


About Me

Matt Scott is a seasoned marketing Jedi with over two decades of
marketing experience, weaving success stories across diverse industries.
From Government to Telecom, Aviation, and Consumer Data, Matt has left
an indelible mark in every arena he's entered.

As the at Birchwood Credit
Services, Matt pioneered a high-performing Inbound marketing
department, propelling lead generation by an astounding 316%, expanding
social media reach by 239%, and boosting Marketing Qualified Leads by
187%. In just 11 months, he orchestrated the impact of over $2 million in
closed billing.

Prior to Birchwood, Matt was the at Data Facts, a
women-owned enterprise specializing in background screening solutions.
His strategic prowess skyrocketed marketing ROl by 139%, increased
inbound leads by an astonishing 633%, and secured national recognition as
the top mid-sized background screening firm in the nation.

Matt specializes in Inbound Marketing and Lead Generation with a focus in
Graphic Design and Marketing Operations. For over 10 years, Matt has used
HubSpot to create highly-effective marketing campaigns that have driven
real revenue.

Beyond the office, Matt's personal interests shine just as brightly. A travel
enthusiast, he finds inspiration in exploring new destinations, bringing a
worldly perspective to his strategic mindset. A Star Wars aficionado, Matt
infuses creativity and a touch of the Force into his marketing strategies. His
rescue dog Manny is a companion and source of joy and motivation.

Matt Scott, a marketing expert, seamlessly blends professional excellence
with personal passion, creating success across industries and a life
well-lived outside the office.




Education

Matt graduated with a

degree
from Belhaven University. He was also
inducted into the Phi Beta Lambda National
Business Honors Society.

Experience

8+years in the industry
(Background Screening and Mortgage Lending)

6+ years in the industry
6+ years in the industry
2+ years in the industry

Marketing Positions held: Director of Marketing
& Digital Enablement, Director of Marketing,
Marketing Manager, Digital Marketing Specialist
& Graphic Designer and Marketing Coordinator.

Skills

Adobe Creative Suite, ,Brand
Awareness, CMS, CRM,
, Email Marketing, Event

’ ’

Leadership, Marketing Communications,
Marketing Leadership,

, PR, , Social
Media Marketing, Software as a Service
(SaaS), , Team Building



Marketing Automation &
Lead Generation



Birchwood Credit Services markets their
services to mortgage lenders trying to attract more
borrowers to apply for home loans. To inform clients
and prospects of new Al tools available to them,
Birchwood wanted to be at the forefront of knowledge
dissemination, making them a trusted educational
partner for their customers and prospects. From
ideation and design, to marketing automation
deployment, | handled every aspect of this eBook
creation process.
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[T ———————

T Birchwoed

Realized a 45% increase in MQL's, resulting in TNk -
new lead generation opportunities for the Sales s L 1 [ A
department. ; y

martgoge business is crucial for staying rekevant 10 trends and processes.

Download Now

’jfpirchwood

REDIT SERVICES, INC



Project brief: Birchwood Credit Services wanted to be
an educational partner to their buyer personas. |
developed several value-add campaigns to educate
customer and prospects on upcoming industry trends,
and unique ways they could target more borrowers to
apply for loans. For each of these pieces of value-add, a
complete marketing strategy was developed and
implemented from the ideation stage to the
automation and advertising stage.
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Project brief: The Dainty Warrior Project is a non-profit
charitable organization supporting families confronted
with pediatric cancer. Ania, the Dainty Warrior, was
diagnosed with retinoblastoma, a rare eye cancer,
beginning when she was 3 1/2 years. During this time,
Ania's mother Erica Moriarty began chronicling Ania's
fight with cancer through a blog titled "Dainty Warrior."
Erica partnered with me to design a customized logo
that was representative of the wings that Ania wore and
would send to other children suffering from the same
diagnosis. The wings of the logo were purposefully
shaped into hearts. | also created a brochure that
helped Erica and Ania build the organization, spread
awareness, and raise funds to fight this disease and
support those suffering with it.
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Project brief: The Air Race Classic is a nonprofit
501(c)(3) organization dedicated to encouraging and
educating current and future women pilots. The
organization organizes an annual cross-country air race
for women only. They were struggling to connect to a
younger audience while maintaining their rich legacy. |
was engaged to come up with a new marketing
campaign and strategy to help the organization reach a
new generation of women pilots and aviation
enthusiasts, and develop a marketing packet that could
be used to acquire sponsorships for the race. This
design is a customized folder that has a cover die-cut
into the shape of an airplane tail. The image on the front
is used to attract a younger audience, while the inside
delves into the rich history of this organization. |
developed the campaign “Honoring the Tradition.
Launching the Future” to use across their marketing
channels to not only boost awareness of the brand, but
to foster interest from diverse audiences and sponsors.




