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Skyfish Swimwear is a NYC & LA based brand — inspired by marine life — specializing in the original design, manufacture, 

and retail of high-end luxury women’s swimwear. The ocean’s beauty has inspired our Collections. We create our own 

fonts and patterns, distinguishing us as a very unique brand. For example, the Boyfriend Bikinis concept is comprised of 

inspirational and original poetry. We bind this captivating text onto marine life graphics to illustrate that the search for love 

is limitless — there are plenty of more Sky’Fish’ in the sea.



SKYFISH SWIMWEAR   I    PRESS   I    ABOUT THE GIRLS

l a u r e n  c a m e r o n  p r a t t  ( N Y C )
Lauren graduated from the Fashion Institute of Technology, NYC in 2006 with honors. 
She achieved a BFA in Advertising Design & an AA in Communication Design. After 
launching her BoyfriendBag™ Brand in 2007, Pratt was selected by the Cambridge 
Publication House as one of the ‘Who’s Who Among American Executive & Profes-
sional Women’. The collection landed sales with Patricia Field (S&TC) and was fea-
tured in Time Out New York, WardrobeWire, BlackBook, Twist, and Metro Magazine 
[Au]. Over the years, Pratt has independently designed for such brands as: Michael 
Lang [Woodstock], Wendy Diamond [Animal Fair], Mercedes-Benz Fashion Week, 
JetBlue, Elias Arts, Delta, Jay Coleman, Little Miss Matched, Deutsch, Revlon, Amex, 
Coach Realtors, Halstead, Hilton, Mitchum, Dillard’s, Finally Famous Films, Cutter Pro-
ductions and IndieFlavor. Her works have been featured in The One Show, CMYK 
Magazine and Lurzer’s International Archive.

a n g e l  c  g a r o f a l o  ( L A )
Angel is a new resident to Los Angeles, after living in NYC for over a decade. 
Angel studied FashionDesign at the Fashion Institute of Technology, NYC (1995-
1999), earning a Bachelor of Fine Arts. As the Pioneer and Primary Developer of 
Skyfish Swimwear, she brings a unique perspective to the ever-changing world 
of fashion and design. Her professional career began in 1998 with a dual intern-
ship at ELLE Magazine and with fashion designer Efthemios Constantine. Ga-
rofalo went on to design for clothing and accessories brand Guess, where she 
was inspired to one day design her own fashion line. Angel has also worked for 
Fashion File Television as a production assistant, where she attended NY Fashion 
Weeks’ most elite shows, such as Oscar De La Renta and Alexander McQueen. 
It was at these monumental showcases of top-tier design and innovation that 
Angel learned the paramount importance of quality and integrity — principles 
that guide her every decision in Skyfish Swimwear products.



SKYFISH SWIMWEAR   I    PRESS   I    Condé Nast Traveler®    I    SEPTEMBER 2016 

Destination Unknown ...

Skyfish Swimwear is a NYC and LA based brand from designers 
Lauren C Pratt and Angel Garofalo - specialising in the original, 
manufacture and retail of high-end luxry women’s swiwmear. 
The ocean’s beauty has inspired their stylish collection. 

To place your order visit www.skyfishswimwear.com



SKYFISH SWIMWEAR   I    PRESS   I    The LA Fashion Mag    I    AUGUST 2016 

Saturday was a hot one – the sun blazed red, the sky was on fire, and we were melting from the heat. Where better to cool off then join business 
partners Lauren C. Pratt and Angel Garofalo at the top of the Dylan in West Hollywood for champagne and bikinis? 

Their collection is unique in appearance, refined in design, and has the quality one would expect from the two seasoned talents. Above all else, their 
quality of product is most important. They put their hearts and souls into their designs, and it shows. Their prints are original and inspired; you will 
not find anything like them elsewhere. 

Their designs are heavily influenced by poetry, marine life, and love. All of the artwork for their designs is original in creation, not to be duplicated. 
While there are certainly many fish in the sea, there are not too many brands that are so wholly different and worth such recognition.

