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ESSENSE 501
AN OFFICIAL LOS ANGELES OLYMPIC-ALIGNED PROJECI | RN
ESSENSE 501 has been recognized by the Los Angeles Mayors :'*gf Burbank ﬁ
Office of Major Events as a key Olympic-aligned project for Iios : et EEEES S
- Angeles 2028. S | \C \fzn ale—
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-1 Home of NORDIC ESSENSE HOUSE LJ - o M S
i 8 ESSENSE 501 .is:the planned home of NORDIC ESSENSE HOUSE B Beverty Hills
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A Global Meetmg Place .
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Media Center
where Nordic
voices and anchor
brands share stories
that inspire,
connect, and reach
the world.
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| Nordic Living and Recovery Partner

Custom Activation

Nordic Living Suites and recovery environments across NORDIC ESSENSE HOUSE
sponsor-designed athlete rooms, lounges, and shared living spaces

Sleep optimization environments integrating light, materials, and ergonomic design
Compact living solutions showcasing smart, modular Nordic lifestyles

Retail pop-up and curated product installations within ESSENSE

Visibility and Strategic Value

Position spnsor as the living foundation of the Nordic Olympic experience

Daily interaction with athletes, guests, and global visitors through lived environments
Strong alignment with ESSENSE philosophy of wellness, balance, and human-
centered design

Integration into residential, hospitality, and cultural programming across the platform

Program Scope

Full Olympic activation window surrounding Los Angeles 2028

Living environments deployed across athlete housing and hospitality spaces
Hundreds of hosted experiences, tours, and design-led activations
Long-term association with ESSENSE residential and lifestyle narrative

NEHO2SLA
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ORDIC

'Y LOUNGE

Nordic Exploration and Sky Lounge Partner

Custom Activation

SKYTOP Lounge at rooftop level overlooking Los Angeles

Premium arrival and departure experience for athletes, partners, and VIP guests

Nordic Sky Lounge environments for meetings, media, and hospitality

Integrated concierge and travel coordination hub within NORDIC ESSENSE HOUSE
In-building and citywide mobility coordination connecting airport, venues, and ESSENSE

Visibility and Strategic Value

Position as the leading airline partner connecting the Nordic world to Los Angeles
High-value engagement with athletes, delegations, executives, and global media
VIP hosting platform across rooftop, lounge, and mobility touchpoints

Integration into Olympic hospitality, media programming, and partner ecosystem

Program Scope

Olympic activation window surrounding LLos Angeles 2028

Continuous presence across rooftop lounge, concierge services, and mobility network
Hundreds of hosted meetings, media interactions, and executive gatherings
Long-term association with the ESSENSE platform and future Nordic initiatives

NEHOZ2SLA






Nordic Mobility Partner

Custom Activation

Nordic Mobility Hub at the ESSENSE 501 arrival plaza serving athletes, VIP
guests and delegations

Electric fleet for athlete transport and partner hosting

EV charging powered by ESSENSE smart energy infrastructure and Siemens
microgrid

Nordic automotivedesign and innovation showcase with curated EV
demonstrations

Visibility and Strategic Value

Position as the sustainable mobility brand of the Nordic Olympic presence Direct
engagement with athletes, delegations, investors and global media

VIP hosting opportunities for corporate clients and strategic partners Integration
into Olympic hospitality and cultural programming

Program Scope

Six-month Olympic activation window surrounding Los Angeles 2028

Mobility presence across ESSENSE events and Nordic House activities Hundreds
of hosted meetings and curated events during the Olympic cycle Long-term
association with ESSENSE and future Nordic initiatives

NEHO
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Nordic Sound and Sensory Experience Partner

Custom Activation

Nordic Sound Lounge and immersive audio studio within NORDIC ESSENSE
HOUSE

High-fidelity sound installations across hospitality spaces and event environments
Podcast and interview studio supporting athlete and media programming

Live Nordic music performances and curated cultural evenings

Visibility and Strategic Value

Position as the sound of the Nordic Olympic experience

Direct engagement with artists, athletes, creators and global media
VIP hosting platform for clients, partners and cultural leaders
Integration into Olympic hospitality and cultural programming

Program Scope

Olympic activation window surrounding Los Angeles 2028

Sound environments across ESSENSE events and Nordic House activities
Hundreds of interviews, performances and curated cultural gatherings
Long-term association with ESSENSE cultural programming

