
Case Study: Gently Guided, LLC

Original Website Updated Website



The Details: Design Direction

Karie worked closely with Lisa to communicate her vision and provide Lisa’s graphic designer 
inspiration and guidance on creating a new color palette with a fresh, professional aesthetic. 

The new logo established a color palette for Lisa’s website and marketing materials.



The Details: Establishing Trust

Lisa’s personal Alzheimer’s journey with her husband 
Gary led her to senior placement consulting and 
inspired her advocacy for family caregivers. 

Lisa’s business is primarily referral-based, and 
potential clients visit the website to find out who she 
is and how her service works. To bring this to the 
forefront of her site, Lisa invested in video, and we 
revised the website copy and design to give website 
visitors the information they are looking for on the 
homepage. In addition to putting her introductory 
video front and center, we explained the Senior 
Living options Lisa advises on and clearly outlined 
her process below. Her redesigned site serves 
potential clients and colleagues who graciously 
recommend her services.

https://www.gentlyguided.com/
https://www.youtube.com/watch?v=c5_sGitfaHE


The Details: Announcing the New Site

We leveraged World Alzheimer’s Month and Lisa’s personal story to announce the new website to Lisa’s 
colleagues and friends. We established a Constant Contact account for email marketing and shared posts 
on her rebranded LinkedIn profile.

Constant Contact Newsletter
LinkedIn Posts


