistic
practices. His work focuses on life coaching,
trauma healing, nervous system regulation,
breathwork, meditation, plant medicine, and
sound healing. His background also includes
herbal product formulation, advocacy, and
community facilitation.

Through his work, Alberto meets people exactly
where they are, offering a grounded and
intuitive approach to healing. His mission is to
help others break free from cycles of trauma,
reconnect with their power, and step into their
fullest expression. Because true healing isn’t
about escaping the past—it’s about reclaiming
your future with intention, courage, and an
open heart.

https://bandbbotanicals.com/

Company B&B Botanicals

https://bandbbotanicals.com/


0707

Table Vendors

April
Williams

April Jackson “The Oil Lady”
presents luxury designer
fragranced perfume oils at an
affordable price. My oils provide
a long blasting fragrance that
maintains a pleasant sent
throughout the day.

I offer handcrafted soap bars,
body, scrubs, and lotions of any
scent that I have available as well
as gift baskets for all occasions.

April Willams-"The Oil Lady"

Company The Oil lady

https://www.facebook.com/april.williams.1238


https://81ohm.com/0808

Kara Dahlberg is the owner and lead massage
therapist at 81Ohm Massage & Co., a wellness-
focused business located in downtown Flint.
With a mission to promote sustainable self-
care, Kara specializes in various forms of
therapeutic and medical massage designed to
enhance the overall well-being of her clients.
Her practice emphasizes not only physical
healing but also long-term self-care strategies
to help clients manage stress, pain, and
enhance their overall health.

For over 12 years, Kara has been dedicated to
helping others through massage therapy. Each
year, she actively seeks out continuing
education opportunities, consistently
enhancing her knowledge and skills. This
commitment to lifelong learning enables her to
provide her clients with the latest techniques
and the best possible care, tailoring her
approach to meet the individual needs of each
person. By continually expanding her expertise,
Kara ensures that her practice remains at the
forefront of therapeutic massage.

Company 81Ohm Massage & Co.
Address 140 E 2  Streetnd

Table Vendors

When Kara is not trying to heal the world, she spends as much time as she can
with her family and dogs. A lover of nature, water, and adventure, you would

not be surprised running into Kara at a nearby mountain bike trail, kayak
launch, or campground.

Her motto in life is now the foundation of our practice:
Be Good Energy

 We will have a table set up with information about what we offer to our
customers in a pamphlet, as well as small products for sale. Additionally, we
will have a giveaway prize for those who sign up for our website. We will offer

clients the option to pre-book appointments at a discounted rate for
attending the event. From 1 - 3 p.m., Chair massage will be available for first-

come, first-served clients at $1 per minute, 15-minute max.

https://81ohm.com/


https://hiveholisticcenter.com/0909

Downtown
Area
Vendors

The Hive is more than a space—it’s a vision, a labor of
love, and a dream turned reality.
For over 13 years, Hunter O’Connor, a Flint native with
an unshakable love for her community, has
dedicated her life to helping others heal. 

Whether through music, handcrafted wellness
products, sacred ceremonies, or intuitive coaching,
her purpose has always been clear—to help people
feel good, inside and out. She always knew she was
meant to create something bigger than herself —a
sanctuary where people could come together to
laugh, dance, play, learn, and heal.
Along the way, she shared her gifts and music across
Flint and Michigan, touching lives through the healing
power of sound and connection. But her dream kept
growing. She envisioned a true community hub, a
place where every person—no matter their
background—could feel seen, supported, and safe. 

With the unwavering support of her husband, Alberto,
and the many helping hands of our incredible
community, The Hive was born.
(Huge shoutout to every beautiful soul who has
contributed to this dream. You are the heartbeat of
The Hive.)

Company Hive Holistic Center

Address 140 E 2  Street, Suite
#100 Flint, MI

nd

We chose the name The Hive because, just like bees, we thrive through
community, collaboration, and care. We believe that healing is not
meant to be done alone—it happens together. Everyone has a unique
gift to share, and when we lift each other up, we create something
truly sweet and sacred.

What’s good for the Hive is good for the Bee. And what’s good for the
Bee is good for the Hive.

If you’re seeking a place to grow, connect, and heal, you belong here. 
Come be a part of something bigger, and let’s build something
beautiful together.

https://hiveholisticcenter.com/


https://100kideas.org/shops-on-saginaw/1010

Downtown
Area
Marketplaces

A consignment style shop that allows entrepreneurs
the opportunity to have a brick-and-mortar location
to sell inventory.

Operated by 100k Ideas!

