Industry Template: Marketing & Advertising

(Note: This is not intended to be a comprehensive example for any one particular industry. Rather, this is to be used as a starting point to define
industry domains, representative knowledge bases within a particular domain, and sample solutions that could be called for by a Consumer.
Unsure where to begin? Start here and expand. Have a better idea? Start there and run with it. Either way, you build it, you own it. We simply

make owning your knowledge possible.)

Here’s the breakdown for Marketing & Advertising, using the same structure of domains, high-impact
knowledge bases (KBs), and multi-domain combinations.

1. Marketing & Advertising Domains and Categories of Content

Below are potential domains for Marketing & Advertising, with representative categories of content for
each domain:

1. Digital Marketing

o Categories: Search Engine Optimization (SEQ), Social Media Marketing, Email Marketing,
Pay-per-click (PPC) Advertising, Content Marketing, Influencer Marketing, Display
Advertising.

2. Brand Management

o Categories: Brand Positioning, Brand Identity, Brand Messaging, Reputation
Management, Brand Equity, Brand Awareness Campaigns, Crisis Management.

3. Market Research and Consumer Insights

o Categories: Consumer Behavior Analysis, Market Segmentation, Focus Groups, Surveys,
Competitive Analysis, Product Research, Consumer Demographics.

4. Advertising Campaign Management

o Categories: Campaign Planning, Multi-channel Advertising, Media Buying, Advertising
Budget Management, Campaign Optimization, Cross-channel Marketing, Creative
Strategy.

5. Programmatic Advertising

o Categories: Real-time Bidding (RTB), Demand-side Platforms (DSP), Automated Ad
Buying, Audience Targeting, Data-driven Ad Targeting, Ad Exchanges, Programmatic
Campaigns.

6. Data Analytics and Marketing Metrics



10.

11.

12.

13.

14.

15.

o Categories: Campaign Analytics, Marketing KPls, ROl Measurement, Customer
Acquisition Cost (CAC), Lifetime Value (LTV), Conversion Rate Optimization (CRO),
Performance Dashboards.

Social Media Advertising

o Categories: Facebook Ads, Instagram Ads, LinkedIn Ads, Twitter Ads, Social Media
Campaign Management, Social Media Ad Targeting, Paid Social Advertising.

Influencer Marketing

o Categories: Influencer Outreach, Campaign Management, Micro-influencers, Sponsored
Content, Authentic Storytelling, Influencer Partnerships, Social Media Influencers.

Content Creation and Marketing

o Categories: Blogging, Video Marketing, Podcasting, Infographics, Content Distribution,
Storytelling, Content Personalization, User-generated Content (UGC).

Email Marketing and Automation

o Categories: Email Campaign Design, Automated Email Workflows, Personalization, A/B
Testing, Segmentation, Newsletter Management, Drip Campaigns.

Creative Development

o Categories: Visual Design, Graphic Design, Creative Strategy, Advertising Copywriting,
Video Production, Motion Graphics, Creative Concept Development.

E-commerce and Conversion Optimization

o Categories: Conversion Funnels, Product Page Optimization, Checkout Process
Optimization, Cart Abandonment, Call-to-action (CTA) Optimization, A/B Testing,
Conversion Rate Optimization (CRO).

Public Relations (PR) and Communications

o Categories: Press Releases, Media Relations, Crisis Communications, Event
Management, Corporate Communications, Reputation Management, Influencer
Outreach.

Artificial Intelligence in Marketing

o Categories: Al-driven Personalization, Predictive Analytics, Al-powered Chatbots, Al in
Ad Targeting, Al in Content Creation, Marketing Automation, Customer Journey
Optimization.

Marketing Automation

o Categories: CRM Integration, Automated Campaign Management, Lead Nurturing,
Retargeting, Automated Workflows, Marketing Funnel Automation, Customer
Segmentation.



