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SYSTEM AND METHOD FOR 
MANAGEMENT, CREATION, STORAGE, 
SEARCH AND DELIVERY OF RICH MEDIA 
OPTIMIZED FOR E-COMMERCE IN A 

DISTRIBUTED INFORMATION NETWORK 

BACKGROUND OF INVENTION 

1. Field of Invention 
This invention relates to multimedia, particularly rich 

media systems and methods of operation. More particularly, 
the invention relates to systems and methods for managing 
the creation, storage, search, and delivery of rich media 
optimiZed for e-commerce in a distributed information net 
Work, e.g., the Internet. 

2. Description of Prior Art 
Rich media is multimedia content that includes 2D or 3D 

animation, video and audio, ?ll-in forms, pull-doWn menus 
and typically alloWs for greater end-user interactivity. 
Through the higher degrees of interactivity, brand recall and 
direct response, rich media in on-line advertising is proving 
to signi?cantly in?uence the end result and impact of 
campaigns. With rich media, online advertisers can create 
interactive banner ads or catalogs Which more effectively 
steer consumers through the buying process using a variety 
of rich media effects including panoramas, animated GIFs, 
panning and scrolling images, multi-track animations, 
Zoomable/multi-resolution images, audio and video presen 
tations. 

Rich media has found novel neW applications. One such 
is the product description in e-commerce solutions. Let’s 
think of the vivid applications that can be created With rich 
media technology in an e-commerce application. For 
example, in a fashion application, rich media Will alloW a 
sales representative or a customer to search for accessories 
that match the color of a garment; or in an on-line art 
catalog, rich media alloWs art teachers or historians to search 
for paintings that have a particular texture; or in a clip art 
service, rich media alloWs clients to select graphics for 
inclusion in documents based on a particular pattern, such as 
the vertical slats of a fence or the concentric arcs of a 
rainboW. That means, With the advent of content based 
search mechanisms, people tend to use a natural Way to seek 
information such as visual features like color percentage, 
color layout, and textures occurring in the visual rich media 
contents. 

More speci?cally, if a customer Was interested in beautiful 
fashion clothes When visiting an on-line shopping mall, the 
customer Would like to see the detail in rich-media poWered 
advertisement. At that time, the customer Would like to make 
queries of large rich media database based on visual pattern 
features and key Words. But unfortunately, so far, this kind 
of technology has not been available. That is, the current 
search engines in the market cannot ef?ciently search the 
emerging rich media content-based database. The above 
mentioned exciting shopping experiences are still in the 
future. What is needed is a system and method for managing 
the creation, storage, searching, and delivery of rich media 
optimiZed for e-commere in a distributed information net 
Work, e.g., the Internet. The folloWing design goals are as 
folloWs: 

1. A frameWork for making rich media searchable; 
2. An authoring tool for creating searchable rich media 

content in an appropriate format; 
3. A rich media database build engine for ef?ciently 

building rich media database; 
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2 
4. A natural query method for searching rich media 

database; and 
5. An ef?cient rich media delivery mechanism for ef? 

ciently displaying search result. 
Prior art related to multimedia database systems include 

the following: 
US. Pat. Nos. 5,903,892 and 5,983,176, issued May 11, 

1999 and Nov. 9, 1999, respectively, disclose a method and 
apparatus for searching for multimedia ?les in a distributed 
database and for displaying results of the search based on the 
context and content of the multimedia ?les. 
US. Pat. No. 5,241,671, issued Aug. 31, 1993, discloses 

a search system in Which a multimedia database consists of 
text, picture, audio, and animated data through multiple 
graphical and textual entry paths. The database is searched 
through multiple graphical and textual entry paths. The entry 
paths include an idea search, a title ?nder search, a topic tree 
search, a picture explorer search, a history timeline search, 
a World atlas search, a researcher’s assistant search, and a 
feature article search. 
US. Pat. No. 5,414,644, issued May 9, 1993, and US. 

Pat. No. 5,682,330, issued Oct. 27, 1997, disclose a method 
of observing and comparing the visual and textual record of 
respective or related events recorded on a vieWable media. 
None of the prior art discloses a generaliZed system and 

method for managing the creation, storage, searching, and 
delivery of rich media optimiZed for e-commerce in a 
distributed information netWork, e.g., the Internet. 