Company
Shops on Saginaw-
Operated by 
100k Ideas

Address 601 S.Saginaw

Businesses Included:

1:Eleven
Akada Home
aMaizing BookBee
BAU-HŌUSE feat. GoodBoy
Baubles by the Bay
Breads and Threads
Cardinal by Lata
Create and Make Studios
Detroit Muscle
Do Good Things with Friends
Elations Health Tea
Elle Jae Essentials
EZ Awareness Design
Flint City Bucks
Flint Handmade
Flint Institute of Music
Flint Life
Flint Roller Derby
Gansik
Gracious Nyah Shea
Julie Abbott Art
Just Keep Going LLC

Kitty’s Kloset
Kkandles
Lord Laird’s
Metro Celeb
My Bees Nest
Natroil
Not The Cake Lady
Peach Pit Crochet Co.
Queen Netzo Jewelry Co.
R&D Tees
Regina Dunn Art
Rootless Coffee
Roxanne Rhoads- Author
Smith & Stone Studio
The Dirty Hippie Co.
The Roman
Wombman Unspoken

https://100kideas.org/shops-on-saginaw/
https://100kideas.org/
https://1elevenleather.com/
https://m.facebook.com/p/Akada-Home-100080417534880/
https://www.amaizingbookbee.com/
https://bau-house.co/
https://100kideas.org/shops-on-saginaw/
https://100kideas.org/shops-on-saginaw/
https://www.createandmakestudios.com/
https://www.dogoodthingswithfriends.com/
https://www.elationshealthwellness.com/
https://ellejaeessentials.com/
https://ezawareness.com/
https://www.flintcitybucks.com/
https://flinthandmade.org/
https://thefim.org/
https://flint-roller-derby.square.site/
https://issakkandle.com/
https://flintbees.wixsite.com/mbn79
https://www.notthecakelady.com/
https://peach-pit-crochet-co.square.site/
https://www.reginadunnart.com/
https://rootlesscoffee.com/
https://www.etsy.com/shop/smithandstonestudio
https://the-dirty-hippie-company.square.site/
https://theroman.shop/
https://www.wombmanunspoken.com/


Flint Farmers Market1111

Downtown
Area
Marketplaces

Company Flint Farmers
Market

Address 300 E 1  Streetst

We’re a year round public
market with 50+ vendors

inside the building and
more outside. Our market

is neat and clean and
feature several produce

vendors, a great meat
market, poultry, breads

and baked goods, cheese, a
wine shop, an art gallery, a
cafe, middle-eastern and

Mexican groceries, and
many unique gifts.

Photo from MLIVE

https://www.flintfarmersmarket.com/


1
2
3
4
5
6
7
8
9 

Steady Eddy’s Café
Mr. Prince Tacos
Beirut Restaurant & Grocery
Hey Honey
Non-Profit Tables
Atrium SeaƟng Area
d’Vine Wines
DemonstraƟon Kitchen
The Ramsdell Room 

10 Flint Food Works Kitchen East
11 Flint Food Works Kitchen West
12 SOS Ice Cream
13 Restrooms
14 MaMang
15 A Bit of Earth Books &Whimsy
16 Tee’s PlenƟful Salads 
17 810 Tings 
18 J Deans Meat Market
19 Those Nature People 

20 Friends of the Market
21 Art at the Market Gallery
22 Children’s Museum
23 AT Sweets Bakery
24 Charlie’s Smokin’ BBQ
25 BioƟq Skincare
26 Snacky Brown’s Baked Goods 
27
28 McCarron’s Orchard & Bakery
29 Fully Grounded Coffee Co 

Bushels and Peck’s Produce 

30
31 Willow’s Garden Juice Bar
32 Say Cheese! Gourmet Mac-n-Cheese
33 Hearƞelt ReflecƟons GiŌs
34 The Gourmet Apple Cart 

Srodek’s Pierogis 

35
36 Brumley & Bloom Flower Shop 

Lucky Cat Sushi 

37 Bongos Popcorn 
38 Michigan at the Market
39 Cinnamom 

40 MI Great Lakes Fish Co. 
41 Lori’s Clean Cuisine 
42 Steady Eddy’s Veggies
43 Ebony Gemstones 
44 Bagel on the Run! 
45 I Love Pig! Pork Sandwiches & Arepas
46 Sweet Peaces 
47 Brooks Teas 
48 Royalty Taste Granola & Olive Oil 49
Hills Home Cured Cheese 50 Crust, a
Baking Company 51 DuVall’s Hot Dogs
52 Porter’s Orchard and Donuts 53
Stairway to Market Tap 54 Market Tap
(second floor) 

EBT/BRIDGE

Double Up Food Bucks (DUFB)

