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fiNys ikap o”kksZa dh rjg bl o”kZ Hkh rhu 
fnolh; gkseVSDl Vsd ,Dliks ikuhir dh 
gkse QfuZf’kax baMLVh ds fy, dacy] insZ] 

nfj;ka] cukus dh vfr vk/kqfud e’khujh 
rFkk ,DlSljhl ds fuekZrk rFkk vk;krdksa 
dks ns’k fons’k ls bdVBk dj ds ikuhir 
esa ysdj vkbZ gS rkfd ;gka ds O;kikjh 

fo’o Lrj ij gks jgh rduhdh izxfr ds 
ckjs esa tku ldsa rFkk viuh mRiknu 
{kerk dks c<+k ldsaA 
 bl iznZ’kuh esa vkus okys 

ikuhir ds O;kikjh bu e’khuksa ls vius 
mRiknksa dh xq.koRrk] mRiknu {kerk] /kkxs 
vkSj diM+s dh cpr] i;kZoj.k laj{k.kk 
rFkk vU; dbZ ykHk mBk ldrs gSaA u;h 

The 6th edition of Home 
Tex Tech Expo will 
begin at Anaaj Mandi 
from March 15 and will 
continue till March 17, 
2019. The three days of 
the event will showcase 
to the people of Panipat 
and nearby towns the lat-
est in Home Furnishing 

industry.  
 Leading manu-
f a c t u r e r s  a n d 
I m p o r t e r s  o f 
Textile machinery 
and accessories 
from all over India 
and abroad are par-
ticipating in this 
exhibition. Latest 
technology that 
will boost produc-
tion, reduce wast-
a g e ,  i n c r e a s e 
e m p l o y m e n t 

opportunities, increase 
quality of produce and 
prove eco friendly as 
well be on display for the 
entrepreneurs of Panipat 
and nearby towns. 
 Talking to CITY 
VIBES,  Mr.  Rajesh 
Sinha, organizor of the 
show revealed that the 

event will be  inaugu-
rated at 11:00 am on 
March 15, 2019. The 
exhibition will remain 
open from 11:00 am to 
6:00 pm on all three days 
of the event. 
 Rajesh Sinha 
added that, “The show 
covering 1500 sq. metres 
has more than 50 exhib-
its from all over India 
and abroad.  Around 
2500-3000 trade visitors 
are expected in this show 
and we are expecting to 
generate business in 
excess of Rs. 50 crore for 
the exhibitors.” 
 H e  a l s o  p r o-
vided CITY VIBES a list 
of  par t ic ipants  tha t 
includes names like, 
Narinder International, 
Ramana International 

Pvt. Ltd., Sigma Auto 
Tex, Yarn Plus, Raunaq 
F a b r i c s ,  B  K 
International,  etc. 
 Amarjeet Singh 
from B K International, 
India’s leading manufac-
turers of fancy yarns told 
City Vibes that Hometex 
Expo provides them an 
opportunity to meet all 
t h e i r  c u s t o m e r s  i n 
Panipat and showcase 
their latest creations in 
fancy yarns.
 Some leading 
names from Panipat are 
also present here to show-
case the latest what they 
have to present. The 
home textile industry in 
the city of Panipat is 
expecting to gain a lot 
with this expo.

INTERNATIONALBK 
MANUFACTURERS OF ALL KINDS OF  HIGH QUALITY FANCY YARNS 
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vR;k/kqfud e’khuksa ds mi;ksx ls jkstxkj ds 
u;s volj Hkh c<+rs gSa ftlls O;kikjh rFkk 
dkjhxj nksuksa dh izxfr gksrh gS rFkk izns’k Hkh 
rjDdh dh jkg ij vkxs c<+rk gSA
 iznZ’kuh ds vk;kstd jkts’k 
flUgk us gekjs v[kckj & flVh okbZCl & ds 
laoknnkrk dks crk;k fd ;g iznZ’kuh 15 ls 
17 ekpZ rd jkst lqcg 11 cts ls ‘kke 
ds 6 cts rd [kqysxhA bl nkSjku fdlh 
O;kikjh dks tks Hkh tkudkjh pkfg,] iznku 
dh tk,xhA lEiw.kZ ‘kgj ds O;kikjh blesa 
lknj vkeaf=r gSaA bl iznZ’kuh esa izos’k 
fu’kqYd gSA
 jkts’k flUgk us vkxs crk;k fd 
bl iznZ’kuh esa 100 ls T;knk ns’kh rFkk 
fons’kh mRikn n’kZdksa dks ns[kus dks feysaxsA  
bu lHkh mRiknksa ls gksus okys ykHk dSls fy, 
tk ldrs gSa blds ckjs esa Hkh foLr`r 
tkudkjh nh tk,xhA 
 “50 ls T;knk vyx vyx 
daifu;ksa ds mRikn ns[kus dks feysaxsA ufjanj 
baVjuS’kuy] jekuk baVjuS’kuy] flxek 
vkVksVSDl]  ;kuZ Iyl] jkSud QScfjDl] ch 
ds baVjuS’kuy vkfn iwjs Hkkjr esa izfl) uke 
bl iznZ’kuh dk fgLlk gSaA” jkts’k flUgk us 
dgkA  