SUMMARY OF THE INVENTION 

An object of the invention is a system and method for 
creating and building a searchable rich media data base for 
e-commerce applications in a distributed information net 
Work, e.g., the Internet. 

Another object is a frameWork for authoring rich media 
content in a single multimedia ?le for storage and searching 
in a searchable rich media database. 

Another object is a Rich Media Build Engine (RMBE) for 
constructing searchable contents units from a single multi 
media ?le for a rich media database optimiZed for e-com 
merce applications in a distributed information netWork, 
e.g., the Internet. 

Another object is a searchable rich media database con 
structed by an RMBE from a single ?le provided by an 
authoring tool. 
Another object is an RMBE for extracting searchable 

contents units from a single multimedia ?le for a searchable 
rich media database using pluggable and modulariZed media 
and description extractors. 
Another object is an RMBE providing content based 

search units and textual based search units from a single 
multimedia ?le. 

Another object is a system and method for assembling a 
searchable rich media database from content units and 
textual units extracted from a single multimedia ?le. 

These and other objects, features and advantages are 
achieved in a system and method for managing the creation, 
storage, searching, and delivery of rich media optimiZed for 
e-commerce in a distributed information netWork, e.g., the 
Internet. The system and method include an authoring 
tool for creating rich media using media data and descriptive 
information in a single HotMedia ?le and (ii) a search and 
delivery system. The authoring tool is coupled to the search 
and delivery system through a Rich Media Building Engine 
(RMBE) used to extract searchable information from plug 
gable and modulariZed media extractors and a description 
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extractor. The media extractors include an Image Extractor, 
Panorama Extractor, Audio Extractor, Video Extractor, and 
the like responsive to the output of the authoring tool. The 
output of each extractor is searchable content units. The rich 
media content is contained Within the single HotMedia ?le 
Which includes a thumbnail image representative of the ?le 
contents: media information (video, audio, animation, pan 
orama, etc.) and synchronized information ?elds. A search 
able database is constructed from the HotMedia ?le by a 
content-based search engine using inputs from the image 
extractor, panorama extractor, audio extractor, video extrac 
tor, and other media extractors as Well as a full text search 

engine receiving inputs from the description extractor. In the 
HotMedia ?le, the JPEG or GIF-based images are stored in 
the original format. These images can be extracted by using 
a HotMedia parser. The thumbnail represents the ?rst 
impression When the HotMedia ?le is loaded. Description 
information in the ?le is used to brie?y introduce non 
searchable content like audio, video, or non-linear images. 
In building the rich media database, all searchable content is 
extracted from the HotMedia ?le. Searchable content com 
prises visual images (e.g., thumbnail, images to form mul 
titrack animations), description information. A searchable 
database directory is built by combining the results from the 
content-based search engine and the results from the full text 
search engine. TWo options are available to search a query 
in the database. One uses an off-line search scheme based on 
a searchable database directory. Another option uses a 
real-time search scheme. The real-time search scheme is 
used only When there is no means to build a database 
directory off-line for search use. In operation, a Web client 
provides a search query, for example, a color pattern plus 
key Words to a Web server linked to the rich media database 
through a real-time searching engine or an off-line search 
engine including a searchable database directory. In 
response to the a search engine, the rich media database Will 
?nd images Whose visual characteristics are closest to the 
examples in the search query using existing image search 
technologies like IBM QBIC and match keyWords. The 
off-line search scheme deals With the thumbnail and descrip 
tion context. The real-time search scheme deals With the 
thumbnail, JPEG or GIF-based animation or video and 
description information. If there is no thumbnail, the 
description information Will be shoWn ?rst or a key image 
frame Will be shoWn in an index page. Dynamic HTML 
(DHTML) is used to sWap seamlessly to the HotMedia ?le 
upon user interest Without leaving a current page. One of the 
DHTML implementations is to use IFRAME. A separate 
HTML page can be distributed into a series of IFRAMES. In 
each IFRAME, the HTML page Will be designed to display 
the thumbnail ?rst. AJava script function is set to dynami 
cally load Java class ?les upon the user’s mouse click. Then 
the Java script function Will automatically replace the cur 
rent thumbnail With rich media content Without interrupting 
other thumbnails. No intrusion occurs to any other such 
search results. In a typical page, a thumbnail containing 
products or articles of interest is displayed in the page. Once 
the mouse is clicked on the thumbnail, the thumbnail Will 
disappear. At the same time the HotMedia class ?les Will be 
loaded and the corresponding rich media content Will be 
played in the same place as the thumbnail. The advantage of 
rich media content is facilitated by building a neW rich 
media database based on different database softWare. The 
original rich media ?les are copied to the neW database and 
the RMBE is used to building a neW rich media database 
With searchable capabilities. 
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4 
BRIEF DESCRIPTION OF DRAWING 

