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Some issues arrive. This one landed.

The May edition of The Focus carries four stories that, without any
planning on our part, ended up speaking to the same thing: what it
looks like when people build, move, create, and finish with intention.
Roanoke Fashion Week® — The 7 Experience was exactly that.
Four days, dozens of designers, models, boutiques, and community
partners, all brought to life under Erica Jenkins' vision and captured
beautifully by @Jaywithacamera. Fashion as community. Fashion as
pUrpose.

The Gordys gave us another kind of blueprint. Beyond the music,
beyond Motown, this family constructed an entire ecosystem of
entrepreneurship and opportunity. That story deserves to be told in
full — and in these pages, it finally is.

Dawn Angelique Roberts took her bicycle to Jamaica and returned
with something quieter and more lasting than a travel story. And
Ahriya Shipman wrote directly to our younger readers about what it
means to finish the school year the way it deserves to be finished —
with purpose.

Finally, a word to our readers across the Commonwealth: The |
Focus is for all five regions of Virginia. Not just the valley. Al of it.
These stories reflect that, and so will every edition that follows.

Itis a good month to pay attention.

STAY FOCUSED MY FRIENDS

3 The Focus Magazine
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Roanoke Fashion Week
receives proclamation from
Mayor Cobb

-
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Thursday, April 23, 2026

7—:e opening night of Roanoke

Fashion Week® — The 7 Experience
proved that fash-
ion is far more
than glamour
and lights — it is
also compassion,
confidence, and
community. Held

§ at The Crafete-

i ria building in

Downtown Ro-

@l anoke, the 2026
| Budget Chic

Ml Show welcomed
guests into an
evening where
creativity met
purpose in one of
the most heartfelt
events of the en-
tire weekend.

The budget chic Show highlight-
ed affordable fashion styled in el-
evated and imaginative ways. The
runway featured Roanoke Fashion

Week® models walking alongside #

women from the Rescue Mission, i

creating a powerful visual remind-
er that confidence belongs to ev-

Roanoke Fashion Week® - The 7 Experience

Budget Chic Kicks Off Roanoke Fashion Week®

not defined by price tags, but by person-

ality, self-expression, and confidence.

One of the most emotional moments
of the evening came as participants
from the Rescue Mission took the run-
way with pride and joy. For many, it was
more than simply modeling clothing —
it was a moment of empowerment and
visibility. Roanoke Fashion Week® has
long stood on the belief that fashion
should create opportunities and confi-
dence for all people, and Thursday night

embodied that mission completely.

Hosts Destinee Vance and Eric Fos-
ter kept the crowd energized while
sharing the deeper meaning behind
the event. Throughout the evening,
guests were reminded that proceeds
from Roanoke Fashion Week® con-
tinue to support efforts to provide new
clothing and assistance to unhoused
students within the community.

_EXPERIENCE

A' .\M P PN !
=" “How Roanoke Fashion Week has become a platform oot Tooks aam o el

for designers, stylists, boutiques, and emerging thrift and budget-friendly retailers.
talent. ” The show demonstrated that style is

eryone, regardless of circumstance.

The audience erupted with applause
throughout the evening as models




The show also highlighted the generosity of local
partners including Goodwill Industries of the Val-
leys, whose support helped provide fashions and gift
cards for participants. Community support was ev-
ident from the moment guests arrived, many bring-
ing clothing donations to contribute toward the cause.

While the fashions dazzled on the runway, the true star
of the night was the spirit of togetherness. The Budget
Chic Show once again proved why Roanoke Fashion
Week® has become more than a fashion event — it has
become a movement rooted in inclusion, creativity, and
impact.

Asthe curtain closed on opening night, excitement for the
remainder of The 7 Experience was only just beginning.

Friday, April 24, 2026

Doggy Show featured '
Fun, and Four-Legged ' /
Flair to Downtown

Roanoke

Roanoke Fashion Week® continued

its unforgettable 2026 weekend with a
first-ever event that stole hearts across
the city — the RFW 7 Experience
Doggy Fashion Show at Century Plaza
Families, pet lovers, and fashion enthu-
siasts gathered in Downtown Roanoke
to watch stylish pups and their owners
strut the runway in coordinated looks,
costumes, and creative ensembles.

Hosted by the always energetic Michael
Lee Smith, the event brought laughter,
excitement, and nonstop crowd inter-
action from beginning to end. Dogs of
all breeds and sizes took center stage as
they competed in categories including
Best Dressed Dog, Best Owner & Dog
Duo, and Best in Show.




