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The Normal Tarot

Making your day a little
more magical whether
you like it or not.

101 black ink illustrations (plus formatting, card
back design, and box) for an original deck of
tarot-sized cards envisioned by The Caretaker;
illustrations were based on their written
descriptions. Published by The Publishing
Goblin, Seven Asmund.

This has been printed twice, (including a
second, darker edition with luminous silver
foil) and is currently available via print-on-
demand.

buy the print-on-demand original deck

buy the print-on-demand darker deck

publishinggoblin.com



https://www.drivethrufiction.com/product/304830/Normal-Tarot
https://www.drivethrufiction.com/product/408710/Normal-Tarot-Silver-Edition
https://publishinggoblin.com/

The Normal Tarot

In addition to the card illustrations,
layout, box, and back designs, |
also created two enamel pins.

The skull is based on the card
back, inspired by The Caretaker’s
signature skeleton character.

The sigil is the author’s personal
symbol, & la The Artist Formerly
Known as Prince.




The Normal Tarot

Guide book cover

| also designed and illustrated the cover for
the book that accompanies the gold edition of
the deck.

The cover was inspired by an
Alphonse Mucha painting, and the
funky typeface with different widths is
Typofonderie’'s Anisette, which gives
the feel of the words an interesting
combo of outer spacey sci-fi, art deco,
and weird while staying legible.

buy the book
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https://www.drivethrufiction.com/product/343264/How-to-Normal-Tarot-2nd-Ed-Gold

Smith Family Soapworks

A family-owned small
business in Southern
California.

Identity design, label design, illustration, and
flat-lay product photography for Smith Family
Soapworks, a handmade bath and body
company focused on olive oil-based products.

The logo (and its specific shade of green) is
based on an olive blossom, olive oil, and an
olive itself.

@4 Smith Family S mlth Faml].y
T oATIoRES SOAPWORKS .



Smith Family Soapworks

Custom illustrations helped communicate
each scent, especially important in an online
environment where the customer can't
actually smell the products. Drawn by hand
using a Wacom tablet, in Photoshop.




Smith Family Soapworks

Packaging and product
photography

| created an extensive array of package
designs for dozens of individual products
including bar soap, liquid soap, shave soap,
sugar scrubs, lip balm, lotion sticks, and
more. Some scents (e.g. raspberry, wild rose)
were only used for one product, while others
(lavender, lemon verbena) were applied
across several.

| used flat-lay product photography to feature
key ingredients, for use on retail website and
social media.




Casa Sofia Puerto Logo

CASA SOFIA
PR RTEY

PUERTO ESCONDIDO -

Casa Sofia Puerto

CASA SOFTA
‘PUERITO

PUERTCQ ESCONDIEO

Paradise awaits at Casa Sofia in Puerto Escondido.

Identity, website, and trifold brochure design for an upscale vacation rental in Puerto
Escondido, Oaxaca, Mexico. The typeface “Quiche” by Adam Ladd provided a unique,

sophisticated feel. ©2020 HarvestMoon, Inc.

Photos of the property were supplied by the client. This work was done for HarvestMoon, Inc. 9



Casa Sofia Puerto
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The trifold brochure showcases the best
photos of the property and the house’s
recently-refreshed interior design, plus
information about the staff, geographic
location, and available local activities.

Your own private retreat

 Larsnad i e e oy i e et e

o T ity

- Hars e Vi ke fr Chusacan chaf, Mitrmar

W, st o b .

- Bt w10 13 o, g 1 the et plate o bt
Parten. weat grovon e copor e cetEEte

© Far o pieplrte ot of et ot Thawe's v te Vnge

13 S vt 50 okara e ConabohaPrarin. com.

Inside - N
iBienvenido

Pussrin Excandidn, knawn a4 the “hidden port,”

i tuly & socret tepies] takiun. Avel ther's he btter
place 10 sack your gwn pavsonal mcnen than Casa
Sofa Puarta,

ocated o Mescns Pack et 1o skt of

eachfront villa
in the ultimate
tropical destination

from tucen and rative hardwood, the houss opens to Spoil yowrsalf and famity st Caza Sofia .
& thetthad, vadted cuibng and Salils te Seoughout. » blinadully Liyilc retrast that you wil meturn
10 year after yosr.