HOMETEX TECH EXPO RETURNS TO PANIPAT 
15 ekpZ ls 17 ekpZ] 2019 rd vukt eaMh esa 



City VIBES2 CITY VIBES www.cityvibesindia.com
MARCH 10 - 16, 2019 

 Having made their debut in 2016, 
both Gartex India and Texprocess 
India have received tremendous 
response from the industry, with 
leading associations and compa-
nies in the garment and textile 
m a c h i n e r y  s e c t o r  c o m i n g 
forward to support the shows. 
Now, both the exhibition majors 
have joined hands to create an 
integrated business platform for 
textile sector - Gartex Texprocess 
India. The event will be part of 
Messe Frankfurt's Texpertise 
Network leveraging on the 
group's strong global network 
and expertise in the sector. 
  Leading in both apparel con-
sumption and exports, India 
holds the second largest textile 
manufacturing capacity globally 
with the textile machinery sector 
witnessing a growth of 8-10 
percent year on year. As the 
world's second largest exporter of 
textiles and clothing projected to 
reach USD 300 billion by 2024, 
Indian apparel manufacturers are 
moving towards increasing their 
manufacturing capacities and 
upgrading technology, giving rise 
to  au tomat ion  garment ing 
processes to enter the Indian 
market.  
 MEX has been successfully 
organising Gartex from the past 
three years and over this short 
period, the Show has carved a 
niche for itself in the industry. It 
began as a platform for garment 
& textile manufacturers but now 
sees the patronage of various 
players of other complementary 
sectors as well. It covers all 
segments of the industry includ-
ing latest machines, spares & 
consumables, raw materials, 
trimmings & embellishments, 
logistics & packaging solutions, 
etc. The exhibition is held 
annually in New Delhi and has 
a l so  added  segment s  l ike 
Innerwear Manufac Zone, India 

Laundry Show & Denim Show 
along the way. On the other hand, 
Texprocess sees exhibitors from 
around the world to present the 
latest machines, plants, processes 
and services for the manufacture 
of garments and textile and 
ex ib le  ma te r i a l s .  I t  was 
launched as a pavilion to create 
an innovation platform for 
garment-manufacturing and 
textile processing at Techtextil 
India tradeshow in Mumbai. 
 With the merger of the two strong 
textile trade fair brands, the 
organisers, MEX Exhibitions and 
Messe Frankfurt Trade Fairs 
India Pvt Ltd, aspire to work in 
collaboration for India's textile 
industry development, facilitat-
ing global sourcing and network-
ing in the textile value chains.
 As Gartex has joined hands with 
Texprocess now, it is clear that 
the partnership will benet from 
the synergies that will be created 
due to higher operational ef-
ciencies, improved logistical 
know-how, and overall commer-
cial benets. The experience and 
scale of operations of Messe 
Frankfurt will enable Gartex to 
grow beyond and push i ts 
standing further up in the garment 
& textile industry. It will help 
create a strong and effective 
partnership that will give a boost 
to the Show by making it more 
expansive, while at the same time 
broadening its horizons.
 Gaurav Juneja, Director of MEX 
Exhibit ions Pvt Ltd,  says, 
“ G a r t e x  I n d i a  h a s  g r o w n 
multifold in size since its debut in 
2016, making the event wider in 
scope and greater in signicance 
year after year. It has created new 
standards for the industry in 
terms of enhancing awareness, 
excellent networking, knowledge 
dissemination and industry 
bonding. Now, it is time to take it 
to the next level and with this 

S t r a t eg i c 
A l l i a n c e 
w i t h 
Texprocess 
of  Messe 
Frankfurt 
Trade Fairs 
I n d i a , 
G a r t e x 
India will 
realise its 
t r u e 
p o t e n t i a l 
and soar to 
e v e n 
g r e a t e r 
heights.”
 While the 
show will 
continue to 
maintain a 
s t r o n g 
f o c u s  o n 
g a r m e n t 
and textile 
manu fac-
t u r i n g 
solutions, 
e m b r o i-
d e r y 
machines, 
d i g i t a l 
textile printing sector, sewing 
machines, laundry solutions, 
innerwear manufacturing, denim 
show, fabrics, accessories among 
others, the organisers aim to 
expand its exhibit segments to 
cover complete textile process 
chain in the coming editions. This 
includes technologies involved 
from design, cutting, sewing, 
knitting and embroidery to 
nishing,  rening,  IT and 
logistics which will supplement 
its textile technologies portfolio 
through the association with 
Texprocess. 
 Talking about the alliance, Raj 
Manek, Executive Director and 
Board Member of Messe Frank-
furt Asia Holding Ltd, says, “Our 
shared commitment for industry 

