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SMART GOAL

To increase online engagement of
current PLNU Fermanian Business
students by 25% by the end of
2024 .

Measured through a combination of
website & blog post interactions,
social media engagement, and
overall virtual participation.




UNCOVER

The NEED
Fermanian Has to
Offer!

Self Actualization

e According to Maslow’s
Hierarchy of Needs..

e full potential, personal
growth, peak experiences

e motivated by values that
maximize full potential

FSB’s Role:

e The school’s missions is as
stated: “To provide high quality
business programs that equip
students to make a positive
impact in their workplace and
community by connecting
purpose to practice.”

e 3in 5 college students say

attending college allows them
to pursue their passion and
discover themselves.




Meet Ella:

FSB’s
opportunity

CONNECT

e Recognizing Ella’s busy life
as a student, our plan
focuses on delivering
targeted & efficient
content through Linkedin,

Current TikTok, & Instagram
market/evidence: = e Resonate with Ella’s goals
° Col_[ege students toward academic success
are busy! & career development
e Motivations while addressing limited
o i i . time
Social Media Use Audience

Persona
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ACTIVATE

Porter’s Differentiation Focus
Generic
Strategy
Strateqy Channels Tactics $ Allocation
Framework
Demand Website (owned) | Conversion Rate | $0
Generation Optimization
SEO (owned) Keyword $100
Optimization
Social Media TikTok, IG, $500
(paid/owned/ear | Linked In &
ned) Influencers
' Demand Email (owned) Build List $120
Harvesting
SEO Blog Posts $100
(owned/earned)
Paid Search Google $0
(paid) AdWords (free)
Loyalty Email (owned) Weekly $160
Building newsletter
Social Media User generated | $0
(owned/earned) | campaigns
Total: $980

e Monthly budget: $1,000 per month

e Utilize student resources to keep
costs down

e Through these tactics, FSB can
effectively gain attention and interest,
create desire and action, and establish
customer loyalty.
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Fermanian School of Business

! There is a need for difference-makers in the marketplace — people who
fully understand their unique passions and purpose, look for solutions
where there are problems, are driven by creativity and innovation to find
fresh ideas where none are to be found, and see people and communities
for who and what they fully are. These individuals will pave the future of

business today and tomorrow. H a rd to SC a N

il L e s e S No visual com ponen ts
Not customer focused
No trust symbols

VIEWPOINT FEATURE

Risk and the

Entrepreneurial Mind

Whether it's paying dues by purchasing a

Preparing Students for the
Next Step

What are you offering?
Why should | pick you?
What do you want me to do
next?

2 0/ OF BUSINESS
0 GRADUATES

SECURE A JOB IN 6 MONTHS

An undergraduate business major prepares you to become an effective business professional armed with the
necessary knowledge, skills, and character on which to build a lifetime of selfless service and continuous
learning. In the Daytime MBA for recent graduates, you'll meet the business world up close and personal,
gaining the expertise and experience you need to hit the ground running. With the Evening MBA program for
working professionals, you'll develop business knowledge and expertise that lifts and grows your career and
enables you to inspire those around you.
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Voices of Fermanian School of Business

E

Where Busmess

3 %L . Demand generation
MeEtS Fam]ly B e Designed to capture attention

Jamie Hess @ Randall Waynick & Frank Marshall @

° Dean Assistant Dean Associate Dean
O C u r re n u S I n e S S Fermanian School of Fermanian School of Fermanian School of

ic n School qf dusmess

IrifacﬂltutT career grow‘h andengolifages community” Business Business Business

students by fostering a sense
of belonging
e “Business family”—call to
PORNLICHOMA action to join allows students  .onrmiows
Building Bonds, Driving Success to actually join the FSB digital
okl i st o gty el Ve community
e Clear, concise, & provides a
quick & easy way for actual
FSB to get connected

GET CONNECTED

ALLFACULTY

Our Community

Discover our impactful initiatives that are
leaving a lasting impression on our
community.

DISCOVER

ABOUT

VISIT

PROGRAMS




SEO KEYWORDS

Blog Title: “Fermanian School Of
Business: Your Business Internship

Success Team?”