Tha wills faatures fvi Badracms, b of which
have Doean views, sach with an air conditioner and

This classic Spanish ranch-say
i ith coean fr

| s [ust stops.
ealertl umbrallan and

Stunning recch of beach. Beaut hully cominacied

oy,
Yeue wary awm palapa for rotreas from the sun,




Casa Sofia Puerto
]

Home: Photo Galleny Activities Amenities Menu Contact

OASA SOFIA

Responsive website
- PUERTO ESCONDIDO

| built the website in Wix, per the client’s
request, so that the they and their staff could
easily maintain and update it themselves.
It's fully responsive and looks great on both
desktop and mobile.

visit casasofiapuerto.com



https://www.casasofiapuerto.com/

The Bukachevsky Center

The premier facial
rejuvenation center on
the Central Coast.

Website and ad campaigns (emails, flyers,
social media posts) for a Central Coast skin
care clinic focused on facial rejuvenation.

| built the website using GoDaddy Website
Builder so that the client and their staff could
easily maintain and update it themselves.
It's fully responsive and looks great on both
desktop and mobile.

Some of this work was done for HarvestMoon, Inc. | have
retained this client after HM shut down in December and

have continued to work for them in a freelance capacity.

visit bukachevskymd.com
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https://bukachevskymd.com/

The Bukachevsky Center

Email, social media, and
more

Lush floral imagery and friendly, fresh colors
are key elements of the Bukachevsky Center’s
branding. Emails are built in Mailchimp.

. . -to-friend.com
& mailchi.mp
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Mammoth Brewing Company

Welcome to altitude!

I've designed a large number of bottle
and can labels for Mammoth Brewing
Company, a craft brewery in Mammoth
Lakes, California. The natural environment
surrounding the town (including Yosemite
National Park), the local flora and fauna,
and the wide variety of recreational
activities available there are all key
elements of the MBC brand.

This work was done for HarvestMoon, Inc.

Three bottles from MBC’s seasonal sour series, each
featuring a different fruit. These were done with a
limited color palette for screenprinted ceramic ink.

14



A bear among the clouds

Many of the bottles | worked on for MBC are done with ceramic
paint that’s screen printed directly onto the glass, then fired. This
necessitates a limited color palette, which is always a fun and
rewarding challenge.

For their 25th anniversary, the client wanted something really
special, and we landed on a black bear made of cloudy blue
sky, inspired by a Magritte painting, the famous local black
bear population, and Mammoth Lakes’ dramatic day and night
skies. Ceramic Decorating Company did a fantastic job with the
printing, nailing the subtle differences between the blue colors.
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Mammoth Brewing Company

15




Blues and brews in the High Sierra

Each year, Mammoth Brewing Company brews a commemorative beer to celebrate their annual Mammoth
Festival of Beers & Bluesapalooza. Some of the labels I've done for them are shown here; others are in the

Bluesapalooza section of this PDF.

These designs are also used for t-shirts and other merchandise sold at the festival and the brewery’s

tasting room.

TRIPLE IPA

(Y w
Woot op y0.0n a5C ¥

Mammoth Brewing Company
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Years and years of craft L~ mm\
beers NANMOTH o

The 23rd Annual Mammaoth Festival
of Beers & Bluesaplooza is upon us
and let's celebrate another festival
milestone with this juicy hazy IPA
filled with every hop we have here
at MBC. With a mild bitterness and
a soft mouthfeel, this beer was
aged on 25 bs of French Oak chips

WELCOME TO ALTITUDE

Additional examples of labels | did for
BREWED & BOTTLED AT 8,000 FT IN THE HIGH
SIERRAWITH PRISTINE MOUNTAIN WATER.

Mammoth Brewing Company’s Mammoth
Festival of Beers & Bluesapalooza VISIT US AT OUR TASTING ROOM OR ONLINE
commemorative brews. One includes a www.MammothBrewingCo.com

i GOVERNMENT WARNING:
scannable Spotify code that takes you to a Y ACEORUNE 0 THE SULSon

Listen to the amazing lineup! Scan this code with the
Spotify app on your phone to hear the Bluesapalooza

2018 playlist.

playlist | put together featuring artists who
performed that year.

