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Campaign Examples




Social Media Campaign Example: Senior Citizens’

Foundation of South Pasadena

A long-time client recommended my services to support the Foundation in creating a strategy and content for their newly
launched Instagram and Facebook accounts.

Once retained, | quickly realized the Foundation needed more than a social media strategy. The Foundation needed branding
and messaging guidance to accomplish the following:

1. Increase awareness of the Senior Center’s existence.
2. Educate community members on the value of the services the Senior Center provides.
3. Connect the Foundation's funding to service delivery.
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Social Media Campaign: Strategy

Target Audiences

e Seniors in South Pasadena and the neighboring communities
e  South Pasadena Community
e  Children and grandchildren of seniors benefitting from the South Pasadena Senior Center’s services

Content Strategy

Education (why it's important to support seniors)

Inspiration (pull on heartstrings to make people care about the seniors)

Familiar Faces (adult children want to know that their parents are happy, engaged and having fun with companions)
Awareness (specific ways Foundation supports the South Pasadena Senior Center)
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ocial Media Campaign: Results

o ot a Mission AboutUs Inthe News Resources ~ Spotlight
g e g Senior Citizens' Foundation of South Pasadena
Senior Citizens’ Foundation of South Pasadena, Inc. Gallery Contact e ]

September 30, 2021

Greetings,

iy : : Supporting a vital community
Fanptowsminaesmmmen  A\ligned branding across channels; bt 5= ¥ " resource.

BOARD O themselves isolated in their homes and cut off from . . . o igge
DIRECTORS grown to depend on. The staff worked diligently to using the annual direct mail g o Since 2006, the Saniar Citizens! Foundation of South Pasadana has sugporbed the South
Officers connect with the community and now with vaccinatif 5 .

Pasadena Senior Center and the critical services it provides for seniors in our community. In
forward to re-engaging in-person.

solicitation as starting point 4 AL Pt addition tothe myriad of clsses andsocal events tkingplace tthe South Prsdena Seior

Villiam C 2
William Cullinane, Center every day, the Center is a resource for nearly everything seniors need to function well

P Behind all these efforts stood the Senior Citizens® Fd
of which is to raise funds for the South Pasadena Senior Center. The Foundation is made up of
volunteers and 100% of the funds raised go directly to the Center and its mission. This is especially
critical since the city of South Pasadena provides limited financial support.

in today's world. As the fundraising arm of the South Pasadena Senior Center, our 100%
fark Langill,
Vice President

volunteer-led efforts ensure that this vital community resource has the funds it needs to

Alexandria Levitt,
el The Foundation is very proud of our 2021 - the of the

Activity Room in the Center. This project took 2 small-sized rooms and expanded them to one
larger, well-lit space that will be an excellent area to host gatherings while allowing for social
distancing. The clean lines and beautiful views of the front of the library make it a very welcome
and useful addition to the Center’s facilities

Patrick Kirchen, 2 @‘ i)
Board Member Other accomplishments of the Senior Center include: 4 s

JokessJoy Gtherngs  Donste

spseniorfounda

RV

Liz Giffen-Glad « Since March 2020, over 22,981 meals delivered to homebound seniors

PG « The Foundation provided $5,000 in meals for those homebound seniors who are not able to ] ® @
pay during COVID-19

Drive through Holiday treat bags for Halloween, Thanksgiving, Christmas and Mother’s Day

Over 3,200 Dial-a-Ride trips

The beginning of in-person programming! From an Ice Cream Social to In-Line Dancing to

Blood Pressure Screenings - events both free and fee-based

« Continued outreach to homebound seniors

spseniorfoundation
South Pasadena Senior Center

indi Knight
7d Member

In closing, the Center still needs your help. With only limited funding from the City, your donation
The Foundation enrich ‘makes an impact by helping us respond to the growing needs of our aging community. If you are

£ older adul looking for a meaningful gift for a loved one this season, consider making a donation in their name.
This is truly a gift that keeps on giving — to our Seniors and to our South Pasadena community.

