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Turkish Airlines

Welcome to the official page of the airline that flies to more
countries than any other airline!

www.turkishairlines.com

+90 850 333 0849
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@turkishairlines
http://www.turkishairlines.com/

@turkishairlines
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@turkishairlines

Founded in 1933 with a modest fleet of 5 aircraft, Star
Alliance member Turkish Airlines is an airline company
that flies to more than 300 destinations in the world
with a fleet of more than 300 (passenger and cargo)
aircraft.
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AIR FRANCE-KLM

Activities

billion of revenues (+ 29%)

Hetwork BE%

Transavia 7%

billion of operating income

€ -1.6
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Member of DSJI World and Europe indices

Overview

Founded in 2004, Air France-
KLM is a major international air
transport player departing from
Europe.

Primary areas of expertise are
air passenger transportation,
cargo transportation, and
aircraft maintenance.

Group's global network has a
fleet of 537 aircraft covered by
Air France, KLM Royal Dutch
Airlines, and Transavia.

Flights to over 300 destinations
in 117 countries.



O) TURKISH AIRLINES CORE VALUES

Honesty and Fair Dealing

NOBLE PURPOSE

To become the preferred leading European air carrier
with a global hetwork of coverage thanks to its strict
compliance with flight safety, reliability, product line,
service quality and competitiveness, whilst maintaining

Costumer Satisfaction

Demonstrating Respect to Individuals

its identity as the flag carrier of the Republic of Turkiye Innovation

in the civil air transportation industry.
Teamwork
Leadership
Productivity
Confidentiality

Open Door Policy
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AIRFRANCEKLM - COREVALUES
GROUP Diversity & Inclusion

NOBLE PURPOSE

At the forefront of a more responsible European aviation, Air France
KLM unites people for the world of tomorrow. They are committed
to creating a more sustainable, responsible, and inclusive aviation
industry that respects people of all genders and the planet. Their

purpose is to keep the adventurous spirit of the Air France-KLM
Group alive.

Ensuring health/safety of everyone, everywhere

Committed to more responsible travel

Taking care of local communities

Privacy and ethics in the digital age




TURKISH AIRLINES

SUSTAINABILITY
FUEL EXECUTIVE COMMITTEE

KEY SUSTAINABILITY INITIATIVES

THE CO2 MISSION PROGRAM

COMMITTEE
Consists of: e optimizing the operations

e Deputy General o flight operation
Manager(financial) o technical maintenance

e Deputy General o ground operations
Manager(HR) e investments in new technology

e Assistant General o fleet modernization
Manager (Marketing & o research in biofuels
Sales) o modern 4-D flight

e Head of Quality o planning systems
Assurance e improvements in infrastructure

e Corporate Sustainability o ATC operations (efficient use of airspace)
Management Manager o aerodrome infrastructure

Launched in August 2022

Combating Climate Change, Carbon Balancing,
Act for tomorrow

Develop the best products and services to help
reduce the climate impact of air travel

Make carbon offsetting accessible, easy, and
practical for all the passengers who are
environmentally conscious.

External Website reachable during the
purchase process offering portfolio options for
carbon offset (renewable energy, efficient
cooking stoves, and afforestation)

e "Open-door" policy, customer satisfaction, adaptation to
modern governance & stakeholder interest maximization.

 More sustainability campaigns after 2020.

e 3551$ is a very small value.

e Setting up a platform is a huge amount of dedication.

1 TURKISH

@) AiRtiNEs | @@)mission

Journey to a Better
World

179,097 kg 551
CO; Offset Number of Flights We believe that all efforts to build a better world are invaluable.

We invite you to travel responsibly and join an environmentally
conscious community.

913,745.28 km $3,551.1 Are you ready to join the journey of achieving the Sustainable
Total Distance Total Contribution Development Goals (5DGs) determined by the United Nations
with your contributions that improve the world?