GENERAL, WOMEN SHOULD NOT
DRINK ALCOHOLIC BEVERAGES
DURING PREGNANCY BECAUSE
OF THE RISK OF BIRTH DEFECTS.
(2] CONSUMPTION OF ALCOHOLIC
BEVERAGES IMPAIRS YOUR ABILITY TO
DRIVE A CAR OR OPERATE MACHINERY,
AND MAY CAUSE HEALTH PROBLEMS

HAZY INDIA PALE ALE
MAMMOTH BREWING COMPANY

that complement the citrus and
floral flavors of the myriad of hops
we used to help haze this beer just
for you! Raise a glass to the lazy
days of summer in the High Sierra.
Cheers!

BE

—imm

7% ALC BY VOL

(=R [

CA CASH REFUND

22-F1=02MAMMOTH LAKES, CA 1 PINT 4 FL.0Z.

BREWED AND BOTTLED AT THE
HIGHEST ELEVATION BREWERY
ON THE WEST COAST, WHEN IN
MAMMOTH LAKES VISIT OUR
TASTING ROOM, OR VISIT LS ONLINE

www.MammothBrewingCo.com
GOVERNMENT WARNING:
(1] ACCORDING TO THE SURGEON
GENERAL, WOMEN SHOULD NOT
DRINK ALCOHOLIC BEVERAGES
DURING PREGMANCY BECAUSE
OF THE RISK OF BIRTH DEFECTS.
(2] CONSUMPTION OF ALCOHOLIC
BEVERAGES IMPAIRS YOUR ABILITY TO
DRIVE A CAR OR OPERATE MACHINERY,
AND MAY CAUSE HEALTH PROBLEMS

CA CASH REFUND

SAPALOOZ

AGRER CHIEN

A

2013 LIMITED RELEASE

WHERE THERE'S SMOKE
SMOKE & CHILE ALE

For this year's Bluesapalooza beer we
decided to play with fire and smoke.
Using an American Amber as a base
beer, we spiced it up with Rye malt and
Chileno peppers from Baxter's Ranch,
grown in the Eastern Sierra. To
counterpoint the rye and chile flavors,
we blended Crystal, Honey, Munich and
Beech Wood smoked malts together in
our mash tun. This beer is mild in heat
and all about the smoke and chile flavor.

7% ALC BY VOL 301BU

MAMMOTH BREWING COMPANY
22 FL.0Z. MAMMOTH LAKES, CA 1 PINT 6 FL.0Z.

Aundwiod Buimaig yjowuwpy



Mammoth Brewing Company

Pack it in, pack it
out

In recent years, MBC has
started packaging some

of their beers in aluminum
cans, both 16 and 19.2 oz. This
allowed us to create full-color
labels with metallic elements
using a combination of
illustrations and photographs.

Sierra Wave sunset photo is by
Christopher Balladarez.




The Alleyman

Welcome to the Alley

When the Alleyman’s tarot was
crowdfunded, it broke records as the
most highly funded and backed tarot
Kickstarter ever at over $1.4 million. The
Publishing Goblin curated the 137-card
deck by licensing a hundred-plus cards
from current artists, fromm museums, and
from other old sources.

| created these three cards over the next
few pages especially for the original deck,
one of its booster packs which was tied

to the podcast, and a sequel deck, The
Alleyway Tarot.

For the first card, | was allowed free rein to illustrate
whatever | wanted, front and back. The Fountain
takes full advantage of the printer’s foil stamping
options, and also features matching turquoise foiled
edges. It was exciting to be featured alongside so
many other fantastic designers and artists!




. 3'3

A=

MONOLOGUES IN THE DARK

The Alleyman

Pen and ink

“Monologues in the Dark” is based on The Alleyman Podcast’s fifth
episode, “The Myth, Alive” in which the protagonist delivers a one-
person show from an empty stage to a lone audience member.
To capture the spooky vibes, | went with an Edward Gorey/Charles
Addams-inspired illustration style and everyone’s favorite horror
typeface, ITC Benguiat. The back design is based on the terrazzo
flooring outside our local movie theater, built in the 1940s.

T

OLOGUES IN THE DARK




The Alleyman M\ QUFEN OF FLYTRAPS g

Playful playing card

Most recently, | created a single card from
a theoretical deck with an alternate set
of suits based on carnivorous flora—this
is the Queen of Flytraps. The illustrations

r@‘ ‘m

are inspired by Aubrey Beardsley’s Art "/.9_ k"’ ""')\ _Q.\"
Neauvau-era work and classic Bicycle oo\t ot ( 17 ) NV
playing cards. 20 S

The back features more varieties of
carnivorous plant: sundews, pitcher plants,
and bladderworts.