NEHO2SLA
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Global Apparel and Human Performance Partner

Custom Activation

Nordic Performance Lounge integrating movement, recovery and lifestyle
environments

Brand-designed hospitality apparel and staff outfitting systems

Product experiences demonstrating adaptive comfort technologies Urban
wellness and movement programming centered on simplicity and active living

Visibility and Strategic Value

Position within NORDIC ESSENSE HOUSE, the Nordic Olympic hospitality
platform. Direct engagement with Olympic visitors, athletes, media and
international partners

VIP hosting environment for strategic partners, collaborators and clients
Integration with ESSENSE wellness and lifestyle environments

Program Scope

Olympic activation window surrounding Los Angeles 2028

Presence across hospitality spaces and curated visitor experiences

Hundreds of hosted gatherings, presentations and Olympic-related events
Long-term association with Swedish ESSENSE residential and lifestyle narrative

NEHO
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Nordic fashion
and creativity
amplified on a
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Nordic Design and Lifestyle Partner

Custom Activation

Nordic Living Lounge inspired by Nordic design and textile traditions
Brand-designed hospitality environments and meeting spaces Nordic
dining and kitchen experiences featuring Finnish design elements
Exhibition of Nordic design heritage and contemporary creativity

Visibility and Strategic Value

Position as a global ambassador of Nordic design culture Direct
engagement with Olympic visitors, design leaders and media VIP hosting
platform for creative industry partners and clients Integration with
ESSENSE architecture and lifestyle environments

Program Scope

Olympic activation window surrounding Los Angeles 2028

Design presence across hospitality spaces and visitor experiences
Hundreds of curated gatherings, design events and hosted meetings
Long-term association with ESSENSE residential and lifestyle narrative

NEHO
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Nordic Energy and Sustainability Partner

Custom Activation

Nordic Energy Pavilion highlighting clean energy innovation

Interactive exhibits on energy transition and climate technologies
Thought-leadership forums and sustainability discussions during the Games
Integration with ESSENSE smart energy infrastructure and microgrid platform

Visibility and Strategic Value

Position as a leader in global energy transition

Association with ESSENSE clean energy and smart infrastructure platform
Engagement with policymakers, investors and sustainability leaders
Integration into Olympic sustainability and innovation conversations

Program Scope

Six-month Olympic activation window surrounding Los Angeles 2028

Energy innovation presence across NORDIC ESSENSE HOUSE programming
Hundreds of industry meetings, forums and curated gatherings

Long-term association with ESSENSE sustainability platform

NEHO
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THE FLOW OF WELLNESS,
CAPTURED IN WATER AND LIGHT




Nordic Water and Wellness Partner

Custom Activation

Nordic Water Bar and hydration stations across NORDIC ESSENSE HOUSE
Premium bottled water service for hospitality lounges and events Signature
Icelandic water experience within wellness and recovery zones Storytelling
installation highlighting natural purity and glaciers

Visibility and Strategic Value

Position as the water partner of NORDIC ESSENSE HOUSE

Daily exposure through athlete wellness and hospitality programming Strong
alignment with ESSENSE philosophy of natural wellbeing Integration into
Olympic hospitality and cultural programming

Program Scope

Olympic activation window surrounding Los Angeles 2028

Product presence across wellness, hospitality and cultural events Hundreds of
curated gatherings and international visitor experiences Long-term association
with ESSENSE wellness platform

NEHO

LA
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NORDIC ESSENSE HOUSE - Lower Courtyard | 907 m2

==

Lower Courtyard: Floor Area: 9,765 sf / 907 sm
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NORDIC ESSENSE HOUSE - Upper Courtyard | 1,105 m?

<
>
>
Upper Courtyard: Floor Area: 11,885 sf /1105 sm
May 8
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NORDIC ESSENSE HOUSE - Upper Courtyard, North | 400 m?

Upper Courtyard, North: Floor Area: 4,310sf / 400sm
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NORDIC ESSENSE HOUSE - Pool Bar 14 m? | Spa 191 m?
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NORDIC ESSENSE HOUSE - Club House | 202 m?

=

J

Club House: Floor Area: 2,171 sf / 202 sm

May 8, 2026
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NORDIC ESSENSE HOUSE - Fitness Center | 351 m?

Fitness Center: Floor Area: 3,777 sf / 351 sm
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NORDIC ESSENSE HOUSE - Retail A | 431 m2

Retail A: Floor Area: 4,638 sf / 431sm
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NORDIC ESSENSE HOUSE - Retail B | 151 m?

