Equus Run Vineyards Connection Tool:

2+ Why have you NOT joined the Landmark Wine Club at Boordy
Vineyards?
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Question Path ERV 1: 1. How would you rate the ease of selecting and purchasing at the vineyard? 7 Qu estior]s

1. Comments based upon 3 response levels
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2. What do you think about having facilities for children at the vineyard? NSICIHIT [mfermmeition

beyond the obvious

3. Zip code.
4. How can we best share with you what's happening at Equus Run?
5. Is there something that we should know?

6. Photo upload
7. Email
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Try it!
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Immediate “thank you” email sent & redirect to website main page. Example
(www.equusrunvineyards.com). — 5 Youdetermine what is in the email that motivates sales (now
&/or later). Perhaps something in connection with the wine Spreadsheet
dash service?
Survey Link code for Facebook: Top of Mind
https://swsi.typeform.com/to/HUgnot Email addresses
INSIGHTS*/Data
(Copy/paste into Facebook or as the code behind a Text Link) Resolution items
Compliments! Superior Wine SERVICE International, llc
(eWOM) Kristofer SPERRY kristofer@swsi.info www.swsi.info
Customer photos +49 0176 8747 3151 Mobile/WhatsApp

Staff motivation
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