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Consumer Research 
Qualitative Data  
Introduction 
 
Once we narrowed our insight, we decided to launch a survey to gain more information on our 

target consumer. On November 14, 2022, we launched our first survey compiling data focused 

on how much golfers slip while swinging, and what conditions they play in. We decided that we 

needed supplemental data to support our insight, so we launched a supplemental survey. On 

November 28, 2022, we launched our second survey, diving deeper into when and where 

golfers slip, and what they believe the reasoning is.  

We believe that sharing this information is vital to helping you as investors understand this 

consumer need.  

Each section is labeled with a reference number and a letter. The questions are sorted by 

chronological relevancy. If the number is followed by the letter 'A', then it is date reflecting all 

survey participants.  If the number is followed by the letter 'B', then the data pulled reflects our 

Target Consumer (ages 18-35.) For question 8a and 8b regarding slip direction, respondents 

could select multiple answers and each selection was given equal weight. 

Please let us know if you have any questions with our data. Any sharing of the following data 

without consent from CANNON GOLF’s Executive Leadership Team will frowned upon. 
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1. Rank the swings that cause you to slip the most?  
a. 

When are your feet slipping while swinging the most?  (1- most slipping; 4-least slipping) n=21 
  1 2 3 4 
Drive 95.24% 0.00% 4.76% 0.00% 
Approach shot 0.00% 95.24% 4.76% 0.00% 
Chip 4.76% 4.76% 90.48% 0.00% 

Putt 0.00% 0.00% 0.00% 100.00% 
 
 
b. 

When are your feet slipping while swinging the most?  (1- most slipping; 4-least slipping) n=9 

  1 2 3 4 

Drive 100.00% 0.00% 0.00% 0.00% 
Approach shot 0.00% 88.89% 11.11% 0.00% 
Chip 0.00% 11.11% 88.89% 0.00% 

Putt 0.00% 0.00% 0.00% 100.00% 
 
 
2. How many times do you slip when swinging on average on an 18-hole course? 
a. 

How many times do you slip when swinging on average on an 18-hole course? n=35 

Minimum Maximum Mean Std Deviation Variance 

0 10 2.69 2.49 6.22 
 
 
b. 

How many times do you slip when swinging on average on an 18-hole course? n=25 

Minimum Maximum Mean Std Deviation Variance 

0 8 2.68 2.22 4.94 
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3. How much golf do you play in these conditions?  
a. 
n=28 
 

A moderate amount
25%

A lot
32%

A great deal
43%

SUNNY WITH DRY GRASS PLAY %

Never

A little

A moderate amount

A lot

A great deal

A little
22%

A moderate amount
57%

A lot
14%

A great 
deal
7%

SUNNY WITH WET GRASS PLAY %

Never

A little

A moderate amount

A lot

A great deal
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Never
11%

A little
64%

A moderate amount
14%

A lot
4%

A great 
deal
7%

RAINY PLAY %

Never

A little

A moderate amount

A lot

A great deal

Never
5%

A little
43%A moderate amount

36%

A lot
9%

A great 
deal
7%

WET GRASS PLAY %

Never

A little

A moderate amount

A lot

A great deal
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b. 
n=12 

 

A moderate amount
25%

A lot
33%

A great deal
42%

SUNNY WITH DRY GRASS %

Never

A little

A moderate amount

A lot

A great deal

A little
17%

A moderate amount
66%

A lot
17%

SUNNY WITH WET GRASS %

Never

A little

A moderate amount

A lot

A great deal
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Never
17%

A little
75%

A great 
deal
8%

RAINY PLAY %

Never

A little

A moderate amount

A lot

A great deal

Never
9%

A little
46%

A moderate amount
33%

A lot
8%

A great deal
4%

WET GRASS PLAY %

Never

A little

A moderate amount

A lot

A great deal
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4. How much do you slip while swinging if conditions are dry?  
a. 

How much do you slip while swinging if conditions are dry? n=26 

  Distribution %: 

Never 64.29% 

A little 28.57% 
A moderate amount 3.57% 
A lot 3.57% 

A great deal 0.00% 

Total percentage of golfers slipping when it's dry:  35.71% 
 
 
b. 

How much do you slip while swinging if conditions are dry? n=12 

  Distribution %: 

Never 64.29% 

A little 28.57% 
A moderate amount 3.57% 
A lot 3.57% 
A great deal 0.00% 

Total percentage of golfers slipping when it's dry:  35.71% 
 
 
5. How much do you slip while swinging if conditions are wet? 
a. 

How much do you slip while swinging if conditions are wet? n=26 

  Distribution %: 

Never 25.00% 

A little 50.00% 
A moderate amount 17.86% 
A lot 7.14% 
A great deal 0.00% 

Total percentage of golfers slipping when it's wet:  75% 
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b. 

