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Key Takeaways:

• Data is based on a 30 day period

• Raw data (results) are included at the end of
the report

• Explanation of results are included as needed
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Potential issues that need to be addressed
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People to follow and/or engage with

Content of interest

• https://www.businesswire.com/news/home/20200303005570/en/2020-Global-Ice-Cream-Market---
Outlook (Industry specific study)

• https://www.wirtzresidential.com/our-favorite-lakeview-spots-for-cool-treats/  (local blogger with
strong following; may want to connect for brand promotion)

*Note: suggestions are based on those talking about the brand but not currently following on social sites



5

Share of voice peaked on 3/16 & 
3/17

Results indicate peak was a result 
of a new product promotion & 
audience reaction to it.

Overall audience sentiment during 
this two day period was positive 
(87%). However, negative content 
increased on 3/18 due to product 
not being available at all locations.



6

No significant trends noted in 
sentiment across gender
demographics.
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No significant trends noted in 
sentiment across age 
demographics.
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Brand mentions increased 
significantly compared to prior 30 
day period.

Half of content was neutral, with 
the remaining distribution of 
positive/negative as noted.



9

Net sentiment dropped compared 
to previous 30 day period.

Two dips in Net Sentiment 
occurred on 3/18-19 and 3/26-30.

The initial drop is attributed to 
lack of new promotional product 
availability.

The second drop is attributed to 
issues with delivery services 
during that period of time.
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Keywords & hashtags associated 
with sentiment.

Yellow keywords/hashtags are 
attributed to neutral content, 
while green keywords/hashtags 
are used in conjunction with 
positive content.

It is suggested that keywords 
denoted in green are incorporated 
into social communication and 
followed to monitor conversations 
in these areas.
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The remaining pages contain 
actual raw data - conversations 
collected during the 30-day 
period.

Click on results to view full 
content.

Please note that Facebook results 
cannot be clicked through to the 
user pages due to privacy 
restrictions by law.
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Thank you!

To learn more about brand reputation monitoring, please 
contact us at your convenience.

Amanda Brown, Business Development Manager
Ann Michaels & Associates
www.annmichaelsltd.com

630.922.7804 ext. 700
abrown@annmichaelsltd.com