Skyfish Swimwear Bubbles & Bikinis
By Lauren Luketich
Photo Credit: Lorena Ochoa

(from left) Model Brooke Pascoe, Designers/Owners: Angel 
Garofalo & Lauren C Pratt, Model Danah Matthews
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SKYFISH SWIMWEAR   I    PRESS   I    HUDSON MOD MAG    I    APRIL 2014

Inspired by marinelife such as the elegant spotted eagle ray, the wildly designed 

couture and love of the ocean and combined them into high-concept original and 

fabrics and meticulously designed hardware, which has made this beach- and pool 
wear some of the hottest in the luxury water fashion world.

Angel Garofalo and Lauren Cameron Pratt also found inspiration in 
the ideal of love, poetry, the beauty of typography and mixed-media. In fact, the 
designs incorporated into their signature collection, “Boyfriend Bikinis”, utilize 
actual poetry and words inspired by the search for love from the designers’ personal 

Go girls!

SKYFISH SWIMWEAR   I   PRESS  I   HUDSON MOD MAGAZINE   I   APRIL 2014



SKYFISH SWIMWEAR   I    PRESS   I    YOU TUBE   I    GIRLS ON BIKES W/ ACTRESS ERIN O’BRIEN   I   NOV 2014SKYFISH   I   PRESS  I   YOU TUBE  I   GIRLS ON BIKES W/ ACTRESS ERIN O’BRIEN   I   NOV 2014

Girls On Bikes: Actress Erin O’Brien in Skyfish Swimwear



SKYFISH SWIMWEAR   I    PRESS   I    SOCIAL SCENE W/ JZ    I    DEC 2014SKYFISH   I   PRESS  I   BUSINESS NETWORK I   SOCIAL SCENE WITH JZ   I   DEC 2014

Sky�sh Swimwear is a NYC &LA based brand which specializes in the original design, manufacture and retail of 
high end women's swimwear. Their products are made with a special fabric that is quality-controlled and preci-
sion hardware. In addition, it's conceptualization is based on it's luxury and exclusivity. Inspiration for their 
brand came from poetry, love, mixed media and the beauty of topography.

Today on the Social Scene with JZ, we have Lauren Pratt on the line from New York. Lauren is one of the founders 
of Sky�sh Swimwear. Pratt grew up in Long Island and attended FIT for under grad. She was always fascinated 
by art. A year post graduation, Lauren was going through a rough patch of a breakup in her life. She always 
expressed her emotions through art. One day she was doodling poetry of her emotions on a bag and loved the 
outcome. She enjoyed the outcome so much that she decided to have it tag along with her a night out on the 
town with her friends.  With no intention that the bag idea was going to go anywhere, that one night inspired 
her. All of her friends wanted her "customized" accessory she had made for herself. This led to the "Boyfriend 
Bag" brand. One day, Lauren got connected with Patricia Fields Boutique. They loved the brand so much they 
bought out her inventory! At that time, Lauren really made a brand for herself.

One thing led to another and prior to Sky�sh Swimwear; Angel Garofalo (her current business partner) heard 
about what Lauren's brand was about and really admired it. Angel was thinking about starting a swimwear com-
pany. After discussion they decided to co-brand. Angel and Lauren took the same concept of the "Boyfriend 
Bag" into a bikini. They called their �rst product together was "Boyfriend Bikinis."  After a lot of research they 
found �sh and designated colors and patterns to relate to words of expression during a relationship. This led to 
their company name "Sky�sh Swimwear."

Lauren C Pratt Discusses Skyfish Swimwear
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SKYFISH SWIMWEAR   I    PRESS   I    MBFW    I    COLLABORATION W/ PAT FIELDS & HUKKSTER   I   SEPT 2013
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#HUKKSTER #SkyfishSwimwear #Hoodie #PatriciaField #BETHERE
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Sunday, 23 September 2012  —  By Richard Vanderbilt 

Today I had the pleasure of interviewing Barry Biddle, a professional photographer who specializes in capturing portrait and fash-
ion photos for editorial and advertising. His unique style has attracted a lot of attention in the photography networks. 

