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THANK YOU the Numbers

Dear Summit Attendees,

Thank you for attending our

Metastatic Breast Cancer Executive
Disparities Listening Summit. Summary

Your attendance, conversations,
and partnership helped make
this historic first step successful
and insightful. We are excited

to sharethis post reporeand

remain grateful to our partners MBC Disparities
for the generous support. . . .
Listening Summit

As we move forward with the
implementation of the ideas

from the Summit, | invite you
to continue our conversation

using#ListenUpMB@nd Evaluation

stay connected at . .
tigerlilyfoundation.org Findi Nngs

In Service,

Discussion &
VBT S e Recommendations

President & Founder

Tigerlily Foundation
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ListeningSummitfor young
Womenof Color(WOC)

Voices At the Table
1 y 03 O + 10 WOC Attendees Living with MBC
Social Posts Using 15 Attendees Living with MBC

#ListenUpMBC 33 Program Participants

9o
| NN\ ! 67+ Attendees m

Summit Overview

2 Breakouts

6 Facilitators

1 Media Advisory

4 Panels

1 Press Release%
7 Recorders ®gg®
15+ Resources Shared
1 Workbook

Industries
16% Advocacy

12% Busines
8% Campus
6% Caregiver

8% Community/Faith
10% Health Care
31% Patients

9% Pharma

O 5 Recommended Next Step
. MBC Disparities Mentorship Program:

. MBC Disparities Advisory Committee

For Us by Us Activism & Conference
MBC Targeted Legislation & Advocac
Partner with Existing Support Progra

INTEREST |
DEVELOPIN(
NEXT STEPg

*of survey respondents To learn more visitigerlilyfoundation.or
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PURPOSE

Approximatelyl150,000 peoplein the U.S have Metastatic BreastCancer(MBC),also calledstage4
or advancedbreastcancer,it is not a specifictype of breastcancer,but rather the most advanced
stage breast cancerthat has spreadto other organs(often the bones,lungs, liver or brain). MBC
annuallyclaimsmore than 40,000livesa year The AfricanAmericancommunityis disproportionately
impactedby MBCyet havelower enrollmentin clinicaltrials and often go underrepresentedn the
conversationon the unique needsof women living with stage4 breast cancer Tigerlily Foundation
partneredto mobilize youngwomen of color to reduce breast cancerdisparitiesthrough this MBC
DisparitiedListeningSummit

DESCRIPTION

Youngwomen, patients, caregivers,community leaders,creators, healthcare providers, advocates,
researchersand policymakersgatheredin our y' | (i Ac&pjfafd@itake a historicfirst step in engaging
the AfricanAmericancommunity at the first ever dialogue centered on understandingthe gaps,
misperceptionsand barriersto educateyoungwomen of color on MBC The Summitaimedto listen

to insightssharedandwill now applytheserecommendationgo create culturally sensitivegrassroots
materialsto mobilize ambassadorswith tools to accessclinical trials and engageothers to lower

AfricanAmericanbreastcancermortality rates

PARTICIPANTS

A More than 67 MBC patients, caregivers, advocates, navigators, healthcare providers, researche
policy makers, civic, campus, community and business leaders.

A Bloggerscreators,radio andtelevisionpersonalitiessocialmediainfluencersandlocalmedia

A Partners Tigerlily Foundation,PfizerInc., Lily, Celgene Metastatic BreastCancerProject, Project
H.U.M.B.LE,HowardUniversity,HarvardUniversityand ThelRISCollaborative

AcknowledgementsTigerlily Foundation thanks our contributors listed below for the generous
support of our first Metastatic Breast Cancer Disparities Listening Summit.
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OBJECTIVES

A Facilitate conversationswith AfricanAmerican MBC patients, experts and partners to establish
prioritiesto educateyoungwomen of color on MBCdisparities

A Demonstratethe importanceof accesgo innovationsin MBCtreatments includingclinicaltrials for
AfricanAmericanpatients,recordthe barriersand misperceptiongacedby youngwomenof color,

A Create effective partnerships, tools, images, content, messagesand identify methods to lower
AfricanAmericanbreastcancemortality rates and

A Mobilize a network of AfricanAmericanMBCambassadorsind expertsto partner with Tigerlilyon
how to bestmeetthe needsof their community

APPROACH
Tigerlilywill partnerto usea 3-phaseapproachto lower breastcancerdisparities

EVALUATION GOALS

A Assess attainment of Summit objectives (Did we achieve what we intended?)

A To understand the impact of the Summit (What difference did the Summit make?)

A Determine effectiveness of gathering MBC education and engagement strategies (How well was
information gathered? How well were the listening exercises put into practice?)

A Determine what should be continued (What worked? What did not work?)

EVALUATIONIETHODS

Assessthe attainment of Summit goals by reviewing qualitative and quantitative data sourcesand
outcomesthrough a post SummitReportpreparedby The IRISCollaborative LLC Tigerlilywill usethis
report to inform next stepsfor MBCeducationand advocacyor youngwomenof color.

Data Sources

A OnsSite,PostHoc, ExitSurveyOnlineSurvey

A SummitMood Boards Sessionsind BreakoutAssessmenand SocialMediaand Digital Engagement
A InformalObservationaData

A FollowUp Informal Interviewsof Keylnformants

DESCRIPTIGDFACTIVITIE& SESSIONS
Thefollowing pagesprovideinformation on the Summitactivitiesand sessions



