SOCIAL MEDIA
MARKETING 101




META VERIFIED

Has your business had problems with phishing and scams?
We suggest signing up for Meta Verified! It is a paid subscription for
Facebook and Instagram that offers creators and businesses enhanced
credibility, protection, and visibility.
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Reno Rodeo

1,541
posts

71.8K
followers

6,627
following

Performance & Event Venue
Official Instagram of "The Wildest, Richest, Rodeo in the
West!" . &y June 19-28, 2025! #RenoRodeo

Wl (2 renorodeo.com and 4 more
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8< montreuxgolf &

Montreux Golf & Country Club

974 2,761 710
posts followers following

Golf Course & Country Club

A member-owned, private club located between Reno & Lake
Tahoe featuring a Jack Nicklaus Signature golf course.

18077 Bordeaux Dr, Reno, Nevada

(2 linktr.ee/montreuxgc

Followed by 39 others you know

Following v Message Call

Golf Rules Golf Social Pickleball Fitness




META VERIFIED

 Verified badge: Builds trust and authority with your audience

 Impersonation protection: Proactive monitoring against fake accounts
 Direct support: Access to real human customer service from Meta

» Increased reach: Potential boost in visibility across the platforms, you
come up higher in search

 Exclusive features: Stickers, profile enhancements, and priority in
comments




META VERIFIED
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Password, security, personal details, ad preferences
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wearegoodgiant &

"% Profiles you follow already have a verified
badge.

Business Standard
Our foundational package
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Tips for Writing Captions

Write like you talk:
o Use a friendly, on brand tone—talk to your

players like regulars.
Keep it short. Aim for 1-3 short sentences
max.
If you’re using Al, make sure to proof and edit
to match brand standards.
Make it engaging: Ask questions: “Who’s
feeling lucky tonight?”
o Give simple CTAs (calls-to-action):

o “Tag your bingo bestie”

o “Share if you’ve won a blackout!”
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Tips for Writing Captions

Use emojis (but don’t overdo it!)
e B § &Y They help catch the eye
o Great for bullet points or replacing words

Tell the players what is in it for them:
o “$100 up for grabs tonight!”
« “Early bird games start at 5—don’t miss it!”

Hashtag smart:
» Use 3-5 local or niche hashtags (#BingoNight
#[YourVenueName]))
 Avoid spammy ones like #follow4follow




Collaborating With Social Media Influencers/Creators

Why Work With Influencers/Creators?

» Reach new audiences — especially locals and niche gaming communities.
e Build trust — people tend to trust people more than ads.

 Create authentic content — influencers can make your brand feel personal and
fun.

« They provide you with great content for your own pages as well as share on
their social channels.
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Social Media Influencers/Creators Process

1. Webegin by collaborating with the client to thoroughly understand their objectives and the target audience they aim
to reach. This foundational step ensures alignment on goals and expectations. We also discuss budget.

2.  Ourteamcompiles acomprehensive list of potential influencers who align with the campaign objectives. Each
influencerundergoes a vetting process to review their content, audience engagement, and ensure no controversial or
brand-inconsistent material is associated with their profiles. We use lots of different tools to find influencers -
including creator marketplace, articles aboutinfluencers and more!

3. Weinitiate contact with selected influencers, providing an overview of the project and collaboration details. This

stage ofteninvolves a series of communications to finalize the project scope and expectations. Thisiswhere we also
discuss budget.

4,  Once the project scopeis established, we prepare a formal agreement using the agreement template. We include all
deliverables.

5. GGcollaborates with the influencer to develop campaign content. All content is reviewed and approved by the social
team prior to publication to ensure alignment with brand guidelines and campaign goals.

6. Post-campaign, the social team compiles a comprehensive recap summarizing the collaboration, content

performance, and overall campaign outcomes. 26



Sahara Las Vegas Influencer Case Study

Total Influencers Secured for Campaign: 5

Total Followers Combined: 1,664,700

Total Pieces of Content Collected: 215 Photos & Videos from Creators
Total Posts to Feed: 26 Posts

Highest Performing Influencer for Bookings: Angelina
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ANGELINA

Total Followers: 115,200
Total Engagements: 40,765

-
That little dance every girl
does after a bite gf food

angelinaflorczyk « Follow
bynxmusic « Bel Mercy x Mikshake BYNX Edit

angelinaflorezyk Why are chicken tenders and nachos so
much better by the pool? DISCOUNT CODE: ANGELINA for
40% off a hotel stay for select dates, @saharalasvegas
#saharaly #saharavegas

Edited « 3w

marchbeautyword not me eating tendies and nachos ata
different vagas pool today o
aw Reply

—  View replies (1)

ykaner89 @ Beautiful &
au Reply

——  View replios (2)

carrieooos & That's so real though!
4w 1lke Reply

—  View replies (1)

msfirecrackerida Cuz they Fn are *
aw Reply

—  View replies (4)

lydia.r.penn Yessss Wings and Nachos are my favorite
pool foods!

aw Roply

—— Viewreplies (2)

bda_gala Never fails! & w
4w Reply

—— View replles (2)
radioheather ® How is ur so perfect at the pool

oQyv

316 likes
APRIL 2

@ Addacomment.

v3g4s_gurl A s

angelina

724 Folloving  115.2K Folowers  6.8M Likes

1 V3g4s gurlagmail.com
Just some videos of my life

@linkir.ee/Vegas.Girl

Videos & Liked

Boho Chic Pop Up Bar

++. InLasVegas '+

12491




YEN - FOOD IS WHY I'M BROKE

Total Followers: 158,000
Total Engagements: 8,876

foodiswhyimbroke © ([ZL) Message 42 e

1,817 posts 168K followers 1,316 following

Yen Kim Phan - Food & Travel Blogger

Blogger

-» Where | travel. What | eat. How | live.