What has been your favorite photo location or session? 

My favorite location is inside the garden area at SUR Restaurant and lounge in west Beverly Hills, mainly because it involves 
some of the most talented models actors and designers that I have worked with like Sky�sh Swimwear New York and PEAK 
Models LA and since the owners are world know celebrities the environment attracts a lot of talent from all over the world. �e 
last event was not a perfect shoot but we had a ton of fun. For the shoot, I used a Photo�ex 300 �ash head and 2 Canon 580EXii’s 
with remote triggers, my Canon 7D and a 24-70mm 2.8 lens (very tight space). 

How did you get into fashion photography? 

I had an interesting start from studying engineering and architecture as a child to suddenly changing my focus to photography 
then to Fashion. I never really planned it out, it just sort of happened. I think the reason I ended up in fashion is that I love every 
aspect of it from the clothing to modeling and the chaos of choreographing insane and impossible situations calculating every-
thing in an environment and executing directed and pointed stills that leave the teams very happy for all their hard work, leaves 
me with stunning pictures for my book and it totally stimulates my ADD.

How would you describe your photographic style?
 
My favorite thing is to work in various locations, with the goal of creating a connection between the model and the surroundings. 
I tend to switch between dramatic and being over the top to simplicity depending on location, clothing and intent of the picture.



SKYFISH SWIMWEAR   I    PRESS   I    SUR LOUNGE    I    UNTAPPED FASHION & MUSIC   I   SEPT 2012SKYFISH   I   PRESS  I   yuletidesnapper.com   I   SUR LOUNGE   I   SEPT 2012

Untapped Fashion & Music at SUR Lounge
SEPTEMBER 24, 2012

Designers,  Angel Garofalo & Lauren C Pratt with a Model wearing ‘Killer’ Sky�sh Suit

�is past Wednesday – September 19th – the nationally acclaimed “Untapped Fashion & Music” founded 
by JORDANA of Untapped Movement took place at SUR Lounge in Los Angeles, CA.

A few of the VIPs whom were in attendance to celebrate the evening included: Ian Bohen of “Teen 
Wolf ”, Jill Wagner – actress on TV series “Wipe Out”, Trevor Penick & Erick Michael Estrada from 
“O Town”, Sam Sarpong who also performed for the crowd, ABC’s “�e Bachelorette as well as 
Bachelor Pad” Kalon McMahon, Elias Reidy – past guitarist of “Red Jumpsuit Apparatus” who 
performed & last but not least, musician/songwriter “Justin Joyce”.

�e event was hosted by celebrity magician: Kevin Nicholas who entertained the crowd throughout 
the night with “hard to believe” magic! Sponsors who made the evening possible were: SM Produc-
tions, EricVirgil, Wickid Pissa Publicity, Alamo International & Real Beanz. �e o�cial press spon-
sor of the evening was: Splash Magazines.

A Fashion showcase took place via a live photo-shoot installation at SUR by Barry Biddle of Motivo 
Studios, where guests got the chance to preview the “Sky�sh Swimwear” boyfriend collection from 
New York. Later in the evening a runway show took place as well.

Models for the show were sponsored by: PEAK MODELS. Hair & Make-Up was provided by 
Mynxii White & “We are the Hunted”. �e music director whom hosted the event was “Jenni Dunn” 
& the show was coordinated by “Ryan Peithman”.

Founder of the Untapped Fashion & Music concept & Untapped Movement – JORDANA – was 
out�tted by SDR (Sex, Drugs & Rock’n'Roll) designed by Teddy Lawson, whom showcased their 
new LA Star collection. Make-Up was done by Janelyn Marcelo. �is was her second time returning 
to LA by demand after a very successful �rst show which took place at the beginning of the year! 
STAY TUNED as this adroit in the industry has a SURPRISE plan for LA Fashion Week from 
October 19th to October 21st, 2012.
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Skyfish Swimwear swam the aerial sea to cross coasts for its Los Angeles debut. Based in both LA and New York, Skyfish inspires more than 
swimming in high-end luxury cuts of the finest Italian fabrics enriched with “quality controlled precision hardware.” The lure is in the lines drawn 
on the inception of marine life and beach opulent shore side living for a preview of their boyfriend collection, popping it up proper courtesy of 
Barry Biddle (Motivo Studios) photo installation.

