
Graphic  Identit y  Programs

Sherwin Harris  Design

l

812 Gramatan Avenue, Carriage House, Mount Vernon, New York 10552-1048    

t/f 914 667 7958    c 917 864 4690 me@sherwinharris.com

�

A r t D i r e c t i o n & D e s i g n



Philosophy

Sherwin Harris Design

We view design as a problem-solving art where communication of core 

concepts is born through the alliance of designer and client. Listening –

both to the client’s needs and to our own intuition – is our first language.

Collaboration is key in identifying with and responding to the needs of

each client in a personal and real way. Creative and successful strategies

evolve from this interactive process. The concept reinforces the core, while

consistency of the graphic message is essential, in projects of all sizes. 
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Sherwin Harris Design Case Study

Boutique Hotel Group

New York, California

A new company was formed to manage a group of six pre-existing 

boutique hotels, which were recently transformed. Logo, business cards, 

letterhead, envelopes, and labels were required.

Corporate brochure encompassing all six hotels. An additional brochure

was needed for the newly re-vamped Shoreham Hotel. A variety of work

was done for The Mansfield Hotel, including business cards, signage, etc.

Also needed was a logo for the new M Bar, at The Mansfield, which was

then applied to glass.

Corporate logo needed to complement six different hotel identities and

their personalities, and tie them together.

The job required an elegant style, encompassing and embracing the 

feeling of an exclusive group of intimate luxury hotels.
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Sherwin Harris Design Case Study

Cricket Island Foundation

New York, Michigan

Create graphic identity including logo and business set (letterhead,

envelopes, business cards, fax forms, labels) for two entities: 

Cricket Island Foundation (charitable organization)

North Channel (funding umbrella/ holding company).

Glass wall with sandblasted logos.

Needed to create two different graphic identities, with different images

that were visually compatible. (NC with a more corporate look.)

The foundation was named after the family island, in northern Michigan.  

The design approach reflected the personal history of the family, 

referencing a sense of place. Researched family photos and worked 

with an illustrator in order to create a related visual language. 

Color choices were green (island/trees/money) and gold (wealth). 
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Sherwin Harris Design Case Study

USIA - World Expo 98/Lisbon

Lisbon, Portugal 1998

Logo and graphic identity for U.S. Pavilion at the World’s Fair in

Lisbon, whose theme was “The Oceans,” and accompanying 

merchandising program. 

Multiple applications both in print and embroidery. 

Merchandise (hats, t-shirts, shopping bags, etc.)

Display, signage, flags, posters, etc.

Serving government agency standards, as well as creating 

something fun, lyrical and educational for the public. 

Incorporating elements to communicate the U.S.A. (including color

choices), theme of oceans and reference to sailing vessels 

(historic). The logo “feels like a sail boat,”  combining elements 

of the American flag, the ocean, fish and kelp. it also alludes to

sailing and navigation relating to Portuguese culture and history.

Classic typography was chosen (with a nod to government style).
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Sherwin Harris Design Case Study

Club Med

Paris, France

Explore potential visual identities and naming considerations for new,

international multi-city-based facilities.

Signage, posters, postcards, advertising and promotions.

The project was in an early conceptual stage when we came on board,

necessitating extensive brainstorming about core concepts, before the

facilities existed.

Created concepts and logos based upon the idea of escaping from everyday

reality, without getting on a plane. A number of names were explored,

including Club Med Mondo (world in Italian), and Mondo Montreal (and

other cities worldwide). Another approach was incorporating EXIT with 

city names, such as EXIT Bercy. 

One entrance from the street showed an EXIT sign in perspective, implying

it was not a door in, but rather an exit out. These conceptually-driven 

campaigns were examples of thinking ‘out of the box.’
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9 General Motors Racing Detroit

10 USIA, US Pavilion, Expo98 World’s Fair    Lisbon

11 USIA, US Pavilion Expo 98 [Oceans]  Graphics   Lisbon

12 USIA, US Pavilion  Expo 98 Blues Restaurant   Lisbon

13 Club Med    concept for multi-city facilities   Paris

14 Remo Drum Company Glen Velez Signature Series CA, NY

15 Starwood Hotels & Resorts worldwide intranet ID NY

16 Ernst & Young Global Initiatives New York

17 Strictly Discs   retail music store   Madison, Wisconsin

Logos by Sherwin Harris:

1 Boutique Hotel Group New York, Beverly Hills

2 Maine Chance Spa, Elizabeth Arden Phoenix

3 YogaFix    yoga spa New York

4    M Bar at The Mansfield hotel    New York

5 Trafalgar leathergoods & accessories   Connecticut

6 Cricket Island Foundation New York, Michigan

7 Garrick Anderson menswear   New York

8 Club Med   concept for multi-city facilities   Paris
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26 Marketing by Design    book   Massachusetts, New York