development has led to the 
decision of working in collabora-
tion with MEX Exhibitions. 
Together, we are positioned to 
grow and more importantly 
provide industry stakeholders 
with a strong brand of enhanced 
offerings through a single-source 
business platform - 'Gartex 
Texprocess India'. Moreover, the 
alliance has set pace for our brand 
expansion strategy as India is one 
the most promising textile 
markets.” 
 The unied Gartex Texprocess 
India edition will be held from 10 
– 12 August 2019 at Pragati 
Maidan, New Delhi in India.
 Background information on 
MEX Exhibitions Pvt. Ltd.
MEX Exhibitions Pvt. Ltd. is an 
international exhibition company 

with a strong presence of over 
four decades in the advertising 
industry, over 20 years in publish-
ing & 16 years in exhibitions. The 
company has produced more than 
100  marke t - l ead ing  t r ade 
exhibitions for various segments 
in addition to publishing various 
magazines & advertising trade 
directories of repute. Successful 
exhibitions are conducted all over 
India, Dubai, Singapore and 
Thailand.
 Background information on 
Messe Frankfurt 
Messe Frankfurt is the world's 
largest trade fair, congress and 
event organiser with its own 
exhibition grounds. With more 
than 2,500* employees at 30 
locations, the company generates 
annual sales of around €715* 

million. Thanks to its far-
reaching ties with the relevant 
sectors and to its international 
sales network, the Group looks 
after the business interests of its 
customers effectively. A compre-
hensive range of services – both 
onsite and online – ensures that 
customers worldwide enjoy 
consistently high quality and 
exibi l i ty  when planning, 
organising and running their 
events.  The wide range of 
services includes renting exhibi-
tion grounds, trade fair construc-
tion and marketing, personnel 
and food services. With its 
headquarters in Frankfurt am 
Main, the company is owned by 
the City of Frankfurt (60 percent) 
and the State of Hesse (40 
percent). 

Gartex India is Now Gartex Texprocess India!

Introduction Handloom 
is the most important 
industry of the Panipat 
district. In 2009-2010, 
there were more than 
38,976 handlooms work-
ing in the district provid-
ing  employmen t  t o 
49,700 persons. Major-
i t y  o f  w e a v e r s  a r e 
migrants from U.P., 
Bihar and West Bengal. 
There are some local 
weavers also who come 
from neighboring vil-
lages to work at Panipat 
district in Handloom 
industry. The weavers 
are employed on con-
tractual wages/piece rate 
system and average earn-
ing per working person 
is around Rs. 100 to Rs. 
200 per day depending 
upon the width and vari-
e ty  of  c lo th .  These 
handlooms are exporting 
wide range of handloom 
products such as durries, 
mats, table covers, bed 
sheet ,  curtain,  terr i 
towel, carpet and oor 
coverings etc. to various 
developed countries 
such as Canada, Japan, 
Germany and Australia 
etc .  Panipat  is  also 
famous for manufactur-
ing of Textille Machin-

ery such as Carding 
Machines, Ring Frame, 
Doubler, Winding Reel-
ing, Jacquard, Cabinets 
Carrier Drawing etc. The 
rst Carding machine in 
India was manufactured 
a t  P a n i p a t  b y  S h . 
Ramesh Dutt Sharma, in 
his unit under the name 
of M/S Ramesh Carding 
Machinery and Safe 
works, Railway Road, 
Panipat. Panipat has 
been selected for this 
study since there has 
been a very high growth 
of handloom sector in 
this district. Panipat has 
established its name in 
the international market. 
Carpet Industry is the tra-
ditional industry of the 
Panipat district.Export 
of carpet is increasing 
every year and the export 
has touched the gure of 
Rs. 235.35 crore in 
2006-2007 while it was 
Rs. 70.21 crore in 1994-
95 .  Pan ipa t  i s  a l so 
famous for its woollen 
tufted carpet and it even 
caters to the interna-
tional market. The raw 
mater ia l  for  th is  i s 
sourced from Bikaner, 
Jodhpur and Jammu & 
Kashmir and country 

like New Zealand. 41 4.2 
S h a r e  o f  P a n i p a t 
Handloom Export in the 
Haryana�s Handloom 
Export: Table 4.1 illus-
t r a t e s  t h e  s h a r e  o f 
P a n i p a t  H a n d l o o m 
Export in the Haryana�s 