How much do you slip while swinging if conditions are wet? n=12 

  Distribution %: 

Never 25.00% 

A little 66.67% 
A moderate amount 0.00% 
A lot 8.33% 
A great deal 0.00% 
Total percentage of golfers slipping when it's wet:  75% 

 
 
6. What is at fault when you slip while you slip in dry conditions? 
a. 

 
 
 
b. 

 

0% 10% 20% 30% 40% 50%

Other

Lack of Ankle Support

Poor Shoe Fit/ Stability

Side to Side restriction

Insufficient Grip/ Traction

Swing Technique

What is at fault when you slip while you slip in 
dry conditions? n=40

0% 10% 20% 30% 40% 50%

Other

Lack of Ankle Support

Side to Side restriction

Poor Shoe Fit/ Stability

Insufficient Grip/ Traction

Swing Technique

What is at fault when you slip while you slip in 
dry conditions? n=28
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7. What is at fault when you slip in wet conditions? 
a. 

 
 
b. 

 
 
  

0% 20% 40% 60% 80% 100%

Other

Side to Side restriction

Lack of Ankle Support

Poor Shoe Fit/ Stability

Swing Technique

Insufficient Grip/ Traction

What is at fault when you slip in wet conditions? 
n=40 

0% 20% 40% 60% 80% 100%

Other

Poor Shoe Fit/ Stability

Lack of Ankle Support

Side to Side restriction

Swing Technique

Insufficient Grip/ Traction

What's at fault when you slip in wet conditions? 
n=28 
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8. Which way do you fall while swinging? 
a. 

 
 
b. 

 
  

20.00%

28.57%

20.00%

22.86%

8.57%

Which way do you fall while swinging? 
n=35 

Forwards

Backwards

towards the hole (fall left if
you swing right-handed)

Away from the hole (fall right
if you swing right-handed)

Down to the ground

31.25%

31.25%

6.25%

18.75%

12.50%

Which way do you fall while 
swinging? n=16

Forwards

Backwards

towards the hole (fall left if
you swing right-handed)

Away from the hole (fall right
if you swing right-handed)

Down to the ground
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Branding 
Brand Standards 
Do’s 
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Don’ts  
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Brand Typography 
 

1) Ubiquitous (Bold)- Header 

• Typeface kept in all-Capitals. Represents the sheerly cut 
rocks at Cannon Beach at the end of each of its Strokes 

• Sans Serif font  

• Only to be used in italics for Stand-alone Numbers 

2) Afetir- Body 

• A softer web friendly font that represents keeping your cool when stakes are 
high on the course 

• Sans Serif Font 

• Never Italicized. Bolded if a secondary header is needed. 

 

Color Palette 
  

 

PNW Pacific Blue 
#192851 
Inspired by the deep blue of the Pacific 
 

Shark Gum Pink 
#FF6978 
Inspired the inside of a shark's mouth- last sighting at 
the beach July 2017 
 
 
Albacore Scales 
#5085B 
Inspired by the one of the most common local fish: 
Albacore Tuna 
 
 
Basalt Tan 
#C2A878 
Inspired by the type of mineral that makes up Haystack 
Rock 
 
 
Oregon Coastal Gloom 
#525252 
Inspired by the dark skies constantly looming over the 
beach  
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Financial Data and Analysis 
Introduction 
 
Our financial documents provide a three-part approach to display our corporation’s financial 
projections for the 2024-2029 fiscal years.  
 
The first section as shown through the Market Research table reflects the annual sales in the 
golf footwear industry. It also analyzes the different types of classifications of golfers that 
we’ve established and the annual growth rate of the total population. This section also 
highlights our calculated predicted data for 2022 and 2023.   
 
The second section dives deeper into our five-year plan, showing our predictive data from 
2024 until 2029. We then build a projection of total SKUs and based off our pricing, our 
adjusted revenue per SKU, our 80% Wholesale and 20% DtC model, and our projected FOB to 
plan for the golf market. Our belief is that for every experienced golfer that buys our shoe, ten 
golfers with under five years of experience will purchase our product as well.   
 
The final section looks at our growth rates. Using the CAGR formula we built projections for 
varying categories and time periods. We chose our time periods to match the three time 
periods that we believe are most valuable. 2016-2021 provides five valuable years of data to 
understand how the golf market was and how it handled COVID-19. 2022-2023 is based off 
our modeling throughout this upcoming 18-month production cycle. The final timetable 
represents our first five years of having our product being sold on the market.  
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Market Research 

CANNON GOLF Industry Market 
Research 

                
Projection 

Begins   

  2015 2016 2017 2018 2019 2020 2021 2022 2023 

Footwear Sales (millions) 
 $      

249.9  
 $      

246.9  
 $       

247.1  
 $       

251.4  
 $       

257.0  
 $      

262.3  
 $       

265.8  
 $                            

270.2  
 $            

274.1  

Golf Participation (1+ 
round) (millions) 24.1 23.815 23.829 24.24 24.271 24.771 25.1 25.51 25.89 