This card was part of the most recent
Alleyman Kickstarter campaign, and can
be found in The Alleyway Tarot along with
100+ other mismatched cards.

preorder the alleyway tarot

SdY4LAT4 40 N3N0



https://the-alleyway-oracles.backerkit.com/hosted_preorders

Dirty Sauce

Small-batch beard oil
for sensible gentlemen

Dirty Sauce Beard Oil is made with
natural ingredients and sold locally in
Mammoth Lakes. As an aesthetician

who specializes in classic barbering, the
client wanted an old-fashioned vibe

with a contemporary attitude, and we
decided to differentiate between scents
using splashes of color (in addition to the
scent names on the sides of the bottles:
rosemary, cedar, and Iavender).

This work was done for HarvestMoon, Inc.

| created a logo using Splandor by The Designers
Foundry, which was perfect for the brand’s vintage feel. 22



Dirty Sauce

Making a splash

The clear, adhesive labels conform to all FDA and Weights & Measures
labeling requirements, and feature a space at the top for the client to
sign each bottle with silver sharpie, included especially at her request.

®

s

The tiny skulls flanking the tag line are a subtle nod to the client’s
favorite band, My Chemical Romance. Amber bottles further
emphasize the brand’s vintage nature while also protecting the
product from UV rays, which can degrade cosmetics.

20116 W2 "ospuelj ues 'i5 afeg ve
110 pieag a2nes Aujq

i
|
I

[~ =
7%
=15
-
b\
<L
i

9&1 FI.Oz.(30 mL) _=_-

FOR SENSIBLE
GENTLEMEN
O e
Apphy afew u:.:' “:ﬁ:ﬁ”m“

®




Product photography and editing

| photographed all three bottles for use on their social media and website. The photos feature each scent’s botanical ingredients and the client’s scissors.

aonns Ayia




Small Craft Cruising

When you dream of
a 50’ cruiser, but your
lbank account points

you to something just
larger than a dinghy A

Small Craft Cruising is a YouTube channel
focused on the adventures available
to those in possession of a boat that is

on the smaller end. | created a versatile
logo for them that can be used online, in
meatspace, and especially on merch.
CRUISING™

25



ising

Small Craft Cru

SMALL CRAFT
CRUISING™

True north

The typeface, Acier Bat, has a ton of
personality, and calls to mind semaphore and
maritime signal flags, for a playful nautical
reference.

The little sailboat mark combines its sail with a
compass point, due to the channel’s focus on
travel, and it reproduces well at small sizes—
perfect for an avatar, favicon, or small piece of
merchandise such as an enamel lapel pin.

26



Infinite Music

Inspiring kids for life

Logo, website, merchandise, brochure, and
other projects for local music education
nonprofit.

The client wanted to strike a balance between
playful and respectable, so that the identity
would appeal to parents, kids, and donors.
The grassroots origins of the organization
were also important, so they needed to avoid
anything too corporate-looking.

For the logo, we combined the literal symbols

for music and infinity (suggesting a musical

staff), and paired them with the playful

Garden Grown typefaces by Cultivated Mind.

This work was done for HarvestMoon, Inc. ®
LN v

27
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INFINITE

UASIC

READ MORE

I CADM MDD

GET INVOLVED

Back to basics

Per the client’s request, | built the responsive website with
GobDaddy Website Builder, so they can maintain and update it
themselves. It's fully responsive and works well on both desktop
and mobile.

This was a great opportunity to feature tons of photos of all the
students IM has provided lessons and/or instruments for. | kept
the layout clean and simple, featuring the brand'’s signature
bright blue color on buttons and other accents, to really let the
photographs shine.

visit infinitemusic.orqg



https://infinitemusic.org/

Helping kids realize their
full potential

Infinite Music

can support t
are infinite to

ate Online

Trifold brochure

We created this trifold brochure to distribute at fundraisers,
performances, and other events. The images are a mix of stock
photography and actual pictures of IM students.

P!
INFINITE

musw

BENEFITS

alnnitamelcteundation




Infinite Music

Merchandise

Enamel lapel pin, shaped like a
guitar pick.

