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Your Realtor: Nathan Johnson





● My Mission
○ To guide you step by step from this 

initial meeting through closing.
○ Streamline the process to make 

this experience as pleasant and 
worry free as possible.

● Experience
○ 50 to 60 sales per year - to include 

both buyers and sellers
○ I see the home from the 

perspective of both buyers and 
sellers and have the experience of 
dealing with issues from both 
sides of the process

Nathan Johnson Team



Top 20 - Expertise.com
Nathan Johnson Team

RealTrends America’s Top Midsize Team



● We have the experience to guide you step 
by step through
○ Initial offer(s)
○ Inspection items 
○ Appraisals
○ Repairs
○ Inexperienced agents

● Marketing and Highlighting your home
○ Premier Agent on Zillow
○ IG & Facebook
○ Local Expert on Realtor.com
○ RE/MAX Network
○ Nationwide Real Estate Networks

More Money and Less Stress



Giving back to the Community

Partner with a few different organizations

● Operation Underground Railroad

● Adopt a love story

● Shield 616



Ramsey Trusted Real Estate Pro



You and your Home is Priority #1
My goal is to do what’s best for you and to promote your 
house, not to promote myself.



You and your Home is Priority #1

We can definitely do an open house!
● Benefits of having an Open House for 

the seller
○ Bring buyers to your house

■ 4% of buyers buy a home 
they’ve viewed at an open 
house

● Benefits of having an Open House for 
the open house agent
○ Brings the agent holding the open 

house more business



You and your Home is Priority #1

We can definitely do an open house!
● Risks of an open house

○ Curious neighbors
○ Unqualified buyers
○ Anyone can enter your house
○ Open house could turn away 

potential qualified buyers 
who want a private showing.





What you control as a Seller

You have control over:
● Your Price - the price at which you 

decide to list
● Ease Of Access/ Showings To Your 

Property
● Condition Of Your Property
● Staging - We have a partnership 

with local stager
● Specific details within the offer 

contract



NathanJohnsonTeam.com

http://www.nathanjohnsonteam.com


Next Steps
Prior to getting the listing Live:
● Decide on your listing price 
● Sign the Listing Contracts
● Schedule Photos
● Prep home for photos - Have 

Photos Completed
● Review the MLS Listing
● Put key in lockbox and sign in the 

yard day prior to going live
● Get listing live!

● Showing Time for Appointments



Next Steps
Showing Time Appointment Center:
When appointments are set/requested you can receive:
● Email Notifications
● Text Notifications
● App Push Notifications
● Or even a Phone Call

● All family members can be linked so
they all receive notifications - which
means you all will be on the same page!



Great Photography Brings Buyers
● Drone Photos

○ Views of the home and surrounding area - if it 
makes sense for your property

● House Photos
○ Photos that truly show what the home looks like
○ Limit the photos that show toilets or toilet related 

items
○ Not every room or closet needs to be shown



Great Photography Brings Buyers



Great Photography Brings Buyers



Great Photography Brings Buyers



Great Photography Brings Buyers
● Drone Photos

○ Views of the home and surrounding area - if it 
makes sense for your property

● House Photos
○ Photos that truly show what the home looks like
○ Limit the photos that show toilets or toilet related 

items
○ Not every room or closet needs to be shown

● You want photos and videos to be ‘Teasers’
○ 3D Matterport Walk Throughs - not alway ideal
○ Video Walkthrough ‘Trailer’ - Very Important to have



Video ‘Trailer’

https://docs.google.com/file/d/1oSeBx3i7u78BiBcjufJHhoQNTKDhDhuC/preview


Finding Your Homes Approximate 
Value



Marketing Budget Options

Marketing Budget to work 
to get your price:
● Staging
● Realtor.com: Local Expert
● Marketing Budget is always 

negotiable - And are different 
options other than what’s 
being shown now



Marketing Budget Options
Marketing Budget: Why Staging is Important
● 82% of buyers’ agents said staging a home made it easier for a buyer to visualize 

the property as a future home. (National Association of Realtors)
● 47% of real estate agents claim that home staging had an effect on most buyers’ 

view of the home. (National Association of Realtors)
● A professionally staged home spends 73% less time on the market compared to 

those without staging. (Professional Staging)
● Staged homes on the market sold for 25% more than homes without staging. 

(Realtor Magazine)
● https://www.thezebra.com/resources/research/home-staging-statistics/



● Local Expert
● Marketing and Highlighting your 

home
○ ~300,000 EXTRA views a month

○ 13 different ZIP Codes

○ Colorado Springs and Fountain

Marketing Budget Options
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Marketing Budget Options
What I offer you with the Top Tier Marketing Plan

● Please contact us at 719-209-5316 
or natej30.remax@gmail.com for 
information on our marketing 
budget options



I’m looking forward to Working for you!