To support us, checks should be made payable to the Senior Citizens Foundation of South Pasadena.
Please return your gift in the enclosed envelope along with any suggestions you care to share with i provioeo)

s or you can go to our website and donate directly at www.spsenior.org. Your tax-deductible LT 1o
donation will have an immediate impact.

We look forward to opening our doors fully in accordance with guidelines from the LA County
Department of Health

Kind thanks for your support. [
e R . Buy a Senior a Cup of Coffee!
Ul Ll £ iRt ct-Ofnancesall |
William Cullinane, - -
President
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ocial Media Campaign: Results

spseniorfoundation
South Pasadena Senior Center

hat’s the best way to support the
South Pasadena Senior Center? William Cullinane, president
of the Senior Citizens' F i 1d: ing,
donating, and talking to other people about the Center. A lot
of people don't realize there's a Senior Center in South
Pasadena and we need to change that!

spseniorfoundation

The Senior Center offers a range of programs for people 55+, 7«‘," ) ) .en
from language 11 to fitness classes kas well as bridge # and | Original audio
canasta groups. There's truly something for everyone. Please
help us spread the word about this South Pasadena gem! ‘#

. - spseniorfoundation Ciao, Bella! The Golden years are a great
#wearesocal #smalltowncharm #supportseniors 7"

time to learn a new language because it can reduce the risk of
dementia. These seniors are learning Italian in the South
Pasadena Senior Center’s weekly Conversational Italiano
class. The Center offers Italian €1, French €1, and Spanish &1
classes, from beginner to conversational.

#givewhereyoulive
#southpasadena
128w

2, Ifarruggiatorres Y999V
127w 1like Reply
#southpasadena #laweekly #wearesocal #seniorservices
#retirementcommunity #givewhereyoulive

112w

Qv

322 views
February 22, 2022

@ Addacomment..

Qv W

"“ Liked by sh.creativeva and 113 others
June 13, 2022

increase in views

karie@kariereynolds.com | 626.233.3602 | kariereynolds.com



https://www.instagram.com/p/CaTZ043AeZD/
https://www.instagram.com/p/CewSZSOpByN/
mailto:karie@kariereynolds.com

&  spseniorfoundation

\ ALRE S S
[ ] [ % - ¢ i
» (N 3 ¥ i & spseniorfoundation In 2021 the Senior Citizens' Foundation
B S A S 2 of South Pasadena helped Seniors catch almost 9 rides a day!
4 A2 2 - o &% That equals 3,200 trips to and from medical appointments

12 grocery shopping @ and the South Pasadena Senior Center
when it re-opened in July. The funding we provided for South
Pasadena's Dial-a-Ride program during the pandemic was a

(] "o : o
] 4 K, 3 by } d s lifeline for Seniors in need. We are happy to see Dial-a-Ride
5 Y o S buses back in front of the Senior Center and knowing that this
] means Seniors in our community are inside taking advantage
. F of all that the Center has to offer.

If you or someone you know could use this service, please call
the Senior Center at (626) 403-7360 for a registration form.

#seniors

135w

Now more than ever
your elderly neighbor
might need social
connection.

spseniorfoundation
Global Genius « All My Life (Instrumental)

3 : % [ |

| Our Foundation donated
$5,000 to pay for meals for
seniors who were not able |
to pay during COVID-19

« If you have a senior
neighbor, give them a call.

& spseniorfoundation Donations from our community made it

- possible for the Foundation to support vulnerable seniors
during the Covid crisis. Please consider making a donation
today so we can continue to provide the extra funding the
South Pasadena Senior Center needs to continue delivering
critical services like these.

* Have a socially distant

Here's how é
date on their porch.

to help —

» Seeif they need an
essential errand run.

#wearesocal #southpasadena #givewhereyoulive
#seniormeals #seniorservices

@SPSeniorFoundation 125w

@SPSeniorFoundation

* sh.creativeva This is so awesome!! @ o
125w 1like Reply

spseniorfoundation While the Senior Center is closed during
the Covid surge now, there are things you can do if you are
concerned about your elderly neighbor or family member.
Swipe through for a few ideas and keep an eye ** out for the
Senior Center's reopening. The staff is hoping to be able to
welcome seniors back soon.