Keyword Avg. Monthly Searches Competition Level
Business Internship 1k-10k Low
Networking 10k-100k Low
San Diego Business 1k-10k Low
Student Internship 100-1k Low




Video Blog

b 0:00/0Q:57

e Demand harvesting & loyalty
building

e Al video generators

e Quick, engaging, & fun content!



Paid ads

POINT-LI-LOMA

e Demand harvesting

e Display advertisement pLNUS
. " . FERMANIAN
e Targeted messaging & SCHOOL OF BUSINESS

Join our exclusive community of current
students—where hands-on leaming Meets

of joining exclusive Ny e
community

e “Visit Us” call to e
action




Email marketing W/

e Demand harvesting and
loyalty building

e Calls students to read the

blog, building online
community!

M

Unlocking Your Path to Internship Success: Check Out Our Latest Blog! inbox x & O
Maddi Hanks <mhanks0021@pointloma.edu> 4:47TPM (Ominutesago) Yy €

tome =

Dear FSB Students,

Are you eager to kickstart your career with a valuable internship experience? The Fermanian School of Business is here to guide you
on your journey toward securing the internship of your dreams.

We understand that navigating the internship landscape can be challenging, but fear not! We've compiled a comprehensive guide
that covers everything you need to know about landing that ideal internship.

In our latest blog post, you'll discover:

1. Finding the Perfect Fit: Learn how to identify internships that align with your interests, skills, and career goals.

2. Crafting a Winning Resume and Cover Letter: We will share expert tips to create an application that stands out from the rest.
3. Preparing for Interviews: Get insights on acing interviews, from common questions to dressing for success.

4. Networking Strategies: Discover how to connect with industry professionals and leverage your network to find internship
opportunities.

Don'’t miss out on this valuable resource! Click here to access our latest blog post and embark on your internship journey with
confidence.

Remember, your internship is a crucial step towards a successful career, and we're here to support you every step of the way. Start
by reading our latest blog and take the first step towards your internship goals.

CLICK HERE to read more.
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Influencers S

Instagram Tik Tok

ethan.hoffff
kirra v'ilani sullivan O\ 2>

-~
470 17.2K 617 -
Posts Followers  Following | =y |

ETHAN HOFF i 4

Just for fun - Open to collaborating @kirrasullivan
Kauai, Hawaii

) www.tiktok.com/@ethan.hofff?_op=18&_r=1... 33.6K . Mary Beth Mccabe @ ‘!:jl st

evcm_ Followed by saraxjoy, frankiekerch Supporting those in marketing, education, mobile

4r
m'{y and 21 others . . -
Follow Message anc{jj travel. Lifelong learning specialist and

Follow Message podcaster.

oahu & kava'i, hawai'i @ Talks about #travel, #education, #marketing,

N « Instagram Add Yours #mobilemarketing, and #digitalmarketingstrategies
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‘-}., ‘"@'w wy N q; Point Loma Nazarene University - Alliant

International University
San Diego, California, United States
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10,185 followers - 500+ connections

ﬁ Jessica Tilney, Kyrsten McBride, and 8 other
L mutual connections

Message '
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Mobile Marketing

e Targeted SMS, a user-

friendly app, and mobile- = # Welcome to FSB Mobile!
: : Stay ahead with instant
friendly content on social
. updates on courses, events,
media create seamless and exclusive content. [

experiences for students. Download our app for 2

. Geo targeted promotions = soam ©8S experience.
J P Engage, learn, and thrive!

and push notifications #FSBConnect #FSBFamily
drive participation.



KPIS

Key Performance

Indicators Landing Page
e landing page
traffic
« A/B test
Paid Ads Email Marketing

e click through
rate
e cOonversion rate

e email open rate
e conversion rate

SEO Keywords
e generated
searches

Social Media

e referral traffic

e follower growth rate

e likes, comments,
shares, etc

Measure Results

Blog/Video Blog
e blog subscribers
e average engagement
time
e pages per session

Mobile Marketing

e click through rate
e conversion rate
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