Endowing taste to tastemakers scavenging LA for an evening with dualistic intentions, Untapped Fashion & Music conceived its latest prodigious 
affair on September 19th, 2012; setting itself apart from the multitude of stifling club venue, ticket driven events calling themselves fashion inclu-
sionary. PR Guru Goddess Jordana Hazan of Untapped Movement hosted the occasion, paying tribute to novel fashion and astonishingly 
accomplished music in Los Angeles with live photo installation, multiple performances, and a DJ who kicked audibles into overload at Sur 
Lounge from 8 to 11pm. Sponsors of the all-encompassing, yet still street legal Untapped Fashion & Music: Odd Boy Film, SM Productions, Eric-
Virgil, Wickid Pissa Publicity, Raven Jewelers & Alamo International.

LA Fashion WEEK Season Open with Skyfish Swimwear
Photography by Jovi Bantolo

Official Press Sponsor: Splash Magazines
Models Provided By PEAK MODELS

BY: KaMI
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v

SKYFISH   I   PRESS  I   FASHION’S NIGHT OUT   I   SEPT 2012 

PETER LOUIS PHOTOGRAPHY

Sky�sh Swimwear
September 10, 2012

It's not everyday that a fellow friend/photog calls you up last minute to come
and shoot a fun, spur of the moment swimwear fashion show during one of
NYC's most busy nights, Fashion's Night Out...the streets were abuzz!   
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SKYFISH SWIMWEAR   I    PRESS   I    THE EXAMINER    I    CURVENY   I    AUG 2012

Meaghan Monaghan models a Betta swimsuit from by 
Skyfish Swimwear at the CurveNY expo in New York, 
August 5, 2012. Credit: Shawn Punch

Skyfish swimwear displayed at the CurveNY expo in New York, 
August 5, 2012. Credit: Shawn Punch

SKYFISH   I   PRESS  I   THE EXAMINER  I   AUGUST 2012

CURVENY   I   August 6, 2012, I   BY: SHAWN PUNCH  I  Jacob Javits Center, NYC
CURVExpo held day one of their three-day Spring/Summer 2013 CURVENY Designer Lingerie & Swim Show, where over 200 labels exhibited their latest 
collections to retailers, colleagues, shoppers and members of the press. Several exhibitors hired models to wear lingerie and bikinis so guests can see how the 
pieces actually fit on a live person. Brands had their own booths where also they displayed selected garments, and answered questions about their company. The 
show featured veteran brand names in swimwear and intimate apparel such as Betsey Johnson, Natori and Donna Karan; along new names to the expo like 3:AM, 
Anne-Krystel, Skyfish Swimwear, and Zeki.  Skyfish Swimwear - Attractive and versatile swimsuits, with a story behind and displayed on each piece. 

Skyfish swimwear designers Lauren Cameron Pratt (left) and 
Angel Garofalo (right) pose with model Meaghan Monaghan 
at CurveNY expo in New York, 
August 5, 2012. Credit: Shawn Punch



SKYFISH SWIMWEAR   I    PRESS   I    UNTAPPED PR    I    NYFW   I    AUG  2012

UNTAPPED FASHION & MUSIC, LOS ANGELES & NEW YORK 2012
"In Honor of the inauguration of Los Angeles & New York Fashion Week"

SKYFISH   I   PRESS  I   NY FASHION WEEK  I   AUGUST 2012
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SKYFISH SWIMWEAR   I    PRESS   I    HUNTINGTON PATCH, LI    I    JUNE  2012

�e Fifth Annual Huntington Has Taste at Prime - An American Kitchen and Bar 
Editor Rich Jacques rich.jacques@patch.com

Prime – An American Kitchen and Bar hosts the 
fth annual Huntington Has Taste event 
on Tuesday, June 26 from 6:30 – 9:30 p.m. Advance tickets are $55 each or $65 at the door.
Tickets may be purchased at participating Huntington boutiques or via restaurantprime.com
For more information call (631) 385-1515.