27 PaxRobles Fisheries Sanger, California

28-29 Playboy Cigarette Racing Team Chicago, LA, Miami

30 North Channel, llc holding co.   New York, Michigan

31 TriColor>USA inspired events + planning   New York, Paris

32 Zoobits toys    New York

33 USIA, US Pavilion, Expo 98 Blues Restaurant   New York

34 Punta Marina Condominium Complex   Zihuatanejo, Mexico

18 ShrinkRaps greeting card line    New York

19 ShadowBoxer retro apparel    New York

20 John Hardy Jewelry New York, Bali

21 DLS Outfitters menswear    New York

22   Nick & Nora Worldwide retro apparel   New York

23 NBC-TV    national promotion   New York

24 Weatherproof Women’s Outerwear New York

25 Cinta line for John Hardy Jewelry New York, Bali

N O R T H C H A N N E L LLC
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List  of  Services Sherwin Harris Design

Creative Direction & Art Direction
•   Graphic Identity Development
•   Naming
•   Branding

Graphic Design for Print and Web
•   Logos & Logotypes  
•   Letterhead, Envelopes, Business Cards, etc.
•   Websites & Information Hierarchy

Graphic Design Production, Implementation 
and Coordination

•   Art Direction of Photography, Illustration
and Retouching

•   Image Editing
•   Typography and Mechanical Preparation of 

Digital Art Files for Printers
•   Press Checks
•   Coordination with Web Production Houses

Consulting
•   Brainstorming, Strategizing & Networking

Copy Writing & Editing

Print Advertising & Marketing Strategy
•   Concept, Design & Production
•   Media Buying

Promotional & Collateral Materials
•   Brochures
•   Posters
•   Direct Mail 

including Invitations & Postcards
•   Packaging
•   Point-of-Purchase

Licensing and Product Development
•   Merchandising ( T-shirts, Hats, etc.)

Publication & Book Design

Signage & Wayfinding

Team-Playing
•   Close Collaboration with Client and In-house

Art Departments, as well as Outside Vendors
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Entertainment 
Almi Films
Cablevision
Comcast
LATV
Merchant Ivory Productions
NBC-TV
Talking Wall Pictures

Fashion / Beauty
beauty.com
Bergdorf Goodman
Clinique
David Yurman
DLS Outfitters/Judson Wade
Elizabeth Arden
Estée Lauder
Garrick Anderson
The Greenhouse Spas
John Hardy Collection
Karl Lagerfeld
Maine Chance Spa
Nick & Nora Worldwide
Perry Ellis
Saks Fifth Avenue
Swatch
Trafalgar
Weatherproof
Younique Jeans

Foundations
Cricket Island Foundation
Kings River Waterway Keeper
Ronald McDonald House

Hospitality
Boutique Hotel Group
Club Med
The Mansfield
The Shoreham
Starwood Hotels & Resorts

Technology
Assistek
Interdyne

Travel & Leisure
CrystalLink
FIA Formula One Racing 
Ferrari
Ligue Nacional de Football 
Playboy Cigarette Racing Team
General Motors Racing
USIA: USA Pavilion/Expo 98 Lisbon

In House
CBS Records
Conran’s
Liz Claiborne
Macy’s
RCA Records (now BMG)
Warner Bros.(Licensing)

DC Comics
Looney Tunes
Major League Baseball
National Hockey League
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Bio Sherwin Harris is an art director and graphic designer, with over twenty-five

years of experience.  In 1990, he founded Sherwin Harris Design in New York

City.  As principal and creative director, he interfaces and collaborates 

with photographers, illustrators, production staff and editors.  He also 

hires and is hired by other designers on a project basis.

Harris has designed logos and created visual identities in a variety of 

industries, including entertainment, hospitality, home furnishings, fashion

and the arts. He has also art-directed and designed national advertising &

collateral, direct mail, packaging, point-of-purchase, and websites.  In 

addition, he has taught at Parsons School of Design, in New York.

In 1996, he designed the coffee table book, Marketing By Design

(Rockport Publishers/Allworth Press).  This definitive work on design-

driven merchandising de-mystifies the world of graphic design‚ product 

packaging, promotion, industrial, and exhibition‚ giving insight into 

strategies, while serving as an important resource.

Before forming his own design firm, Harris was an in-house art director 

for Conran’s, where he conceptualized, designed and art-directed the ‘new

look’ for Conran’s in America.  At RCA Records, he was the senior art director

for advertising nationwide.  At Time Warner, he designed and art-directed

extensive materials for their licensed properties; and while at Liz Claiborne, 

fashion marketing tools.

Highlights among his early projects include designing an award-winning

anthology film poster for Merchant Ivory Productions, co-art-directing a short

film for NBC/Saturday Night Live, and designing a national ad campaign for

the Clinique line at Estée Lauder.

He now lives and works in his treehouse in Westchester County, New York,

with his wife Peg, who is a Senior Associate and Designer at Gensler

Architecture and Planning Worldwide, in Manhattan.
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