
DIGITAL MARKETING 
OVERVIEW



OUR GOALS

1. Increase Lead Generation

2. Increase Brand Awareness

3. Increase Measurable ROI

4. Increase Sales

5. Increase Conversion Rate

6. Increase Website Traffic

7. Increase Lead Data Quality

INDUSTRY BENCHMARKS

88%

55%

20%

55%

40%

18%

18%



DIGITAL INDUSTRY BENCHMARKS

Avg. time spent on website Avg. pages per session

Industry: 1:00 to 3:00 minutes

Ohio Living: 2:15 minutes

Industry: 1 - 4 pages

Ohio Living: 2.98 pages

Facebook: 98% 
 
LinkedIn: 28% 
 
Twitter: 15% 
 
Instagram: 8% 
 

Most effective social
platforms

% using email and
automation marketing

34% 
66% have not started 



Health ServicesCommunities
Home Health  

& Hospice

GOAL 

CAMPAIGN OBJECTIVE

Audience

Budget 

Call to Action

Message

Analytics 

Workflow 

Corporate 
Services

Foundation

EXAMPLE CAMPAIGN PLANNING



Brand Awareness 

GPTW CAMPAIGN

Human Resources

Campaign: Social 

Goal: Attract talent, engage employees & brand recoignition 

Audience: Current & prospective employees 

CTA: Join our team ; Learn about us 

Message: Join a team where you can trust the people you work for; have

pride in what you do; and enjoy the people you work with.  

Workflow:  Social Post > Landing Page > Careers Page > Application 

Budget: N/A 

Analytics: Social engagement & landing page reporting





#OHIOLIVINGIT
100+ social shares 1,300 social engagements



BRAND AWARENESS 

OLMP HIRING EVENT CAMPAIGN

Human Resources

Campaign: Hiring Happy Hour 

Goal: Prospective employees to event 

Audience: Potential employees in surrounding area 

CTA: Apply & attend our event 

Message: Join a team where you can trust the people you work for; have

pride in what you do; and enjoy the people you work with.  

Workflow:  Social event > Landing Page > Contact info > Email >

Application page > Reminder email >Attend event > Hired 

Budget: $250 

Analytics: Social engagement, landing page & event attendance 



OLMP HIRING EVENT CAMPAIGN



OLMP HIRING EVENT CAMPAIGN



Independent Living 

Lead Generation 

Campaign: 

Independence 

Increase CVR of contact forms
from 0.1% to 0.8% a month 

(approx. 500 forms)

Group #1 

Features/Amenities

Group #2 

Benefits

Audience: 55+ downsizing 

CTA: Schedule a tour 

Message: Live life your way, customized homes/apts,

activities, community, spiritual life, classes,

transportation to events 

 

Workflow: Google Search Ads > Social Media Ads >

Landing Page > Contact Info Collected > Follow up

email with blog/message > Sales Team Notified >

Contacted > Enrollment. 

 

Budget: (see budget page) 

Analytics: Call Tracking & Landing Page & Social

Tracking

Audience: 55+ downsizing, planners 

CTA: Learn more 

Message: life care commitment, my independence

assistance 

 

Workflow: Google Search Ads > Landing Page >

Contact Info Collected > Follow up email with

blog/message > Sales Team Notified > Contacted >

Enrollment. 

 

Budget: (see budget page) 

Analytics: Call Tracking & Landing Page Tracking

*applies to any location with census need





Health Services

Lead Generation 

Campaign #1:  

Short-Term Rehab 

Increase CVR of contact forms
from 0.1% to 0.8% a month 

(approx. 500 forms)

Group #1 

Physical Therapy

Group #2 

Occupational Therapy

Group #3 

Speech Therapy

Audience: Disabled hospital patients & family

members, 55+ 

CTA: Contact us 

Message: Quick recovery, best facility/amenities 

 

Workflow: Google Search Ads > Landing Page OR

Direct Call > Contact Info Collected > Follow up email

with blog/message > Sales Team Notified > Contacted

> Enrollment. 

Budget: (see budget page) 

Analytics: Call Tracking & Landing Page Tracking

Audience: Disabled hospital patients & family

members,  55+ 

CTA: Contact us 

Message: 24/7 nursing care, custom recovery plan 

 

Workflow: Google Search Ads > Landing Page OR

Direct Call > Contact Info Collected > Follow up email

with blog/message > Sales Team Notified > Contacted

> Enrollment. 

 

Budget: (see budget page) 

 

Analytics: Call Tracking & Landing Page Tracking

Audience: Families of Stroke, Parkinson's, Neuropathy,

Alzheimer's patients, 55+ 

CTA: Contact us 

Message: 24/7 nursing care, custom recovery plan 

 

Workflow: Google Search Ads > Social Media Ads >

Landing Page OR Direct Call > Contact Info Collected >

Follow up email with blog/message > Sales Team

Notified > Contacted > Enrollment. 

 

Budget: (see budget page) 

 

Analytics: Call Tracking & Landing Page & Social Media

Tracking

*applies to any location with census need



SOCIAL MEDIA

INSTAGRAM TWITTERLINKEDIN FACEBOOK

2018 SOCIAL INFLUENCE CALENDAR

YOUTUBE



2018 SOCIAL INFLUENCE CALENDAR



INSTAGRAM TWITTERLINKEDIN FACEBOOK

Current Total Followers

16,520

GOAL: Increase by 8% in 3 months

18,000



INCREASE RATINGS

FACEBOOK GOOGLE

REVIEW GATHERING STRATEGY



REVIEW GATHERING STRATEGY

Increase star rating for each community to 4.3 stars or higher



FACEBOOK INSTAGRAM

VIDEO PROMOTION

YOUTUBE



VIDEO PROMOTION

Total Video Views - 12,235



VIDEO PROMOTION



Measurable ROI 

Campaign Tracking

10,000 contacts 

 

100,000 emails 

 

Unlimited social monitoring 

 

Unlimited landing pages 

 

Unlimited analytics reports 

*Free Chat Box feature 



CHAT BOX FEATURE 



CHAT BOX FEATURE 



REFERRAL SOURCE SURVEYS

We will use HubSpot's workflow

automation to send referral source

emails to our location referral lists.  

 

As each survey is taken, data will be

collected both in HubSpot & our survey

platform to help us better understand

our referral intake process.



Measurable ROI 

Monthly Digital Reporting









COMMUNITIES - SPEND 

Social Media Ads: $200 - $500/month per community

Google Search Ads: $250- $500/month per community

Blogs:  Free

Landing pages:  Free

Recruiting boosts: $250- $300/month per community
Organic posts:  Free

SEO:  Free

Chat box: Free

COMMUNITIES - NO COST

Website updates: Free

Digital graphics: Free

Video: Free

DIGITAL SPEND ANALYSIS