Retail B: Floor Area: 1,622 sf / 151 sm
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NORDIC ESSENSE HOUSE - Retail C | 156 m?

Retail C: Floor Area: 1,682 sf / 156 sm
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NORDIC ESSENSE HOUSE - Retail D | 106 m?

Retail D: Floor Area: 1,140 sf / 106 sm
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NORDIC ESSENSE HOUSE - Junior 1BR SA | approx. 47 m?
Athlete, Media and Team Accommodation
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NEHO LA
Unit SA (91) SCALE: 1/8"=1-0"
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Unit 1A (46)

NORDIC ESSENSE HOUSE - 1BR 1A | approx. 59 m?
Executive and Sponsor Accommodation

NEHO LA




NORDIC ESSENSE HOUSE - 2BR 2A | approx. 92 m?
Team Leadership, Shared Accommodation, Families and VIP Guests
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NORDIC ESSENSE HOUSE - PH1 | approx. 122 m?
Premium VIP, Federation and Founding Partner Hospitality
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A STRUCTURED PARTNERSHIP PLATFORM

A tiered ecosystem connecting partner roles, access and value across
NORDIC ESSENSE HOUSE.

® Each partner enters at a defined level with clear rights, responsibilities
and opportunities for physical and program integration

e Category ownership connects brand ambition with physical presence,
programming and narrative visibility

* Built to deliver immediate Olympic and Paralympic impact while
creating long-term value through ESSENSE 501

e Designed to engage Nordic, international and Los Angeles-based
partners across complementary categories

NEHOZSLA




SPATIAL AND EXPERIENCE INTEGRATION

Every partnership level connects to real spaces, services, and programs

NEHO Spaces

Pavilion, zone, lounge, studio, retail, rooftop

NEHO Services

Athlete support, concierge, mobility, recovery, nutrition

NEHO Amenities

Sleep, fitness, hydrotherapy, social environments

NEHO Programs

Cultural programming, media, events, brand activations

Partnership is expressed through lived experience, not only visibility

NEHO

LA



FOUR PARTNERSHIP LEVELS

Each level offers a tailored investment, role and degree of integration.

INVESTMENT RANGE EVENT MANAGEMENT &
STRATEGIC ROLE (USD) BRANDING & VISIBILITY GUEST HOSPITALITY OPERATIONAL SUPPORT
Platform-wide signature . Fully integrated VIP and Comprehensive event
FOU N D I NG Platform co-author S 2 OM S3 5 M '“'. presence across exterior, executive hospitality with G management, logistics,
and strategic leader ~ . " interior, website, digital m hosted experiences, installation, sponsor
and media. athlete/VIP coordination. liaison, staffing.
. 7 o — M [ Prominent category Premium category Operational coordination
ALRORA AIR N 1A@ WAL\ Exclusive leade". within y/ branding with a dedicated hospitality including ... for category activations,
AIUGRAYAIR NOROSONIC S0 CATEGORY a defined business 57 5 0 K - S 1 2 5 M branded zone and A hosted guests, networking '.‘ logistics, installation,
a 3 category strong website/media events and curated VIP staffing. sponsor liaison
5 | presence. experiences. and technical support.

y_ = e ()NORCSONF

Integrated participant Branding tied to selected Event logitics, installation

A Hospitality support for U ]
PROGRAM in selected programs SZSOK - S750K Q i gt g ' specific programs, events Sistence, echdoling wid

_ and program-spedific I technical coordination for
and experiences and activations.

QO 0 © 0

digital/media recognition. selected activations.
. § Recognition appropriate e e P Operational coordination
SUPPORTING & Centributor of products, Y Q Hospitality participation *Te ;
TECHNICAL systems, technologies S 1 00 K - S 2 5 0 K to::m” % 3 mq“dmgd &\ appropriate to " “ oo rel:i: o
Y Ae pr ‘fd identification an » contribution. products, ! og;es
technical acknowledgements. or professional services.