Fl3|r Carbon Neutral



AIR FRANCE KLM KEY SUSTAINABILITY INITIATIVES

EMPLOYEE CUSTOMER

ENVIRONMENT JOURNEY TRUST SOCIETAL VALUE GOVERNANCE

Reduce environmental Create a safe and To secure the trust of all They strive to add o EEEIE O PIGEIEE Eperoves
footprint by improving motivating environment customers, employees, and economic and social value :?r:ietilrcs(i)r:er:::leo:tsgtion
operations and for all employees. partners, Ai.r France KLM in the areas wher.e they . Sustainable Il?)evelopment)
processes, partnering Continuously developing ensures their safety and operate. By working Compliance Committee
and innovating in the skills to ensure the health in all operations. together with local reviews risks/ policies (give
supply chain, and professionalism and With their suppliers and partners and through its recommendations/ ensure
mobilizing staff and the employability of all staff partners, they aim to take procurements, the Group sustainability issues are
industry. and achieve the best sustainability into account creates new business considered. Audit Committee
results for their business. to offer high-quality opportunities and annually review financial risk
products and services to all supports projects that » Executive Committee
customers and create contribute to future decides sustainability policy/
memorable experiences. generations and local ensures its integrated into
communities. strategic planning. Annually
reviews sustainability
performance. Corporate
Secretary in charge of
Sustainability/Compliance.

GOOD HEALTH GENDER DECENT WORK AND 9 INDUSTRY, INNOVATION 12 RESPONSIBLE 13 CLIMATE
AND WELL-BEING EQUALITY ECONOMIC GROWTH AND INFRASTRUCTURE CONSUMPTION ACTION
AND PRODUCTION
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IMPORTANCE TO STAKEHOLDERS

2020-2021 Material

Sustainability Issues Matrix

@ Flight safety and security
@ complisnce
@ Customer Satisfaction
@ Financial Performance
@ Risk Management
@ Business Ethics

@ climate Change, GHG Emissions and Fuel Efficiency

® HumanRights ‘@ Corporate Governance

@ Employee Health, Safety and Well-being
@ Waste Management

@ Fleet Modernization

@ Diversity and Gender Equality

@ Single-use Plastics

® Ssustainable Bio-fuels
@ Resource Efficiency

@ Responsible Supply Chain Management
@ Sustainable Catering

@ Customer Information and Privacy

® Accessibility

@ Innovation
@ Labor and Management Relations

@ Training and Career Development

@ Water Management
@ Contribution to Economic Development

@ Contribution to Local
Development at Our Destinations
® Noise Management

@ carbon Pricing

® Adding Value to
the Society

® Biodiversity
@ Local Community Engagement

Material Issues High Material Issues

IMPORTANCE TO THY

The Most Material Issues

TURKISH AIRLINES MATERIALITY ASSESSMENT

e Does not reveal exact criteria for
material issues

The report says that Turkish Airlines conducted surveys to
investors, as well as receiving feedbacks from diverse expert
organizations. However, the report still does not tell the exact
criteria for determining which issues are material.

 Reinterpreted GRI terms

The report shows Turkish Airline's huge commitment to
achieving UN's SDGs. Instead of traditional GRI terms, it uses
the terms 'Governance', 'Planet’, 'People', and 'Prosperity’
which alligns with SDGs as well.

e Very specific data about each material
issue

Each issue had very specific KPIs, analysis of current status quo
as well as its goals for 2021. For example, its energy
consumption target in 2021 was to achieve reduction by 2%
compared to 2020.



AIR FRANCE-KLM MATERIALITY ASSESSMENT

MATERIALITY MATRIX
e "SICK OF AIRFRANCE- KLM"

2007: Air France-KLM was advised to reduce the E .
exposure of ground workers to the exhaust fumes s e

of the aircraft “as much as possible” (Zembla, - 12 vosr
2021).

MATERIAL ISSUES

Fleet development

@ Sustainable aviation fus Customer satisfaction
. Flnar - e @ ~ .
Increased risk for heart problems and cancer. . S
Market competitiven Safety & Security
) ._ . ,-I,. F_ Financial performance
« Climate change @ @ Labour tions & social dialogue Operational performance
Lu ng, StomaCh, and Vocal CO rd Cance r, all befo re Human rights Responsible supply chain management Market competitiveness

Stakeholder dialogue @ ‘waste management
h h d 1 » - Sustainable aviation fuel
t ey reaC e retl rement age Noise management
Innovation

CDI'T"DEH*—_',&UDH program . . TIe‘]I]hF]dI’F‘.".]'[ CL][I'IH]UI]i(.'é‘]'liLJ'!
@ S Diversity & equality Employee health & safety

Air quality Management . s o iEstie
- Sustainable employability Business ethice

& anti-corruption

IMPORTANCE FOR OUR STAKEHOLDERS

“I' do not know any college with another cause of
death than cancer”. (Gerben de Jongin Zembla,
2021).