From glamorous tutus to edgy Saturday, April 25, 2026
streetwear-inspired looks, the cre-

ativity on display reflected the same [3
bold individuality Roanoke Fashion 3
N Week® is known for celebrating on

its traditional runway stages. The

The Next Generation Kids
Show Takes Center Stage
at Hotel Roanoke

audience quickly embraced the new
addition to the weekend lineup,
cheering loudly for every partici-
pant that crossed the runway.

The future of fashion took center stage Saturday
afternoon as Roanoke Fashion Week® hosted
its beloved Next Generation Kids Show at the
historic Hotel Roanoke.

The event also carried a deeper
purpose. A portion of proceeds
from the evening continued Roanoke Fashion Week®’s
mission of helping provide clothing assistance and

Filled with energy, confidence, and heartwarm-
ing moments, the event showcased young models
ages 7 to 15 in a production that celebrated
individuality, creativity, and self-confidence.
Families packed
the Shenandoah Room as children from across
the region stepped onto the runway with poise far
beyond their years.

support for unhoused students
within the community. By combin-
ing entertainment with impact, the

show reinforced the organization’s
commitment to using fashion as a
vehicle for positive change.

The Next Generation Kids Show has become one
of the signature highlights of Roanoke Fashion
Week®, offering young participants a supportive

Community sponsors helped elevate [
the experience, including Nature’s
Emporium, who contributed raffle
baskets, pet samples, and support
for the event. Local businesses and
attendees alike embraced the fresh
concept, helping create an atmo-

environment to grow, build confidence, and expe-
rience the excitement of the fashion industry in
an uplifting and
inclusive atmo-

sphere.

sphere that felt welcoming, fami-
ly-oriented, and distinctly Roanoke.
| This year’s show
featured fash-
ions from major
retailers and
boutiques includ-
ing Kohl’s and
JCPenney, along
with looks from talented designers and children’s
brands. Many of the participating children were
able to keep their runway outfits thanks to the

® generosity of sponsors and retail partners.

For Roanoke Fashion Week® Executive Director Erica
Jenkins, the success of the Doggy Fashion
Show represented another example of think-
ing outside the box and creating opportunities
for the entire community to participate in the
fashion experience.

As the sun set over Downtown Roanoke and
the final awards were announced, one thing
became clear — Roanoke Fashion Week the 7
d experience doggy fashion show was not just a
one-time attraction. It became an instant fan
favorite and one of the most memorable addi-
tions in Roanoke Fashion Week® history.

One of the defining elements of the Kids Show
is its emphasis on inclusivity. Roanoke Fashion
Week® has consistently created opportunities




for children of all backgrounds and
abilities to shine on the runway. The
audience responded emotionally
throughout the afternoon, celebrating
each child’s individuality and confi-
dence.

Under the direction of Assistant
Director and Kids Show Director Kim
Preston, along with the dedicated team
of model coaches and volunteers, the
production ran seamlessly while main-
taining a family-oriented and encour-
aging atmosphere behind the scenes.

Host Eric Johnson of WSLS 10 Sports
brought warmth and excitement to

the stage as families cheered on every
participant. From first-time walkers

to returning young veterans of the
runway, each child brought their own
personality and spark to the produc-

tion.

The show also served as a reminder
of Roanoke Fashion Week®’s broad-

er mission — helping young people
discover confidence within themselves.
For many of the children participat-
ing, the runway became a space where
insecurities disappeared and self-belief
took over.

Saturday’s event was more than a
fashion show. It was a celebration of
the next generation finding their voice,
their confidence, and their place in the
spotlight. —
Special Thanks to:
Backstage help
Tanya Alleyne,
Celeste Brown, Ty |
Dickerson

Kids Coaches
Sonja Parker, La-
Sonya Poindexter,
Lisa Holt, Kim
Garst

Sunday, April 26, 2026

Roanoke Fashion Week®
Finale Delivers a Powerful
Celebration of Fashion,
Inclusivity and
Community

Roanoke Fashion Week® closed out The 7 Experi-
ence in spectacular fashion Sunday evening with its

highly anticipated finale at the Berglund Center —a $8 :
production that brought together fashion, entertain-

ment, creativity, and community on one unforgetta-

ble stage.

Guests arrived for an exclusive VIP hour filled with

music, networking, entertainment, refreshments,
and swag bags before entering the main event space




for an evening that celebrated the very

heart of Roanoke Fashion Week®.

Hosted by Michael Lee Smith and Kat
Pascal, the finale featured an impres-
sive lineup of boutiques, retailers, styl-
ists, and designers who transformed
the runway into a showcase of artistry

and individuality.

Participating boutiques and retail-
ers included Versona, Unique & Chic
Boutique, Zoeye Beach Optical, The
Palatial, Shades of Color, JCPenney,
and Suit City, each bringing unique
fashion perspectives and styles to the
runway. Models of all ages, back-
grounds, body types, and identities
confidently walked the stage, embody-
ing the inclusive spirit that Roanoke
Fashion Week® was built upon.