ﬁ

Qv W

w“ Liked by southpasadenan and 16 others
March 16, 2022

#southpasadena #seniors #sopasseniorcenter
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Social Media Campaign

: Res

- 75 Attendees
- Media Coverage
- 100% Increase in Facebook Reach

o
Ve

The Senior Citizens' Foundation of South Pasadena is
proud to honor Bob Joe and Granville Thurman. Please
join us to celebrate these outstanding community members!

SENIOR CHAMPION AWARDS
Monday, August 15th, 5 -7 pm
South Pasadena Senior Center

Learn More + Buy ens
Tickets at SOUTH PASADENAZ

/ [FRIDAY, AUGUST 19,2022 Y S v PAGE 7

oM
UTHPASADENAT

Senior Citizens’ Fuundatio Holds Award Celebration
/ B { s by

tage for
Citizens’ Foundation: Center Stag
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Seni Pasadena Seniors

Two South
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spseniorfoundation
South Pasadena Senior Center

appy Ath of July ¥ Our debut in the
Festival of Balloons with the recipients of the first-ever Senior
Champion Award honorees, Bob Joe and Granville Thurman,
was terrific! We hope you're enjoying your day!

109w
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PR Campaign Example: LUMO & Luscious Mother

| was retained in May 2021 for a six-month PR campaign introducing Luscious Mother and LUMO coaching programs and leadership development consulting
services.

OBJECTIVES:
= Position Luscious Mother as a go-to resource for working women who want skills and support in balancing work and motherhood.
= Position LUMO as a leader in developing policies and creating cultures that keep women in the workplace.
= Position Founder and CEO Sarah Olin as a thought leader on what women need to thrive in work and in life.

STRATEGIES:
= Media Campaign: aggressive outreach to introduce LUMO and Sarah Olin to reporters and writers covering motherhood and workplace
topics.
= Reputation Building: offer useful, educational advice/recommendations to mothers and employers.
= Partnership Development: Identify communities and complementary brands for content sharing, affiliate relationships, and co-branding
opportunities.

RESULTS:
= Press Coverage: Landed press coverage in Forbes, LiveCareer.com, and Babe by Hatch.
= Reputation Building: Co-wrote 10 thought leadership articles and blog posts with LUMO leadership team for Medium, LinkedIn, LUMO’s blog
and guest post submissions.
= Partnership Development: Secured 3 brand partnerships: Ergobaby (9 articles on Ergobaby blog, GWP promotion, Live Q&A and sharing of
LUMO Reels on Ergobaby’s Instagram feed), weeSpring (newsletter feature), Belabumbum (blog post, multi-brand giveaway, social media content)
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PR Campaign: Media Coverage

.siLiveCareer
7 Tips for Writing a Resume After Being a Forbes
Stay-at-Home Mom

@ i Career Experts Weigh In: Seven
‘ Strategies For Women And
Mothers Looking For Job
Opportunities In 2021 .

e [ —— "I stepped out of work
during Covid-19 and
can't get back in."
Peep these career
reentry tips by our

“Being a mother is an asset, not a liability," says Sarah Olin, an .

executive and leadership coach who's worked with clients from f 171 lendS at LU M O
Amazon and Google and who founded Luscious Mother, a

collective of coaches who work to empower women in their By Babe | lllustration by Ana Hard

careers. "Mothers are smarter, better at improvising and [

problem-solving, and more organized than they've ever been -

before.” l Don’t be afraid to negotiate for yourself. No one else

\ will.
“The pandemic made it clear to everyone that moms are under-supported. So if
anything, moms need to be braver about taking the risk to ask for what they

need to perform at their best, without fear of retribution. To get into

partnership with their employers to create it. Because smart employers will

listen.” - Sarah Olin and Anna Conathan, co-founders of Luscious Mother
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https://www.livecareer.com/resources/women-at-work/career-advancement/writing-a-resume-after-being-a-stay-at-home-mom
https://www.forbes.com/sites/christinecarter/2021/07/17/career-experts-weigh-in-seven-strategies-for-women-and-mothers-looking-for-job-opportunities-in-2021/?sh=580ceaee6d31
https://babebyhatch.com/i-feel-like-i-cant-break-back-into-work-after-covid-19/
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PR Campaign: Brand Partnerships

/B Soft Air Mesh

GIVEAWAY!