Labour relations
Responsible catering & social dialogue

@ Societal value
Water management

Low importance

Biodiversity

Low importance High importance
IMPORTANCE FOR AIR FRANCE - KLM



MATERIALITY ANALYSIS

e Used alternative chart
and classified issues into
three categories

e Material issues are
chosen by many

AlIR
TURKISH FRANCE-

different methods AIRLINES
including survey and KLM

advice

e A lot of emphasis
on environment
and provides
very specific plan
to turn green

of the top material issues
health, customer satisfaction

e Fleet modernization is one e Put a lot of emphasis on social issues
including flight safety, employee

e Used 2 X 2 matrix for
analysis and classified
issues into four
categories

e Material issues are

chosen by surveys of
stakeholders

e | ess focused on

environment than
Turkish Airlines



SUSTAINABILITY
ANALYSIS

e Sustainability Strategy --> Creating Value

OUR SUSTAINABILITY STRATEGY

Sustainable Growth
and Profitability

Adding Value
to Society

Promoting

Innovation FOR PROSPERITY

Adding Value

FOR PEOPLE to our
Stakeholders

CREATING
Adoption of VALUE

Corporate
Management
Culture

FOR GOVERNANCE
FUNCTION FOR PLANET

Compliance with
Ethical Behavior
Principles

Continuous Considering People and
Improvement the Environment
While Growing

TURKISH AIRLINES

'I

Accountability

Hit 100% in most sustainability targets including natural
gas, electricity and water consumption as well as offset

of all CO2 emissions

2

Tracking

All Scope 1 and Scope 2 emissions
reported

4

Participation

Employees participate in several
committees for the IATA, TIACA,
Star Alliance and SEAC

5

Fuel Efficiency

e Operations optimization
e New technology investment
¢ Infrastructure improvements

5

Recognition

Named most sustainable flag
carrier airline in 2022



AIR FRANCE-KLM
SUSTAINABILITY
ANALYSIS

Hopes to reach their climate objective of "net zero CO2
emissions by 2050"

Overall Goals:

-50% -5,6% -39% -56%

lower total CO2 emissions lower CO2 emissions per noise reduction per less non-recycled waste
compared to 2019 (impact passenger km compared to movernent compared to compared to 2011
of Covid-12 crisis) 2005 2000

Carbon Footprint

“We report on 100% of our scope 1 and 2
CO2 emissions, and the scope 3
emissions resulting from the upstream
phase of kerosene production” (Air
France-KLM)

Noise Hinderance

"Air France-KLM Group reduced its

noise footprint by 39% between 2000
and 2020, whereas the number of
aircraft movements increased by 18%
over the period 2000 to 2019"

Waste & Circular
Economy

"Air France gradually eliminated 210
million single-use plastic items, i.e. 1,300
tons (100 million plastic cups replaced
by cardboard versions ...)"

—

R

Sustainable
Aviation Fluid (SAF)

“In 2020, KLM continued to purchase
15,642 liters of SAF for its Swede flights,
i.e. 5% of the total fuel use on all flights
to/from this destination

Air Quality
"Almost 50% and 62% respectively of the
Ground Support Equipment (GSE) used
at Paris-CDG and Amsterdam Airport
Schiphol is electric"

Biodiversity

"purchase of a flight ticket, customers
have the opportunity to make a

donation ... to reduce their
environmental footprint and contribute
to a reforestation project ... more than
200,000 trees planted" (Airfrance KLM)




SUSTAINABILITY ANALYSIS

e Meticulous
details about
sustainability
efforts appear to
be genuine

e Not enough set
deadlines or
specification if
goals were met/

TURKISH AlIR cosa they are
. ;/oegzsc;lsezie laid AIRLINES FRANCE
out in the KLM e Focused on A

sustainability LOT of different
report sectors &
projects
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