-+ Stay Hungry. Stay Broke,

? san Francisco Bay Area | Asla

» yen@foodiswhyimbroke.com
Ishon/foodi

and WWW, p/ hyimbroke?li de=sp
sickickmusic « Sexyback sickmix

Followed by T and

@ foodiswhyimbroke @ Cotton candy foie gras = =
= has my favorite Ilove love

love @bazaarbyjose | There are a ton of innovative dishes

nct normally found at a steakhouse. You can also try Kobe

beef herel! @ -g % @
o0

Use FOODIE for 40% ofl @saharalasvegas hotel stay for

sclect dates.

Food Maps Tokyo ‘23 Kyoto/Osaka Links FAQ Halr NYC

? Bazaar Meat By José Andrés
2636 S Las Vegas Bivd, Las Vegas, NV 89109

B POSTS © REELS {f GUIDES @ TAGGED

1w

calliejanecrawford Love this video Yen & )
o 1like Reply

——  View replies (1)

ﬁ 133133 This was definitely one of the best restaurants ©
I've dined at to date. Food and service was in point. Did
you try the foleaffle?? Mr Man and | had to place another
order after we ate it cause it was that good!

W 1lika Reply

karkarz So good! Yikes what was your bill? & ©
o 2likes Reply

—  View replies (2)

hot_momma1971 Those mashed potatoes are life we ©
ordered 2

1w 2lkes Reply

—  View replies (2)

oQv n

“ Liked by calllejanecrawford and 3,218 others
APRIL 19

@ Adc a comment.




NORMA GELI

Total Followers: 159,000
Total Engagements: 12,765
Content Provided: 5

~ 24 HOUR
@ CHALLENGE, & (508

2 2 ! norma.geli + Follow
X | ' Sahara Las Vegas Hotel and Casino
¥
g B
<

& norma.gell | don Mlyl take a dip in the pool, but when |
do, h ’Wfll"ll U ode GELI40 for 40% off sclect
daty eaas

--------------

/‘)\Almu 3, play *Body” by Megan thee Stalion ¢, e 2 Y A,‘\. *-"

| 5 L oo
M” .-\ >
¢ - ‘ f '5 ,
1% (') ashlope: Inv sHAAD ° - )
2 . 0
! Do
y

0 . mm ‘l | 24 Hour CHALLENGE at
St SAHARA Las Vegas

.‘ . r:ﬂlll::y::\::::l)bchlchaneoanay.l-E Norma Geli &
joav 2 95K views * 2 weeks ago




Chris Kabeya

Total Followers: 363,000
Total Engagements: 9,675

Content Provided: 5

iamehriskabeya aad eaharalasvegas

lamchriskabeya Had vy first 1aste of Vagas, and | must
tay, R exceeded my sxpectations! A huge \Ml o
@saharalasvegas lor the exceptionsl hospitalty and the
unlorgeltable experience. Keep an eye out for @ surprise we
have in store for you sl tomotrcw =

J‘dqoﬁ‘mhwt«i&'ml\fwuﬂkﬂhﬂiw
63 8 excddé toutes mas attentes ! Un grand mer

colte axpérierce inaubkabile. Girde un ard ouvert pour Lne
surprise quon te réserve deman v @

FlesVepss #Seharatasvegss fad

T Seatranstatan

Rayalshooting 1 was  peasur captuig thase

unlorgeltable moments ol @saharalasvepn and fm glad]

coud help mlllyw!uped«“ even more memorable.
e 2Mhes Roply

— Viwreptes (1)

dianfttak Ted ma sbout him pleasell s © &
T Ve Reply

— Viwreptes (1)

clarah gomas 1530 é croch#? @/
e AWke Feply Sentrsnstation

tonysmith8682 & ¢

Te 1Eke Reply

alay.monet Just came back from Vegas to, it was a blast
#

T Vike Reply

— Viewrphes (21

natricia lanss ATAT Oma lows love Tha vestill A rorss.

oQv

@G Lked by caliicjanecrawtord and 4,432 others
APRL 30

© ddacommant.
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lamchr and sahar .

lamchriskabeya Had my first taste of Vegas, and | must
say, it exceeded my expocmloml A huge thanks to

@sahar gas for their and the
unforgettable experience, Keep an eye out for a surprise we
have in store for you all tomorrow %

J'al goQité pour la premitre fois & Vegas et je dols dire que
¢a a excédé toutes mes attentes ! Un grand mcrcl E)
@sahar gas pour leur et
celte expérience inoubliable. Garde un ceil ouvert pour une
surprise qu'on te réserve demain %#

