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OVERVIEW OF STRATEGIES
Daily posting at most active times
Consistency, transparency & authenticity
Representation of priority populations
Consideration of barriers to engagement
Use of multiple media formats across multiple platforms
Prioritization of Instagram Reels for reach & engagement
Timing
Movement
Trending audios
Captions
Humor & entertainment
Messaging - sex-positive, body-positive & pleasure-based
Hashtags, location tags & user tags
Collaborations
Events

EVERY POST HAS
A PURPOSE
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Promoting PrEP





SOURCE: CDC - LET’S STOP HIV TOGETHER SOCIAL MEDIA TOOLKIT
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