�e night of fashion, food and fun, which in past years has gathered hundreds of guests, is
designed to encourage support of local boutiques such as hair salons, cosmetics and fashion
retailers. �eir wares are adorned by models walking down Prime’s boardwalk which will 
double as a red carpet fashion show runway. �is year the evening starts on water, with 
models arriving on a 72-foot Azimut Yacht (www.azimutyachts.com) courtesy of 
Marine-Max (marinemaxhuntington.com). 

Swim show models will don Sky
sh Swimwear (sky
shswimwear.com),
a high-end luxury swimwear line created by Huntington-bred designer 
Lauren C. Pratt & Partner, Angel Garofalo of NJ.

Guests will also enjoy hors d’oeuvres by Prime’s Executive Chef Gregg Lauletta to be savored 
along with views of the sunset over Huntington Harbor from the restaurant’s elegant deck.
Participating local boutiques include Rexer-Parkes, Francine’s Fashion and Veronica Rayne 
Boutique. Beauty contributors include Monet Salon of Northport, Haven Hair Spa of 
Huntington, �e Beehive Salon of Islip, Miss Pam Makeup and Paint Cosmetics. Gift bags 
from the area’s 
nest merchants will be available to the 
rst 350 guests to purchase tickets.

A ra¢e and silent auction will bene
t Long Island Cares, �e Harry Chapin Food Bank 
(www.licares.org) whose mission is to bring together all available resources for the bene
t of
 the hungry on Long Island to accomplish its vision: “A Long Island.”     

SKYFISH  I  PRESS  I  HUNTINGTON PATCH  I  JUNE  2012

Huntington-bred designer Lauren C. Pratt & Partner, Angel Garofalo of NJ. 

Photo by RobRich



SKYFISH SWIMWEAR   I    PRESS   I    SOCIALLY SUPERLATIVE    I    JUNE  2012

Prime – An American Kitchen and Bar (117 New York Avenue, Huntington, NY) will host 
the fifth annual Huntington Has Taste event this year on Tuesday, June 26.  Opened in 
2006, Prime is among one of the finest restaurants in the world. Honored with an Interna-
tional Star Diamond Award, it also gained fame by being amongst the finest in NY at a 
James Beard House luncheon. The night of fashion, food and fun is designed to encourage 
support of local boutiques whose merchandise will be donned by models walking down 
Prime’s boardwalk, which doubles as a red carpet for the evening fashion show. Be sure to 
catch Skyfish Swimwear by local designer Lauren C Pratt and her partner, Angel Garofalo! 
This year the festivities start on the water, with models arriving on a 72-foot Azimut Yacht  
courtesy of MarineMax.

Beyond NYC:
Huntington Harbor’s 5th Annual Huntington Has Taste

SKYFISH   I   PRESS  I   SOCIALLY SUPERLATIVE   I   JUNE 2012



SKYFISH SWIMWEAR   I    PRESS   I    VILLAGE TATTLER    I    JUNE  2012

Prime – An American Kitchen and Bar, 117 New York Avenue, Huntington, NY, [631] 
385-1515, www.restaurantprime.com, hosted the fifth annual Huntington Has Taste event 
to 250 guests on Tuesday, June 26. 

Sponsor donations, a raffle and silent auction raised $6,000 to benefit Long Island Cares, 
The Harry Chapin Food Bank (www.licares.org), whose mission is to bring together all 
available resources for the benefit of the hungry on Long Island to accomplish its vision: 
“A Hunger-Free Long Island.”

The night of fashion, food, and fun was designed to encourage support of local Hunting-
ton boutiques such as hair salons, cosmetics and fashion retailers. Their wares were 
adorned by models, all of whom are customers of the boutiques, during a fashion show 
on Prime’s grassy knoll. 

