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Campaign Examples



A long-time client recommended my services to support the Foundation in creating a strategy and content for their newly 
launched Instagram and Facebook accounts. 

Once retained, I quickly realized the Foundation needed more than a social media strategy. The Foundation needed branding 
and messaging guidance to accomplish the following:

1. Increase awareness of the Senior Center’s existence.
2. Educate community members on the value of the services the Senior Center provides.
3. Connect the Foundation’s funding to service delivery.

Social Media Campaign Example: Senior Citizens’ 
Foundation of South Pasadena
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Social Media Campaign: Strategy

Target Audiences

● Seniors in South Pasadena and the neighboring communities   
● South Pasadena Community
● Children and grandchildren of seniors benefitting from the South Pasadena Senior Center’s services

 

Content Strategy

● Education (why it’s important to support seniors)
● Inspiration (pull on heartstrings to make people care about the seniors)
● Familiar Faces (adult children want to know that their parents are happy, engaged and having fun with companions)
● Awareness (specific ways Foundation supports the South Pasadena Senior Center)
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Aligned branding across channels; 
using the annual direct mail 
solicitation as starting point. 

Social Media Campaign: Results
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Video strategy yielded 531% increase in views

Social Media Campaign: Results
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https://www.instagram.com/p/CaTZ043AeZD/
https://www.instagram.com/p/CewSZSOpByN/
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Social Media 
Campaign: Results
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- 75 Attendees
- Media Coverage

- 100% Increase in Facebook Reach

Social Media Campaign: Results
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I was retained in May 2021 for a six-month PR campaign introducing Luscious Mother and LUMO coaching programs and leadership development consulting 
services.

OBJECTIVES:
▪   Position Luscious Mother as a go-to resource for working women who want skills and support in balancing work and motherhood.
▪   Position LUMO as a leader in developing policies and creating cultures that keep women in the workplace.
▪   Position Founder and CEO Sarah Olin as a thought leader on what women need to thrive in work and in life.

 
STRATEGIES:

▪   Media Campaign: aggressive outreach to introduce LUMO and Sarah Olin to reporters and writers covering motherhood and workplace 
topics.
▪   Reputation Building: offer useful, educational advice/recommendations to mothers and employers.
▪   Partnership Development: Identify communities and complementary brands for content sharing, affiliate relationships, and co-branding 
opportunities.

RESULTS:
▪   Press Coverage: Landed press coverage in Forbes, LiveCareer.com, and Babe by Hatch.
▪   Reputation Building: Co-wrote 10 thought leadership articles and blog posts with LUMO leadership team for Medium, LinkedIn, LUMO’s blog 
and guest post submissions.
▪   Partnership Development: Secured 3 brand partnerships: Ergobaby (9 articles on Ergobaby blog, GWP promotion, Live Q&A and sharing of 
LUMO Reels on Ergobaby’s Instagram feed), weeSpring (newsletter feature), Belabumbum (blog post, multi-brand giveaway, social media content)

PR Campaign Example: LUMO & Luscious Mother
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PR Campaign: Media Coverage
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https://www.livecareer.com/resources/women-at-work/career-advancement/writing-a-resume-after-being-a-stay-at-home-mom
https://www.forbes.com/sites/christinecarter/2021/07/17/career-experts-weigh-in-seven-strategies-for-women-and-mothers-looking-for-job-opportunities-in-2021/?sh=580ceaee6d31
https://babebyhatch.com/i-feel-like-i-cant-break-back-into-work-after-covid-19/
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PR Campaign: Brand Partnerships

Free Ergobaby Omni Dream 
Carrier with purchase of LUMO’s 
Expecting Moms Online Program

9 Guest Posts on Ergo’s Blog

Inclusion in multi-brand 
giveaway for launch of new 
Embrace Carrier

“We'll also continue to send this to our new subscribers and again to current folks at timely 
intervals (i.e., perhaps after maternity leave is over—or a year post due-date in case moms didn't 
return to work right away—we collect this info when users sign up). This email will hit inboxes at a 
time when they are needing/wanting this type of support!” - S, weeSpring’s newsletter editor
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Social Media Content

Blog Post

Multi-brand Giveaway

PR Campaign: Brand Partnerships
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Analysis of the McKinsey & Co. and LeanIn’s Women in the Workplace 2021 Report yielded second wire release highlighting LUMO’s solutions and 
infographics for press outreach and LUMO presentations to employers and investors.

PR Campaign: Thought Leadership
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LUMO leaders’ responses to media queries and commentary on trending news provided the starting point for 10 original articles shared on LUMO and 
Luscious Mother’s blogs, LUMO’s Medium channel, and submissions for guest posts.