PrescripƟons for Health

Project Fresh/Senior Fresh 

MAP KEY 
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*map is not to scale 

Market Tap, a Michigan Beer, Wine & Spirits
Pub is located on our second level! 
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SELF-CARESELF-CARE

& CRAWL& CRAWL
EXPERIENCEEXPERIENCE

Best Practices & 
Flint Downtown
Development Authority

Don’t forget to tag your vendors!
  #Flint 

#SelfCareExperience

Hidden Gems
1.Queens Provisions-421 Garland Street
2.Blk Amor- 124 W. 1  StreetSt

3.Rych Candles-522 S. Saginaw
4.Comma Bookstore & Social Hub-132 W 2  Stnd

5.BugPinTatoo Studio
6.Crim Fitness Foundation-452 S Saginaw
7.Paints, Chalices & Hues
8.Eight Ten Nail Bar-555 S. Saginaw, Suite 103

Call/Check these Business for their hours

1313

https://queensofflint.com/
https://blkamor.com/
https://blkamor.com/
https://blkamor.com/
https://www.facebook.com/profile.php?id=61574895722416
https://www.commabookstore.com/
https://l.facebook.com/l.php?u=https%3A%2F%2Fvenue.ink%2F%40bugpin.tattoo%3Ffbclid%3DIwZXh0bgNhZW0CMTAAYnJpZBExaHJmS1REQWlQSnB5MmpsdAEeH2T9kXycFeuzFoa1NSaXRQn_Io04UwRTJHxzlCd8I-8FAH65z5S9unDIGV4_aem_1NZYGsDWAVYoCQqtmGCnDA&h=AT3L7kAtifZozlFamYJFVpwcbfCPNkigr26EJQ4aqqf2gaSnEzklwqbWyO3-yIMFWIR9XN3KUcrrqZBAYEvdGw_c3FFR56ZUIgdVb_LTEj4YFtX-xFtz3rfJoNP_QVFg9alPsjg&__tn__=%2CdR]-R&c[0]=AT0RWBxlgG7kN_7bsl96KFM9Ax7dVjClNY45N3HOnwInUg49HJjUJhVayZB48AqmWTdVD0tZ9lOD6E3BIpc784u-PbS4Tqk0-8giRGf6GMrvVxz5zJt5fYNYnn1BbuxzwCLs-FNK5c_WXX80SMeStiPTeCCsVrYeuSGwGp6vAtwhQwGBi_gQ5YyY4YRxy4i_UMs
https://l.facebook.com/l.php?u=http%3A%2F%2Fwww.crim.org%2F%3Ffbclid%3DIwZXh0bgNhZW0CMTAAYnJpZBExaHJmS1REQWlQSnB5MmpsdAEeb4oN4AFPN98uE8u8keqA6996HurZ6SFLOu_mVDPhbZ-61xwy4rZFQoGjtSU_aem_Km9tVT5kbyqNlPv3SbPhNw&h=AT1CtzYqLWpRuG8Ty_waR662meg46ap6kc_3QmXofllDo6Oc14qEF8Oac7ProvJ-gI_sPW57B0S6oTt2y4t2-AT8nOHB1RZEb9iHouJcMHQ7Fqr3X-p_HuSqqOIuio97QgJ8wFU&__tn__=%2CdR]-R&c[0]=AT0RWBxlgG7kN_7bsl96KFM9Ax7dVjClNY45N3HOnwInUg49HJjUJhVayZB48AqmWTdVD0tZ9lOD6E3BIpc784u-PbS4Tqk0-8giRGf6GMrvVxz5zJt5fYNYnn1BbuxzwCLs-FNK5c_WXX80SMeStiPTeCCsVrYeuSGwGp6vAtwhQwGBi_gQ5YyY4YRxy4i_UMs
https://www.paintschaliceshues.com/#muSCcw
https://www.eighttennailbar.com/


VENDOR SIGN-UP

S E L F - C A R E
E X P E R I E N C E

V E N D O R V‌E‌N‌D‌O‌R‌
S I G N - U P S‌I‌G‌N‌-‌U‌P‌

https://forms.microsoft.com/r/Pmcq0jgNJP


VENDOR SIGN-UP

D O W N T O W N
E X P E R I E N C E

V E N D O R V‌E‌N‌D‌O‌R‌
S I G N - U P S‌I‌G‌N‌-‌U‌P‌

https://forms.microsoft.com/r/89Lty66dX9
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July 10th
10 AM-5 PM

Thank you for your participation!
Don’t forget to tag your vendors!

