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MARKETING COMMUNICATIONS PROFESSIONAL
Senior communications advisor and trusted executive partner with 15+ years of experience leading end-to-end communications strategy and execution for diverse organizations. 

PROFESSIONAL EXPERIENCE
Strategic Communications Consultant / Fractional Comms Director		January 2011 – Present	
Serve as a trusted advisor to executive leaders, delivering strategy, brand storytelling, and full-scale communications execution across corporate, nonprofit, civic, and community organizations.
· Develop and execute integrated communications strategies across owned channels, including executive messaging, social media, and email newsletters, to strengthen engagement and advance organizational goals.
· Lead rebranding initiatives —clarifying mission, values, and positioning and translating them into cohesive messaging, visual identity, and launch communications.
· Partner with founders and leadership teams to refresh and optimize websites, ensuring clarity, accessibility, and alignment with organizational purpose and audience needs.
· Manage media relations, draft press releases, serve as spokesperson liaison, and prepare executives for interviews and public appearances.
· Lead storytelling and content strategies across owned, earned, paid and shared channels. 

YOH – NBCUNIVERSAL								May 2025 – Oct 2025
Sr. Manager, Internal Communications, (Full-Time Maternity Leave Coverage)

Stepped into a new role in Corporate Communications for employee added to team following reorganization in April 2025.
· Assessed employee sentiment and organizational impacts to advise leadership on communications priorities and risks.
· Developed internal communications strategy aligned with corporate objectives and strengthing transparency and trust.
· Created editorial calendar to ensure consistent voice and narrative and recommended internal channels and content types to reach diverse internal audience.
· Designed SharePoint hub and streamlined communication workflows in partnership with HR and department leaders.

THE BETTER OPTIONS COMPANY							Aug 2019 – Feb 2023
Fractional Communications Director

Led communications strategy, external messaging, media outreach, and cross-functional coordination for a multi-brand organization.
· Developed and executed major product launch campaigns resulting in 500% YoY sales growth.
· Generated over $700K in revenue through influencer collaborations, and strategic partnerships.
· Pitched media and secured top-tier national placements, strengthening awareness and credibility.
· Decreased customer response time 50% by refining CS processes, implementing help desk software, and developing product knowledge bases.
BELABUMBUM									Jan 2015 – Aug 2022
Fractional PR & Partnerships Director

Led media relations and influencer partnerships for maternity and nursing apparel manufacturer, successfully positioning brand for acquisition in 2019. Following acquisition, led messaging and content strategy, media relations, influencer and brand collaborations.
· Created and executed Mother’s Day campaign announcing brand acquisition, growing social media following by 10% and customer leads by 12%.
· Secured millions of media impressions, strengthening brand equity and visibility.
· Created content for email newsletters, social media, and website for product launches and key selling periods.
· Wrote content and designed graphics for landing pages and blog posts, and designed personalized email drip campaigns, increasing customer LTV 15% within 2 years.

PREGNANCY AWARENESS MONTH							Aug 2012 – Nov 2016
Campaign Producer / Public Affairs Lead

Spearheaded a years-long educational public awareness campaign in partnership with healthcare leaders, civic organizations, and mission-aligned sponsors.
· Designed large-scale community events with 500+ attendees, expert panels, and press visibility.
· Managed stakeholder engagement with nonprofits, advocacy groups, and corporate sponsors.
· Developed content and messaging for public education, community partners, and media.

GRAND AVENUE PUBLIC RELATIONS							Jan 2006 – Dec 2010
Chief Strategist & Co-Founder

Co-founded and led PR firm delivering integrated, strategic media relations and celebrity outreach for lifestyle brands.
· Built and maintained relationships with national media, influencers, celebrities, and community partners.
· Produced major public events, managing messaging, press materials, spokesperson prep, and on-site media coordination.

LEADERSHIP & COMMUNITY ROLES
· Chair, Board of Directors, South Pasadena Chamber of Commerce (2024 – Present)
· Publicity Chair, South Pasadena Tournament of Roses (2024 – Present)
· Board Member, Senior Citizens Foundation of South Pasadena (2024 – Present)
· Yes on SP, Campaign Co-Chair (July 2024 – November 2024)

EDUCATION
Bachelor of Arts, Communication, University of California, San Diego, CA

TECHNICAL SKILLS
Adobe Photoshop • Airtable • Asana • Canva Cision • ChatGTP • Constant Contact • EMMA •  Google Workspace • Grammarly • MailChimp • Meltwater • Microsoft Suite • Monday • SharePoint
Social Media Platforms • Squarespace • WordPress 
Continued…