Following the boutique showcase, the
evening transitioned into the highly
anticipated designer competition seg-
ment featuring some of the region’s
most creative talents. Designers deliv-
ered bold collections that ranged from
couture elegance and streetwear influ-
ence to avant-garde artistry and cus-
tom statement pieces.

The audience remained captivated
throughout the evening as each design-
er brought their vision to life through
movement, music, styling, and story-

telling.

One of the most memorable moments
of the evening came when Mayor Joe
Cobb took to the runway and pre-
sented Roanoke Fashion Week® with
an official proclamation recognizing
the organization’s impact and contri-
butions to the community. The honor
represented a major milestone in the
event’s continued growth and recogni-
tion throughout the city.

Special guest judges, including fashion
industry representatives from Win-
ston-Salem Fashion Week and Philly
Fashion Week, added another level

of prestige to the competition while
helping strengthen connections be-
tween Roanoke and larger fashion
markets.

For Executive Director Erica Jenkins,
the finale represented not just the
end of a successful weekend, but the
continuation of a vision years in the
making — creating opportunities for
the models, designers, boutiques and
others.

Roanoke Fashion Week® once again
proved that fashion can be more than
clothing. It can be healing. It can be
empowering. It can build confidence,
create opportunities, and bring com-
munities together.

As the lights dimmed and the final
models exited the runway, the crowd
rose for one final standing ovation —
not just for a fashion show, but for a
movement that continues to redefine
what fashion in Roanoke can be.

Special thanks Finale Coaches Tanya
Alleyne, Kathryn Keefer, Mika Hub-
bert, and Jason Hairston. Hosts
Michael Lee Smith, Kat Pascal
Photography Steve Custiss,

Jay Cunningham
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SAVE MORE.

LIVE BETTER. |
BUY SARTER. 35

)

From home essentials to
name-brand finds,
we bring you top quality

)
RFW MODELS

products at unbeatable _ ;
prices—every single day. 4 : T AT SMALL BATCH!
] _ PROUD SUPPORTER OF

RW206

ROANOKE FASHION WEEK

E SHOP SMART
E—  SAVE BIG.

=
EVERYDAY QUALITY FINDS
LOW PRICES YOU CAN TRUST

NEW MERCHANDISE
ARRIVING WEEKLY

ansnnenf ] Wankn | SMALLBATCHLIQUIDATIONS.COM




THE SOUTH JERSEY ALUMNAE CHAPTER OF
DELTA SIGMA THETA SORORITY, INC. AND
VICTORY IN CHRIST CHRISTIAN CENTER
present

HER HE

The ConquerHER Women's
Health Symposium

Saturday
May 30, 2026
12PM -4 PM

VICTORY IN CHRIST
CHRISTIAN CENTER

1055 Delsea Drive
Westuille, Nj 08093

For more information, contact info@sjacdst.org

REGISTER HERE
bit.ly/SJACHealthSymposium

REGISTRATION CLOSES MAY 12TH
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§$’ee'§ Cycle Ststahs in Famateq

By Dawn Angelique Roberts

Rutgers Cancer Institute
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yeling theough Ocho s,

" Jmaica, surrounded by ocean

Views, vibrant enerqy, and &
communtty ofriders rom

341085 (e country,was an
experience | won't forget.

Cycle Jamaica was more
than a ride=it was an
experience to remember,

From Aprl 9¢13, I traveled with five
incracole women from Cyele Satahs
1o particpote In Cycle Jomalca, o
yeling experieace organted by
Oycle Canbbean, \hat started asa
tip qulcky became something mich
more=an opportuniy 10 connecl,
chollonge ourselves, ond eeperience
wellnegs b complately ew

(nvironment,
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Oy Sistahs was founded in 2020 45 Wy
10 bring women together through cycling,
wellness, and communlry, Todey, we are
proudto bé & nongroft orgenicaton focused
on empowdring women 10 priortiae thelr
hiealth,bull confdence, and connet
(hvough monement.

W stayof atthe allinclusive A1V Ocha i,
where the seenery was beauthl, but the real
experience happened on the (oud.

