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Copywriting for Websites

● Why are the words on your website important?
○ 81% of Consumers go Online Before Making a Purchase

● How much time do individuals spend on a website before deciding they want 
to learn more?
○ 10 Seconds

● What does this mean for those writing copy for their website?
○ You need to make your point - and make it fast!
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The Spotlight Method

● Intention: 
○ Turn Website Visitors into Customers

● Process: 
○ Highlight the CUSTOMER and THE PROBLEM they are experiencing on 

each of your web copy pages
● What’s the alternative?

○ Highlighting YOU or YOUR company
● Why?

○ People like to hear about themselves!
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A Spotlight Example

Example 1: My name is Ella, I am an award winning author and novelist, and copywriter. I have 
been published in over fifteen magazines, and have been nominated for both the Pushcart Prize in 
Literature as well as the Best in Web in Literature. 

Example 2: As a small business owner, I know you are working to accomplish hundreds of tasks in 
a workday. And all of those tasks revolve around one major point: generating more sales and 
touching more lives. I can help you not only gain the confidence to write more clearly and 
effectively, but you will also be able to reach more clients and customers and touch more lives 
because of one major reason: your writing was epic. And people wanted to learn more.
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Landing Page
Step 1: Identify your ideal client’s problem: 

Step 2: Smooth transitional statement: 

Step 3: Position yourself as the solution: 

Step 4: A Direct call to action:
”
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Landing Page
Step 1: Identify your ideal client’s problem: 
“I know you don’t have time or money to hire a professional writer.”

Step 2: Smooth transitional statement: 
“That’s where I come in.”

Step 3: Position yourself as the solution: 
“My skills will teach you how to do business writing yourself so you don’t have to break the bank trying to 
find someone else to do it for you.”

Step 4: A Direct call to action:
 “Ready to learn business writing in a way that resonates? Reach out today.”
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About Me Page

Step 1: Understand Your Why - The Past

Step 2: Incorporate Your Business - The Present

Step 3: Bring it Back to the Client - Future
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About Me Page

Step 1: Understand Your Why - The Past
I like to say I am a corporate America dropout. I did my time in a cubicle, and it wasn’t the right fit for me. But what I learned in 
that pencil skirt and high heels was invaluable: I learned how the business world works, and that helping people tell stories is 
what brings me joy.

Step 2: Incorporate Your Business - The Present
Today, I help small business owners and creatives tell their stories. Together, we work to uncover the characters and the pivotal 
moments. And we create a narrative that speaks directly to your ideal client. Why? Because helping you tell your story is part of 
my journey.

Step 3: Bring it Back to the Client - Future
I feel fulfilled when I can help others get their words on paper. I believe we all have something to share with the world. Are you 
ready to tell your story?
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About Me Page
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The Missing Link: FAQ Page

“But I have so many things I want to say - how can i possible fit it all on a website 
while being brief?”

Solution: The FAQ Page.
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FAQ: How Can I follow the spotlight method and still be unique?
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FAQ: But I want to brag on myself! Can I?
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FAQ: How Do I know it is time for a website rewrite?
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Let me hear your questions and ideas!
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