PR Campaign: Thought Leadership
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https://medium.com/@LUMOLeadership/women-anger-in-the-workplace-8ede25c524fd
https://medium.com/@LUMOLeadership/your-employees-version-of-burnout-looks-very-different-from-your-own-2f932575b779
https://www.lusciousmother.com/blog/qixyuuzuausff0bsfgp9ybu3qzbcyd
https://lumoleadership.com/working-harder-isnt-the-answer-how-prioritizing-rest-will-help-you-accomplish-more/
mailto:karie@kariereynolds.com


Project Examples



Brand and Website Update
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I worked closely with Lisa to communicate her vision and provide Lisa’s graphic designer inspiration and guidance on creating a new color 
palette with a fresh, professional aesthetic. 

The new logo established a color palette for Lisa’s website and marketing materials.

Brand and Website Update
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Brand and Website Update

Lisa’s personal Alzheimer’s journey with her husband Gary led her 
to senior placement consulting and inspired her advocacy for family 
caregivers. 

Lisa’s business is primarily referral-based, and potential clients visit 
the website to find out who she is and how her service works. To 
bring this to the forefront of her site, Lisa invested in video, and we 
revised the website copy and design to give website visitors the 
information they are looking for on the homepage. 

In addition to putting her introductory video front and center, we 
explained the Senior Living options Lisa advises on and clearly 
outlined her process below. Her redesigned site serves potential 
clients and colleagues who graciously recommend her services.
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Writing Samples



Press Release

2027 TOURNAMENT OF ROSES PRESIDENT HAND-PICKS PARADE THEME INSPIRED BY HIS EXPERIENCE VOLUNTEERING FOR SOUTH PASADENA’S FLOAT

Tournament of Roses President Terry Madigan Found His Chosen Family and Discovered His Love for the Parade as South Pasadena High School Student

SOUTH PASADENA, CA (January 20, 2026) – The South Pasadena Tournament of Roses Association was honored to learn that the 2027 Tournament of Roses Parade theme, “Welcome,” has 
a connection to South Pasadena. Hand-picked by the Pasadena Tournament of Roses Association’s new president, Terry Madigan, and unveiled on January 15, 2026, the 2027 theme was 
inspired by Madigan’s first experience volunteering for the Rose Parade as a student at South Pasadena High School.
 
“Welcome,” the Pasadena Tournament of Roses Association explains in its official theme announcement, celebrates the simple joy of belonging—that feeling that you’re always welcome, 
no matter who or where you are. It’s the warmth of family—whether related or chosen, the love of good friends, and the welcoming embrace of community. It’s being seen, valued, and 
heard, just for being you.
 
Madigan grew up in the San Gabriel Valley and was new to South Pasadena when he volunteered for SPTOR, driving South Pasadena’s float in the 1981 and 1982 Rose Parades. According to 
an interview following the theme announcement, Madigan was looking for a chosen family and found it volunteering for South Pasadena’s float. “The core of what I know about leadership 
and leading a volunteer organization, I learned at 15 on that South Pas float, so I think that’s a bit of a different perspective,” Madigan shared, “I kind of came up from that part of the 
parade, rather than coming as a business executive in town, it really grew out of that love for the parade that goes back 46 years.” Madigan currently lives in South Pasadena with his 
husband, Kevin Sommerfield.
 
The South Pasadena Tournament of Roses committee continues to welcome new volunteers to join them in continuing the city’s longest community tradition. Community members are 
invited to submit design sketches that reflect the simple joy of belonging and knowing that you’re always “Welcome.” Each sketch must be black and white, in pencil or pen, on paper no 
larger than 8.5” X 11”. At this “concept” stage, a simple pencil drawing will suffice, and submissions may include a short, written description of the drawing and what the submitter is trying 
to express. Design submissions must be submitted by Wednesday, February 6, 2026, at 5 pm. For more information, please visit sptor.org.

 
# # #
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Executive Messaging: Email Newsletters
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Executive Messaging: Covid-Era Consumer Emails

 karie@kariereynolds.com | 626.233.3602 | kariereynolds.com

mailto:karie@kariereynolds.com


Brand Material Development



Brand Video

As the company’s fractional Director of Communications, I played 
an integral role in the refresh of Keenz Stroller Wagons' website 
and brand messaging to support the GTM launch of 4 new stroller 
wagon models.

To maximize our marketing budget, I produced a Keenz brand 
video in-house, creating the storyboard, recruiting the filmmaker, 
and providing production support.

The result: Professional brand video for website, YouTube and 
social channels and $15,000+ in savings*.

*Based on bids received from multiple video production companies
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Product Promotion Postcard
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