Handloom Expor t  . 
Table 4.1 brings out that 
the export of handloom 
product from Panipat 
increased from Rs. 290.1 
crores in 1992-93 to Rs. 
1247.49 crores in 2006-
2007 and decreased from 
Rs. 1047.48 crores in 
2007-08 to Rs. 947.72 
crores in 2008-2009. The 
export of handloom prod-
u c t  f r o m  H a r y a n a 

increased from Rs. 345.2 
crores in 1992- 93 to Rs. 
1340.32 crores in 2006-
2007 and decreased from 
Rs. 1116.72 crores in 
2007- 08 to Rs. 1005.25 
crores in 2008-2009. 
There is a massive drop 

i n  t h e  e x p o r t  o f 
handloom products in 
2006-2007 over 2007-
2008 and 2008-2009. 
However it has to be kept 
in mind that the perfor-
mance of the overall 
export sector of the 
Panipat and Haryana dur-
ing the same period was 
not bright. Period from 
2007 to 2009 represents 
a decline in the export 

from Panipat as well as 
Haryana. On the other 
hand share of Panipat�s 
Handloom export in 
Haryana�s handloom 
export is rising continu-
ously.  The share of 
P a n i p a t  H a n d l o o m 

e x p o r t  i n  H a r y a n a 
handloom export was 
84.04 percent in 1992-
1993 and it grew to 94.28 
percent in 2008- 2009. It 
is clear from data of 
handloom export that 
s h a r e  o f  P a n i p a t 
Handloom Export in 
Haryana  Hand loom 
export is constantly rais-
ing. Export of Handloom 
industry has poor per-

formed poorly from 
2007 to 2009 due to 
recession in world econ-
o m y .  B a s e d  o n 
Handloom export data, it 
can be analysed that 
Handloom industry in 
Panipat and Haryana per-

formed better
Export of Home Fur-
nishing Products 
from Panipat: The 
home furnishing 
products are cov-
ered under the tex-
tile industry. The 
home furnishing 
products includes 
bed linen products, 
table linen prod-
ucts, kitchen linen 
products and toilet 
l i n e n  p r o d u c t s . 
These items have a 
continuing demand 
in both the domestic 
and International 

market. It�s seen that 
there is a high preference 
towards new and innova-
tive designs in Home Fur-
n i s h i n g  i t e m s .  T h e 
Panipat Home Furnish-
ing has high growth 
potential given its inher-
ent strengths such as 
abundant raw materials, 
low labour cost and a 
thriving domestic and 

global market. Table 4.4 
represents the exporter 
of Home Furnishing 
products in the world 
and the value of Home 
Furnishing products 
exported by each coun-
try in 2009. The major 10 
exporter of home fur-
nishing products are 
China, India, Turkey, 
Vietnam, Germany, Thai-
land, Spain, Belgium, 
United Republic of Tan-
zania and Pakistan. 
China has been the mar-
ket leader in exporting 
the Home Furnishing 
products and has a share 
of 36.1 percent of the 
world Home Furnishing 
export in 2009. In terms 
of growth in export (in 
value) India lags behind 
China by approximately 
8 percent in Home Fur-
nishing. India has a share 
of 27.8 percent of the 
export in the world mar-
ket in 2009. This indi-
cates that there is a huge 
potential for Indian mar-
ket to explore and tap the 
global market for Home 
Furnishing Products.
In short it is concluded 
t h a t  t h e  e x p o r t  o f 
handloom industry in 
Panipat is growing pro-

gressively. At the same 
time handloom industry 
in the district is facing 
tough competition from 
other exporting coun-
tries like China , Bel-
gium, Netherlands and 
Turkey etc. China is 
major competitor of 
Panipat in Handloom 
export. The World Trade 
Organization(WTO) pre-
dicts that , in a free mar-
ket , China could capture 
half of the market for 
handloom . China�s 
handloom sector is sig-
nicantly more competi-
tive than Panipat. On an 
average, Chinese facto-
ries are 20 times larger 
than those in Panipat. By 
contrast ,  Panipat�s 
undeveloped infrastruc-
ture, high cost of doing 
business , and stringent 
l abour  l aws  h inde r 
investment and competi-
tiveness. It is expected 
that the liberalized trade 
regime would result in 
increased global trade in 
handloom industry thus 
providing greater export 
opportunities and at the 
same time exposing the 
domestic industry to 
higher import penetra-
tion.

