
●  The new initiative will 
encompass 10 different 
entities in the U.S.

BY ROSEMARY FEITELBERG

The democratization of American 
fashion is getting an added jolt thanks to 
the introduction of the Council of Fashion 
Designers of America’s new Connects 
programming network that supports 
regional fashion weeks and organizations.

The effort is part of the CFDA’s mission 

to strengthen the impact of American 
fashion in a global economy. It has been 
a very good week for the home team, 
as they say, in light of plans underway 
at the Metropolitan Museum of Art’s 
Costume Institute for a yearlong, two-part 
celebration of American fashion. Part One 
“In America: A Lexicon of Fashion” will 
bow at the Anna Wintour Costume Center 
on Sept. 18. The second part ,“In America: 
An Anthology of Fashion,” will open on 
May 5, 2022. The concurrent yearlong 
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Fashion. Beauty. Business. 
Games On
Ralph Lauren has unveiled 
the U.S. team’s Summer 
Olympic Closing Ceremony 
uniforms, which have a 
strong sustainability element.

Page 4

Still Fall
Both Hedi Slimane and 
Mike Amiri took to film 
for their latest collections: 
women’s at Celine and 
men’s at Amiri. 
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A New Home
Versace is opening a 
flagship for its extensive 
home collection in Milan, 
and is showing its latest 
furniture designs. 
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The U.K. allowed retailers and some other businesses to reopen this week and, after months 
of lockdown, consumers rushed to stores and pubs to ease their pent-up demand. As other 
restrictions relax in the weeks ahead, there is optimism the British economy will rebound 

strongly from the devastation wrought by the pandemic. For more, see pages 19 to 21. 
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Rush to Retail

FASHION

CFDA Connects Debuts to Help 
Fashion Weeks, Organizations
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●  The agreement ends months 
of harsh claims by activist 
shareholders that Kohl’s was 
underperforming the industry 
due to mismanagement.

BY DAVID MOIN

Kohl’s Corp. entered into an agreement 
with activist investors fighting for fresh 
blood on the retailer’s board.

Making various concessions giving 

shareholder activists greater influence 
over the company, Kohl’s said Wednesday 
that two independent directors 
nominated by the activist group — 
Margaret Jenkins and Thomas Kingsbury 
— will join the Kohl’s board at the close of 
the 2021 annual meeting of shareholders 
scheduled for May 12. Kingsbury formerly 
ran Burlington Stores, the off-price 
retailer, and years ago worked at Kohl’s, 
and Jenkins was a chief marketing officer 
at Denny’s and El Pollo Loco.

RETAIL

Board Shake-up: Kohl’s, 
Investors Reach Pact
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exhibitions will run through Sept. 5, 2022.
To reflect how the landscape in the 

U.S. fashion industry is changing, CFDA 
Connects will reflect a nationwide view. 
In an interview Tuesday, CFDA chief 
executive officer Steven Kolb said, “As you 
look at the evolution of the industry, it’s 
really gone so much bigger than the two 
coasts — L.A. and New York. These local 
fashion organizations really do represent 
talent in communities that might not 
otherwise be on our radar.”

Participants will include the Columbus 
Fashion Council, Dayton Emerging 
Fashion Incubator, Hawaii Fashion Week, 
the Indiana Fashion Foundation, Kansas 
City Fashion Week, Miami Fashion Week, 
Philadelphia Fashion Week, Ragtrade 
Atlanta/Atlanta Fashion Week, the Saint 
Louis Fashion Fund and Texas Fashion 
Industry Initiative. The assortment 
of fashion weeks, incubators and 
manufacturing hubs will have accessibility 
to some of the CFDA’s programming.

”New York is such a fashion city. So 
fashion has always been about New York in 
terms of having a business, fashion week, 
headquarters for media companies, top 
fashion schools. Historically, New York has 
been that fashion destination for someone 
who wants to make it. So our work has 
really centered around New York and 
then L.A. as well. That really grew to be a 
big fashion city as well. To be honest, it’s 
always been very coastal with designer 
members in other cities, but not with any 
significance,” Kolb said. “This really allows 
us to recognize that fashion creativity 
exists throughout the country. It’s taking 
what’s been in informal conversations and 
relationships and putting structure and 
emphasis around it.“

Highlighting the CFDA’s infrastructure 
around programming, education and 
webinars, Kolb said that is being opened 
up for regional groups to benefit. In turn, 
the CFDA will work with them as they 
recognize designers within their groups 
to give them opportunities. One example 
is Runway360, the digital platform that 
the CFDA developed during the pandemic 
for fashion week, which continues to get 

stronger and will provide an opportunity 
for some local brands to have a broader 
reach, Kolb said.