Each rde was an opportuny 1o challenge
ourseives, support one another, and connict
Wit cyelists from all over, There wes an
immediole sense of communiy, 1 hdn'
matter where Jou were from=once you
hoped n, you were part of something bigger,

The rdes also included friendly compettion
thvough Strowd chollonges. Ourly the second
fde day, | placed 20d and Jed, while (ellow
Cyclo istah Karen Fontaine placed éth in both
chollenges. It added on excltng ayer o the
txperionce and highlihted the strangth and
determintion within our group. Al partiipants

b wore also awarded medals to commemaralo

the Cycle Jamaica experience,

04 Cycle Jamaica was
More than & ride
1 0as an expernience
to remember, %

W There’something
special about riding
in a place lie
Jamaica~the mix
0f challenge and
beauty, One moment
you're focused on
the toad ahead,
and the next you'e
(aking in the Scenery,
the Sounds, and the
energy around you

It an experience

that tays aithyou,

The rp was 50 much e thana cyeling b=
Mwas & full esprience,

Wi larted our doys early, waking up ot 4 am,

10, ich allowed o 1o ully ombeace the

dloy, Aler the ien, we had time forol a the
boach and poolanjoy meals ogether, and take
inthe ocean breede, It was the perect balance
Of movement and rest

And the experience didn't stop there,

Inthe esenings, theenrgy shited i the bee
oy, The resortbrought overything o bfe with
s and enterainment crodting a brant

Atmosphere where we could unin, dance,
and connect even mor, We hadan amaciny
time njoying the nghtl, spending lime with
oach othar,and bulking fiendships with follow
cyeliss from across the country.

Bioyond the ides and the resort esperience,
W e grtell o the oportunly o ghe
back. Durg ourime n Jamaka, we visted &
Iocal elomentary sehocl, where we mide o
monelary donation and shared g with the
shocents, I wos a meaninglul momonl for our
group and areflocton of our commitment to
Community bath ot home and abroad,

‘%wwmmemmmww
itsa sisterhood.



The i s especilly mosningful for s,

vl planned for November, o exparience

1005 0S100ned due 10, hurftane in Jomake,
et s roschcold fo Apr, X alined 84
it special colobation==e trnoled on Apr

8, Which wos the binhday of one ol owt founding

embers, Elizabeth ‘LU Sl Boyer,

Wo colebrated Lz ol wookend kg, enfoying

dinnirs ot ciferent restaurants on the property
and reating memerles ot willast et
1oy was ity olebeaton o emember,
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Celebrating my birthday in
Jamaica, doing something [ love
i women tho inpire me
s ruly el
GYele Sitahs i more than g

oyl =i’  iterhood ¥

= Ellzaboth *Liz" Sadler Boyer

/ot mokes Cycl Seahs unkue s both out reach
andowr oo, ¥l e e srong oot n
Otlrioe,ourcormmey conines 1 groy, wih
erhbors dnd connictons across Now York,
Aoy, Mryland, g boyond. Wornen from
(et bckpyoones come logefhet rougha
Shared cometmant 1o wellness and suppon

VW' just getting tarted.

Tolearm ot about Cycke Saahs,  nonpre
Orgoniation mponsying women through cyclng
and wellnss, Vel cycleita org and ollow s on
Inatagramand Facobook Beyciosislans,
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— CLEANING SERVICES INC.—

—= Reliable Service. Professional Clean. —

CLEAN SPACES.
BETTER IMPRESSIONS.

Professional cleaning solutions
for your business.

COMMERCIAL
CLEANING

JANITORIAL
SERVICES

WINDOW
CLEANING

PRESSURE
WASHING

) ¢ CONSTRUCTION
(3 X CLEANING
AN
TRUSTED RELIABLE PROFESSIONAL | WE TAKE PRIDE
Dependable Consistent Trained, uniformed in every space
service you can results with staff dedicated to we clean.
count on. attention to excellence.

every detail.

& 540-795-0124 ‘ €@ ranpcleaningservices.com

4 CLEAN SPACES. HEALTHIER ENVIRONMENTS. HAPPIER PEOPLE. 4



i 10:00 AM - 2:00 PM
= PROGRAM START DATE: DAYS: ROANOKE HIGHER EDUCATION CENTER

TUESDAYS & 108 N JEFFERSON STREET
JUNE 22, 2026 THURSDAYS ROANOKE, VA 24016

= WHAT YOU'LL EXPERIENCE: -

w
-
'/ \\ '\
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ARTS & FASHION & MEDIA & CONFIDENCE
CREATIVE STYLE CONTENT BUILDING

EXPRESSION DEVELOPMENT CREATION ACTIVITIES

- END OF SUMMER 3§
CELEBRAWON/ /

e OVERNIGHTTRIPTO e s é:@ \ STRONG.

e AVUSEMENT PARK = ey 4L My End of the School Year Story
- LIMITED SIGN UP FOR MORE INFO: BY AHRIYA SHIPMAN
~SPOTS = TJODA y/ O 540-305-0142
AVAILABLE! STRISEB] 4 PDU@tapintohope.org 66  Finishing strong
. means bem(r brave too. 99

DISCOVER YOUR PASSION.

