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The Problems

Safety1.
Dating apps account for 38% of
catfishing victims 

2. Ghosting Epidemic
Users to treat one another as
commodities, thus inducing the
phenomenon of ghosting

 

3. No Filter  
Competitors require
subscipriton to filter for desired
users or isn't offered at all

LinkUp is a solution for the problems college
students face when it comes to online dating.



SOLUTIONS
In order to receive a profile on the
app, users must submit their
student email and ID to obtain
verified status 

App model features an events page
where verified users can attend
safe and sponsored events by
LinkUp

Filters out unwanted locals,
connecting users with those who
have a shared experience

 Verified1.

2. Interactive

3. Intentional



COLLEGE
STUDENT

APPROVED

MEANINGFUL
CONNECTIONS

IRL EVENTS




EASY TO
USE

INTRODUCING LINKUP



SOM

Market Size

SAM

TAM

323 M
Total Available

Market

Serviceable Available 
Market

15.6 M

Serviceable Obtainable 
Market

45 K

Target Market
College students looking for a safe and simple way to

meet and date other students. 

College Students in USA

81%




 



A M B A S S A D O R
P R O G R A M

LinkUp

Tinder

Hinge

Bumble
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COMPETITIVE ADVANTAGE
Dating Apps



A P R I L  2 0 2 2 A U G U S T - S E P T .  2 0 2 2 O C T O B E R  2 0 2 2

Utilize costumer


feedback strategy for


the MVP  

Define strategic


goals for the


company concept &


vision

STRATEGY/


COMPANY


FRAMEWORK

Identify


requirements for


app development


and define team


structure/ individual


roles

ANALYSIS/

PLANNING

UI/UX 

DESIGN

Easy-to-use


customer


experience with an


elaborate but well-


thought-out design


with the use of


college student


feedback 

M A Y  2 0 2 2

APP 

DEVELOPMENT

Develop backend,


API & mobile app.


Begin agile software


development


process.

J U N E - J U L Y  2 0 2 2

TESTING

Launch LinkUp App


on the Apple &


Google App Stores


with Support for


Future Revisions. Host


special events and


continue fulfilling


customers' needs.

LAUNCH

LINKUP PROPOSED PRODUCT DEVELOPMENT 















Ambassador Program 

Experiential Marketing

Social Media Strategy

LinkUp college ambassador program will work
with students who will post content on social
media, take part in in-person events, and spread
app awareness on campus. 

Partner with local college campus cafes, bars,
restaurants, and more to host sponsored events
for users looking to connect in-person.

Work with LinkUp ambassadors to produce
content focused on relatable, humorous, and
honest thoughts about dating as college
students. 

GO-TO-MARKET 
STRATEGY



Grow Initial App

Awareness

1 3 52 4

 LinkUp

Ambassador

Program




LINKUP MARKETING PLAN

Ambassador

Collaborations

with Campus 

 Communities

 LinkUp IRL Social Media

Marketing

6

Paid Social

Media

Advertisements



LinkUp Date Nights

LinkUp IRL 
LinkUp sponsored events are
exclusive to users who pay a fee
to attend. This allows for a safe
space to meet their matches IRL. 

LinkUp
Hangouts
Casual and laid-back day time events
hosted by LinkUp in cafes, boba shops,
dessert places, and more. 

Offer upscale and formal event
options that will take place in bars,
restaurants, and more.  
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LinkUp+ costs $6.99/month

- Waived cover fees for LinkUp IRL 

- 5 Super Links 

- Increased visibility on the app

Revenue 
Model 

Freemium Customer=

Free Service

Paying Customer =

Premium Service
Su

bscription Plan 

Freemium users can pay

for supplemental features:

Super Link- shows extra

interest in the users

Front of the Line-

increases visibility 
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