Work Examples

e Strategy Development
* Project Management
 Content Creation

J MARKETING * Measuring for Success
GROWTH

LEADERSHIP

& SERVICES

Maximize Outreach

AVID
ALLIANCE




Creating Your
Business
Growth

Blueprint

3 strategy sessions for

gaining increased revenue
with your ideal clients
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Using all types of
marketing and
sprinkling in ad spend is
highly recommended.

Marketing Strategy
that has been growing
organizations for
years combined with
the Al perspectiveis a
winning combination!

Business
Growth Blueprint

To amplify marketing
effectiveness and drive
business growth.
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Key Marketmg Strategies

Digital Marketing:
« SEO for better visibility.
. Content strategy and social media posting
schedules.
Email Marketing:
« List building and segmentation strategies.
- Email campaign outlines.
Traditional Marketing:
« Direct mail, print ads, PR tactics.

Performance Metrics & ROI
. List of essential marketing technologies (e.g.,
CRM systems, analytics tools).
. Integration of Al for predictive analytics and
automation.

Budget Allocation
. Breakdown of budget by marketing channels.
. Cost-effectiveness analysis and allocation
strategies.

Define Goals & Target Audience Analysis

. Define SMART goals: Increase revenue by
20%, boost customer base by 30% annually.
Analyze ideal customer demographics,
psychographics, and behaviors.

Lead Generation and Sales Funnel:
. Lead magnet(s) to attract potential customers.
. Sales funnel stages from awareness to
conversion.
. CRM tools to manage and nurture leads.

Technology & Tools:
. List of essential marketing technologies (e.g.,
CRM systems, analytics tools).
. Integration of Al for predictive analytics and
automation.

Timelines & Measurables
. Timeline for implementing key activities and
strategies.
. Milestones for evaluating progress and
adjusting strategies.




Afraid of \ Your Boss?

Creating a
Safe Space
ina
Workplace

3 YouTube

Being A Good Leader Is Like Being A Good Being A Good Leader Is Like Being A Good Being A Good Leader Is Like Being A Good
Parent 02 Living In A Fear Based Workplace Parent 04 Creating A Positive Workplace Parent 03 The Importance of a Good Work...

15 views + 3 months ago 12 views + 3 months ago 11 views + 3 months ago

Beyond
A A - > I the Work
/ ”i—'i‘l Working - Perks

Being A Good Leader Is Like Being A Good : Being A Good Leader Is Like Being A Good Today's Chaos: CEOs and Public Tips: When Today's Chaos CEOs and Public Tips: CEO :
Parent 06 Independence vs.... Parent 05 Beyond The Perks At The... Current Events Overwhelm Keeping the Calm In Your Business

12 views + 3 months ago 16 views * 3 months ago 32 views * 4 months ago 8 views + 4 months ago
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BRRresidenei

Today's Chaos CEOs and Public Tips: :  Finding Peace in Today's Political Chaos: An  :  What Is Happening In The World Today: :  What s Happening In The World Today: :
Choosing Leaders By Family Roles Online Conversation with Oren, 5/6 at 4 pm... What's Happening Now Coming Together To Make A Difference



Advertising summary @

A . B Last60 days: Jul 5,2025 - Sep 2,2025 = =
Christy Lockhart spent $103.56 on 3 ads in the last 60 days.

Views © Reach @ Post engagements ©@ Link clicks @

15,510+ 100 14,353+ 100% 527 100% 198+ 100

N NG A VAN

See more See more See more See more

Recent ads Recommendations

M ‘ b | a Completed * Aug 16 Edit Boost again View results @

Completed

Nice work! Check back soon for n

alized recommendation:
Boosted Facebook event

_ Bt 5,030 5123 69 $24.00
therapist i worke with AL o Views Rear Link click Spent of $2400 @

Completed * Aug 14 Edit Boost again View results

Advertising
$100 budget

Boosted Facebook event

| Tfket sales - 9,317
Views 0@
thera
Completed * Aug 12 Edit Boost again View results
Boosted Facebook post
| Post engagement | 1,163 1,024 328
o e o Reac Past engagements ;]




Meta

Advertising
$100 budget!

@ Content overview

All Posts Stories Reels Videos Live

Views @ Reach ©@ 3-second views @  1-minute views @

16.5K T 3.0k% 11.5K T 60.5K% O 0% O 0%

Breakdown: Organic/ads =

Content interactions® Watch* ©

422 +200% Os. ’

Views breakdown

3K Aug 6 —Sep 2
Total

2K 16,470 1 3.0k%
From organic
986 1 86%

1K
From ads
15,484 1 100%

O ——
Aug 6 Aug 11 Aug 16 Aug 21 Aug 26 Aug 31
= \/iews == From organic From ads
0 Top content by views Boost content See all content

8 o

Effectively Navig Effectively Navig
Through Today's|i Through Today'
Emotional Regulli@ Emotional Regul

Free Online Communi 4 £ Free Online Communi
August 26th | 9 PM E

When th&world feel

Learn stress-reducing Learn stress-reducing Emotional trauma is The Window of

Under any addiction
strategies from the... strategies from the... the lasting impact of... = Tolerance is a conce... lies the real problem..