PRESENTED BY DISCOVER ‘ BUILD YOUR FUTURE.
tap

BECOME THE LEADER OF TOMORROW! B T SAAOAZRIE (INAAE 2028



STAR CITY ity SUMMER

I didn’t want

to walk into

something that
exciting feeling
like I'd slacked
off at the end of
the year.
% kay, so the end of the school year is literally On top of all that, I'm going to be in a
the most chaotic time ever. There are finals, Summer Stock Program for musical theater

big projects due, and eierybody’s brain is this summer, which | am beyond excited
already haifway to summer vacation. But this year about. | love performing, so knowing that

l'ﬁ' N Jf
4 STAR “hﬁg:hj—w_hm 3
e |
Al vy

| actually wanted to finish strong — like, for real, was coming up actually helped me stay
not just survive until the last bell. focused. | didn't want to walk into
something that exciting feeling like

My biggest thing was keeping my grades up and
2l o Poo9 P I'd slacked off at the end of the year.

staying an honors student. That actually means a lot
ause it proves I'm taking school s | : - Y
to me because it proves I'm taking school seriously Here's what | figueed out: finishing

and not just going through the motions. Not gonna . - .
Jusgo0d g g strong isn't just a grades thing. It's

lie though, some days were rough. I'd come home s : Fs
: about not quitting when you're almost e Ly f
exhausted and the last thing | wanted to do was / g ; <
4 e —

done, bei sponsibl he
homework. But | kept thinking about how hard | o;:d t:mg r"eiponﬂh‘ e Sronagien d
worked all year and how bad it would feel to throw fopocy.Sreally Watcling nymore, an

that away right at the finish line. So | pushed

'_ FRESH STYLES. MADE FOR THE CITY.

pushing yourself when it would be so

on time, and actually asked for help when | was proud of how you finished, not just
confused (which, honestly, is kind of hard to do). how you started.

Getting my final grades back felt so good. Like,
And honestly? I'm really proud.

Honors student — check. Made
The other huge thing? Cheer tryouts. Oh my gosh, the cheer team — check. Summer
| was 5o nervous. My stomach was literally doing theater program — check. | finished
fiips the second | walked in. But | told myself that the year the way | wanted to, and

| actually earned that.

finishing strong means being brave too, not just that's what finishing strong actually

getting good grades, I'd been practicing at home feels like. §
constantly, so | knew | gave it everything | had.

When | found out | made the team, | genuinely

almost cried. It was one of those moments where

you're like — okay, yeah, hard work actually does

mean something.

WHAT I'M MOST PROUD OF Ha/m/ work

(/) Honors student t WJ% t

= SUCCessy

Made the cheer team

B ’ = PREMIUM EXCLUSIVE MADE FOR @STARCITYCLOTHING
@ ‘ a4 QuALITY DESIGNS THE CULTURE

V') Summer theater program

2 e gl STARCITYCLOTHING 0t




fa ,
N SWS .
.7 Counseling

~ OF IMPACT, PURPOSE —=
AND HEART. '

y / @ 5 MINUTES AWAY: WITH STORIES IN THE WALLS

WHERE

1 CABIN COMFORT

— MEETS —=

My Dad’s Log Cabin ¢ Pulaski County, VA

szff memsties, sper skies,

and }pmcoj;wl mouniain stays.

B MOUNTAIN PEACE

s e e D TR 7 B L e B O
iy § ), : = NG i =
. . ‘_ e . ¥ e
g gﬁ%?s? > WHEELCHAIR PET FRIENDLY 2 OPEN ACRES
ACCESSIBLE FOR WELL-BEHAVED i * SURROUNDING WOODS
g?léEUELNL BBEE%S NON-SHEDDING PETS & MOUNTAIN PEACE
x e - — . M = = —

THIS ISN'T JUST A RENTAL.
IT’S A FAMILY CABIN

AND ROOM FOR NEW MEMORIES.

(A"
E AT

Walmart = <. I&\c:ser
PULASKI COUNTY ;
MOTORSPORTS PARK m
VIRGINIA TECH & : ;
G RADFORD UNIVERSITY =L Uty _‘g_{{fa
A WINERIES, RACEWAYS, L ;
BREWERIES, GOLF, The paniry Z;': stocked
FIRE PITS, KARAOKE, beoansetin Dhis fants
CORNHOLE & PORCH ey b oty Jv”' :
CONVERSATIONS THAT nobody leaves hungry. &

TURN INTO MEMORIES
1
\\ SCAN TO BOOK
YOUR GETAWAY!
\._______2

PLEASE REPOST/SHARE
WITH FRIENDS & FAMILY
LOOKING FOR A PEACEFUL
GETAWAY IN PULASKI
COUNTY, VA!