$2,100 in prizes!

BEYONDYOGA 2
#® matrescence

Inclusion in multi-brand
giveaway for launch of new
Embrace Carrier

Attention: Chief Everything Officer

weeSpring <weslove@wesspring.com>

BlT”LD BETTE‘R BOUND‘IIR”IES WeeLOvE
-4

Motivated as a Mother

Sent to 100K LIVE YOUR PURPOSE WITH LUSCIOUS MOTHER
weeSpring
Subscribers

As a mom, you've got a lot on your plate, including the dinosaur-shaped
chicken nuggets your kiddo didn’t eat. And juggling ALL THE THINGS —amidst
a pandemic—makes that plate feel like a zillion pound moving sphere that
definitely doesn't fit in the dishwasher and is on the verge of breaking.
#serenitynow

But here's the plus side: all of your multitasking, creativity, resourcefulness,
quick thinking, remote (everything) supervising, and general wizardry translates
to a set of incredible skills that serve you in motherhood and your

career. Luscious Mother, a coaching company for moms, is here to help you
hone in on what's next in your professional life. Their awesome coaching and
courses cover everything from handling mom guilt to communicating
boundaries to returning to work in person (although no one seems to miss
° lumoleadership “real” pants).

Luscious Mother just announced that as part of Meghan Markle's 40x40

. ‘ @ mentorship initiative in honor of her 40th birthday, they will be giving away
id i 40, 40-minute coaching sessions to women who need support re-entering the
Free' Ergo'baby om il D Al 0 workplace. Considering the COVID-19 childcare crisis forced nearly 2 million
Carrler Wlth pu rChaSe Of LU M O S U.S. women out of the workforce over the past year and a half, this comes at a

perfect time.

Expecting Moms Online Program

When awesome women come together to rally behind each other, amazing
things happen. You in?

Last
chance!

Sign up and get your
Ergobaby Omni Dream
baby carrier today!

“We'll also continue to send this to our new subscribers and again to current folks at timely
intervals (i.e., perhaps after maternity leave is over—or a year post due-date in case moms didn't

return to work right away—we collect this info when users sign up). This email will hit inboxes at a
time when they are needing/wanting this type of support!” - S, weeSpring’s newsletter editor
oQv R
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PR Campaign: Brand Partnerships

Blog Post

To encourage mamas to begin the New Year with rest and a commitment to their well-being at the top of the list, we
asked the leadership coaches and mothers behind LUMO to explain how committing to your own well-being will help
you increase productivity, accomplish more goals, and most importantly, access the joy and satisfaction that should
accompany your accomplishments. LUMO's founders consider well-being such a foundational necessity for success at
home and at work, they included well-being lessons in each module of their 3-part LUMO Expecting Moms

program. Below LUMO's co-founder Anna Conathan explains how prioritizing rest will help you accomplish more and
how to do it.

Whether you are working full-time outside the home or working full-time as a stay at home mom, we hope LUMO's
advice and a little inspiration from Beyonce will help you put your needs on your list in 2022.

Working Harder Isn’t the Answer...

For many women a commitment to their own well-being lands squarely at the bottom of the to-do list, if it even makes it
on the list at all. While some see self-care as an indulgence or a thing to dabble in in one’s “free time,” the founders of
LUMO believe that a commitment to well-being is a foundational necessity when it comes to “Results,” with a capital
R

o6

Self-care is about making your own well-being
a priority. And well-being, in a nutshell,
is the access point for everything you want
in life: love, joy, patience, connection,
and success at home and at work.

Social Media Content

— ANNA CONATHAN, CO-FOUNDER AT LUMO

The Happy Mama.
Happy Baby Giveaway
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Multi-brand Giveaway

belabumbum GIVEAWAY CLOSED
Congratulations to our winner @nicole.panebianco

Calling all mamas! This year, we're making 2022 all about you
—'cause taking care of baby starts with taking care of

mom! To help you get a start on the year of YOU, we've
teamed up with our favorite brands to make one lucky mama
very happy! %

To Enter:

- & Like this post

- ¢ FOLLOW all of the participating brands
- @babyjives

- @basqskincare

- @beyondfitmom

- @lovemajka

- @lumoleadership

- @mysweetsleeper

- @parasolco

- @urbanbabyco

- #¥ TAG a friend or new mama in the comments who would
love to win too!