PANIPAT’S PERFORMANCE AND PLACE OF 
HANDLOOM INDUSTRY IN GLOBAL MARKET

MEX Exhibitions and Messe Frankfurt India enter into a strategic alliance for creating a 
unied industry platform called 'Gartex Texprocess India'. 
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Panipat, The Global Centre For 
Recycling Textiles, is Fading

Panipat is called the city 
of weavers, as it pro-
duces textiles and car-
pets. It is the biggest cen-
ter for quality blankets 
and carpets in India and 
has a hand loom weaving 
industry. Panipat city is 
the biggest centre of 
"shoddy yarn" in the 
World. Blankets pre-
pared through hand 
looms and power looms 
are sent to soldiers. In 
Panipat 30,000 indus-
tries provided 5 lakh peo-
ple work. 
 The Samalkha 
subdivision of this dis-
t r i c t  i s  f amous  fo r 
foundry of agriculture 
instruments. In this way, 
this district, which is con-
tinuously developing on 
the industrial base, has 
an unlimited employ-
ment capacity. Business-
men and engineers and 
unemployed worker art-
ist weavers and labour 
from other states of India 
visit here in search of 
employment and settle 

 here permanently. The 
industry's decline is a 
missed opportunity for 

India. 
 When the doors 
open to the warehouse at 
Ambey Spinning Mills 
in Panipat, a city 90km 
from Delhi, it seems as if 
its contents might tum-
ble out like those of an 
overstuffed cupboard. 
Heaps of clothes are 
piled to the ceiling. Ten 
women meticulously 
extract zips, chains and 
buttons from T-shirts, 
winter jackets and den-
ims using long blades 
usually used to chop veg-
etables. Outside, a teen-
age boy wields a knife to 
bash synthetic bre 
against a tree stump.   
 In another work-
shop clothes are shred-
ded, spun into yarn and 
woven by power looms 
into blankets. Bullock 
carts take them for fur-
ther processing; they are 
then sent off for sale in 
India and beyond.
 Known as the 
“ c a s t - o f f  c a p i t a l ” , 
Panipat is home to 150-
200 such mills, which 
take in discarded clothes 
from Western countries 

and turn them into recy-
cled cloth. The industry 
employs around 20,000 
people and brings in 
annual  revenues  of 

$62m, according to 
Pawan Garg of All India 
Woollen and Shoddy 
Mills Association, a 
trade body (“shoddy” 
was originally a non-
pejorative word for 
reclaimed bre).
 Panipat 's his-

tory in textiles began 
after the Indian subcon-
tinent's bloody partition 
in 1947, when weavers 
from the province of 

Sindh and the districts of 
Jhang and Multan in 
Punjab, nding them-
selves suddenly located 
i n  P a k i s t a n ,  w e r e 
uprooted and moved to 
the ancient city. They set 
up looms to knit coarse, 
hand-spun cotton car-

pets, wall hangings and 
sofa covers (from new 
wool)  tha t  were  an 
instant hit abroad (and 
qualied as a dowry in 

marriages in northern 
India). The city's later 
emergence as a recycling 
hub coincided with a 
slump in Prato, a small 
industrial town in Italy 
with a 1,000-year-old tra-
dition in textiles. In the 
1990s Panipat mill own-

ers bought discarded Ital-
ian machinery from 
Prato designed to make 
cheap shoddy yarn from 
recycled wool .  The 

industry took off; its 
annual revenues rose to 
over $300m.
 T i m e s  h a v e 
since changed. Cheaper 
and lighter polyester sub-
stitutes are increasingly 
preferred by wholesale 
buyers such as aid agen-

cies, railways and hospi-
tals, whether Indian or 
foreign. Such materials 
n e e d  e x p e n s i v e 
machines that many 
Panipat mills cannot 
afford. Rising labour 
costs have squeezed mar-
gins. An erratic electric-
ity supply and frequent 
machinery breakdowns 
are more of a scourge 
than ever. Indian winters 
are shorter, complains 
one mill owner, which 
affects domestic demand 
for woollen clothing. 
Most factories in Panipat 
are working at  half 
capacity.
 The business is 
f ragmented ,  poor ly 
organised and almost 
wholly unregulated. Had 
there been basic over-
sight by the government, 
some in the business say, 
standards might have 
risen. 
 Whatever the 
reasons, the mills did not 
invest much of their for-
merly fat prots into 
upgrading machinery or 
workers' skills. That 
could have helped them 

nd more customers will-
ing to pay a premium for 
high-quality fabric from 
recycled yarn, which 
appeals to environmen-
tally conscious compa-
nies.
 P a n i p a t  m a y 
help the planet but also 
exhibits the least attrac-
tive features of the tex-
tile business in develop-
ing countries: sweatshop 
conditions for workers, 
rock-bottom pay, use of 
child labour and so on. 
 Almost all work-
ers there are contract 
labourers who earn a 
tenth of what those in the 
formal sector are paid. 
Women receive 120 
rupees ($1.80) a day for 
manually ripping up 
around 100kg of gar-
ments. Workers manage 
to sell off baubles and 
trinkets scavenged from 
the cast-off clothes but 
must often share the pro-
ceeds with mill owners. 
Despite this arrange-
ment, “there is no money 
in it anymore,” says Mr 
Garg.

