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Which of these things are you interested in?
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What would most motivate you to promote your favorite brand online? M
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Which of these things do you want brands to do? M
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Demograpk Attitudes Device Online Media
and Ownership Activities Consumptic
Lifestyle and Access and

< B Q

AMERICAS EMEA APAC Social Commerce Marketing
) ) ) . ) ) Media Touchpoint:
Argentina ¢ Brazil « Canada * Austria * Belgium * Denmark Australia * China * Hong Kong *
Colombia ¢ Mexico * USA Egypt ¢ France * Germany ¢ India * Indonesia * Japan ¢
Ghana ¢ Ireland ¢ Israel * Italy Malaysia * New Zealand
Kenya * Morocco * Netherlands ¢ Philippines * Singapore ¢ South
Nigeria * Poland ¢ Portugal * Korea ¢ Taiwan ¢ Thailand *
Romania * Russia * Saudi Arabia * Vietnam

South Africa * Spain * Sweden ¢
Switzerland ¢ Turkey * UAE ¢ UK

You can know more here:
https://www.globalwebindex.com/data-coverage?hsCtaTracking=51b6e235-
5854-4569-a280-bb5b1bc00231%7C8ff88588-d0d8-4940-844e-e71df87ale68
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All ideas, designs and concepts detailed in this proposal have been developed exclusively by SoWork
Marketing Consulting Firm (f& £+1 2% 1T iR KB BR 2 5]) and are considered by SoWork Marketing
Consulting Firm ({2 2#1TiHEERE R D BBR 2 Sl)to be of a proprietary nature. These ideas and

concepts remain the property of SoWork Marketing Consulting Firm (i@ £t 81T BB R H B R A ).

In this respect, readers must honor our proprietary rights to the content of this proposal and refrain
from all use, duplication or disclosure of its contents for any purpose other than to evaluate this
proposal. Unauthorized use, duplication or disclosure of these ideas and concepts in any respect is

strictly prohibited.
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Contact:
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