Fundraising campaign

Graphic for a recent fundraising campaign centered around The
Dave Brubeck Quartet’s iconic song “Take Five” featuring photos of
Infinite Music students playing various instruments. To embrace the
1950s jazz vibe, | took inspiration from Saul Bass’s work, especially his
opening credit animations and posters for Vertigo and The Man with

Screenprinted t-shirt designs, sold the Golden Arm.

as merch at fundraising events or

given to volunteers.

30



A musical family

Logos for Infinite Music’s four main programs,
each with a different educational focus. The
logos needed to fit within the existing IM brand
while communicating their own fun, exciting
voices. Like the main logo, these needed to
appeal equally to parents, students, and
supporters.

Bright colors, bold type, and cut paper shapes
hit the perfect chord.

Infinite Music
]

Infinile, Music
BE~ 1

STRUM
ENTAL’

Infinite Music

SNA

SPECIAL NEEDS FOR
ARTS PROGRAMS

™



Bluesapalooza

Blues and brews in the
High Sierra

The Mammoth Festival of Beers &
Bluesapalooza is an annual craft beer and
music event in Mammoth Lakes, California.
Over the last 26 years, this has grown from
a grassroots event in Mammoth Brewing
Company's parking lot to a four-day party
among the pines, with more than twenty
bands and seventy craft brewers.

MAMMOTH

| was tasked with updating the festival’s logo. F E s T I VA L o F B E E R s A N D

Since the full name of the event is fairly long

and unwieldy, most people refer to it simply Aﬂ'
as “Bluesapalooza.” Since the location is what
really sets it apart from other music and beer

events, | decided to also emphasize the name
of the town.

The display face is Abraham by The Designers
Foundry, which features some fun, funky
ligatures and letter variations that create a nice
rhythm and give the wordmark personality.

This work was done for HarvestMoon, Inc.

32



Bluesapalooza

< 4 DAYS OF BLUES & BREWS

BUDDY GUY » TROMBONE SHORTY & ORLEANS AVENUE » KARL DENSON’S TINY UNIVERSE
CHARLIE MUSSELWHITE * JIMMIE VAUGHAN * MINDI ABAIR & THE BONESHAKERS * SUGARAY RAYFORD
POPA CHUBBY * CHRISTONE “KINGFISH™ INGRAM * SOUTHERN'AVENUE » SHAMARR/ALLEN & THE UNDERDAWGS
EMILY WOLFL + SAL'S GREENHOUSE « DIRTY CELLO » THE SEXTOMES = KATIE HIMRY BAND « CHRIS PIERCE » KINGS & ASSOCIATES = KATIE KNIPP = THE BALD LAGLES

85+ CRAFT BREWERIES! SAT & SUN.GRAND TASTINGS

MAMMOTHIEAKES, CALIEORNIA

A blues bear
jamboree

| designed this art poster with
screenprinting in mind. It was sold
both as a poster and a t-shirt.

According to the team at the merch tent, this shirt sold out
almost immediately. | was lucky to get one for myself!

The three black bears illustrate key elements of the event—the
craft beer bear wears a hop hat and a pretzel necklace and is
holding a beer tasting glass.

The flower crown bear holds a turquoise fender stratocaster,
a reference to the event’s old logo, and the classic blues bear
plays a harmonica and washboard.

The Minaret mountain range is featured small at the bottom, and
fir trees provide the backdrop (just like in real life). 33



Bluesapalooza

THE TWENTIETH ANNUAL

LA\'\MOTH FES{;IVAL OF g

N SR

BLUESAPALOOZA

\ugust 2, 2015 « Sam'’s Site, Mammoth Lakes, California

—

]
o4 L
20TH ANNIVERSARY LINEUP
TROMBONE SHORTY & ORLEANS AVENUE | JONNY LANG | ROBERT CRAY | ROBBEN FORD
RUTHIE FOSTER | CAROLYN WONDERLAND | TOMMY CASTRO & THE PAINKILLERS | THE 5LIDE BROTHERS | THE SUFFERS
JOHN NEMETH | HADDEN SAYERS | THE DELTA SAINTS | JELLY BREAD | SHAME DWIGHT | MARK SEXTON | RAQUEL RODRIGUEZ

PLUS 80 OF THE BEST CRAFT BREWERIES IN THE COUNTRY!
o 22015 B

M TH ATION: #BLZZ00S W

This doodle-style poster features elements from the event, the town
of Mammoth Lakes, and the surrounding landscape and outdoor
activities.