Caressa Brown, owner, director and 
cofounder of the Dayton Emerging 
Fashion Incubator, said as a former model 
she knew how to help models to avoid 
scams, with posing, runway and the 
business side of things. However, when 
it came to the designers, she said she 
had no idea. Never setting out to have a 
fashion organization, Brown said, “DEFI 
was originally an apology for somebody, 
who tried to do a fashion week in Dayton 
and basically screwed some people over. 
My goal was to show people that fashion 
could be done legitimately, openly and 
honestly in Dayton. It kind of snowballed 
from there.”

Brown first reached out to the CFDA in 
2013 to get some additional experience 
about what designers need beyond a 
show. More than 1,000 models, designers, 
photographers, stylists and writers have 
come out of DEFI, a volunteers-run, self-
sponsored organization with limited funds, 

Brown said. The group recently opened a 
14,730-square-foot, one-stop fashion and 
coworking space.

“Having the CFDA backing us up, 
providing extra resources, educational 
tools and helping our designers just 
get their work outside of Dayton into 
other networks and markets will be a 
huge lift. They just don’t know about 
the manufacturing, the sourcing. We’ve 
brought people into Dayton to handle that 
but to have a CFDA-backed program is 
definitely going to be a game changer for 
us,” she said. “We’ve reached success on 
our own over the past eight years. But with 
the CFDA, the sky is the limit.”

Susan Sherman, cofounder of the Saint 
Louis Fashion Fund, noted how St. Louis 
has “a long and storied fashion history.” 
She said, “We very much look forward to 
sharing that history as well as amplifying 
the work of over 100 emerging brands 
and fashion businesses, who call St. Louis 
home and contribute to $3.3 billion in the 
economic development for the city.”

Sherman said, “We are thrilled to have 
a seat at the table with other regional 
organizations as well as the CFDA in New 
York, as we all embark on what the next 
chapter of American design will look like.”

CFDA Connects will also give the 
CFDA “the pulse of what’s happening 
regionally in certain areas that will benefit 

the organization overall,” Kolb said. In 
addition, CFDA members will be able to 
gain exposure in different markets through 
consumer events and other opportunities.

To “foster industry community and 
fellowship,” CFDA executives plan to meet 
regularly with representatives from each 
regional organization to form a working 
collective of executive directors and 
founders with roundtable discussions, 
training and development to bolster 
member organizations and the markets 
they serve.

Noting the different layers of fashion 
week scheduling, Kolb noted the New 
American Collections calendar is “a 
vetted, curated roster of designers, not 
everybody gets on that. That’s broad. 
The heart and the foundation of that is 
New York Fashion Week, [where] again 
the official calendar is being curated and 
determined by the CFDA. Not everybody 
gets on that. But you have the Fashion 
Calendar, Ruth Finley’s old publication 
that we bought many years ago. That’s 
just a master calendar so anybody can 
list on that as a tool. That would be open 
and then you have Runway360, an open-
access, no-cost platform.”

The CFDA’s all-in-together initiative 
coincides with consumers’ calls for 
greater racial equity and inclusion in the 
fashion industry as well as other sectors 
of corporate America. Asked how much 
of this new initiative is tied to a need for 
greater inclusion and diversity within the 
industry, Kolb said, “This is an idea that 
we have thought about for a while now. 
We’ve always had relationships with the 
regions. It’s going to be an opportunity 
for us, as we have really invested greatly 
in more diversity, equity and inclusion 
in the industry, in making connections 
and supporting underrepresented 
communities.”

He continued, “We know the challenge 
of moving to New York, starting a 
business in New York or L.A., for that 
matter. It’s hard. The pipeline isn’t always 
accessible. Parsons, FIT or Otis in L.A. 
isn’t always accessible. A lot of fashion 
is based on relationships in cities. What 
this does is create a relationship for these 
organizations to help emphasize designers 
that are part of their groups. It will put 
new talent on our radar — definitely talent 
that is diverse and doesn’t have access. 
It will also allow us to service regional 
groups through our Impact program,” said 
Kolb, adding that provides an opportunity 
to serve communities, designers and 
professionals of color.

In the past, the CFDA has always had 
informal relationships with regional groups 
through conversations and invitations to 
visit different cities. CFDA Connects is a 
more formalized plan.

CFDA Connects Debuts to Help 
Fashion Weeks, Organizations
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The ribbon-cutting 
ceremony for the 
Dayton Emerging 

Fashion Incubator’s 
nearly 15,000-square-

foot space.

The Saint Louis Fashion  
Fund’s inaugural designer class.
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