T. K. Dhingra  +91-98140-23392 Email: tkdhingra@virkatextiles.com

Shamal Dhingra  +91-98724-22555 Email: shamal@virkatextiles.com

Apart from that major 
historical battle and the 
popular , pickle industry
Panipat is also known for 
its handloom industry. 
The city boasts about a 
huge range of carpets 
and textiles that it manu-
factures under various 
brands. You will nd the 
best quality carpets and 
blankets here as the city 
is a home to the country's 
m o s t  s u c c e s s f u l 
handloom indus t ry. 
Panipat is the biggest cen-
ter that produces very rea-
sonable and good quality 
blankets. These blankets 
manufactured here are 
sent to the armed sol-
diers; the soldiers guard-
ing our borders under 
most difcult of situa-
tions, like Siachen. The 
massive production of 
h a n d l o o m  s t u f f  i s 
exported within as well 
as across the borders. 
Panipat is known to be 
using the recycled yarn 
for producing a variety 
of handloom products. 
The products include 
blankets, carpets, rugs, 
quilts, baby blankets, 
bed sheets, bed-spreads, 
curtains, cotton durries 
and mats of various 

kinds.  
C o n t r i b u t i o n  o f 
Handloom Industry to 
t h e  E c o n o m y  o f 
Haryana

According to the reports 
generated by the Direc-
torate of Industries, 
Chandigarh, the share of 
Panipat exports has con-
sistently been increas-

ing; starting from 84.04 
percent in 1992 to 94.28 
percent in 2008. As per 
the reports by Ministry 
of Commerce and Indus-
try in 2009-2010, among 
the major exporters of 

carpet and oor covering 
products, India proudly 
held fth position with 
the value of exported 
goods to be 978190 USD 
thousand, and 8.5 per-
cent share in world 
exports.  Unfortunately, 
owing to the tough com-
petition with China, 
India's position as an 
exporter of home fur-
nishings, has been grad-
ually getting down to sec-
ond, with China topping 
the list and Turkey, Viet-
nam and Germany get-
ting the third, fourth and 
fth positions, respec-
tively.  
Handloom Industry -A 
M a j o r  S o u r c e  o f 
Employment
The huge handloom 
industry of Panipat is 
serving as a major source 
of employment, not only 
for the local people but 
a lso  for  the  people 
belonging to other states. 

Over the decades, people 
in large numbers have 
been coming here in 
search of secured jobs. 
They get into jobs here 
and then settle here on a 
permanent basis. The 

labor gets far better 
wages in comparison 
with what is paid by 
o the r  i ndus t r i e s  o r 
employers. They pay on 
daily basis. Every year, 
more and more people 
join this industry.
 Not only this, 
the  c i ty  a l so  has  a 
reputed institute – the 
Institute of Practical Tex-
tile Training for those 
aspiring to join this 
industry at higher levels. 
 The successful 
establishment and func-
tioning of this industry 
largely depended upon 
various means that were 
always available in the 
c i t y.  T h e s e  m e a n s 
includes railways, road-
ways and adequate con-
tainer storage that helps 
in storage of the products 
and its export. The logis-
tics play a very impor-
tant role in importing 
things required for the 

manufacture and export-
ing the done up goods on 
time.  
Clientele of Handloom 
Industry of Panipat
The products are manu-
factured by a number of 

small scale setups that 
work under this industry. 
The products manufac-
tured in handloom indus-
t r y  o f  P a n i p a t  a r e 
exported not only to the 
Indian states, but also to 
other countries. There 
are many dealers of these 
p r o d u c t s  w h o  a r e 
responsible for distribut-
ing these products under 
various brand names like 
R e n o v a  b a s e d  i n 
Ludhiana and Golden 
Texo Fab Private Lim-
ited. 
Problems faced by 
Handloom Industry of 
Panipat
Till the past decade, the 
industry was making a 
good business, as ever. 
But today, the industry is 
facing a deep setback. 
The factor responsible 
for this, is the extent to 
which Chinese products 
have been grabbing the 
grounds in Indian and 
international markets. 
The cheap and colorful 
Chinese products are 
drawing attention of 
Indian and foreign con-
sumers. This has very 
adversely affected the cli-
entele  of  handloom 
industry of Panipat. 
Today, the small scale 
units upon which the 
handloom industry of 
P a n i p a t  l a r g e l y 
depended, are striving 
hard to save their own 
existence. Many of them 
have already been closed 
down. The speciality 
range of durries, carpets, 
curtains that represented 
the exquisite Indian fur-
nishing products in inter-
nat ional  markets  i s 
replaced by the huge 
inow of these Chinese 
products.
 As per the recent 
reports, the regular turn-