The invention Will be further understood from the fol 
loWing detailed description of a preferred embodiment taken 
in conjunction With an appended draWing, in Which: 

FIG. 1 is a representation of a system incorporating the 
principles of the present invention and including an author 
ing tool and a Rich Media Build Engine (RMBE) for 
creating searchable rich media in a rich media database from 
a single multimedia ?le, typically a HotMedia ?le; 

FIG. 2 is a representation of a single multimedia ?le in a 
HotMedia ?le format comprising a sequence of frames for 
transmitting rich media in the system of FIG. 1; 

FIG. 3 is a How diagram for creation of searchable rich 
media content from the single multimedia ?le in FIG. 2 
using the system of FIG. 1; 

FIG. 4 is a How diagram for building a searchable rich 
media database using the system of FIG. 1; 

FIG. 5 is a representation of the system of FIG. 1 in 
real-time or off-line searching and delivering rich media 
media content from searchable rich media content in 
response to a search query from a client; 

FIG. 6 is a representation of multiple search results from 
the searchable rich media database of FIG. 3 in response to 
a client query; 

FIG. 7 is an example of an index page for search results 
obtained in the system of FIG. 3 in response to a client 
query; and 

FIG. 8 is an example of an HTML page of rich media 
on-demand obtained in the system of FIG. 3 in response to 
a client query. 

DESCRIPTION OF PREFERRED EMBODIMENT 

FIG. 1 shoWs a system 10 for creating searchable rich 
media content and a searchable rich media database. The 
system 10 includes a content creation phase 12 and a 
database building phase 14. Included in the content creation 
phase is an authoring tool 16 receiving content creator input 
from a user. The content input is supplemented by media 
data 18 and description information 20. It is provided as 
single multi-media ?le, to be described hereinafter, to the 
database phase. The toolkit 16 may be located locally on a 
user’s Workstation or dispersed across a computer netWork. 
The content creation phase Will enable the creator to specify 
the presentation events or user/client interactions that one 
can search during the presentation of rich media content. 

In the database building phase 14, a Rich Media Building 
Engine (RMBE) 22 receives the single multi-media ?le from 
the content creation phase. The engine is a conventional 
processor programmed to process the ?le 200 and parse for 
information to be stored in a searchable database directory 
40. The RMBE consists of a plurality of pluggable and 
modulariZed media extractors and description extractors. 
The media extractors include an image extractor 24, a 
panorama extractor 26, an audio extractor 28, a video 
extractor 30, other media extractors 32, and a description 
extractor 34. Details of potential extractors suitable for use 
in the invention are described in US. Pat. No. 5,903,892 and 
US. Pat. No. 5,983,176, incorporated herein by reference. 
The image extractor Will parse the rich media ?le ?rst and 

extract all image frames. Images can be searched by several 
available content-based search engines including IBM’s 
QBIC. The IBM QBIC system is described in “Query by 
Image and Video Content: The QBIC System,” (Myron 
Flickner et al., IEEE Computer 28(9): 23—32, 1995) Which 
is fully incorporated herein by reference. 
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The panorama track in HotMedia ?le can be parsed and 
searched in like manner using the IBM’s QBIC. In the case 
of the audio extractor 28 and video extractor 30, an alternate 
to these extractors is description information related to these 
media tracks and using a full-text search engine to extract 
description information related to the audio extractor, video 
extractor and other media tractors. As a result, a content 
based search engine 36 coupled to the media extractors and 
a full-text search engine 38 coupled to the description 
extractor 34, can build a searchable database directory 40 by 
combining the results from the content-based search engine 
and the results from the full-text search engine. 