This year’s event also boasted a swimwear fashion show by SkyFish Swimwear 
(www.skyfishswimwear.com), which is co-designed by Huntington-bred Lauren C. 
Pratt and NJ native Angel Garofalo.

Guests enjoyed hors d’oeuvres by Prime’s Executive Chef Gregg Lauletta that were 
savored along with views of the sunset over Huntington Harbor from the restaurant’s 
elegant deck.

SKYFISH  I  PRESS  I  VILLAGE TATTLER  I  JUNE  2012
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Huntington Has Taste At Prime Restaurant
Tue, June 26,6:30 pm - 9:30 pm

Huntington Has Taste strives to encourage support of local boutiques 
such as hair salons, cosmetics and fashion retailers. Making this year's 
event different, is the showcasing of local success story and New York 
City fashion designers, Lauren C. Pratt & Angel Garofalo of Skyfish 
Swimwear. 

Arriving on a 72-foot Azimut Yacht, models will don Pratt’s high-end 
luxury swimwear line that is making waves in the New York City 
market. A raffle and silent auction will benefit Long Island Cares, The 
Harry Chapin Food Bank.

PHOTO BY CESAR SOTO

SKYFISH   I   PRESS  I   GUEST OF A GUEST   I   JUNE 2012



SKYFISH SWIMWEAR   I    PRESS   I    THE EXAMINER    I    L I  FASHION SHOW   I    JUNE 2012

cares. Swim show models will strut down the waterfront 

-ated by a local designer Lauren C Pratt and her partner, Angel 
Garofalo. Other boutiques include Francine's fashions, Rexer

-Parkes, and Veronica Raye. Monet salon of northport and 

at the door. Stop by tomorrow night June 26th- 6:30pm
9:30pm and enjoy.

Fashion show/5th Annual Huntington has taste event
FASHION SHOW  |  JUNE 25, 2012  |  BY: MARYANN BOCCIO

DESIGNERS- LAUREN C PRATT & ANGEL GAROFALO
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for a good cause
A cure for cancer and a love for for all humankind create warm 
summer nights for charitable Long Islanders.  by Sara Fingerman



SKYFISH SWIMWEAR   I    PRESS   I    EXPLORE LI  -  NEWSDAY.COM    I    JUNE  2012

SHOPPING
Long Island boutiques show summer 
styles at Huntington Has Taste

It was a perfect Long Island summer night. A pink sunset reflected 
off the calm, boat-filled water and a cool breeze rustled through the 
lit trees along the dock at Prime Restaurant in Huntington. 
Then the models arrived -- six leggy ladies in Skyfish Swimwear. 
aboard a 72-foot yacht. The show continued as more models showed 
off summer styles from local boutiques Rexer-Parkes, 
Francine's Fashion, Veronica Rayne and Ooh La La. 

Here, a peek at Huntington Has Taste, an event to benefit Long 
Island Cares and the Harry Chapin Food Bank. 

(June 26, 2012) -- Nina Ruggiero

Huntington native Lauren C. Pratt (left) and Angel Garofalo, designers of 
Skyfish Swimwear, with a model in one of their designs. (June 26, 2012) 
Photo Credit: Nina Ruggiero

SKYFISH   I   PRESS  I   EXPLORE LI - NEWSDAY.COM   I   JUNE 2012
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SKYFISH  I   PRESS  I   disco brunch/POP-UP SHOP   I   FEB 2010

Weekender DiscoBrunch is back this Sunday as Broadway East with a true convergence of art, music & fashion 

DiscoBrunch unveils SOULED OUT, a Pop-Up exhibition by artist Jonathan Wagner as Sunday
Afternoons are now about eating, drinking, great music, fashion AND Art

Richard Chandler Burroughs
 For Immediate Release

917.386.3266
Richbnyc1@yahoo.com

New York City, February 24th, 2010--Broadway East and it's downstairs cocktail den, Bar
East, plays host to DiscoBrunch, its Pop-Up Market of indie designers and the Pop-Up,
SOULED OUT exhibition by talented artist Jonathan Paul Wagner. Jonathan
(http://jonathanpaulwagner.com) is a fine artist with numerous exhibitionsunder his belt and
has been in the studio creating, creating, creating and SOULED OUT, which is a showing of
all new work, is his creative output from the last several months.

