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Introduction
• More than 200,000 children are born with cleft lip and/or cleft 

palate each year, with higher mortality rates in low- and middle-
income countries.1

• In these countries, the need for cleft lip/palate repair surgeries 
often exceeds available resources. To address this, volunteers and 
nonprofits organize international mission trips to provide care. 
These initiatives are expensive and rely heavily on donations. 

• GoFundMe (GFM) is a popular crowdfunding site, with 
international medical mission trips listed as one of their most used 
platforms.2

• This study aims to identify factors contributing to the success of 
GFM campaigns for cleft and craniofacial surgical mission trips. 

Methods
• GoFundMe campaigns were 

collected from  01/17/2014 to 
09/21/2024 using search 
terms “plastic surgery 
mission,” “cleft surgery 
mission,” and “craniofacial 
surgery mission.”

• Inclusion criteria:
1. Campaigns raising funds for a 

specific mission trip as 
opposed to a general 
organization that sponsors 
many trips

2. Campaigns specifically 
mentioned cleft or craniofacial 
procedures

Results

Conclusions
• Mission trips for cleft and craniofacial surgical procedures require 

significant funding.
• The feasibility of GFM to achieve fundraising goals needs further 

assessment.
• It may be advantageous to advertise one’s status as a health 

professional when creating these campaigns.
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Figure 3: Campaign results by Health Professional Type

Figure 2: GoFundMe Mission Trip Campaign Success

• Success was defined as raising ≥ 
50% of the median target 
amount 

• Univariate logistic regression and 
chi-squared analyses assessed 
each variable's association with 
campaign success

• Categories examined included:
• Title characteristics
• Photo characteristics
• Author’s affiliation 
• Use of funds
• Geographical distribution 
• Other unique features

Figure 1: GoFundMe Mission Trip Campaign Results

** denotes statistical significance p≦0.05
Orange highlight denotes negative impact on success, white denotes positive impact on success

Key Facts:
• 88 campaigns from 2014 to 2024 met inclusion criteria 
• Median amount raised: $2,129 (mean: $2,917, range: $0.00-$25,695)
• Median amount requested: $3,000 (mean: $9,171, range: $500-$250,000)
• Total requested: $750,861.68 
• Total raised: $257,674.20
• Achieved ≥50% of goal: 73 (83%)
• 41 campaigns (46.6%) posted by a health professional

Figure 1: GoFundMe Mission Trip Campaign Results

Table 1: Analysis of GoFundMe Campaign Predictors
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