Having described the searchable rich media content cre 
ation phase and data building phase, it is believed appro 
priate to describe the single multi-media ?le 200 Which, in 
one embodiment, may be in a HotMedia File Format. 
HotMedia File Formats are described in IBM Research 
Report RC21519 [97069] entitled “The HotMedia Architec 
ture: Progressive and Interactive Media for the Internet,” 
July 1999, Which is fully incorporated herein by reference. 

FIG. 2 shoWs a HotMedia presentation ?le 200 in a 
framework 201 Which is essentially a sequence of frame 
types comprising header 202, thumbnail 204, meta 206, 
media 208, and an end of stream 212. The ?rst frame is the 
header frame 202. The header is actually folloWed by the 
thumbnail frame 204. After these frames a sequence of other 
frames occurs in a no pre-mandated order or number. The 
header frame 202 is the only one Whose presence is man 
datory in the format. The most degenerate yet useful version 
Would have a header frame folloWed by a thumbnail frame 
204. Media frames 208 appear in all other instances. Meta 
frames 206 are present only in cases Where non-default 
behavior and con?guration are desired on cases Where 
hyperlinked, action semantics are to be incorporated. The 
information for adaptive delivery option is stored in Meta 
frames 206. All frames have a 12-bit initial section 213 that 
enables a uniform protection for their identi?cation to a type 
a frame label as Well as determination of their siZe. The 
HotMedia File Format is created to have minimum overhead 
and maximum modularity. The format makes it suitable for 
optimal delivery over a loW bandWidth as Well as for rich 
experiences over a high bandWidth. 

The header frame includes a frame header 213 Which 
provides information about frame siZe 214, types of ?ags 
216 and frame labels 218. The header frame 202 also 
includes media information 220 containing de?nition on 
different media tracks that may be contained in the ffile and 
searchable description information. General information 
224 in the header frame 202 provides the class name of a 
code that renders the media type on the client’s station. 

The thumbnail frames 204 carry a minimalistic represen 
tation of the information shared by the HotMedia File 
FrameWork 201. For example, if the information carried in 
the ?le is a description of merchandise, the thumbnail Would 
carry a single image. Thumbnail frames make it possible to 
provide the user a quick introduction to the subject With 
minimal code and data transfer. Since users pay attention to 
the detail only When the subject is of some interest, it Would 
be Wasteful for such data codes to label anything beyond the 
initial experience unless an interest is indicated. In addition 
to a frame header, the thumbnail frame also carries param 
eters for producing image pan and animation effects on the 
single image. 

Meta frames 206 carry speci?cation of non-media speci?c 
information pertaining to enablement of hyperlinked actions 
from media context, tracking of interaction and adaptive 
delivery of rich media content. Action semantics associated 
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6 
With media segments can be expressed in HotMedia ?les 
200 using range 205 and action subtypes 207. Range frames 
205 are made up of range records that identify and enable 
spatio-temporal segments of media. A spatial range can be 
described by a rectangular or elliptical contour. Temporal 
ranges can refer to a time range in milliseconds for a 
real-time media like audio or count range for non-real-time 
media like animation. 
The media frames 208 contain media bit-stream data 209, 

initialiZation data 210, behavior data 215 and code 217. The 
behavior data and initialiZation data de?ne the page and 
con?guration of a corresponding media player, respectively. 
Media bit-stream data belongs to a particular media track 
and can be carried over multiple frames. These frames can 
be interlinked With Meta frames and frames belonging to 
other media tracks. Media frames are identi?ed by frame 
type and track identi?ers carried in their header 213. The 
frame type and track identi?er enable true multiplex delivery 
and, hence, are ideal for static or dynamic proportioning of 
the earliest media tracks over limited bandWidth. Media 
features can also often contain codes 217 that run to the 
media type on the client’s station. 
The end of stream frame 212 is a marker that signals the 

end of the entire presentation associated With the HotMedia 
?le 200. Frames belong to a multimedia track and Meta data 
can be multiplexed in the HotMedia ?le. The end of the 
stream is valuable to the client’s station and recogniZes the 
end of each HotMedia ?le data stream Which, may other 
Wise, be impossible When stream initialiZation data for each 
stream does not require their respective lengths. 