2. Examples of High-Impact Knowledge Bases for Each Category
Here are five high-impact knowledge base examples for each domain in Marketing & Advertising:
Digital Marketing
1. SEO Strategies for Improving Organic Search Visibility
2. PPC Campaign Optimization for Maximum ROI
3. Content Marketing Techniques for Building Audience Engagement
4. Email Marketing Automation for Personalized Campaigns
5. Social Media Marketing Strategies for Cross-channel Advertising
Brand Management
1. Brand Positioning Techniques for Market Differentiation
2. Brand Awareness Campaigns for Enhancing Market Presence
3. Crisis Management Strategies for Maintaining Brand Integrity
4. Reputation Management Tools for Monitoring Online Perception
5. Brand Messaging for Consistent Communication Across Channels
Market Research and Consumer Insights
1. Consumer Behavior Analysis for Data-driven Marketing Strategies
2. Market Segmentation for Targeting Key Demographics
3. Competitive Analysis Tools for Identifying Market Opportunities
4. Focus Group Research for Product Development
5. Consumer Surveys for Gaining Actionable Insights
Advertising Campaign Management
1. Multi-channel Advertising Strategies for Integrated Campaigns
2. Campaign Optimization Tools for Maximizing Ad Spend Efficiency
3. Creative Strategy Development for Engaging Advertising Content
4. Media Buying Solutions for Cost-effective Campaigns
5. Campaign Analytics for Measuring Advertising Effectiveness
Programmatic Advertising

1. Real-time Bidding (RTB) Solutions for Automated Ad Buying



2. Demand-side Platforms (DSP) for Data-driven Ad Targeting
3. Programmatic Campaigns for Audience Segmentation
4. Audience Targeting Solutions for Personalized Ad Delivery

5. Ad Exchanges for Streamlined Media Buying

3. Complex Multi-Domain Knowledge Bases and Example CfS

Here are examples of complex multi-domain knowledge bases and corresponding Calls for Solution (CfS)
for Marketing & Advertising:

Example 1: Optimizing Multi-channel Marketing with Programmatic Advertising, Data Analytics, and
Creative Development

e Domains: Programmatic Advertising, Data Analytics, Creative Development.
e Required Knowledge Bases:
1. Programmatic Advertising Platforms for Automated Ad Buying
2. Data Analytics Tools for Campaign Performance Tracking
3. Creative Development for Compelling Visual and Written Content
4. Multi-channel Marketing Strategies for Coordinated Campaigns

e CfS Example: "We are seeking a solution to optimize multi-channel marketing with
programmatic advertising, data analytics, and creative development, focusing on delivering
personalized ads across channels, improving engagement, and maximizing ROL."

Example 2: Enhancing E-commerce Sales with Digital Marketing, Email Automation, and Conversion
Optimization

e Domains: Digital Marketing, Email Marketing and Automation, E-commerce and Conversion
Optimization.

e Required Knowledge Bases:
1. SEO and PPC Strategies for Driving High-quality Traffic to E-commerce Sites
2. Email Automation for Personalized Drip Campaigns
3. Conversion Optimization Tools for Improving Checkout Processes
4. Cart Abandonment Solutions for Increasing Sales Conversions

e CfS Example: "We need a solution to enhance e-commerce sales with digital marketing, email
automation, and conversion optimization, focusing on driving traffic, nurturing leads, and
optimizing the customer journey to increase conversions."

Example 3: Building Brand Awareness with Influencer Marketing, Content Creation, and PR Campaigns



e Domains: Influencer Marketing, Content Creation and Marketing, Public Relations.
¢ Required Knowledge Bases:
1. Influencer Marketing Platforms for Managing Partnerships and Campaigns
2. Content Creation Strategies for Engaging Audiences Across Channels
3. PR Campaigns for Enhancing Brand Awareness and Media Exposure
4. Brand Messaging Tools for Consistent Communication Across Platforms

e CfS Example: "We are seeking a solution to build brand awareness with influencer marketing,
content creation, and PR campaigns, focusing on creating authentic partnerships, engaging
content, and increasing media visibility."

This breakdown demonstrates how iSPAI’s platform can support the Marketing & Advertising sector
across key areas like digital marketing, brand management, campaign optimization, and influencer
marketing, while addressing challenges in data-driven decision-making, automation, and creative
development.



