Black Dollar Conscious
  
What has to be done to make Black people more conscious about their buying power?  Why don't Blacks buy from Blacks more often?  Where is the loyalty when Blacks only spend 6.6 percent of their money with one another?  Is this a case where most Black consumers are just ignorant to the fact that their buying dollar can help strengthen their own community?  As a hair designer, I feel compelled to address this issue facing the community and the Black Beauty Industry.
  
As a cultural pattern in other ethnic groups, individuals attempt to turnover their income 5-12 times within their community before allowing it to get into the hands of other groups.  Black Americans on the other hand, turn over their income only once.  We spend almost 95 percent of our income with other groups.  It's sad to think that 95 cents out of each Black dollar is spent with other ethnic groups.  In the past, African Americans were extremely disadvantaged by slavery and racism.  Now we are disadvantaged because of the lack of faith in one another.  I have to believe that now Blacks are more aware of this economic condition, and are willing to find a remedy for the lack of support for Black businesses.
  
I would like to urge cosmetologist, as well as consumers, to be more productive with your spending power.  There is a direct relationship between the use of our consumer spending power and the political, social, educational and economic status of Black America.
  
The beauty industry is one of the only industries left in the community that Blacks have a complete monopoly on. There are Black manufactures, Black distributorships, Black schools, Black beauty stores, salons, barber shops, nail shops, braid shops and so forth.
  
I'm proud to say Barry Fletcher Products is one of the last real hair care product lines designed from a Black hairdressers' perspective.  Which you would find of the best in quality ... holistically inspired organically designed hair-care system, created to enhance the strength, moisture and growth of your hair. We're asking that you tell a friend and give us your support.  We are always open to ways we can serve you better and are seeking, our main objective as a hair-care provider, is to produce the best possible products and grow as a company!
Check out this video from YouTube!