NEHOZSLA




2. SPONSOR-RELEVANT ALLOCATIONS & SERVICE SCORES - BY BENEFIT / SPACE
INDICATIVE PLANNING FRAMEWORK

FOUNDING CATEGORY PROGRAM
(20 PTS) (10 PTS) (7.5 PTS)
Highest Priority Access Priority Access

SUPPORTING &
TECHNICAL BENEFIT CATEGORY

(5PTS) (TYPICAL USE)

Basic Access

BENEFIT / SPACE ALLOCATION UNIT

(PLANNING UNIT)

Targeted Access

‘@ Arrival Pavilion Event Days oo 000 ®® 0 O ® ® 0O ® Spaces & Access
ﬁ College Street Lobby Event Days ® 0o 000 ® 0 0 O ® ® @ O ® Spaces & Access
* Nordic Courtyard Event Days o0 000 ® e 0 O ® e 0 O ® C Spaces & Access
* Retail Experience Gallery Occupancy Days eeoeoe e® e O " Wele) ® Spaces & Access
L ﬁ Rooftop Clubhouse Event Days e 000 ® o0 O ® e OO ® Spaces & Access
I-RORAAIR M Rooftop Hospitality Terrace Event Days oo o009 ® e o O ® e OO ® ( Spaces & Access
S @ & Pool Deck Event Days o0 0090 ® e 0 O ® ® C O @ C Spaces & Access
, = ML Wellness Pavilion Program Days TEE R eeo e O " ) ® Programs & Wellness
H» Performance Exercise Center Program Days o9 000 ® ® 0 O ® e @ O ® Programs & Wellness
‘-g" Nerdic Innovation Hub Reservation L BN BN BN ® 0o 0 O ® ® O O ® Innovation & Collaboration
m Nordic Media Studio (Golf) Production Days ® 00900 ® 0 0 O ® ® O O ® ! Media & Production
évé Executive Meeting Suites Reservation o0 000 ® e 0 O ® ® OO ® Meetings & Business
@ Executive Hospitality Event Days ®o 00 @@ e O ® ®@ OO ® Hospitality & VIP
ﬁl Residential Apartments Units o e 0O ® e 0 O e ® OO ® C Accommodation
k=  Apartment Nights Nights ® 0 @00 @ ® e O ® ® OO 2 Accommodation
= Parking Stalls o0 000 ®® 0 O ® ® CO ® Logistics & Access
@ Highest Priority Access (Priority in Planning) @ Priority Access (Subject to Availability) @ Targeted Access (Available on Request) @ Basic Access (When Available) () Not Included / Limited

@

IMPORTANT NQOTE: This framework illustrates the types of benefits available to each partnership level and the relative priority of access.

+ Points establish partnership priority and benefit weighting.

« Numerical values (where shown as points) do not represent guaranteed quantities unless specified in the final agreement.

+ Final allocations are customized based on partnership level, partner objectives, operational feasibility, availability and definitive agreement.

NEHOZSLA



PARTNERSHIP ACTIVATION & CAPACITY | INDICATIVE PLANNING FRAMEWORK

3. SPONSOR-RELEVANT ALLOCATIONS & SERVICE SCORES - CAPACITIES & SCOPES

CAPACITY / SCOPE FOUNDING CATEGORY PROGRAM ‘ SUPPORTING & TECHNICAL BENEFIT CATEGORY
| (20 PTS) (10 PTS) | (7.5 PTS) (5 PTS)

ﬁ Press Conference Capacity Events 40 20 12 6 Programming & Delivery
@ Podcast Session Capacity Sessions 200 100 60 30 Programming & Delivery
Content Production Capacity Productions 200 100 60 30 Programming & Delivery
:’!. Business Forum Capacity Events 40 20 12 6 Programming & Delivery
Rt Product Launch Capacity Events 40 20 12 6 Programming & Delivery
ALRORA AIR ’@" Innovation Showcase Events 40 20 12 6 Programming & Delivery
AIUGRATAIR v . . o
VIP Reception Capacity Events 20 10 6 3 Guest Hospitality
Q Private Dining Events 20 10 6 3 Guest Hospitality