- Follow the link in our bio for a bonus entry


https://belabumbum.com/blogs/news/how-prioritizing-rest-will-help-you-accomplish-more
mailto:karie@kariereynolds.com

PR Campaign: Thought Leadership

Analysis of the McKinsey & Co. and LeanIn’s Women in the Workplace 2021 Report yielded second wire release highlighting LUMO's solutions and
infographics for press outreach and LUMO presentations to employers and investors.

How Are of mothers report “feeling empowered and that
becoming a mother has helped them in their

. A
WOI‘kIhg career”
Source: Motherly State of Motherhood 2021 Report
Mothers

.
DOI ng ? corporate women considered downshifting
their careers or leaving the workforce in 2021 of women ranked their manager's and organization’s
75% support for having the flexibility to balance work and
professional life as the most critical criteria in job
selection in terms of feeling respected at work
of corporate women say they have been Jothery: Buiing o Better Workplace 201
often or almost always burned out in 2021
v of women say they would be willing to leave a job for a

Source: McKinsey & Co. / Lean In: Women in the Workplace 2021 8 37 "
0 role that better supports their desired workplace criteria

In a marketplace competing for the attention and

of women decide to leave their job before engagement of working mothers, the importance of
they have their babies. meeting the criteria they care most about cannot be

stressed strongly enough.
Source: OviaHealth Motherhood in America Report

LUMO Programming:
Why Companies Should Care

Source: McKinsey & Co. / Lean In: Women in the Workplace 2021

Roughly of new pq rents are 213% of an employee’s annual salary: the cost of replacing

an employee who leaves after giving birth

leaving employers for jobs offering s
more family friendliness — and less money.

- Bright Horizons
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PR Campaign: Thought Leadership

LUMO leaders’ responses to media queries and commentary on trending news provided the starting point for 10 original articles shared on LUMO and
Luscious Mother’s blogs, LUMO’s Medium channel, and submissions for guest posts.
®¥Medium O seuen @ vie S
Women & Anger in the Workplace Iﬂg%?é{; orfEmMes atouruscoscune o moe
| Beticscs- gy
> Celebrating Lusciousness:
Luscious Mother Joins

40x40 Initiative

@¥Medium O seven Aug 6
Have you seen the 40x40 initiative? We know what kind of magic happens when wom
Millennials Don’t Crash and Burn, At ogtens M a0 Sl 20340 ey cake s of ik 67 Blada
They Resign The New Signs Of time to women re-entering the workforce after the pandemic. Considering the Covid-

nearly 2 million U.S. women out of the workforce over the past year and a half, we'd sc

Employee Burnout impeccablo ming (and tast. bt hats a stoy for cnothor im.) The 40cd0 et Working Harder Isn’t the Answer: How
likes of Hillary Clinton, Stacey Abrams, and Katie Couric and it's just getting started. Prioritizing Rest Wi" Help YOu Accomplish

° LUMO Leadership - Folow Before we get to how the Luscious Mother team will be using our unique gifts to mentc
“ANGER IS FEAR'S BODYGUARD” — Celeste Ng, bestselling and award aminread - 50922021 workforce, we want to first remind you and mothers everywhere -- and the peoplo wi More
winning author. them -~ that mothers have not spent the past 18 months languishing, but leveling up.