DiscoBrunch is the true convergence of music, art and fashion in an inspiring, downtown
venue, Broadway East. It's a â€œmust-doâ€• on the Sunday calenders of the savvy, sexy and those
seeking organic, brunch sustenance on Sunday afternoons and evenings. A goal of the
DiscoBrunch Pop-Up market is to shine light on the spunky, spirited, hungry and burgeoning
art and design talent in NYC.

The designers represented at the February 28th, DiscoBrunch Pop-Up Market are: Boyfriend
Bags/Skyfish Boutique (Lauren Pratt & Angel Garofalo)-beautiful, handcrafted handbags
made in NYC, Najeen Trans Cultural Accent (Reagan Branch)- Imported Ethnic Jewelry,
hotesse de l'air (Angelena Satdeo)-Reedited Vintage Clothes & Jewels, belle d'blo (Robyn
English)-Sophisticated, Rock & Roll Hair Pieces and Dja (uniquely designed ear
pieces....aka ear rings) by Djassi.

The delicious and organic menu served by Broadway East, which includes dishes like Egg In
A Hole (mushrooms, swiss chard, manchego cheese), Organic Tofu Scramble (chickpeas,
roasted peppers, spinach ) and Maine Crab Benedict (hollandaise, field greens, home fries),
along with their excellent cocktail list, sets the mood. The perfect compliment is the music
spun at DiscoBrunch by Author & DJ Dick Burroughs, fresh off of rocking the Milliner's Guild
Fashion Week showing and the opening reception for the Gentrification Of Brooklyn
exhibition. He'll be joined by a special guest DJ that afternoon. Cocktails, organic food, great
music, talented, indie designers and the artwork of Jonathan Paul Wagner makes for a great
Sunday Afternoon.

PHOTO BY CESAR SOTO



SKYFISH SWIMWEAR   I    PRESS   I    RACKED NY    I     JULY 2010
SKYFISH   I   PRESS  I   racked ny  I   july 2010
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SKYFISH SWIMWEAR   I    PRESS   I    T imeOut NewYork    I     AUGUST 2010
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Those of  us that spend a lot of  time on the beach or in warm climate know that the 2 most impor-
tant rules are 1) to be fit when running around half  naked in the sun, and 2) to be fashionable while 
we all do it. Here at TheDateDr.com, we might not be able to help you with the first one, but we got 
the second one completely under control for all you women! I would like to introduce everyone to 
SKYFISH. A swimwear line created by 2 extremely talented women from NYC named Lauren C. 
Pratt & Angel Garofalo that takes bathing suits and bikinis to a whole new level. By incorporat-
ing ultra hip prints and out of  this world styles, these girls developed the newest wave and trend in 
swimwear that is taking this country by storm! You can visit them at their ultra hip boutique in NYC 
located at 176 Rivington St, LES NYC 10002; or visit their website by clicking on the banner at the 
top of  our homepage here and various banners throughout the site (www.skyfishinc.com). They 
have our support and I’m sure they will have all of  yours as well! Btw... All of  their products are 
made here in the USA!! It doesn't get any better than that now does it? Also, when you 
walk into their boutique, tell them The Dr sent you - The Dr

Thank you all for the support! @Anna, we look forward to meeting you 
in a few weeks! love, the skyfish girls
Posted by: skyfish | September 23, 2010 at 12:40 PM

HOT. THESE suits are hot.
Posted by: Dennis Rodman | September 22, 2010 at 12:55 PM