Additional details on the HotMedia File Format are 

described in patent application Ser. No. 09/268,537, ?led 
Mar. 12, 1999, entitled “FrameWork for Progressive Hier 
archical & Adaptive Delivery of Rich Media Presentations 
and Associated Meta Data.” 

In FIG. 3, a process 300 for creating searchable rich media 
content Will noW be described. The process 300 is initiated 
in Step 301, after Which, a general description of the ?le, 
such as the source, copyright, and script, are provided by the 
creator and incorporated into the header frame 202 of the 
multimedia ?le 200 (See FIG. 2). 

In Step 305, media data is imported into the ?le and the 
process cycles through determining Whether media data is 
imported in Step 307; audio data is imported in step 309; 
animation data is imported in Step 311; panorama data is 
imported in Step 313; IPIX data is imported in Step 315; 3-D 
data is imported in Step 317; and video data is imported in 
Step 319. Where media data is present, Step 321 is per 
formed to input the description for the speci?c media tracks 
in the media and Meta frames, 208 and 206, respectively, 
shoWn in FIG. 2. A security level is set for the information 
in Step 323, and in Step 325, the range is de?ned and 
interactive information action is speci?ed in ?elds 205 and 
207, respectively, in the Meta frame 206 of FIG. 2. After 
each import, Step 327 recycles the program to Step 305 until 
all media information has been imported. After Which, Step 
329 creates the single rich media ?le 200 and the process 
ends. 

In FIG. 4, a process 400 Will noW be described for 
building a searchable rich media database. The process is 
started in Step 401, Which initiates the import of the rich 
media ?le 200 in Step 403. The RMBE 22 (see FIG. 1) loads 
a rich media parser in Step 405. The general information 
about the rich media ?le is parsed in step 407. A test 409 is 
performed to determine Whether the ?le includes image or 
panorama tracks. A “no” condition initiates Step 411, Which 
parses the description information for the speci?c media 
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track according to different security levels. A “yes” condi 
tion initiates Step 413 in Which an image content-based 
search engine, e.g., IBM QBIC is activated to extract image 
or panorama track content from the ?le as searchable content 
units, after Which the process returns to Step 411. Upon 
completion of Step 411, Step 415 is performed to determine 
Whether there is more than one media track contained in the 
?le 200. A “yes” condition returns the process to Step 409. 
A “no” condition initiates Step 417 in Which the searchable 
content units are exported to a universal database, for 
example IBM DB2, after construction of a searchable data 
base directory 40 (see FIG. 1) using Well knoWn processes. 

FIG. 5 shoWs the system of FIG. 1 in a search and delivery 
mode for rich media data. AWeb client station 500 interacts 
With a Web server 502, coupled to a rich media database 504 
and to the output 519 of the rich media searching system 10. 
The client station includes a bus 501 coupling a processor 
510 to a memory 511 and input/output devices including a 
display 516. The memory includes broWser softWare 517. 
There are tWo options to search a query in the database 504. 
One option, 518, uses an off-line search process based on the 
searchable database directory 40. Another option 520 uses a 
real-time search scheme. 

When the search query including a color or texture and 
key Words, for example, “Macys’s on sale,” are presented to 
the database 504, the images using visual characteristics are 
closest to the examples, are presented using existing image 
search technologies, like IBM QBIC, and the matched key 
Words. 

Normally the off-line searching mode is used. When a 
searchable database directory is not constructed, real-time 
search process can be used to search all rich media content 
in real-time and obtain complete search results. HoWever, 
the real-time search Will take a longer time to do real-time 
computing. 
No matter Whether real-time or off-line searching modes 

are used, tWo search options are available. A regular search 
option deals With the thumbnail and media description 
content of the ?le 200. An advanced search option deals With 
the thumbnail, JPEG or GIF-based animation, Panorama or 
video frames and the description information. 

If there is no thumbnail in the ?le, the description infor 
mation is shoWn ?rst or a key image frame Will be shoWn in 
the index page presented to the display 516. The priority can 
be set in the content creation phase. 