o v e r  o f  P a n i p a t ' s 
handloom industry has 
fallen to 40 percent of 
the previous turnover 
which used to be Rs. 
20,000 crores. The gov-
ernment of China has let 
no stone unturned to sup-
port its handloom indus-
try while in India, the 
industry pays lots of 
taxes. Other than this, 
many more issues like 
power cut-downs has 

given a heavy blow to 
the overall production. 
The increasing duration 
of power cuts has led to 
the increasing usage of 
generators that has been 
proving to be very costly, 
exceeding the budget 
assigned for the same.  
Aid by the Government 
to Panipat Handloom 
Industry
To facilitate the suste-
nance and growth of 
P a n i p a t  H a n d l o o m 
Industry, the Ministry of 
Texti les established 
Weavers Service Center 
in Panipat. The center 
h a s  a n  a d e q u a t e l y 
equipped structure that 
has  th ree  t echnica l 
rooms comprising of 
weaving room, design-

ing room, dying and 
printing room. A highly 
qualied and technically 
sound team of people 
operates here. They help 
the weavers learn many 
new intricacies of weav-
ing and designing for a 
better output. The estab-
lishment aims at upgrad-
ing the skills, technical 
assistance and diversi-
cation of products. It is 
committed to provide 

technical support by 
means of giving inputs to 
the weavers on design, 
technical guidance in 
terms of weaving, print-
i n g  a n d  d y i n g .
 The center is 
also into organizing 
workshops and training 
classes for weavers giv-
ing them enough idea 
about various designs, 
advancements in weav-
ing and lots more. Not 
only this, these weavers 
are given time to time 
nominations for their 
active participation in 
fetes or melas like Dilli 
haat, Surajund Craft's 
Mela of Faridabad and 
Taj Mahotsav of Agra. 
This helps them show-
case their talent and skill 

and get much deserved 
recognition in the mar-
ket.
 P a n i p a t  h a s 
earned a big name in 
being home to one of the 
most popular industry of 
India. It has been con-
tributing a substantial 
share in the national 
income and reputation. 
Today,  the industry 
needs a strong support 
from both the govern-

ment and consumers.
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DELIVERING  HIGH  QUALITY  IN  FANCY  YARNS 
REQUIRES C O MPETENCE &  C OMMITMENT-   AMARJEET

B K International is a leading 
Fancy yarn manufacturers based 
in Ludhiana,  manufacturing 
more than 1000 articles in fancy 
yarns customised according to 
buyer requirements.
B k international currently manu-
factures yarns for use in Knitting 
& Hosiery industry, Home fur-
nishings export articles like 
Throws, Rugs, Cushion covers & 
multi effect yarns for use in hand 
knitting & Machine Knitting. It  
manufactures all types of yarns 
like ombre effects, knot yarns, 
slub yarns, loop yarns, crinkle 
yarns, brushed yarns, multi effect 
yarns in counts ranging from 0.1 
nm to 25 nm in manmade bers 

l i k e  A c r y l i c , 
Nylon, Polyes-
te r,  Ar t ic ia l 
Silk or Viscose 
Rayon & Natural 
Fibers like Wool, 
Alpaca, Mohair, 
Cotton & Their 
blends according 
t o  c u s t o m e r s 
request.
 B  K  i n t e r n a-
tional can supply 
all types of yarn 
in Fiber dyed, 

hank dyed, multi colour space 
dyed with exact 
shade matchings 
in required Inter-
national standard 
light sources like 
D - 6 5 , T L -
84,CWF and any 
o t h e r  a s 
requested.
 Amarjee
t Singh, partner 
of B K Interna-
tional told, “We 
use Azo free & 
Oekotex stan-
dards of Dyes & Chemicals as our 
main clients are mainly exporters 

& buying houses based in 
Ludhiana, Panipat, Delhi, Noida, 
Greater Noida & they require 
very high standards of quality 
parameters according to Euro-
pean countries compliance which 
we full accordingly. This year 
we have come up with many latest 
designs and formats which are 
aavailable at our stall in Panipat”
 Gurpreet Singh told that, 
“We  have  in s t a l l ed  l a t e s t 
machines from Germany, France 
& Taiwan to insure quality stan-
dards & Exact replications of 
effec ts  f rom sampl ing t i l l 

repeated productions. Our pro-
duction lots exactly match the 
quality and design of samples.”