Fully integrated VIP
hospitality: executive
management, hosted

Premium category
hospitality: hosted

Hospitality support for

Hospitality participation

Guest Hospitality (Scope Scope : i i Guest Hospitali
pitality (Scope) P experiences, athlete & guests, networking specific programs, appropriate to the pitality
VIP access, private events & curated events & activations. partner's contribution.
receptions, concierge VIP experiences.
& hospitality team.
* . Yes, within
U Category Exclusivity Yes / No Yes Category Sector No No Other
Comprehensive operational Operational coordination X i X
@ support: logistics, installation, for category activations, Operational support for Operational coordination
v Operational Support (Scope) Scope coordination, sponser liaison, logistics, installation, ev9|_'|t logistics, |nsta!1al|on directly related to supPlled Programming & Delivery
staffing, technical, AV support, staffing) sponscE aison assistance, scheduling & products, technologies
security coordination & S technical coordination. or services provided.
= : & technical support.
dedicated project management.
S Full event planning & management Event management Event support tailored to Eve_m coor_d'nat'cn I'mlte.d
.l' Event Maﬂagement (SCDPQ) SCDPe across hosted experiences, receptions, supporting category speciﬁc programs, to integration of partner's Programming & Delivery

forums & partner activations.

activations & hosted events.

activations & events.

products, technologies
or services.

NEHOZSLA



PARTNERSHIP LEVELS
|
FOUNDING

Platform Co-Author & Strategic Leader

e o | KEY BENEFITS

dberg aroraaR @ ciaciord |

“’ Signature platform presence across exterior,
GEFE AIUGRAIAIR a NOROSONIC soua l 5

INVESTMENT RANGE (USD) interior, website and digital media

$2 .0 M — $ 3 5 5 M @ Highest allocation of premium spaces

and hospitality

3 @Noncsoun

Executive VIP experiences with hosted
BEST FOR

hospitality and athlete access

: 2 : .
Organizations seeking o Full event management, operations

maximum visibility and and sponsor conclerge

long-term strategic

alignment. :.‘ Leadership participation in innovation,
programming and strategic initiatives

Global brands + Sovereign funds +« Fortune 500 companies

we
@i [DEAL PARTNERS « Destination partners

NEHOZSLA




PARTNERSHIP LEVELS

CATEGORY

Exclusive Leader Within a Business Category

KEY BENEFITS

dberg

GEFE. AIUGRAMAR %

@ Exclusive category designation and

INVESTMENT RANGE (USD) prominent branding

$7 SOK -— $1 A 5 M . Dedicated branded activation zone

and strong media presence

Premium hosted hospitality, networkin
BEST FOR an o 9
= events and VIP receptions
mpani ntin

= p? les wany g [ X Operational coordination for category

exclusive ownership f@Y  activations and logistics

of a product or service

category. o Full installation, staffing and sponsor
liaison support

Automotive +« Airlines *« Finance + Healthcare
Technology + Luxury brands

IDEAL PARTNERS

NEHOZSLA




PARTNERSHIP LEVELS

LEVEL 3

PROGRAM

Integrated Program Participant

KEY BENEFITS

Branding within selected programs,
rooms and experiences

ALRORA AIR .

AIUGRATAIR @

INVESTMENT RANGE (USD)

$250K - $750K

Recognition across program marketing
and communications

Hospitality support for designated
events and activations

BEST FOR

Organizations wishing
to align with specific

Event logistics, scheduling and
activation assistance

experiences or
Participation in curated experiences

programs.
and program highlights

Consumer brands ¢« Wellness ¢« Education

IDEAL PARTNERS . =
Sports +« Lifestyle organizations

NEHOZSLA




PARTNERSHIP LEVELS

SUPPORTING &
TECHNICAL

Technology * Products -«
Professional Services

KEY BENEFITS

Product, technology or service
INVESTMENT RANGE (USD) recognition

G
$100K — $250K @ Technical acknowledgements
O

and brand visibility

Hospitality participation appropriate

BEST FOR to contribution .
4 .
Companies contributing 9,9 Operational coordination related to '%‘L :
' ‘ H . .-
products, technology jin) supplied products or services )| ‘”H“ s N n’
or specialized expertise. 0 Opportunity to showcase innovation o
. and expertise 1

&; IDEAL PARTNERS Construction * AV & Tech + Mobility « Energy

Engineering + Telecommunications

NEHOZSLA
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College Street, Los Angeles, igned to engage Nerdic teams, partnessgand sponsors. It is not an official
roperty of, or affiliated with, t rnational iccCommittee (IOQ)nsthe LA28 Organizing Committee, or

the Upited States Olympic ?Parﬁywpic Committee UEOP.C) ’ f L] oo S
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ESSENSE and ESSENSE 501™ are trademarks, of AGIFAvant Group (“AGlI ﬁvant”). @ 2026 AGI Avant. All
rights reserved. - . o L

NORDIC ESSENSE HOUSE G5 indépendent partnership platform planned for ESSENSE 501 at 501 West
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