"SKYFISH' ROCKS!!! These two extremely talented gals have really hit 
on something here. Just a matter of  time before the hip celebrities catch 
on and the line SKYROCKETS!! Congratulations, Lauren and Angel!!!
Posted by: Nancy H. | September 22, 2010 at 01:58 AM

I just checked out their suits. Living out in Laguna, Ca i can say that i see 
some really cool stuff  all the time, but these bikinis are just as the Dr 
claims, outta this world. Im going to NY in 3 weeks and am gonna make 
it a point to see their store.
Posted by: Anna R | September 21, 2010 at 06:51 PM

Thank you folks for promoting "SKYFISH". Lauren and Angel are truly 
two of  most naturally talented youg women on this planet. It has been a 
pleasure to know both of  them, and I really hope their line takes off.
Posted by: Hutch Dubosque | September 21, 2010 at 05:57 PM

SKYFISH   I   PRESS  I   datedr.com   I   SEPT 2010
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AOL News.
www.gnn.com/article/designers-angel-garofalo-and lauren/1187749

Designers Turn Heartache Into Fashion

(July 28) — From star-crossed to sun-
kissed — two young New York City design-
ing women created a new line of bikinis in-
spired by an unlikely source: breakups.

“I wanted to take something that was bad
and get inspired about it,” said designer
Angel Garofalo, who along with Lauren
Pratt created Boyfriend Bikinis, a swimsuit
collection that riffs on former flames who
went up in smoke.

“So instead of being sad,” Garofalo, 32,
told AOL News, “I just took it to the next
level.”

Each suit takes its name and design from
the story of an ex-boyfriend of the design-
ers or one of their friends.

There’s the snowflake-patterned Flake
model named, naturally, after “a guy who
was just a flake,” said Pratt, 27, while the
Walker is about “a guy that walks all over
you.”
Another suit, the Killer Shark, comes di-
rectly from the designers’ own lives.

“We both had experiences with guys who 
would just eat you alive,” Pratt said.

Aquatic-inspired themes pattern the
suits, which feature another unique design
element: Pratt’s own poetry.

“All of the writing on the bathing suits is
my own poetry and my own writing,” Pratt
said, although she said it’s not all about bad
romance and evil ex-boyfriends. “Nothing’s
negative.”

“It’s loud, it’s vibrant, it’s cheeky, it’s
fun,” she added. “It’s all about empowering
women and having fun with it.”

The suits, which start at $175, are avail-
able at Garofalo and Pratt’s boutique, Sky-
fish, which opened in Manhattan’s Lower
East Side neighborhood this month.

The duo is considering creating custom
bikinis based on other people’s breakups,
Garofalo said.

“People write in and tell us their stories
all the time,” she said.

Still, “you could be sitting next to your
boyfriend and he’s being a jerk and you’re
wearing a suit telling him what a jerk he is,
but looking sexy,” Garofalo said. “We find
that amusing.”

The two designers both graduated from
the Fashion Institute of Technology and
met while working at a restaurant in down-
town Manhattan. In between shifts, they
bemoaned love lives and brainstormed
fashion collections.

“There was a lot of downtime to talk
about boys and life experiences and what
was going on in our lives,” Garofalo said.

A breakthrough came when both women
ended relationships around the same time.
They got to work immediately.

it just came to life,” Garofalo said. “There
was no holding us back.

“We met the next day, and within a week



SKYFISH SWIMWEAR   I    PRESS   I    T imeOut New York/Art ists & Fleas    I     March 2009

artists & fleas  I  march 2009Artists and Fleas
Photograph: Fumihiko Sugino for Artists & Fleas

70 North 7th St, Williamsburg, Brooklyn

artistsandfleas.com

Artists and Fleas
Photograph: Fumihiko Sugino for Artists & Fleas

Time Out says
Tue Mar 23 2010

A rotating selection of around 30 vendors, including local crafts 
people and artists, sets up shop in a warehouse every weekend. 

The browsable mix includes everything from original T-shirts and 
handmade jewelry to Lauren C. Pratt’s reconditioned vintage 
Boyfriendbags, decorated with song lyrics and poetry.   
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