Beginner Golfers per year 
(millions) x x 2.6 2.6 2.5 3 3.2 3.36 3.58 

Experienced Golfers per 
year (millions) x x 21.229 21.64 21.771 21.771 21.9 22.15 22.30 

Annual growth rate (total 
population) x -1.2% 0.1% 1.7% 0.1% 2.1% 1.3% 1.7% 1.5% 

 

 

CANNON GOLF 
Research Key 

Text in Albacore Scales 
displays our formula-driven 

data calculations. 
Text in Shark Gum Pink  

with white lettering displays 
our projected revenue per  

year totals bar 
Text in Pacific Blue with 

white lettering displays our  

projected 5-year revenue total 
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Five-Year Plan 

CANNON GOLF FIVE YEAR PROJECTION  
  

Launch 
Year             

  2024 2025 2026 2027 2028 2029 

2024-
2029 
sum 

Footwear Sales (millions) 
 $       

278.3  
 $        

282.3  
 $          

286.4  
 $           

290.5  
 $           

294.6  
 $           

298.7  
x 

Golf Participation (1+ round) (millions) 26.28 26.66 27.05 27.43 27.82 28.21 
x 

Beginner Golfers per year (millions) 3.83 4.04 4.25 4.48 4.70 4.92 
x 

Experienced Golfers per year (millions) 22.44 22.62 22.79 22.96 23.12 23.29 
x 

Annual growth rate- total population 
(projected) 1.5% 1.5% 1.5% 1.4% 1.4% 1.4% 

x 

Retail Price 
 $     

180.00  
 $       

180.00  
 $         

180.00  
 $         

180.00  
 $         

180.00  
 $         

180.00  
x 

Wholesale price 
 $       

90.00  
 $         

90.00  
 $           

90.00  
 $           

90.00  
 $           

90.00  
 $           

90.00  
x 

FOB Price and Taxes (7% Tax Oregon, 
21% Tax USA, 3% tariffs, 5% labor) 

 $       
36.00  

 $         
36.00  

 $           
36.00  

 $           
36.00  

 $           
36.00  

 $           
36.00  

x 

Profit per SKU from Retail  
 $     

144.00  
 $       

144.00  
 $         

144.00  
 $         

144.00  
 $         

144.00  
 $         

144.00  
x 

Profit per SKU from Wholesale  
 $       

54.00  
 $         

54.00  
 $           

54.00  
 $           

54.00  
 $           

54.00  
 $           

54.00  
x 

Our Projected market ownership with 
Beginner golfers (%) 0.20% 0.25% 0.3% 0.35% 0.4% 0.5% 0.33% 

Our Projected market ownership with 
Beginner golfers ($ millions) 

 $         
0.55  

 $           
0.73  

 $             
0.92  

 $              
1.13  

 $             
1.35  

 $             
1.59  

 $               
6.27  

SKUs sold to beginners 
          

3,068  
            

4,039  
               

5,106  
               

6,271  
              

7,522  
              

8,853  
              

34,859  

Our Projected market ownership with 
experienced golfers (%) 0.030% 0.043% 0.045% 0.053% 0.060% 0.068% 0.05% 

Our Projected market ownership with 
experienced golfers ($ millions) 

 $         
5.93  

 $          
8.52  

 $             
9.14  

 $            
10.81  

 $           
12.52  

 $           
14.28  

 $              
61.20  

SKUs sold to experienced players 
        

32,932  
          

47,307  
            

50,790  
            

60,064  
            

69,574  
             

79,315  
            

339,982  

Projected Revenue per year (Million) 
 $         

6.48  
 $           

9.24  
 $            

10.06  
 $            

11.94  
 $           

13.88  
 $           

15.87  
 $             

67.47  

Total SKU's Sold 
        

35,999  
          

51,346  
            

55,896  
             

66,336  
            

77,095  
            

88,168  
            

374,841  
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Projections: CAGR  
 

CANNON GOLF Annual Growth 
Rates (CAGR) 

        

  
CAGR 2024-

2029 
CAGR 2016-

2021 
CAGR 2022-

2023 

Footwear Sales 1.43% 1.48% 1.80% 

Golf Participation (1+ round) 1.43% 1.06% 1.38% 

Beginner Golfers per year 5.11% x x 

Experienced Golfers per year  0.74% x x 

Our Projected market ownership with Beginner golfers (%) 17.6% x x 

Our Projected market ownership with Beginner golfers ($ 
millions) 23.6% x x 

SKUs sold to beginners 23.6% x x 

Our Projected market ownership with experienced golfers (%) 17.6% x x 

Our Projected market ownership with experienced golfers ($ 
millions) 19.2% x x 

SKUs sold to experienced players 19.2% x x 

Projected Revenue per year (Million) 19.6% x x 

Total SKU's Sold 19.6% x x 

 


