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Local Statistics

Exposure to tobacco marketing in stores increases tobacco experimentation and use by youth and is more powerful than peer pressure.
Middle school youth exposed to tobacco products in a retail setting multiple times per week are twice as likely to start smoking.”

YOUTH THAT HAVE EVER TRIED E-CIGARETTES.
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Call To Action

» Smart tobacco policies can help create an environment where community leaders and families feel empowered to reject
the culture of tobacco use and choose healthier, tobacco-free futures.

 Local retail licensing policies can reduce youth access to tobacco by banning the sale of all flavored tobacco products,
address retail density, tobacco displays and advertising proximity to youth friendly areas, and tobacco free pharmacies.

o Ask communities to pass smoke free policies to protect community spaces such as fairs, rodeos, and shared shared living
spaces such as apartment complexes.

* Smokefree outdoor air laws can protect rural Californians from the secondhand smoke they want to avoid.
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