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Who We Are

Since 1983, Non-Foods Marketing has served as a buying service for
supermarkets, drug stores, hardware stores, and independent retailers. ¢ »

Our niche is “in-and-out” promotions of general merchandise representing R »
over 150 vendors and nearly 30,000 products.

Our customers come to us for merchandise ranging from kitchen gadgets

to dog toys, candles to socks, and everything in-between. We even have o ]
spices, sprinkles, candy, and speciality foods (yes, "Non-Foods Marketing" G
has everything you need)!
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Our Services

Centralized Billing General Merchandise Trade Shows  Virtual Showroom
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One company. We provide our customers with a wide array Two annual expos Peruse our selection of
One bill. of products to choose from; including our ~ connecting customers ~ products from anywhere.
exclusive Living Concepts brand, which and vendors.
encompasses 200+ everyday best-selling
items.

The NFM Advantage

40+ Years of Industry Experience
Prepaid Freight
Low Minimum Orders

Retail Ready Clip Strips & Floor Displays
Palletized Merchandise
Flexible Delivery Dates

New York Showroom
Easy Onboarding for Customers

JERRY DUBER - ACCOUNT MANAGER
NON-FOODS MARKETING
82A CANTIAGUE ROCK RD., WESTBURY, NY 11590
PHONE: (216) 278 - 1034
EMAIL: JERRYD@DUBERRETAILSOURCE1.COM