  #Flint 
#SelfCareExperience





2026 
Convening

MICROBUSINESS
SMALL BUSINESS
COMMUNITY NETWORKING
AND 10 YEAR CELEBRATION

BEST PRACTICES CONSULTING SERVICES



Program
of events.
Are you ready for an exciting day? 
There are three different Flint programs to experience
and learn more about. 

Date: Thursday 29th Jan 2026
Time: 11 am
Dress: Smart casual
Food: Light refreshments
RSVP: before 29th Jan 2026

BUYFLINT

A buyer and Supplier matching program.

Date: Thursday 29th Jan 2026
Time: 1 pm
Dress: Smart casual
Food: Bella’s Concessions and Catering
RSVP: before 29th Jan 2026

MICROFLINT

A collection of vendors and service providers
in Genesee County.

BEST PRACTICES CONSULTING SERVICES



Program
of events.
Continued.

Date: Thursday 29th Jan 2026
Time: 3 pm
Dress: Smart casual
Food: Bella’s Concessions and Catering
RSVP: before 29th Jan 2026

FLINT SMALL BUSINESS INITIATIVE

A community block grant program designed
to support and grow local small businesses.

BEST PRACTICES CONSULTING SERVICES



BuyFlint
With over 30 registered businesses, BUYFLINT is a
marketplace for suppliers and buyers to reach
agreements that provide direct connections to business
owners and their local community. 

DANIEL KURIN-CIVIC OS
Empowering Government & Non-Profits
Civic OS is a low/no-code software platform
that allows government agencies and non-
profit organizations to build and tailor their
own information systems without writing
code.

TIANA HARRINGTON-TDH
CONSULTING
TDH Consulting Services provides
transformative guidance, tools, and
accountability to help salon owners,
barbershop owners, and beauty professionals
operate legally, profitably, and with
confidence.

BEST PRACTICES CONSULTING SERVICES



MicroFlint
An ecosystem partnership specializing in
MicroBusinesses. 
To learn more, check out each EcoSystem partner and
their specialties. 

ECOSYSTEM PARTNERS
Best Practices Consulting Services
100k Ideas
SIPI
Flint Social Club
Factory Two
I’m Building Something Consulting, LLC
University of Michigan-Flint OED
LatinX Technology and Community Center

PRESENTATIONS/TABLING
Shani Womack Enterprises, LLC
Not The Cake Lady 
ChristIn’s Love
Pawpaws Pickles 
Callie P Thang LLC

BEST PRACTICES CONSULTING SERVICES

https://bestpracticesconsultingservices.com/
https://100kideas.org/
https://www.sipi-inc.com/
https://www.facebook.com/Flintsocialclub/
https://factorytwo.org/home
https://www.facebook.com/imbuildingit/
https://www.facebook.com/umflintoed
https://www.facebook.com/latinxflint/
http://www.shaniwomack.com/
https://www.notthecakelady.com/
https://www.notthecakelady.com/
https://pawpawspicklesnthings.com/
https://pawpawspicklesnthings.com/
https://www.facebook.com/profile.php?id=61553392781810


Flint Small
Business
Initiative 
Celebrating 10 years of economic development,
including workshops, technical assistance,
procurement, and economic gardening.

Special thanks to the City of Flint for our long-
standing partnership!

PARTICIPANTS & GRADUATES
Drinks of Essence Inc. 
Organic Infants Clothing LLC
DeTours. INC

BEST PRACTICES CONSULTING SERVICES

https://www.facebook.com/FlintSmallBusiness
https://www.facebook.com/FlintSmallBusiness
https://www.facebook.com/FlintSmallBusiness
https://www.facebook.com/FlintSmallBusiness
https://www.cityofflint.com/
https://www.drinksofessence.com/
https://www.drinksofessence.com/
https://www.facebook.com/profile.php?id=100082825983076
https://www.facebook.com/Detours.inc


Future
Direction.
New Year, new changes.
Find out how we will be adaptable and welcome new
clients into our portfolio. 

MARKETS MANAGER:
CALEB BROWN
Let’s move business forward, while
remembering the community. All of our
programs will continue to provide assets to
those involved. As we expand our service
areas throughout Michigan, we have created
specialty programming for our most
important markets. Learn more about what
we have planned!

BEST PRACTICES CONSULTING SERVICES



So
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BEST PRACTICES CONSULTING SERVICES



Resources
Here are a few resources you may find useful!



Resources
Ecosystem Partner Guideline



Resources
Tradtitional Funding Sources



Resources
Non-traditional Funding Sources



Resources
SBA Fintech and Online only options.



Resources
Here are a few resources you may find useful!



Thank
you.
Thank you for your participation in today’s event!

A special thanks to our clients and community
partners!

DeTours Inc.
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