Aviation Afterlife was a division of Universal Asset
Management, an aircraft disassembly and asset management
company located in Memphis, Tennessee. The company is a unique
one that purchases aging commercial airplanes, and disassembles
them down to their individual components and then resells those
parts to airlines to service their fleets. The company had a huge
environmental sustainability goal, and Aviation Afterlife was
developed to aid in meeting that goal. This unique division of the
company took the airplane parts that were not serviceable or usable
and turned them into furniture and pieces of art.

The idea for this logo stemmed from the Phoenix bird. A mythical
creature that bursts into flames at the end of its life, and is reborn
out of the ashes. This was very symbolic with what we were trying to
achieve with this new division. And so this logo was born.



Project brief: Paula Armstrong is an interior designer
based out of Chattanooga, Tennessee. She hired me to
develop a brand image for her interior design business.
She had no online presence, logo, or marketing
literature and was relying on word of mouth for her
business. | worked with Paula to incorporate images of
her design projects, developed a color pallet that she
identified with, and designed a new logo for her, as well
as new marketing literature.
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Project brief: Universal Asset Management changed ownership,
and began offering a diverse set of solutions that far exceeded only
asset management. | helped re-brand the company to UAM and
managed the website redesign project. The goal was to create a
cohesive, modern website that highlighted their entire service
portfolio and that was mobile-friendly. The top picture is the before,
and the bottom picture is the after.

Additionally, new marketing literature for their aircraft disassembly
service was needed,
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Project brief: Gregg McLain is an extremely talented
Interior Architecture professional based out of Knoxville,
Tennessee. Gregg approached me to help him build a
portfolio website that he could use to attract business,
and to outreach to potential employers. | built Gregg a
fully functional, mobile-friendly portfolio website.
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Project brief: Birchwood Credit Services needed a new
website that was mobile-friendly, and inbound
marketing optimized. | spearheaded the project from
ideation and content, to project management and
implementation.



Social Media Marketing



Project brief: Birchwood Credit Services needed a series of social
media posts to promote their value-add content to increase brand
awareness among its followers. In just under a year, Birchwood
was ranking number one in new followers each month (see below)
and the content helped drive traffic to their website, in turn
creating lead generation opportunities for their sales team.
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roject brief: Birchwood Credit Services wanted to promote consumer
credit education to mortgage professionals so they could better serve
their customers with purchasing their very first home. | created a credit
education superhero series, featuring animated gifs to catch followers’
attention. The series were linked to a free consumer credit education
eBook so that leads could be generated to the sales team. In this month,
we ended up ranking second in audience engagement across our
competitors (see below)
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Project brief: Data Facts was the cover sponsor for HR Professionals
Magazine. This marketing channel was highly effective because we
partnered with the editor to host monthly continuing education
webinars for HR Professionals. It generated a high number of
inbound leads for our sales team, and we increased brand
recognition in the actual print magazine. These ads were part of an
ongoing campaign to spread brand awareness about Data Facts
nationally.



Tradeshow &
Event Management



Project brief: Aerospace Products International needed
a new booth design to highlight their two sister
companies, Aerospace Turbine Rotables and Piedmont
Propulsion Systems. They also wanted to introduce a
new e-Comm website launch for general aviation
owners and operators. | managed all aspects of the
booth build, contractor management, booth graphic
design, and installation and dismantle. The budget for
this booth was $45,000.
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