FIG. 6 shoWs multiple search results displayed in an index 
page 600 related to input queries including key Words, and 
color patterns. The page including the thumbnail 601 and 
description text 603 Will be displayed even though the 
related rich media contents may use a different player or 
vieWer. Typically, the thumbnail Will be displayed ?rst. 

FIG. 7 discloses an example of an index page 700 for 
search results based on search queries “on sale,” “Macys’s,” 
and a small image pattern. Contained Within the page 700 
are thumbnails 701, 703, 705 and 707. Obviously the 
thumbnail display uses much less computer resource than 
regular search systems Which display considerable rich 
media content in one page simultaneously. The thumbnail 
also solves the problem associated With having too many 
Java applets on a page as in regular search systems. 

When a client clicks a thumbnail, Which he/she is inter 
ested in, the rich media content is automatically played back 
Without leaving the current index page. Dynamic HTML 
(DHTML) is used to sWap seamlessly to the ?le 200 upon 
user interest Without leaving the current index page. 
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One DHTML implementation uses I-FRAME, Which 

Works in most popular Web broWsers. The HTML code of 
the input page has the folloWing style: 

<I-FRAME NAME = “I-frame 1” SRC = “I-frame 1.HI'M”> 

</I-FRAME> 
<I-FRAME NAME = “I-frame 2” SRC = “I-frame 2.HI'M”> 

</I-FRAME> 

<I-FRAME NAME = “I-frame N” SRC = I=frame N.HI‘M”> 

</I-FRAME> 

</BODY> 
</HTML> 

A separate HTML page (I-frame i. HTM, i=1, 2, . . . N) 
can be set for each frame. In each I-frame, the HTML page 
Will be designed to display thumbnail ?rst. In each HTML 
page, a Java script function is set to dynamically load rich 
media player (Java class ?les) upon the user’s mouse click. 
The Java script function Will automatically replace the 
current thumbnail With a rich media content ?le Without 
interrupting any other thumbnails. Accordingly, there is no 
intrusion to any other search results. 

FIG. 8, shoWs an index page 800 after the user has 
expressed an interest in thumbnail 707 in FIG. 7. Once the 
mouse is clicked on thumbnail 707, the thumbnail 707 Will 
disappear and at the same time the HotMedia class ?le Will 
be loaded and the corresponding rich media content shoWn 
in thumbnail 801 Will be displayed in place of thumbnail 
707. 

While the invention has been shoWn and described in a 
preferred embodiment, various changes can be made With 
out departing from the spirit and scope of the invention as 
de?ned in the appended claims. 

We claim: 
1. A method of creating and searching a searchable 

multimedia database, the method comprising the steps of: 
obtaining a previously-authored rich media ?le, the pre 

viously-authored ?le comprising one or more forms of 
media-based content and descriptive information; 

extracting individual forms of the media-based content 
and the descriptive information from the previously 
authored ?le respectively utiliZing one or more content 
based extractors and a descriptive information-based 
extractor, Wherein a particular content-based extractor 
is operative to extract searchable content units associ 
ated With a particular content type and the descriptive 
information-based extractor is operative to extract 
descriptive information relating to non-searchable con 
tent; and 

processing the searchable content units and the descrip 
tive information relating to the non-searchable content 
respectively utiliZing a content-based search engine 
and a text search engine so as to generate a searchable 
multimedia database directory; 

Wherein the one or more content-based extractors, the 
descriptive information-based extractor the content 
based search engine and the text search engine are 
useable in a real-time search of a corresponding mul 
timedia database in response to an input query and the 
searchable multimedia database directory is useable in 
an off-line search of the corresponding multimedia 
database in response to an input query. 
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2. The method of claim 1, wherein the previously-au 
thored ?le is a HotMedia ?le. 

3. The method of claim 2, Wherein the Hotmedia ?le 
comprises one or more thumbnail images representative of 
the ?le content. 

4. The method of claim 1, Wherein the one or more 
content-based extractors and the descriptive information 
based extractor are one or pluggable and modulariZed. 

5. The method of claim 1, further comprising the step of 
displaying a search result in a HyperText Markup Language 
(HTML) page. 

6. The method of claim 5, further comprising the step of 
sWapping betWeen the HTML page and the previously 
authored ?le upon selection of information displayed in 
accordance With the HTML page. 

