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PR Campaign Example



Sarah Olin had built something worth talking about — a coaching platform and consulting practice helping women thrive at work and 
at home. She needed a PR campaign that could introduce both her brand and her voice to the audiences who needed to hear from 
her most.

Over six months, I led a targeted media campaign positioning Luscious Mother as a go-to resource for working mothers and LUMO 
as a leader in workplace culture and women's retention. I co-wrote ten thought leadership articles with Sarah and her team for 
Medium, LinkedIn, and guest publications, and secured brand partnerships with Ergobaby, weeSpring, and Belabumbum that 
extended the brand's reach into aligned communities.

Press coverage landed in Forbes, LiveCareer, and Babe by Hatch. The partnerships generated nine co-authored articles on 
Ergobaby's blog, a live Q&A, newsletter features, multi-brand giveaways, and shared social content — building the kind of credibility 
and community that advertising alone cannot buy.

LUMO / Luscious Mother: PR Campaign | Thought Leadership | Partnership 
Development
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LUMO / Luscious Mother: Media Coverage
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https://www.livecareer.com/resources/women-at-work/career-advancement/writing-a-resume-after-being-a-stay-at-home-mom
https://www.forbes.com/sites/christinecarter/2021/07/17/career-experts-weigh-in-seven-strategies-for-women-and-mothers-looking-for-job-opportunities-in-2021/?sh=580ceaee6d31
https://babebyhatch.com/i-feel-like-i-cant-break-back-into-work-after-covid-19/


Free Ergobaby Omni Dream 
Carrier with purchase of LUMO’s 
Expecting Moms Online Program

9 Guest Posts on Ergo’s Blog

Inclusion in multi-brand 
giveaway for launch of new 
Embrace Carrier “We'll also continue to send this to our new subscribers and again to current folks at timely 

intervals (i.e., perhaps after maternity leave is over—or a year post due-date in case moms didn't 
return to work right away—we collect this info when users sign up). This email will hit inboxes at a 
time when they are needing/wanting this type of support!” - S, weeSpring’s newsletter editor

LUMO / Luscious Mother: Brand Partnerships
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Social Media Content

Blog Post

Multi-brand Giveaway

LUMO / Luscious Mother: Brand Partnerships
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https://belabumbum.com/blogs/news/how-prioritizing-rest-will-help-you-accomplish-more


Analysis of the McKinsey & Co. and LeanIn’s Women in the Workplace 2021 Report yielded second wire release highlighting LUMO’s solutions and 
infographics for press outreach and LUMO presentations to employers and investors.

LUMO / Luscious Mother: Content Development
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LUMO leaders’ responses to media queries and commentary on trending news provided the starting point for 10 original articles shared on LUMO and 
Luscious Mother’s blogs, LUMO’s Medium channel, and submissions for guest posts.

LUMO / Luscious Mother: Thought Leadership
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https://medium.com/@LUMOLeadership/women-anger-in-the-workplace-8ede25c524fd
https://medium.com/@LUMOLeadership/your-employees-version-of-burnout-looks-very-different-from-your-own-2f932575b779
https://www.lusciousmother.com/blog/qixyuuzuausff0bsfgp9ybu3qzbcyd
https://lumoleadership.com/working-harder-isnt-the-answer-how-prioritizing-rest-will-help-you-accomplish-more/


Brand Strategy & Creative Direction



Project Examples



Juniper Legacy: Website Development | Creative Direction | Brand Messaging

Jennifer was launching a new tax 
advisory practice for high-net-worth 
clients and needed a website that 
could establish credibility from day 
one.

I wrote the copy, acted as creative 
director, secured and directed a 
designer to build the site, coordinated 
Jennifer's headshot session, and 
sourced imagery around a deliberate 
visual theme — resilience in harsh 
environments, a quiet nod to the 
Juniper tree the brand is named for 
and the strength it signals to clients 
who have a lot to protect.

The result is a site that communicates 
sophistication and trust at first glance.
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https://juniperlegacy.com/
https://juniperlegacy.com/


Leveraging the copy and 
branding developed for 
Jennifer’s new website, I created 
a one-sheet for her to share with 
referral partners and potential 
clients via email.  

Juniper Legacy: Company One-Sheet



Lisa Bricker hired me to update her website copy. After spending time with 
her and learning the story behind Gently Guide, it became clear that a few 
tweaks wouldn't do it justice.

Lisa's path to senior placement consulting began with her own family's 
Alzheimer's journey — an experience that gave her a depth of empathy and 
expertise her website simply wasn't communicating. Her business runs 
largely on referrals, but when potential clients land on her site, they need to 
feel immediately that they are in the right hands.

I recommended a full overhaul. We brought in a professional colleague for 
video and photography, rewrote the copy to speak directly to the families 
visiting her site, and restructured the homepage so visitors immediately 
understand who Lisa is, what she offers, and how her process works. Her 
introductory video now leads the experience, followed by a clear explanation 
of the senior living options she advises on and a transparent look at her 
process.

The redesigned Gently Guide website honors Lisa's personal journey and 
her deep commitment to the families who find her and the colleagues who 
send them her way.

Gently Guided, LLC: Website Update | Creative Direction | Brand Messaging

https://www.youtube.com/watch?v=c5_sGitfaHE


In addition to updating all website copy, I provided Lisa’s long-term graphic designer guidance on creating a new color palette 
with a fresh, professional aesthetic. 

The new logo established a color palette for Lisa’s website and marketing materials.

Gently Guided, LLC: Brand Refresh



Gently Guided, LLC: Website Update



We leveraged World Alzheimer’s Month and Lisa’s personal story to announce the new website to Lisa’s colleagues and friends. We 
established a Constant Contact account for email marketing and shared posts on her rebranded LinkedIn profile.

Company Newsletter LinkedIn Posts

Gently Guided, LLC: Brand Messaging



Content Development



Keenz was preparing to launch four new stroller wagon models 
and needed a brand refresh that could carry the weight of a major 
product moment without a major production budget.

As Fractional Director of Communications, I led the refresh of the 
Keenz website and brand messaging to support the go-to-market 
launch. To maximize the marketing budget, I took the brand video 
in-house, developing the storyboard, recruiting the filmmaker, and 
providing hands-on production support from concept through 
completion.

The result was a professional brand video deployed across the 
website, YouTube, and social channels that delivered the 
production value of an agency shoot at a fraction of the cost — 
saving Keenz $15,000+ compared to bids received from outside 
production companies.

Keenz Stroller Wagon: Brand Messaging & Video Production
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https://youtu.be/H3kjZ8na2xY?si=EMhcojpW31TFGGZx
https://youtu.be/H3kjZ8na2xY?si=EMhcojpW31TFGGZx
https://youtu.be/H3kjZ8na2xY?si=EMhcojpW31TFGGZx

