
Average ROI

0x 2.5x 5x 7.5x 10x

Speaking Engagements 

Gifting 

Virtual 

Full Multi-Phase 

10x Average ROI  across 15 events

“We’ve used Haley for two years 
now on the first night of our annual

corporate event to help people 
get to know each other. . . 

It’s all about building relationships,
and this icebreaker helps to foster

important dialogues.”
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A Key Factor
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Client
States

(&  why our sommeliers speak so many languages.) 

Case Analysis 1—Virtual: A well-known provider of calendar automation software

Case Analysis 1 

Case Analysis 2—Virtual: An industry-leading provider of anti-malware software 

Case Analysis 1 

Case Analysis 3—In-Person: A top-tier provider of workforce management software
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