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1. TOWN PUMP TAVERN
2. HOT TACO
3. HOCKEYTOWN CAFE
4. FRITA BATIDOS
5. BUCHAREST GRILL 
6. PAO DETROIT
7. RUSH BOWLS 
8. CLIFF BELL’S 
9. PARK BAR 
10. BOOKIES BAR AND GRILL
11. SAVANNAHBLUE 
12. REPUBLIC TAVERN 
13. MIKE’S PIZZA BAR 
14. WXYZ LOUNGE
15. PARKS & REC DINER 
16. GRAND CIRCUS DINER
17. LA PECORA NERA 
18. SPORTS & SOCIAL DETROIT 
19. CHICKP DETROIT 
20. COACHES CORNER 
21. DISTRICT MARKET DETROIT 
22. SAN MORELLO 
23. CADILLAC CAFE
24. WRIGHT & COMPANY 
25. CAFE D’MONGOS SPEAKEASY
26. HUDDLE!
27. PENNY RED’S 
28. SID GOLD’S REQUEST ROOM 
29. CANNELLE DETROIT 
30. EVENING BAR
31. DETROIT BEER CO. 
32. LOVERS ONLY 
33. BUDDY’S PIZZA 
34. LUMEN DETROIT
35. NICK’S GASLIGHT 
36. LUCI & ETHELS DINER AND MORE 
37. ALBENA 
38. DOWNTOWN LOUIE’S LOUNGE 
39. PHO LUCKY DETROIT - MIDTWON 
40. IGGY’S EGGIES 
41.  LA LANTERNA 
42. PUNCH BOWL SOCIAL 
43. DETROIT ATHLETIC CLUB
44. QUEENS BAR DETROIT
45. DILLA’S DELIGHTS
46. ELWOOD BAR & GRILL
47. TURF TAVERN 
48. THE BREADSTICK 
49. FOUNDER’S BREWING 
50. VINCENTE’S CUBAN CUISINE 
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Jackie Amshay

Age: 32Occupation: Hospital AdministratorResidence: Denver, CO

Biography
Jackie is a fun loving mom of two, a self proclaimed 
“technology addict” and for the past couple years, has been 
very interested in discovering new boutique hotels when 
traveling for work. 

Reason For Visit
Jackie is in town for a medical supplier exhibition in Downtown 
Detroit. Rather than stay at a chain hotel, Jackie has opted for 
the trendy and fashionable Royal Palm Detroit because of the 
hotels rich history and reputation for exceptional service. 



Residence: Novi, MI Occupation: Student  Age: 23

Biography
Grayson is a college student with a passion for reading, 
writing, and journalism. On the weekends he can be caught 
watching reruns of Man Hunt on the discovery channel or 
taking a trip downtown with his friends. 

Reason For Visit
Prior to catching their favorite artist at The Fox, Grayson and 
his friends decide to meet up at The Parlor inside of The Royal 
Palm Hotel for a few drinks before walking over. 

Grayson Heffling



  I.     PROGRAMMING
                  1. RESEARCH 
                 2. MARKET ANALYSIS RESEARCH 
                 3. END-USER PROFILES 
                 4. GOALS + PROGRAMMATIC CONCEPTS 
                 5. INSPIRATION BOARDS 
                 6. BUBBLE DIAGRAMS
                  
 II.     END-USER PROFILES
                 1. GOALS + PROGRAMMATIC CONCEPTS 
                 2. INSPIRATION BOARDS 
                 3. BUBBLE DIAGRAMS 

III.      SCHEMATIC DESIGN
                1. GOALS + PROGRAMMATIC CONCEPTS 
                 2. INSPIRATION BOARDS 
                 3. BUBBLE DIAGRAMS

IV.     DESIGN DEVELOPMENT
             1. FINAL FLOOR PLAN 
            2. FINISHES BY ROOM 
            3. FURNITURE & FIXTURES BY ROOM 
            4. LIGHTING BY ROOM 
            5. RENDERINGS BY ROOM 
            6. FFE SELECTIONS SPREADSHEET  

 V.    APPENDIX
        1. PRELIMINARY PRESENTATION SLIDES
         2. FINAL PRESENTATION SLIDES 
         3. PRESENTATION SCRIPT 

Residence: Miami, FL Occupation: Restaurant Owner Age: 56
Biography

Rodolfo is a Miami based restaurant owner who enjoys 
traveling to new places in search of his next hit menu item. 
When he isn't working at his restaurant, Rodolfo loves to 
spend time fishing with his son and daughter. 

Reason For Visit
Rodolfo is in town for his Niece’s college graduation. While in 
Detroit, Rodolfo makes a point to visit the top rated new 
eateries, including Confection and The Parlor. 