Tue Aug 12, 5:15am Thu Aug 14, 8:02am Tue Aug 12, 1:00pm Mon Aug 18, 6:00pm Thu Aug 7, 3:35pm



6/1/2025 Children are people Post Meme

6/2/2025
612025 MARKETING 20
6/4/2025 The Compass of Connection: Why Empathy for Shared Fear Bridges Divides  section of blog post Ao Ty Thure Ty TAugust Toept[odt
6/5/2025 Website Hits 1
6/6/2025 Kids want their parents to be ok Posted Meme Pages Hit
6/7/2025 Emotional Regulation section of the blog pos Length of visit
61812025 What drove them there?
6/9/2025
6/10/2025 Children Are People: Planting Seeds of Self-Worth Post Blog Socials
6/11/2025 Facebook Followers
6/12/2025 The Echo of the Past: How Today's Unrest Can Activate (Trigger) Old Trauma section of the blog pos Facebook
6/13/2025 Instagram Followers
6/14/2025 If Mom and Dad are not ok, the kids are not ok Post Meme o
inkedin Followers
6/15/2025 The Echo of the Past: How Today's Unrest Can Activate (Trigger) Old TraumaPost Blog Tiodin
6/16/2025
6/17/2025 Events
6/18/2025 The Compass of Connection: Why Empathy for Shared Fear Bridges Divides Post 1 Blog What is Trauma?
6/19/2025 Children Are People: Planting Seeds of Self-Worth Post 3 Blog -
6/20/2025 ST
6/21/2025 #20f_people signed up for paid program
6/22/2025 The Compass of Connection: Why Empathy for Shared Fear Bridges Divides Post 2 Blog Notes|
6/23/2025
6/24/2025 The Unsstiled Self: Navigating Emotional Dysregulation in a World on Edgs  Post 1 Blog ""'I"‘; 'ﬁ ""‘P";'""? o ‘“'d*‘i’""‘ ::""V .
6/25/2025 Children Are People: Planting Seeds of Self-Worth Post 3 Blog {globally) Is effecting and triggering our Inner
6/26/2025 The Echo of the Past: How Today's Unrest Can Activate (Trigger) Old TraumaPost 2 Blog 7 of RSVPs
6/27/2025 The Compass of Connection: Why Empathy for Shared Fear Bridges Divides Post 3 Blog # of people on call
6/28/2025 # of survey responses
§120/2025 #20f_people signed up for paid program
6/30/2025 The Compass of Connection: Why Empathy for Shared Fear Bridges Divides eNewsletter Hotes
Children Are People: Planting Seeds of Self-Worth eNewsletter Understanding Aftachment Theory in
° The Echo of the Past: How Today's Unrest Can Activate (Trigger) Old Trauma eNewsletter Relationships
7/1/2025 # of RSVP's
P r OJ e C t 7/2/2025 The Unseltled Self: Navigating Emotional Dysregulation in a World on Edge  Post 2 Blog # of people on call
Blog Empathy u -] E..a - u L] 6 blogs going through approval process now.
Blog Emotional Dysregulation We can also take the NDW blogs and transfer them into RL as they relate to workplaces.
Blog Activating Past Trauma ﬁ_'; =| ]
Blog Erosion of Trust LS et o b e
Blog Importance of Unity
Blog Sense of Safety
Blog Cultivating Deep Relationships
Blog Healing Generational Trauma B = a .
Blog Profound Power
Blog Mindfulness -
Blog Unseen Bonds =
Blog Wiring for Wellness
Blog Breaking the Walls
Blog From Pain to Purpose
Blog Uncovering Your Roots
Afraid of your boss? Being a good leader is like being
Video a good parent Video Creating a Safe Space in a Workplace. Being a good leader is like being a good parent
Video Better Environment Better Work. Being a good leader is like being a good parent
Video The Myth of Working Alone Being a good leader is like being a good parent
Video Beyond the Work Perks Being a good leader is like being a good parent
Video Today's Chaos CEOQ's & Public
Video Today's Chaos CEO's & Public Video Today's Chaos CEQ's Surviving Today's Chaos
Video Today's Chaos CEO's Surviving Today's Chaos PR 1 N .
Video What is happening in the world today M s ot et BE
Video Chaos to Order Today's chaos CEO's & Public S
Video Finding Peace in Today's Political Changes ﬁ e
What's Happening out there. What's happening in the
Video world today By A Good s Lo Belng A -
Together, Making a Difference What's happening in w
Video the world today PR
How do | keep my peace. What's happening in the
Video world today
Feeling Triggered What's happening in the world ielsn Bei/ Qo e ad
Video today
- dg:v"dzitichose leaders. What's happening in the m E ot Cha e P T When Curunt Evasts Orarohos