Q e o

[« By:LUMO Leaders - pubish on: saptember 17,2021

-
She may be a cultra icom who has spied the ickname,
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https://medium.com/@LUMOLeadership/women-anger-in-the-workplace-8ede25c524fd
https://medium.com/@LUMOLeadership/your-employees-version-of-burnout-looks-very-different-from-your-own-2f932575b779
https://www.lusciousmother.com/blog/qixyuuzuausff0bsfgp9ybu3qzbcyd
https://lumoleadership.com/working-harder-isnt-the-answer-how-prioritizing-rest-will-help-you-accomplish-more/
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Brand and Website Update

 Cm—— o « ® O @5 £ 81 & oo

€ Youluwe @ NewTab [ Launchpad £ Belabumbum [ My Program B FutwreReaging B LUMOJLuscious M. B3 Personal B TBOC B2 SP Senior Foundat..
© Youlube @ NewTab ES5 Launchpad ES Belabumbum S My Program Google Keep 5 Future Reading 5 LUMO/Luscious M... E5) Personal £S5 TBOC » | E5 Other Bookmark]

your
4191771 to le:

Gently Guided

Personalized Referral Service for Senior Living Options Lisa Bricker 310-308-9967

WHO WEARE HOW WEWORK WHO WE SERVE WHAT PEOPLE SAY RESOURCES CONTACT ("()”//‘ A (“/”'(/()(/ Personalized Referral Service for Senior Living Options

“Be still in this moment

HOME HOW WE WORK WHO WE ARE + TESTIMONIALS CARE OPTIONS RESOURCES CONTACT

Take a deep breath, g
then another ’
e still in this moment.

Take a deep breath,
then another...
and know that you are
not alone on this journey.”

...and know that you are not
alone on this journey”

LISA BRICKER

We are i elder care and senior ialists with in-depth of senior

care and the different types of living options that will be most appropriate for the care of your loved one. We
serve families of all kinds throughout the San Gabriel Valley and the Greater Los Angeles area.
LISA BRICKER
Founder, Elder Care Consultant, Alzheimer’s
and Dementia Placement Specialist,
and experienced caregiver.

COMPASSIONATE REFERRAL GUIDANCE FOR

Independent Living | Assisted Living | Memory Care | Board and Care Homes

col TE FOR EMPATHY AND EXPERTISE WHEN YOU NEED IT MOST
Independent Living | Assisted Living | Memory Care Moving your loved one can be one of the hardest decisions you'll ever need to make. We get it. We've been through the process
Lisa Bricker - Elder Care C and i Board and Care Homes ourselves. It's now our mission to guide other family caregivers through the process. We will lift the overwhelm from your shoulders
Leadership Coach and help you find a place where your loved one's needs are met and there is quality of life for the whole family.
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Brand and Website Update

| worked closely with Lisa to communicate her vision and provide Lisa’s graphic designer inspiration and guidance on creating a new color
palette with a fresh, professional aesthetic.

The new logo established a color palette for Lisa’s website and marketing materials.

Gently Guided
Gently Guided Gently Guided
Personalized Referral Service for Senior Living Options C:32 c:21 C:32 C64 C:80
M:9 M:11 M:9 M:35 M:56
Y: 90 Y:2 Y: 90 Y12 Y:37
K:0 K:0 K:0 K:0 K:15
EAEERS C5D3E8 BAC547 6391BA 416179
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Brand and Website Update

Call (310) 308-9967 or (626) 419-1771 to learn

Personalized Referral Service for Senior Living

Gently Guided

., . . . Options
Lisa’s personal Alzheimer’s journey with her husband Gary led her
to senior placement consulting and inspired her advocacy for family . o - o o
caregivers. HOME HOW WE WORK WHO WE ARE ~ TESTIMONIALS CARE OPTIONS RESOURCES CONTACT

Lisa’s business is primarily referral-based, and potential clients visit
the website to find out who she is and how her service works. To

bring this to the forefront of her site, Lisa invested in video, and we Be still in this moment.

revised the website copy and design to give website visitors the o . 7 - Take a deep breath,
information they are looking for on the homepage. ' A AN then another...

