MARKETING CASE STUDY

Nearctic LLC

Women Leadership
Brand Elevation
Campaign

A 2022-2023 platform connecting gala design,
sponsorships, public relations, women leadership
promotion, and premium brand positioning.

2022-23 $100K 360°

Brand visibility

Campaign period Potential equivalent sponsor value ecosystem
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» Gala co-hosting and premium guest experience
» Strategic design advice for stage, gifting, and sponsor

moments -

» Women leadership positioning through conferences and '

press

« Investor-facing value story beyond immediate product —
sales ,’
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Website positioning

Present this campaign as a credibility-building case study: experiential
marketing + sponsorship acquisition + PR ecosystem + women-led brand

narrative.
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Core message

Not a simple construction-area sales activity. This was a brand-elevation
platform built around influence, access, visibility, and validation.
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Outcome lens

Measure value through sponsor exposure, media assets, strategic
introductions, goody bags, memorabilia, image value, and recurring
business credibility.
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Experience Design: Gala as a Brand Stage

Nearctic’s value came from designing the brand moment
around the room: what people saw, touched,
photographed, discussed, and remembered.

Gala concept

Premium visual language: navy, gold, floral staging, leadership tone, and
executive hospitality.

Cohosting role

Helped shape a high-trust environment for sponsors, leaders, press, and
investor conversations.

Brand pitch

Elevated the offer from “product exposure” into an aspirational business and
leadership platform.
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Value Drivers

Investor Return Story Why it worked

* Makeup gnd beauty brand U p to
-SFI)DOerr?iLSr:Igoody bags and gifting $ 1 0 0 ) 0 0 0

suite

» The sponsor became part of the leadership
story, not just a logo.
* The gift experience created memory, status,

* Branded memorabilia and -l and shareab!e conten?.
keepsakes Estimated equivalent campaign » The campaign gave investors a clearer value

« Sponsor visibility in photos, value from media exposure, event e narrative beyond sales.

press, and guest content access, sponsor goods, brand
: imagery, content, hospitality, and
strategic introductions.




Validation: Press, Conferences & Global Image

The campaign used high-trust platforms to add credibility
around women leadership, business networking, and
international-facing visibility.

UN conference validation

International-facing context that helped strengthen the seriousness and
credibility of the leadership mission.

Press & public relations

Media-ready moments designed for interviews, photos, post-event content,
and broader brand storytelling.

Miss Universe image value

Aspirational positioning through beauty, leadership, glamour, and public
visibility associations.

Lideres conference and beyond

Extended brand validation across leadership events, not limited to one gala or
one construction-sector sales push.
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Business Eceo:

The strongest|

only events. )
’ Website message

Women
Leaders

Nearctic connects brands with
influential rooms, premium
experiences, public-relations
visibility, and leadership platforms
that expand credibility beyond a
single transaction.

This makes the brand easier to trust,
easier to sponsor, and easier to introduce
l to higher-value business relationships.

Premium
Guests
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Recommended Website Structure

Use this project as a premium case study section that proves Nearctic can design
influence, not just produce events.

Challenge Move beyond direct sales and establish stronger brand
credibility.
Strategy Build a women-leadership platform with gala design,

sponsorships, PR, and premium image value.

Execution Cohosting, stage concept, gifting, beauty sponsorship,
memorabilia, press moments, and VIP relationship-
building.

Result A high-value ecosystem with potential equivalent value

up to $100,000 and stronger investor-facing positioning.

S

Suggested headline: “Nearctic creates premium brand ecosystems where leadership, media, sponsors, and investors connect.” }
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