Rodolfo Assis



RESTAURANT GOALS & CONCEPTS: 

A.) Leverage the past, present and future of Hotel Park Avenue to create a connection to the community, and attract hotel guests, event-goers and neighbors to the restaurant. 
               1. Create an early to mid-1900’s look and feel.
              2. Implement unique, local, custom elements.
              3. Initiate moments for hotel guests and locals to interact. 
B.) Create a unique, elevated atmosphere that encourages a desire to return, with the motivation to share and promote the experience.
              1. Establish an entertainment driven bar experience 
             2. Provide seating arrangements for a variety of meal durations, comfort level and party sizes. 
             3. Encourage guests to take pictures and share their experience by incorporating ‘spectacular’ or ‘picture worthy’ elements.
C.) Foster an environment that supports staff and allows them to be successful while catering to customer needs.
             1. Provide staff with high-quality equipment to enhance both quality of life and quality of service. 
            2. Ensure staff members are able to maintain easy and efficient contact with all restaurant guests. 
            3.  Provide adequate points of rest for staff members during service. 

CAFE GOALS & CONCEPTS: 

A.) Create a complementary aesthetic to hotel/overflow for restaurant.
               1. Create a ‘homey’ feel by incorporating early to mid-1900’s residential aspects. 
              2. Complimentary yet Contrasting theme from the adjacent restaurant 
B.) Create a unique, elevated atmosphere that encourages a desire to return, with the motivation to share and promote the experience.
               1. Create an uplifting environment for  patrons. 
              2. Provide a DIY element to elevate guest’s sense of status. 
C.) Convenient, quick service.
               1. Enable customers to arrive, order and depart as quickly as possible. 
              2. Provide a staff with a kitchenette for quick and easy preparation of basic food items. 
              3. Use easily cleanable surfaces to allow for quicker and less expensive cleaning operations.  



RESTAURANT INSPIRATION 



CAFE INSPIRATION 
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PRELIMINARY CODE ANALYSIS. TAGS INDICATE 
LOCATION REQUIRING FURTHER FUTURE 
INVESTIGATION. 

1. MAXIMUM OCCUPANCY FOR THE RESTAURANT IS 166 PEOPLE. FURTHER 
    RESEARCH IS REQUIRED TO DETERMINE MAXIMUM OCCUPANCY FOR CAFE 
    PORTION.
2. LOCATION OF CURRENT RESTROOM PLUMBING. RELOCATION MAY BE 
    REQUIRED DEPENDING ON FINAL RESTROOM LOCATION 
3. LOCATION OF REAR ENTRY. POSSIBLY TO BE USED FOR DELIVERY AND/OR   
    RECEIVING CHEF’S TABLE GUESTS.
4. ENTRANCE TO KITCHEN AT THIS LOCATION. 
5. CURRENT KITCHEN PLUMBING LOCATION. RELOCATION MAY BE REQUIRED 
    DEPENDING ON FINAL RESTROOM LOCATION. 
6. COMMERCIAL KITCHEN CODE RESEARCH REQUIRED PRIOR TO 
    COMMERCIAL KITCHEN DESIGN. 
7. MANDATORY FIRE COMMAND CENTER AT THIS LOCATION.
8. COMMERCIAL RESTROOM CODE AND ADA ACCESSIBLE RESTROOM CODE 
     RESEARCH REQUIRED PRIOR TO RESTAURANT RESTROOM DESIGN. 
9. IN KITCHEN DINING CODE RESEARCH REQUIRED PRIOR TO PLACEMENT 
AND 
     DESIGN OF CHEFS TABLE DINING ELEMENT.
10. SECONDARY KITCHEN ENTRANCE, POSSIBLY DESIGNATED FOR DELIVERIES 
11. LOCATION OF CURRENT BAR PLUMBING. RELOCATION MAY BE REQUIRED 
       DEPENDING ON FINAL BAR LOCATION. 
12. POSSIBLE LOCATION OF ADA RAMP CONNECTING LOBBY LEVEL TO 
       RESTAURANT LEVEL. FURTHER RESEARCH REQUIRED. 
13. POSSIBLE LOCATION OF NEW ENTRY TO RESTAURANT FROM HOTEL 
       LOBBY. 
14. HISTORIC PRESERVATION CODE RESEARCH REQUIRED PRIOR TO DESIGN 
       OF THE RESTAURANT AND CAFE AREAS. 
15. MAIN ENTRANCE TO RESTAURANT AREA FROM STREET.
16. LOCATION OF REDESIGNED VESTIBULE. VESTIBULE CODE RESEARCH 
       REQUIRED PRIOR TO PRESENTING ALTERNATIVE DESIGN OPTIONS. 
17. CURRENT ENTRANCES INTO HOTEL, CAFE AND RESTAURANT AREA. 
18. FURTHER OCCUPANCY CODE ANALYSIS REQUIRED TO DETERMINE CAFE 
       OCCUPANCY CODE. 
19. LOCATION OF NON-STRUCTURAL CONCRETE COLUMN. COLUMN CAN BE 
       REMOVED IF REQUIRED. 
20. LOCATION OF POSSIBLE ADA RAMP CONNECTING BOTH FLOOR LEVELS IN 
       CAFE AREA. FURTHER RESEARCH REQUIRED PRIOR TO RAMP DESIGN AND 
       PLACEMENT. 
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