In addition to putting her introductory video front and center, we | and know that you aré
explained the Senior Living options Lisa advises on and clearly , & T B e not alone on this journey.”
outlined her process below. Her redesigned site serves potential =

clients and colleagues who graciously recommend her services. i S LISA BRICKER
% 'y Founder, Elder Care Consultant, Alzheimer’s
and Dementia Placement Specialist,
and experienced caregiver. @

karie@kariereynolds.com | 626.233.3602 | kariereynolds.com



https://www.gentlyguided.com/
https://www.youtube.com/watch?v=c5_sGitfaHE
mailto:karie@kariereynolds.com

Writing Samples




Press Release

2027 TOURNAMENT OF ROSES PRESIDENT HAND-PICKS PARADE THEME INSPIRED BY HIS EXPERIENCE VOLUNTEERING FOR SOUTH PASADENA’S FLOAT

Tournament of Roses President Terry Madigan Found His Chosen Family and Discovered His Love for the Parade as South Pasadena High School Student

SOUTH PASADENA, CA (January 20, 2026) — The South Pasadena Tournament of Roses Association was honored to learn that the 2027 Tournament of Roses Parade theme, “Welcome,” has
a connection to South Pasadena. Hand-picked by the Pasadena Tournament of Roses Association’s new president, Terry Madigan, and unveiled on January 15, 2026, the 2027 theme was
inspired by Madigan’s first experience volunteering for the Rose Parade as a student at South Pasadena High School.

“Welcome,” the Pasadena Tournament of Roses Association explains in its official theme announcement, celebrates the simple joy of belonging—that feeling that you’re always welcome,
no matter who or where you are. It’s the warmth of family—whether related or chosen, the love of good friends, and the welcoming embrace of community. It’s being seen, valued, and
heard, just for being you.

Madigan grew up in the San Gabriel Valley and was new to South Pasadena when he volunteered for SPTOR, driving South Pasadena’s float in the 1981 and 1982 Rose Parades. According to
an interview following the theme announcement, Madigan was looking for a chosen family and found it volunteering for South Pasadena’s float. “The core of what | know about leadership
and leading a volunteer organization, | learned at 15 on that South Pas float, so | think that’s a bit of a different perspective,” Madigan shared, “I kind of came up from that part of the
parade, rather than coming as a business executive in town, it really grew out of that love for the parade that goes back 46 years.” Madigan currently lives in South Pasadena with his
husband, Kevin Sommerfield.

The South Pasadena Tournament of Roses committee continues to welcome new volunteers to join them in continuing the city’s longest community tradition. Community members are
invited to submit design sketches that reflect the simple joy of belonging and knowing that you’re always “Welcome.” Each sketch must be black and white, in pencil or pen, on paper no
larger than 8.5” X 11”. At this “concept” stage, a simple pencil drawing will suffice, and submissions may include a short, written description of the drawing and what the submitter is trying

to express. Design submissions must be submitted by Wednesday, February 6, 2026, at 5 pm. For more information, please visit sptor.org.

Ht#

karie@kariereynolds.com | 626.233.3602 | kariereynolds.com



https://tournamentofroses.com/pasadena-tournament-of-roses-president-terry-madigan-announces-2027-theme/
https://www.pasadenastarnews.com/2026/01/17/from-float-driver-to-tournament-of-roses-president-meet-terry-madigan/?share=wsdntodsmnswcnaolae2
mailto:karie@kariereynolds.com

Executive Messaging: Email Newsletters

W
ChildNEXUS

Hello Karie Reynolds,

We made it! | hope you're able to take some time to relax, recharge, and fully enjoy
summer before the school year begins again.

While many of us worry about summer learning loss, it's important to strike a healthy
balance by reinforcing academic skills while also embracing the joys of a homework-
free, activity-filled summer.

| encourage you to make space for both fun and enriching learning opportunities
that will set your student up for success in the year ahead. Many of our ChildNEXUS
members offer excellent programs, from 1:1 tutoring to engaging summer camps, to
support continued growth and development.

Summer is also a great time to get some needed rest, try something new, and build
habits that can support your family all year long. To help you get started, I'm
resharing the ChildNEXUS Summer Bucket List below. It's filled with simple daily,
weekly, and monthly ideas to help your family connect, learn, celebrate progress,
and make the most of this season.

Wishing you a joyful and restorative summer!

As always, please reach out if you have questions or need support.

Warmly,

Personalized Referral Service for
Senior Living Options

Gently Guided
47,

Alzheimer's & Dementia Placement Spedialists

Hello Lisa,

Have you seen the good news? Recent studies have found that up to 45% of dementia
cases may be delayed or possibly prevented by maintaining brain health. I'm not
surprised - the brain controls thought, movement and emotion, which is key to our heart
and gut health too. It's all connected! | shared this in a "Be Brain Savvy" presentation |
gave earlier this year.

