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1 OBJECTIVE &
BUDGET

Ultimate Sales Goal - $5000

Product Value: $29 (50% Early Bird Offer)
Standard Price: $59

Ad Budget - $2000

Prepare a Pre-launch wait list (1300 Leads)
for an e-commerce product.
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POSSIBLE SOLUTIONS2

Landing Page
with Conversion

Objective

Messenger Chatbot
with Messages

Objective

Forms with Lead
Generation

Objective

Facebook Group
with Engagement

Objective
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TESTED SOLUTION - 1

LANDING PAGE WITH CONVERSION OBJECTIVE

   
With taking ad budget into consideration, this didn’t prove to be a
feasible solution to achieve the goals.

3.1

Cost per lead was high $4 and sometimes $6 even though it had the
same audience as of messages campaign.SHIYA



TESTED SOLUTION - 2 (PROFITABLE SOLUTION)

MESSENGER CHATBOT WITH MESSAGES OBJECTIVE

3.2

Why this solution?
 

Qualify Leads & Check Eligibility
for Early Bird

Deliver Information about
Product/Giveaways/Contest

Follow-up & Broadcast on Launch
Date/Contest

Open rates are high (80-85%)
compared to Email open rates

Limitation: People without messenger app needs to login or install the app. 
SHIYA



CAMPAIGN TYPE 1 - ENGAGEMENT CAMPAIGN4.1

Tested with Cold Audience in US,
UK, India     
3 Different Ad sets with 3 interests
were tested separately      
Only one ad variation was used to
gain social proof to the ad ID 

Page likes - Campaign Budget
Optimisation
Goal: Social Proof and Brand
Awareness   

Result: $36 spent on 2800+ likes. 
Cost Per Page Like: 0.01
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4.2

Relevant audience was chosen and targeted (Warm & Cold audience)
3 Different Ad sets with 4 interests were tested separately
5 Different Ad variations was used to test the best performing Ad (Facebook Ad Ranking – Above
Average, Good)              

Instagram Profile Growth – Ad set Budget Optimization
Goal: 0-50 followers in 3 days

 

CAMPAIGN TYPE 2 - TRAFFIC CAMPAIGN

Result: $70 spent on 50 Followers(13 organic). Cost per Follower: $1.4
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4.3
Messenger Chat Bot – Combination of CBO & ABO

Goal: Generate 1500 Leads & Subscribers in 2.5 months (February, March, April 15th)

CAMPAIGN TYPE 3 - MESSAGES CAMPAIGN
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4.4 TESTING & SCALING CAMPAIGNS 

SPLIT-TESTING 
Multiple ad creatives were tested (15 images, 7 videos)
 
Turned off poor performing ones and chose to stay with 5
images and 2 videos which had good ranking and least CPR.
 
All ads were tested for minimum 3 days and then if
performed well, 20% of the ad budget was increased
accordingly. 
 
6 Different Adcopy(s) – Long and short (Each 3) was made
and tested with different images and videos :Outcome –
Short copy performed well with images and long copy
performed well with videos.
 
Profitable Campaigns with completed learning phase were
duplicated and increased the budget with 20% and it
performed the same as the original campaign in 3 days.
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4.5 AUDIENCE RESEARCH & TARGETING

1% Lookalike of Blog Audience
1% Lookalike of Website visitors via pixel tracking
3% Lookalike of Leads generated on website via testing
conversion ads + Early Pixel Data
1% Lookalike of All Video Engagement after February
Cold audience with new interests (3-5 interests were tested
for each campaign separately) - Performed with $2-2.5
average cost per lead
Used Bot Subscribers List and created Custom Audience for
Retargeting
1-3% Lookalike Audience made out of Subscribers List

 
 
 
 

TESTED AUDIENCES

When lookalikes saturate or audience
fatigue happens, we shift to the next

percentage of audience. Frequency : 1.2
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MESSENGER CHATBOT DATA4.6

Chat bot Click through rates per message or per
interaction was always higher than 85%.
 3 Messenger Broadcasts were sent to the subscribers list
– where the open rates were more than 90%. 
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SHIYA
5.1 OUTCOME

Leads

Subscribers

Link Clicks

Amount Spent - $1667 (Messages Campaign Alone)

1345 $1.45

1506 $1.34

1625 $1.19

Result Cost Per Result

(This is an updated data including April, May)



SHIYA
5.2 OUTCOME 

GOAL ACHIEVED: $26000  - 5XROI      VERIFY HERE

http://kck.st/3auubYi


6 SCREENSHOTS & OTHER SAMPLES

TOOLS USEDSHIYACampaign Screenshots
 

https://drive.google.com/open?id=1UGccEEscS_MJzkA6Us0wvQ2VnW-rs-VD


7 CONTACT SHIYA
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