FIND US ON @
AIRBNB & VRBO! \

airbnb "M&%«w




CULTURE

THE
INTERSECTION OF
BELONGING &

COMMUNITY SERVICE =

By Dr. Monica Manns, Ed.D., MED, MRC

¥ % clonging is more than being included—it's the
“y profound sense ufbeirlg seen, valued, and accepted
! & for who you are. It is the human need to connect,
contribute, and know that we matter to something and
someone beyond ourselves.

For me, belonging took root in the communities that
embraced me, shaped me, and trusted me enough to give
me space to lead. And it is through community service

that [ have not enly found my place—but found my

purpose.

My journey in service began in the streets and schools

of Richmond, Virginia. [ was not born with privilege or a
predetermined path. What I had was curiosity, courage,
and a deep desire to make a difference. That desire led
me into spaces where athers looked like me, lived like me,
and needed to be heard like me.

e e
Belonging 1s not
always found.

Sometimes it 18 bualt.
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Ower the years, I've served in numerous roles—as an
educator, mentor, advisor, and advocate. But more than
titles, I carry a commitment: to build spaces where others
can feel the same sense of belonging that helped me rise,

SERVING WHERE YOU COME FROM

Community service is not about recognition—it's about
responsibility. It's about understanding that we all have
something to give, and that our communities grow stronger

when we invest in each other.

In Richmond, I've worked alongside youth, families, and
leaders to ereate programs that empower, uplift, and equip.
From youth development to educational equity, from
mental health awareness to leadership development, my
work has been guided by one belief: when people feel like
they belong, they are more likely to believe in themselves
and their potential,

THE POWER OF PRESENCE

You don't have to have all the answers to make an impact.
Sometimes, your presence is the power. Listening. Showing
up. Speaking life into someone who may not see their own

wvalue yet.

I've learned that belonging is not always found. Sometimes,
it is built—brick by brick, action by action, relationship by
relationship.

A CALL TO ALL OF US
Whether you are leading a nonprofit, volunteering in your
neighborhood, or simply showing up for someone who

needs you—know that it matters.

We all have a role to play in building communities where
everyone can belong. And when we do, we don't just
change lives—we transform legacies, B

P

Registration

. . begins at

9AM

¥

N

Councilwoman Ebony Wright

) ' - f you or your family have been affected by gun violence,

please come out and commemorate your loved one.

LOCATION:

FESTIVALPARK s
215 W. Washington Street qﬁ
Suffolk, Va. 23434 ﬂ =X/

Please wear an orange shirt with

your favorite photo of your loved one.

Send us a picture of your loved one ‘.
\/261166250222143

for the banner. i
’ WEAR ORANGE TO HONOR YOUR LOVED ONE ‘ R0y

EGl Noms. N |
% Community is created through contribution. - ?
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BUSINESS OF CULTURE

MORE THAN
MOTOWN:

The Business Blueprint
The Gordys Built

The Gordy family didn’t start with Motown.
They started with a grocery store, a contract-
ing business, and a print shop — three sepa-
rate industries running simultaneously out of
Detroit, all built by a family who understood
that wealth lives or dies on diversification. By
the time Berry Gordy Jr. pressed his first re-
cord in 1959, his siblings had already spent
their formative years working the register,
reading balance sheets, and learning what
it takes to keep something alive when one
market goes cold. The music was new. The
business instincts were inherited.

That context changes everything about the
Motown story. This was never just a kid with
a dream and a loan. It was a family deploy-
ing decades of accumulated entrepreneurial
knowledge into a new industry at exactly the
right cultural moment. And the ecosystem
they built around that record label — the
publishing arm, the touring operation, the
artist management, the film division — looks
a lot less like luck when you understand
where it came from.

“The $800 was not charity. It
was capital allocation.”

Pops Built the Foundation

Berry Gordy Sr. —known to his children
simply as “Pops” — arrived in Detroit from
Sandersville, Georgia in 1922 with his wife

Bertha and their first three children. Like
thousands of Black families who made the
Great Migration north, they came seeking
economic footing unavailable in the Jim
Crow South. What distinguished the Gordys
was what they did once they arrived.

Rather than settle into wage labor, Pops built
a portfolio. He opened and ran a grocery
store. He launched a plastering and carpen-
try contracting business. He established a

printing shop. And Bertha, equally entrepre-
neurial, founded and managed an insurance
agency. Together they created what amount-
ed to a family business conglomerate —one
that covered retail, skilled trades, print
media, and financial services all at once.
This was not accidental diversification. It was
survival strategy elevated to institutional
thinking. When construction work slowed,
the store kept cash moving. When the store
had a lean season, the printing contracts
held. When everything else was uncertain,
the insurance business offered a steadier
rhythm. Wealth, in the Gordy household,
was never dependent on one door re-
maining open. Their eight children — Fuller,
Esther, Anna, Loucye, George, Gwendolyn,
Berry Jr., and Robert —all grew up working in
these businesses. They learned bookkeep-
ing, customer relations, and the texture of
running something before they ever had a

reason to apply it to music.