In light of the studies’ findings, I'm sharing the healthy brain habits | outlined in that
presentation below. As Alzheimer's LA shared, it's never too late to start; people in middie
age or even older can benefit from focusing on brain health.

To your health,

Lisa

There is currently no cure for Alzheimer’s or other types of dementia. But
small steps can help improve your memory and thinking abilities, and
keep your brain as healthy and happy as possible.
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Executive Messaging: Covid-Era Consumer Emails
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Our Coronavirus Response

At The Better Options Company we, like many other small
businesses in this country, pride ourselves on our ingenuity and
our ability to adapt quickly to changing circumstances. The
severity and rapidly evolving nature of COVID-19 have created
unprecedented challenges for our company and our partners,
but together we are working through them while also
protecting the safety of our employees and our customers.

Our base of operations in Atlanta, Georgia and our main
manufacturing partner in North Georgia remain open. Most of
our team members are working from home and our warehouse
team is taking all necessary precautions to stay healthy. The
men and women working in our warehouse are full-time
employees with paid sick leave and our management team is
ensuring that they use that time off if they are sick. Please be
assured that as a company we are committed to keeping our
team and your purchases safe and secure while we continue to
ship orders.

We are working hard to limit the disruptions caused by COVID-
19 while also remaining committed to keeping our team and
your packages safe. Please be aware that there may be a mild
delay in orders.

Thank you for supporting our small business and our efforts to
bring you a better way to discover great products online and to
support the small businesses that create them.

We wish you the very best as we all navigate these challenges
together.

Janelle Fitzpatrick, Founder & CEO

Hello!
| hope | made you laugh a little by starting with a look at what life looks like right now.

How are you doing? | know...kind of a loaded question these days. | hope you are managing shelter-in-
place and new recommendations to wear a mask in public as well as you can. | promise | won't suggest
"pivoting™ in your business or looking for the silver linings right now.

Of course, challenges often bring out creativity and the best in people. We have seen that in so many
ways in our community already, with new announcements each day about how people are working hard to
help their neighbors, colleagues and friends. Gives new meaning to making lemonade out of lemons.

I'm happy to pass on information I've received this week. | hope you find this as helpful as | did

Be well,
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Brand Material Development




Brand Video

As the company’s fractional Director of Communications, | played
an integral role in the refresh of Keenz Stroller Wagons' website
and brand messaging to support the GTM launch of 4 new stroller
wagon models.

To maximize our marketing budget, | produced a Keenz brand

video in-house, creating the storyboard, recruiting the filmmaker,
and providing production support.

The result: Professional brand video for website, YouTube and
social channels and $15,000+ in savings*.

*Based on bids received from multiple video production companies
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Product Promotion Postcard

Expert support for parents with children diagnosed with ADHD, Anxiety or Dyslexia Answers, Guidance and Support from Experts You Can Trust

ChildNEXUS Mini-Courses

g ,
o The Answers, Guidance and Support You
ChildNEXUS Need Following Diagnosis

www.childnexus.com

% Equip yourself to better support and advocate for your child:

Understand your child's e Learn how to advocate for
diagnosis your child at school
Acquire skills to support your e Understand your child’s
child at home rights

Learn the social and o Become skilled at pushing
emotional factors that impact against the stigma of

your child’s learning learning differences and
Access educational and mental health challenges

emotional support for your « Build a support network
child/teen

Mini-courses are led by ChildNEXUS Founder and UCLA-trained, clinical
neuropsychologist, Dr. Karen I. Wilson and feature video interviews with experts in the
ChildNEXUS professional community.

Dr. Wilson specializes in assessing neurodevelopmental disorders and has extensive
experience evaluating children, adolescents, and young adults who present with learning,
processing, or social-emotional challenges. She uses her in-depth understanding of brain-
behavior relationships to help identify the causes of difficulties individuals are
experiencing and is committed to helping all children reach their full potential.

4 ’:‘

Learn from the experts and access
course content for 1-year for only $98.50!
LEARN MORE:
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