7. The method of claim 5, Wherein the displaying step 
further comprises displaying one or more thumbnail images 
in accordance With the HTML page. 

8. The method of claim 7, further comprising the step of 
replacing a selected thumbnail image With media content 
Without altering the remainder of the HTML page. 

9. The method of claim 1, Wherein the searchable multi 
media database is useable in accordance With an electronic 
commerce application executable over a distributed net 
Work. 

10. The method of claim 1, Wherein the individual forms 
of the media-based content comprise at least one of images, 
panoramas, audio and video. 

11. Apparatus for creating and searching a searchable 
multimedia database, the apparatus comprising: 

a memory; and 
at least one processor coupled to the memory and opera 

tive to: obtain a previously-authored rich media ?le, 
the previously-authored ?le comprising one or more 
forms of media-based content and descriptive informa 
tion; (ii) extract individual forms of the media-based 
content and the descriptive information from the pre 
viously-authored ?le respectively utiliZing one or more 
content-based extractors and a descriptive information 
based extractor, Wherein a particular content-based 
extractor is operative to extract searchable content units 
associated With a particular content type and the 
descriptive information-based extractor is operative to 
extract descriptive information relating to non-search 
able content; and (iii) process the searchable content 
units and the descriptive information relating to the 
non-searchable content respectively utiliZing a content 
based search engine and a text search engine so as to 
generate a multimedia database directory, Wherein the 
one or more content-based extractors the descriptive 

information-based extractor, the content-based search 
engine and the text search engine are useable in a 
real-time search of a corresponding multimedia data 
base in response to an input query and the searchable 
multimedia database directory is useable in an off-line 
search of the corresponding multimedia database in 
response to an input query. 

12. The apparatus of claim 11, Wherein the previously 
authored ?le is a HotMedia ?le. 

13. The apparatus of claim 12, Wherein the Hotmedia ?le 
comprises one or more thumbnail images representative of 
the ?le content. 
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14. The apparatus of claim 11, Wherein the one or more 

content-based extractors and the descriptive information 
based extractor are one or pluggable and modulariZed. 

15. The apparatus of claim 11, Wherein the processor is 
further operative to cause the display of a search result in a 
HyperText Markup Language (HTML) page. 

16. The apparatus of claim 15, Wherein the processor is 
further operative to cause a sWapping betWeen the HTML 
page and the previously-authored ?le upon selection of 
information displayed in accordance With the HTML page. 

17. The apparatus of claim 15, Wherein the displaying 
operation further comprises displaying one or more thumb 
nail images in accordance With the HTML page. 

18. The apparatus of claim 17, Wherein the processor is 
further operative to cause the replacement of a selected 
thumbnail image With media content Without altering the 
remainder of the HTML page. 

19. The apparatus of claim 11, Wherein the searchable 
multimedia database is useable in accordance With an elec 
tronic commerce application executable over a distributed 
netWork. 

20. The apparatus of claim 11, Wherein the individual 
forms of the media-based content comprise at least one of 
images, panoramas, audio and video. 

21. A system for creating and searching a searchable 
multimedia database, the system comprising: 

an authoring system; and 

a media database engine coupled to the authoring system 
and operative to: obtain a previously-authored rich 
media ?le, the previously-authored ?le comprising one 
or more forms of media-based content and descriptive 

information; (ii) extract individual forms of the media 
based content and the descriptive information from the 
previously-authored ?le respectively utiliZing one or 
more content-based extractors and a descriptive infor 
mation-based extractor, Wherein a particular content 
based extractor is operative to extract searchable con 
tent units associated With a particular content type and 
the descriptive information-based extractor is operative 
to extract descriptive information relating to non 
searchable content; and (iii) process the searchable 
content units and the descriptive information relating to 
the non-searchable content respectively utiliZing a con 
tent-based search engine and a text search engine so as 
to generate a multimedia database directory, Wherein 
the one or more content-based extractors, the descrip 
tive information-based extractor the content-based 
search engine and the text search engine are useable in 
a real-time search of a corresponding multimedia data 
base in response to an input query and the searchable 
multimedia database directory is useable in an off-line 
search of the corresponding multimedia database in 
response to an input query. 

22. The system of claim 21, Wherein the media database 
engine is further operative to return a result of an input query 
to a user. 