You Can’t Work With Family —
Except When You Can

Itis one of the most repeated pieces of
business wisdom in America: don’'t mix family
and money. Keep your professional life and
your personal life separate. The reasoning is
familiar enough — personal loyalties cloud
judgment, grievances at the dinner table spill
into the boardroom, and when things go
wrong, you don't just lose a business partner,
you lose a brother.

The Gordys heard none of that, or chose

not to listen. And the result was one of the
most successful Black-owned enterprises in
American history.

What made the difference was not that they
avoided conflict — Motown had its share

of tension, power struggles, and painful
departures. What made the difference was
that they came to the table with defined roles,
complementary skills, and a pre-existing cul-
ture of accountability built inside the family
long before Motown existed. When Esther
Gordy managed the Ber-Berry Co-Op and
told Berry he could have $800 of the $1,000
he asked for, that was not a personal slight.
That was a CFO enforcing fiscal discipline. The
boundary between family and business was
not blurred for the Gordys — it was intention-
ally structured.

That structure came directly from Pops. His
children had grown up with assigned roles

in family businesses, watching their parents
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treat commercial operations with the same
seriousness they gave to everything else.
Fuller worked construction and print. Robert
gravitated toward music and studio work.
Esther handled money and administration.
The assignment of roles wasn't arbitrary — it
tracked real skills and real temperaments.
And when those same people moved into
Motown, they moved into roles that fit them
for the same reasons. The company didn’'t
force a family dynamic onto a business. The
family had already built the business dynamic
at home.

The Brothers: From Pops’ Payroll
to Motown’s Engine Room

Fuller Gordy, the eldest son, followed the
most direct line from father to business.

He worked in the family’s construction and
printing operations and transitioned into

an executive role at Motown when the label
was established. His presence represented
institutional continuity — the same opera-
tional discipline he’'d learned helping Pops
run physical businesses now applied to a re-
cord company that Berry famously modeled
on the Detroit assembly line.

George Gordy walked a similar path,
grounded in the family trades before con-
tributing to the broader Motown enterprise.
But it was the youngest brother, Robert,
who brought the most direct musical con-
tribution. Robert left a stable post office job
—a choice that required real conviction —to

“They didn’t force a family
dynamic onto a business. The
family had already built the
business dynamic at home.”

become a studio engineer at Hitsville U.S.A.
He worked the boards on early recordings,
helping shape the tight, clean production
sound that would define a generation. He
also recorded as a performing artist under
the name “Bob Kayli,” releasing early singles
on the Tamla label. Later, after the tragic
death of his sister Loucye in 1965, Robert
moved into Jobete Music Publishing as a
manager, helping steward the catalog side
of the operation.

What the brothers represent collectively is a
theme central to the entire Gordy story: the
willingness to leave conventional security
for a shared family vision. These were not
passive equity holders. They were working
members of an operation they believed in
because they had watched a version of it
succeed their whole lives.

The Sisters: The Real
Executive Architecture

If the brothers were important, the sisters
were indispensable. Historians who dig be-
low the surface of the Motown story tend to
arrive at the same conclusion: without the
Gordy women, the label does not become
the institution it became.

Esther Gordy Edwards was the eldest

daughter and the most formidable business
mind in the family outside of Berry himself.
It was Esther who managed the Ber-Berry
Co-Op, and once the label launched, she
stepped in fully. She served as head of
artist management and the art department,
eventually rising to vice president and CEO.
She organized and managed the legend-
ary Motortown Revue tours of the early
1960s — taking Motown acts through the
South during the height of the Civil Rights
era, a logistical and cultural undertaking
that required as much courage as business
acumen. When Berry moved the compa-

ny to Los Angeles in 1972, Esther stayed in
Detroit. She preserved Hitsville U.S.A., saved
hundreds of boxes of memorabilia, and
opened what became the Motown Museum
—now one of Detroit’s most visited cultural
institutions.