Since | built all elements of this poster in Adobe lllustrator, the
illustrations were easy to separate out and use in other applications,
such as the program, website, food voucher, and more.

Mammoth Festival of Beers and

BLIUESAPAI20ZA"

July 31-August 3, 2014
Sam’'s Wood Site, Mammoth Lakes, CA

4
3 - )

0
19th Annual s

f'-_._
FGUR DAYS OF LEGENDARY BIVES & BREWS! A&
BUDDY GUY - TAJ MAHAL TRIO -ﬁ‘” ;
JOHN HIATT & e ccMBo - TAB BENOIT h
ROBERT R2NDOLPH & TRE FAMILY BAND
REVEREND PEYToN'S BIG DAMN BAND
ANA POPOVIC - CASH BOX KINGS

TRAMPLED UNDER FOOT - NIKKI HIX
TRE STREPWATER BAND - QUINN SULLVAN
SISTER SPARR2W & TaE DIRTY BIRDS
VOIXER STRIFLER - RANDY McCALLISTER
DENNIS JONES and more! &

80+ CRAFr BREWERIES

www.MammothBluesBrewsFest.com

0y IJM £ ,"‘A “
_.u#bluesapalooza




Bluesapalooza

Additional posters

More Bluesapalooza posters from over the years. Figure 1 started with chalk pastels on a blackboard, photographed
with instruments, wood chips, craft beer, and a boulder to bring the viewer into the venue. Figure 2 was a rough,
scrungy approach. Figure 3 captures the warm glow of the main stage among the pines at night.

Figure 1 Figure 2 Figure 3

THE 25TH ANNUAL

MAMMOTH ..

FESTI\I"AL OF BEERS AND

BLUESAPAL20Z2

AMMOTH LAKES, CA

FAAMM )TH

s mw&“ﬁ!uﬂ ﬂ mrmﬁ*““ﬂ

STAPLES 4 rouo s
v GBEY & MOFRO &
TS iy

TBEAR TOM BALL & KENNY SULTAN LAURENCE JUBER CHRIS PIERCE
ELEKTRIC VOODOO DIRTY CELLO RAQUEL RODRIGUEZ ZACH PERSOM
GHALIA VOLT CROOKED EYE TOMMY DJ FRESHTRACKS

e M&Mm e
o R MAROTH ——

@

&/ e ﬁ@ &mm@m. TK)Q o

Tl'l

4 DAYQ (o] 3 LEGENDARY BLUES AND BREWS IN THE HIGH SIERRA‘
FEATURING

Hams Staples - Valerie June - Walter 'I'rout

Robert Randolph and the Family Band

Vintage Trouble - Sonny Landreth
SAMANTHA FISH - MALINA MOYE - JANIVA MAGNESS
ANTRONY GOMES - (ZDRIC BURNSIDE PROJECT - JASON RICU

ER!IC SARDINAS & BIG MOTGR - DIRTY REVIVAL - iOW TRIBE
BROTHER YUSEF - GRIFF HAMLIN & THE CIRCLE CITY HORNS
RJ MISCHO & PARIS SLIM - DREDDIE POPPINS & THE PROFESSIONALS

90+ CRAFT BREWERIES - SAT & SUN GRAND TASTINGS

MammothBIuesBrewsFest com.

HAEsTHaDi

| hand-drew this detailed illustration in Adobe lllustrator using a
Wacom tablet, so it could be easily resized for use on banners
and other large-scale applications. We got a lot of use out of
the pine needles as a background pattern.
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Bits and bobs

Over the years | did a massive amount of work for this event: banners,
LED wall slides for the main stage and monitors placed around the
venue, video editing, plus tons of ephemera: social media, emails,
wristbands, lanyards, media passes, enamel pins, tickets, tote bags,
flyers, programs, commemorative beer labels, shirts, and more. The
photos on this page show a small sampling thereof.

pzoo|pdpsan|g
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Not The End!

(Please visit my social media accounts for updates and additional examples of my work.)

@worm.dark YW @wormdarkart



https://www.instagram.com/worm.dark/
https://twitter.com/wormdarkart
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