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How efficient is your visual communication?

82% w0 O4% 47% 99.4%

of content of content drive of content is seen of content
is ignored negative emotions as irrelevant or annoying is forgotten

MediaPost The New York Times MMA



ttps://www.mediapost.com/publications/article/220101/four-of-five-american-consumers-ignore-online-ads.html
https://www.nytimes.com/2019/10/28/business/media/advertising-industry-research.html
https://www.mmaglobal.com/cognition
https://hbr.org/2021/02/what-digital-advertising-gets-wrong
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9 O/ of the purchasing decisions
o take place in the subconscious mind

This means consumers typically make irrational decisions, ‘

and we are blinded for the most part of the decision-making process



https://hbswk.hbs.edu/item/the-subconscious-mind-of-the-consumer-and-how-to-reach-it
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You can predict consumer behavior

by understanding the subconscious mind

Engage them

Grab their attention

i ATTENTION 20-100 ms 300 ms EMOTIONS

The power to motivate

The power to orient attention

If it's not noticed, it's not processed ® ® Our world is coloured by emotion

4-Power
model
Make them remember Convince them
@ MEMORY o P COGNITION
The power to endure The power to convey
1000 ms 400 ms

Is what you say what they hear?

Brands are built in the brain
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95% accuracy

Results in seconds to minutes

Offers comparison of designs

Supports images and videos
Subscription-based system

Unlimited analysis
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Optional API automation

20 + vyears of applied neuroscience experience
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Images

» Packaging

* Print media

* Web design

+ Outdoor media
+ Email marketing

« Points of Sale

Videos

» Digital media

* Video content

FLEXIBLE PLANS

v Individual reports
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predict is trusted by the most reliable brands

Tech & Social
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start predicting today
and increase your conversion rates

-

ateglQ LLC is a business partner of Neurons Inc. in the US and Mexico
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