Wool & Woollens Export Promotion Council is an apex organization of Govt. of India, Ministry 
of Textiles entrusted with the responsibility of export promotion of Woollen Products from the 
Country.  For the coming year, the Council has drawn up an aggressive export promotion strategy 
whereby, the council is participating in the following Trade Fairs/Exhibitions under Market 
Access Initiative Scheme of the Govt. of India. Under this Scheme, WWEPC is granting 
assistance. This is a tremendous opportunity for the Indian Manufacturers to explore the world 
market:-

1     Made in Asia, Lodz, Poland, April 5-15, 2019.
2    Intermoda, Guadalajara, Mexico July, 2019.
3    Sourcing at Magic, Las Vegas, USA, August, 2019.
4    Apparel Textile Sourcing, Toronto, Canada August 19-21, 2019
5    FEXPOCRUZ- Intl Fair of Santa Cruz, Bolivia, South America   
      Sept 20-29, 2019
6    Perth Royal Show, Perth, Australia  Sept 28 to Oct 5, 2019.
7    Indo- Malaysia Trade Expo, Oct 18-26, 2019, Kuala Lumpur, 
      Malaysia.
8    India Show, Oct/Nov 2019, Russia
9    Berlin Bazar, Berlin, Germany, Nov 6-10, 2019,
10  Int’l Sourcing Expo, Nov 12-14, 2019, Melbourne, Australia.
11   AF”L Artigiano in Fiera, Nov 30-Dec 8, 2019, Milan Italy,
12   India Show, Lima, Peru Jan, 2020.
13   India Trend Fair(Winter Edition) Feb, 2020, Tokyo (Japan)
14   Daegu Fashion Fair, March, 2020 Daegu, South Korea
15   Indian Woollen Exposition (RBSM), 2019-20 New Delhi.

To participate in the above promotional activities and boost your exports, for 
any clarication/assistance, you may  get in touch with WWEPC directly or 

many also contact Mr. C M Sharma at  

98154-29998

WANT TO BOOST YOUR BUSINESS?

PARTICIPATE IN GLOBAL EXHIBITIONS

AVAIL UPTO 70% SUBSIDY 
& FREE AIR TICKETS

This year we have introduced unmatchable quality and range in designs
Ramesh Verma, President HEMA (Handloom Exporters 
& Mfrs. Assn.), Panipat appreciated Amarjeet Singh & 

Gurpreet Singh from B K International for latest designing

Rajesh Sinha, Organizer HOMETEX TECH EXPO, Panipat 
awarded Amarjeet Singh & Gurpreet Singh from 
B K International for Quality Display at their stall

NOTE: Also contact us for best deals in stall 

booking at private sector Textile Exhibitions all over
India and Abroad. 

Inaugurating the reno-
vated Handloom Haat 
in New Delhi's Janpath 
recently, Indian textiles 
minister Smriti Irani 
launched three projects 
—VisionNXT-Trend 
Forecasting Initiative; 
Indian Textiles and 
Craft Repository; and 
Design Innovation and 
I n c u b a t i o n .  S h e 
released a booklet, 
'World Handmade Tex-
tile Biennales'. 
 The Haat, set 
up by the ministry of 
textiles, will offer mar-
keting opportunities to 
authentic handloom 
products from various 
states, public sector 
undertakings and coop-
erative societies. 
 Its main objec-
tive is to provide infra-
structure support to 
handloom agencies to 
augment their sales of 
handloom products and 
to showcase the exqui-
s i t e  v a r i e t y  o f 
handloom products pro-
duced all over the coun-
try, according to an of-

cial release. 
 The trend inno-
vation lab 'VisionNxt' 
in the Haat building 
will create an indige-
nous fashion forecast-
ing service that aims to 
design seasonal direc-
tions for India. The 
trend forecasting ser-
vice would be aligned 
to India's the country's 
n a t i o n a l  a n d  s u b -
national socio-cultural 
constructs and market 
requirements. 
 I t  w i l l  he lp 
handloom sector in pro-
duction of handloom 
products as per market 
requirement in terms of 
trends, design and col-
our forecast. 
 The body of 
textile and craft knowl-
edge generated through 
the Craft Cluster Initia-
tive will be channelled 
into a national knowl-
edge portal titled Indian 
Te x t i l e  a n d  C r a f t 
Repository. This repos-
itory will also house the 
virtual registers of the 
tex t i les  and craf t s 

resources, 
which are 
avai lable 
i n  t h e 
weaver ser-
vice cen-
t r e s ,  t h e 
v a r i o u s 
c r a f t s 
museums, 
s i m i l a r 
i n s t i t u-
tions and 
private col-
lections. 
 T h e 

repository will develop a 

virtual museum of tex-
tiles, and textile crafts, a 
designer archive, indige-
nous case studies, and 
also act as aggregator of 
online information on 
related research. 
 Design Innova-
tion and Incubation (DII) 
is intended to support 
young entrepreneurs, arti-
sans, start-ups, NIFT 
alumni and students. It 
will also facilitate collab-
orations relevant for busi-
ness development. 

INDIAN TEXTILES MINISTER LAUNCHES 3 PROJECTS
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