Using our Client
Journey Sales
Funnel, we were
able to gain
attention, manage a
successful sales
journey, deliver
qualified leads
which helped close
S$750,000 in sales.

Email performance

€ Openrate

517 opened

Developed Strategy
which utilized current
database of connections
and attracted new
potential clients into the

funnel.

17 clicked




Using our Client
Journey Sales
Funnel, we were
able to gain
attention, manage a Reports snapshot
successful sales e il B

journey, deliver

qualified leads — —
which helped close :
$750,000 in sales. S

Organic Social

Referral

Reports snapshot




Using our Client
Journey Sales
Funnel, we were
able to gain
attention, manage a
successful sales
journey, deliver
qualified leads
which helped close
S$750,000 in sales.

Created Strategy,
implemented, and
monitored an a
campaign

Ad Campaign & Google Analytics

907 Extra visitors during campaign
Homepage Active Users =310

Contact Us page =75

Utilized social media
as one of the sales
funnels

Social

From followers ® 64% 4 11
om non-followers ® 36% 1




Developing
Strategy, Content,
and Keeping the
Team Organized
and Focused on
Forward
Movement

Marketing Leadership &
Management

Agendas >¢

8/4 CGI Leadership Team for Oren
®

8/12 Agenda CGl Team & Oren

8/19 CGI Leadership Team for
Oren

8/26 Agenda CGIl Team & Oren

9/2 Agenda CGI Team & Oren

Each Event Creates
Visibility

.

puBLICCALENDARS TRt
3,000 Average Views »

@000

Blog Post Template
2 This card is a template. @ =

0&0

Transforming Communication
Through Co-Regulation -
Creating Emotionally Intelligent
Workplaces

® = &3m0 080

The Power of Equal Voice - Why
Conversational Turn-Taking
Transforms Teams

® = 30 @wo

The Neuroscience of Trust -

& o/10

How Leaders Shape Team
Performance Through
Emotional Regulation

® = [&3/10 @Oo

The Neuroscience Behind
Google's Team Research: How
Nervous System Regulation
Creates High-Performance
Teams

@ = @30 O80

Blog Post Template
2 This card is a template. @

o

& o/5

BLOGS FOR CIRCLE OF
GOODNESS

® = ®3/11-1ul26 -~

Children Are People too. ALL
APPROVED READY FOR
SHARING

® = 93 Bz @

Beyond the Surface: Unmasking
the Real Problem Underneath
Addiction

® Qune = E69+-Augl

@

The Compass of Connection:
Why Empathy for Shared Fear
Bridges Divides

©® = [B4/9-lunl6 00

The Unsettled Self: Navigating
Emotional Dysregulation in a

- P ”
PRESS & MEDIA RO e et P P Ptz | 3022 g s
5,000 Average Views - "
EVENTS e :
30 people per event x 4 Events/Month

Hom Doms Bmation! Trauma ax 2 Chd Affect

I MARKETING




Our Dashboards & Success Stories

This client’s goal was to increase awareness within the
community. We exceeded that mark and they hired an
operations manager to manage the influx of new clients.

New Website, Fully Organically Optimized, Interactive,
Accessible & Beautiful

Facehcox
Twitter

Contact Database recelving regular communications which
inform and encourage participation

Enhanced Community Engagements with heightened branding
and procass

Media Hits and Ralationships, PSA's, Non Profit Segments,
Video Streams

Phone calls into the organization

Qverview Brochures distributed within the community

Table Events / Tradeshows

Educations Trainings / Prasentations / Overviaw of Services

Press Releases & Media Experiences (Cttained Menthly
Radio Talk Show)

Videos & Impact Steries

Before

125 hits/weak

1716 Fans

19.200
followers

1,226
contacts

35 / year

6/ year

30 / day

300

12 = 14/year
4/ year

3/ year

4

After

1800+
hits/weak

2123 Fans

21,800
followers

3,125 contact
15 / year

55 / year

60 / day
12,000 +
16+

13-15 / year
21/ year

21

.« connector with a passi.
Jcating, and skilled at inform.,

Website hits: 125/

week increased to
1800+ | week

30 calls a day went to

60 calls a day.
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