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OUR VISION

The NORDIC ESSENSE HOUSE is designed to b
Olympic destination. |

It brings together the excellence of sport, the power of design, and the
spirit of Nordic culture into one singular experience of performance,
wellness, and global connection.



OUR VALUES i
1. A Trusted Nordic National Home M :

We are a secure and official stage.for the NORDIC natiohs and their
partner brands, offering exclusive rights, fair governance, and trusted
identity during the Games.

2. The Essense of Champions

We are the living ESSENSE of Nordic champions, inspiring athletes,
partners, and audiences through excellence, renewal, and authenticity.



3. Measurable Impact & Global Reach i

We deliver measurable impact: visibility and cultural'legacy, ensuring
every anchor brand’s presence resonates long beyond LA28.

4. One Shared Nordic Stage

We unite the Nordic nations and their brands on one shared stage of
excellencesand cultural pride.



AN OFFICIAL
LOS ANGELES 2028-ALIGNED PROJECT
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ESSENSE 501 has been recognized by the Los Angeles =t X B“r_b'?'Tk f N
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Minutes from major Olympic venues including Dodger N Les Angles ;M”
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Home of NORDIC ESSENSE HOUSE
ESSENSE will host the Nordic Olympic House during the
Games.

A Global Meeting Place
Connecting Nordic nations, companies, athletes, and
international partners during LOS ANGELES 2028.




ower Systems ||
- and |ntelllgenf

i

?J

IWIHJ!‘

gnd management reduce enw@mental impact.

fii;l,ll‘[‘!!'lyl WW

- ‘.,Mldroérld.;;nfrastructure developed with Stemens englneenng |
. 'Nordic In%'novatlon Platform

=

i Calafornla gateway for Nordic clean energy and smart technologles
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L AR 5‘. ' ‘ “© Natural materials, daylight, and
- q ;. — LT 2%:,’-7 % "+ balanced spatial design.
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| : : f ~ )~ .,f = . Healthy Living Environments
R {4 L Spaces supporting wellness, recovery,
! !ﬁ- f = iy . .~ % and human performance.
. Bl | | .+ 4+ & Nordic Design Philosophy
i i | 1 PR 118 lf Clarity, balance, and harmony between
i | D g L Y nature and architecture.
| | ) Y |
a5 T ¢ r-lJ A Global Meeting Place
| L - | ~ Where Nordic ideas meet international
e - audiences during LOS ANGELES 2028.
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" THE MAEI

Through Iarge scale pro,l?ot‘ion‘&nd Ilghtlng,
the entire building'begomes a monumental Nordic
icéberg: a glowing symbol of the North
in the heart of Los Angeles.
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E! NORDIC

SKY LOUNGE
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COLD Pl ilGE
ROOMS o =

~ Tucked ihto the wellness/spa
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~Interior, shaped by stone and the
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RESET AREAS

Sleep optimization,
yoga, _Preathwork, mental
reset pods..







; ESSENSE
OF VITALITY

)

living kitchen.
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reconnect,m
timeless Nordlc
style. =
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THE RIVER
OF
ENERGY

Step |nto a I| ing
current of Nordic
_-nature: a journey
‘of renewal,
~ balance, and
infinite possibility
flowing toward
the Olympic
horizon.



NORDIC
-PURSUIT OF
EXCELLENCE

- | Aliving staircase:

| training, resetting,

- and reaching their

" peak through
dynamic, responsive
environments.
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I\/IOMENTS |
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WONDER

i Maglcal dngtaI |
R 18] o] 2! shows:
~the Northern sky
~ reimagined

indoors with
changing light,
sound, and
IEIENE
effects.



 CULTURE

~ Nordic fashion
~and creativi i s
~ amplifiedona

_digital stage that
transforms with
every step,
every show,
every moment.




y NORDIC ESSENSE HOUSE W

WHERE
NWV © Soundify Neta ROOVO NORDIC
e § . JVOIBES

‘ bty ) o MEET THE
WORLD

~Media Center

~ Wwhere Nordic
voices and
anchor brands
f& share stories
' thatinspire,
connect, and
reach the world.




USTAINABILITY

W
| - '.fNordic innovation
meets Olympic ambition,

oWered by anchor Brands. | —
- GREENg 4
| HYDROGEN
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THE BLUE

HOUR  Mordheyy

A high-energy .

rooftop Nordic &5 st
nightspotat™ - Ly

- ESSENSE, : -
where music, ' ™
light, and
celebration

come alive.

~
Aurora Air

»
BLUE HOUR
©
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*ESSENSE

- Acelebration .~

2028.
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AGEFE AIUGRAIAIR @ NOROSONIC
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VIC;[QRY " NORDBERG _o @ (A)NORCSONR

of Nordic

partners, and

the spirit of .
triumph, ¥ 4 »
together, at a
LOS ANGELES ; :
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2026

CONSTRUCTION

ANID)

PARTNER
PROGRAM
PLANNING

!

2027
EXECUTION OF

NORDIC HOUSE
PROGRAMS AND

PR

2028

NORDIC HOUSE
AT THE 2028
OLYMPIC GAMES

2029 AND
ONWARD

LONG-TERM
PARTNERSHIP
HEADING FOR

THE NEXT
OLYMPICS




NORDIC ESSENSE
{OUSE LOS ANGELES 2028

I\ ordlc Innovatlon I\/Ieets the World:

|

e NORDIC ESSENSE HBUSE is not S|mply a building
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"Wlth roc@s and amenities. It is the Nordic
oS Angeles, a stage where ‘anchor brands perform on:the world s largest platform.

Market Impact Engage U S and global audlences through Culture medla and live experlence

Lastlng Resonance Build legacy beyond the Games shaping long-term brand identity
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501 West College Street, Los Angeles

Www.nord|cessensehouse.com
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: $tates Olympic & Paralympic Committee (USOPC).
'ESSENSE“" is a trademark of AGI Avant Group (“AGI Avant”). © 2026 AGI Avant. All rights reserved

'NORDIC ESSENSE HOUSE™ is used in connection with the Nordic Essense House initiative. © 2026 Nordic Essense House All rights reserved.

NORDIC ESSENSE HOUSE AT LOS AN ANGELES 2028

ﬁNORD!IC ESSENSE HOUSE at LOS ANGELES 2028 is an independent partner platform hosted at 501 West College Street Los Angeles, alrgned with Nordic
| teams and sponsors. It is not an official property of, or affiliated with, the International Olympic Committee (IOC), the LA28 Organrzmg Committee, or the United

_ This presentation is for informational purposes only. References to ESSENSE™ and NORDIC ESSENSE HOUSE™ are for identification purposes and do not imply

' third-party affiliation, sponsorship, or endorsement unless expressly stated.
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