KARIE L. REYNOLDS 

South Pasadena, CA |626-233-3602 | karie@kariereynolds.com | linkedin.com/in/karie-lingle-reynolds 
 
BRAND STORYTELLING & STRATEGIC COMMUNICATIONS PROFESSIONAL 
Communications leader with 20+ years of experience designing strategies that connect people, build trust, and strengthen brands. Proven expertise in brand management, integrated marketing, media relations, and executive messaging. Experienced in guiding leadership through organizational transitions, assessing stakeholder sentiment, and aligning communications with corporate priorities. 
PROFESSIONAL EXPERIENCE 
Strategic Communications Consultant	 	January 2011 – Present
Embed with client teams as a trusted advisor, delivering strategic guidance and hands-on execution to craft and align brand messaging across paid, earned, shared, and owned media channels. 
· Identify market opportunities, develop compelling messaging and brand content, and design integrated marketing campaigns that drive results. 
· Lead and coach internal and freelance team members while overseeing external agency collaborations. 
· Stay ahead of consumer, marketing, and technology trends to ensure innovative strategies
· Manage operations and spearhead business development efforts.
· Draft press releases, media advisories, op-eds, and executive talking points.
· Collaborate with client teams to produce content for media and digital channels.
· Monitor metrics including social media engagement and press coverage to inform strategy.
 
YOH – NBCUNIVERSAL 	 	 	 	 	 	 	 	May 2025 – Oct 2025 
Sr. Manager, Internal Communications, (Full-Time Maternity Leave Coverage) 
Supported Universal Television Entertainment (UTE) corporate communications during organizational transition following reorg in April 2025.
· Developed internal communications strategy with clear, timely messaging aligned with corporate priorities and recommendations for internal and external channels and content.
· Assessed employee sentiment and identified corporate objectives to advise leadership on communications priorities and risks.
· Created SharePoint hub, employee newsletter template and editorial calendar tied to key business moments and providing visibility for the division’s four chairs.
· Advised on Airtable database development and rollout to facilitate communication and collaboration between PR teams and improve executive visibility. 

THE BETTER OPTIONS COMPANY 	 	 	 	 	 	 	Aug 2019 – Feb 2023 
Fractional Communications Director 
Led integrated communications marketing efforts for umbrella company of three brands.  
· Collaborated with sales, digital and customer service teams on major product launch campaign resulting in 500% YoY sales growth for Keenz. 
· Directed integrated marketing campaigns, resulting in 600% increase in direct traffic and 757% increase in social media traffic to Keenz website.
· Pitched and secured national media placements across print and digital outlets. 
· Built influencer and brand partnerships generating $700K+ in attributed revenue.
Continued… 

KARIE L. REYNOLDS                        626-233-3602 | karie@kariereynolds.com 	| Page 2 

BELABUMBUM 	 	 	 	 	 	 	 	 	Jan 2015 – Aug 2022 
PR & Partnerships Lead 
Led media relations and influencer partnerships for maternity and nursing apparel manufacturer, successfully positioning brand for acquisition in 2019. 
· Secured national media coverage generating millions of impressions. 
· Developed customer acquisition campaign, writing campaign materials, drafting influencers to amplify, and securing media coverage. 
· Managed influencer partnerships.
· Created campaign messaging tied to key retail moments.
 
PREGNANCY AWARENESS MONTH  	 	 	 	 	 	Aug 2012 – Nov 2016 
Campaign Producer / Public Affairs Lead 
Produced multi-week public education campaign in collaboration with healthcare and civic leaders.
· Coordinated large-scale community events with 500+ attendees, expert panels, and press visibility.
· Secured $200K+ in sponsorships annually and managed sponsor activations.
· Developed educational messaging in partnership with medical professionals and subject-matter experts.
· Managed community stakeholder relationships across nonprofit and healthcare sectors.
 
GRAND AVENUE PUBLIC RELATIONS  	 	 	 	 	 	Jan 2006 – Dec 2010 
Co-Founder & Public Relations Lead
Co-founded and led PR firm delivering integrated, strategic media relations and celebrity outreach for lifestyle brands. 
· Built and maintained relationships with national media, influencers, celebrities, and community partners. 
· Produced major public events, managing messaging, press materials, spokesperson prep, and onsite media coordination. 
 
LEADERSHIP & COMMUNITY ROLES 
Chair, Board of Directors – South Pasadena Chamber of Commerce (2024 – Present) 
Publicity Chair – South Pasadena Tournament of Roses (2024 – Present) 
Board Member – Senior Citizens’ Foundation of South Pasadena (2024 – Present)
Campaign Co-Chair – Yes on SP (July 2024 – November 2024) 
 
EDUCATION 
Bachelor of Arts, Communication, University of California, San Diego, CA 
 
TECHNICAL SKILLS 
Adobe Photoshop • Airtable • Asana • Canva Cision • ChatGTP • Constant Contact • EMMA •  Google 
Workspace • Grammarly • MailChimp • Meltwater • Microsoft Suite • Monday • SharePoint Social Media Platforms • Squarespace • WordPress  