#LasVegas #Saharalasvegas #ad
1w See transiation

y Ing It was a p!

p! g those
al and I'm glad |
could help make your experience even more memorable.

iw 2likes Reply

——  View replies (1)

dianittak Tell me about him please!l & & & V)
1w 1like Reply

—— Viewreplies (1)

clarah.gomes Isso é crochd? @ o
1w 1like Reply See translation

tonysmith8es2 v} ¢ 1)
1w 1like Reply

alay. monal Just came back {rom Vegas to, it was a blast o
e
1w 1like Reply

—  View replies (2)

natricia Ionn7. 3363 Omn lova love the vast!! Of course

Qv W

“ Liked by calliejanecrawford and 4,432 other§1
APRIL 20

@ Add a comment...




OLIA MAJD

oliamajd

Total Followers: 406,000 W) e e o
Total Engagements: 3,745 ot

Personal blog

+french/persian. esthetician.

+san diego

+@classiccalioasis | location rental more

2 linktr.eefoliamajd

@ oliamajd & + Follow
Sahara Las Vegas

oliamajd @ Vegas Vacay at @saharalasvegas Day 1
success.

@ \ Followed by sundayriley, ivankatrump
»
{ and 5 others

**Use code MAJDAO for 40% off stay dates through June
30, 2023.

Following v Message

0080 &

lil recap of the day:

T]toured the hotel & checked into our suite.
#SAHARALasVegas was recently renovated and remodeled
and has a sophisticated flair and offers so much to do.

@ had lunch @chicklesandpetes (ESPN's #1 Sports Bar in
North America) inside the hote! and watched a il march
madness fun.

L went sight seeing for a bit and took some fun pics of
course,

« dinner at @balialasvegas was beyond. everything from
the ambiance to service & quality #chefskiss

Wi quite possibly the hightight of the night - secing
@magicmikelive. | wasn't sure what to expect but we had
such a blast. it was so entertaining & fun from start to
finish... 1 also got pulted up on stage which wasn’t the worst
thing lo ever happen tome %) &

workout Pool home on the blog dogs

LasVegas #ForThels
Eaited . 2w

magicmikelive © @ @ @
20 Roply

—  Viewreplies (1)

dailykonglidence Have the best time! I'm going next
week!

2w Reply

—  View replies (1)

saharalasvegas @ | |
20 Reply

—  Viewreplias (1)

oQv

@ Liked by callleanecrawford and others
MARCH 1B

® Mddacomment




Community Management

Why it matters:
« Your online presence is your digital front

door.

o Players trust your reviews, comments and
responses as much or more than ads.

« How you handle questions, complains, and
praise builds your brand reputation.




Community Management Best Practices

e Respond to all comments and messages —
yes, even the negative ones within 24 hours.

« Acknowledge wins and regulars in replies or
posts.

o Stay positive, polite, and on-brand in every
reply.

« Use saved replies or templates for frequently
asked questions.

o Create a community management cheat
sheet for your team.

o Like and reply to guest tags and photos.




Social Media Trends We're Loving!

» Short-form video using the collab feature on
Instagram.

« Hyper-local content and community shoutouts.

« Get people to tap, vote, or comment — it feeds the
algorithm!

o Text over video tends to perform well.

« Repurpose top-performing content across channels
for better ROI.

« Using trending audio with your TikTok/Reel content.
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USING THE COLLAB FEATURE ON INSTAGRAM

What’s an Instagram Collab?
A co-authored post where two accounts share the same content, appearing on both
profiles simultaneously.

Double the Exposure: Posts show up in both feeds—maximizing visibility and
reach with no extra content needed.

Built-in Trust: Followers see a brand or creator endorsed by someone they already
trust, which drives engagement.

Boosted Performance: Collab posts often receive higher likes, comments, and
shares than solo posts due to cross-audience interest.

Efficient Growth Tool: An easy way to grow followers organically and increase

36

engagement without paid promotion.




USING THE COLLAB FEATURE ON INSTAGRAM

Instagram Collabs Are Perfect For:
« Influencer or creator partnerships
Brand-to-brand promotions

Player features or community spotlights
Event co-hosts
Shared posts with a sponsor




Paid Social Media Boosting

» Use boosted posts for organic content that is performing
well.

o Set goals: more website, more event responses, more video
views or more messages.

o Start with $50-$100 per boosted post for up to a week.

» Target by location (30-50 mile radius), age (depending on
your player base) or interests (bingo, casinos, concerts,
gaming)

¢ Promote storytelling, not just selling

« Highlight what makes your property unique

N ~ Avoid:
‘ - * Don’t run ads without a goal

» Avoid too much text in the image, it hurts performance

e Don’t target too wide :



Tracking Success

e Track your performance with a tool like
Sprout Social.

e We like to do weekly, monthly, quarterly

and yearly reviews.

Look at your engagement. Not just likes —

comments and shares!

Track what content performs best, and do

more like that.

Over time, your data will tell you what your

players care most about.

Use this data to guide future campaigns &

content!
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