Loucye Gordy Wakefield served as vice
president of Jobete Music Publishing and co-
wrote songs in the early 1960s. But her most
consequential contribution was structural:
in 1964 she developed a system for collect-
ing revenue from distributors that trans-
formed Motown’s cash flow. In an era when
independent labels routinely lost money to
slow-paying partners, Loucye’s collections
system was the difference between a thriv-
ing enterprise and a leaking one. She died
suddenly in 1965 at just forty years old.
Gwen Gordy Fuqua co-founded Anna Re-
cords with Berry in April 1959, operating an
independent R&B label alongside the early
Motown ecosystem. She was a songwriter
in her own right, and her connections into
the Detroit music scene — deepened by her
marriage to Harvey Fuqua of The Moon-
glows — expanded the family’s network

at a critical moment. Anna Gordy Gaye,
another sister, married Marvin Gaye in 1964,
further weaving the family into the heart

of Motown’s artist roster in ways that were
complicated and very human, as Marvin’s
landmark aloum Here My Dear would later
make plain.

Three Industries, One
Philosophy

There is a through-line that connects Pops’
grocery store, contracting business, and
print shop to what Motown became: the
understanding that a community-sustaining
enterprise cannot rely on a single product or
a single market. Each of the three businesses
operated on a different economic cycle. Re-
tail feeds families daily. Construction builds
lasting infrastructure. Print disseminates
ideas and contracts. Together they absorb
shocks that would otherwise be fatal to a
single-industry operation.

Motown, at its height, operated by the same
logic. It was never just a record label. It was
a publishing company, an artist manage-
ment operation, a touring enterprise, a film
and television production house, and a
talent development academy. Berry’s Artist
Development Department — which taught
performers how to move, speak, dress, and
present themselves — was itself a paral-

lel business, one that created value well
beyond the recordings. The Gordys didn’t
learn diversification from a business school
textbook. They learned it watching their
parents survive and thrive in Detroit across
three industries at once.

What the Gordy Blueprint
Means Today

The Gordy family story is, at its core, a story
about intergenerational economic architec-
ture. Pops and Bertha built the habits, the



capital, and the professional culture. The siblings brought those tools into a new industry at
precisely the right moment. And because the foundation was built on diversification —on
the principle that wealth must be multi-rooted to survive — the Motown story did not end
when Berry sold the label in 1988. The publishing catalog, the museum, the film rights, the
cultural legacy: these endured because they had been treated as separate assets from the
beginning.

Esther Gordy Edwards, who outlived most of her siblings and passed away in 2011 at
ninety-one, perhaps embodied the family ethic most completely. While the music industry
moved on, she stayed in Detroit, preserved what others would have discarded, and built an
institution. The Motown Museum now generates its own economy: tourism, education, civic
pride, a living reminder that Black entrepreneurial vision doesn’t require external permission
to be legitimate, lasting, or world-changing.

So the next time someone tells you not to work with family, point them toward Detroit. Point
them toward a grocery store, a contracting business, and a print shop that taught eight
children how to build something that lasts. The $800 loan is the part of the story everyone

\_J
knows. Everything behind it is the part that explains why it worked. N i Eﬁ
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BUILD YOUR

FUTURE
WORKFORCE

TODAY.

Partner with Project Discover U’s
Work Forward Program
and connect with trained,
motivated young talent ages 14-24.

WHY PARTNER ITH W

O @& O

PREPARED PAID WORK BUILD YOUR LEADERSHIP & ONGOING STRONGER
TALENT EXPERIENCES PIPELINE DEVELOPMENT SUPPORT COMMUNITY

Students complete Youth are placed Invest in motivated Students participate We provide weekly Together we build
job readiness at your worksite young people in leadership check-ins, performance a stronger, more
training in resume for up to 160 and develop sessions, talent tracking, and dedicated prepared workforce
building, interview hours this future employees development, and support for both and create long-term
skills, workplace summer. for your industry. career exploration. students and opportunities right
expectations, and employers.

financial literacy.

WE’'RE LOOKING FOR WE HANDLE THE DETAILS

. DADTM We prepare the students. You get the opportunity.
Pl PARINL

Together, we build the future.
& Are committed to youth development

here in our community.

B X S o PtV BV oE S v St WE PREPARE YOU PROVIDE TOGETHER WE

& Are willing to mentor and guide young talent THE YOUTH THE EXPERIENCE BUILD TOMORROW

e Job readiness Meaningful work Stronger youth.

v Want to make an impact and invest in ihe future training, coaching, and mentorship Stronger businesses.
and career that makes an Stronger community.
preparation. impact.

JOIN OUR NETWORK OF EMPLOYERS LET'S WORK FORWARD—TOGETHER.
MAKING A REAL DIFFERENCE.

Your partnership today opens doors for young pecple e PDU@tapintohope.org ‘ @ 540-305-0142 ‘ 0 Project Discover U
and helps build a stronger workforce for tomorrow.

#a» EMPOWERING YOUTH. | ail| STRENGTHENING BUSINESSES. ‘ 8 TRANSFORMING COMMUNITIES.



