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Vibrant Environment i
S|gn|f|ca nt Sa\”ngg “It has really saved me

Convenience stores are vibrant and busy locations. They also produce excessive electrical

a lot of money...
working maintenance

noise, known as harmonics. Harmonics create unwanted heat - wasting electricity, and free for Ovel:' a year
causing premature failure of critical equipment - a perfect scenario for Tune®. a nd the SaV'“gS are at
least $550.00 a month.

The Tune® Impact on C-Stores

| would recommend

Tune® devices were installed in 12 convenience stores, and results were analyzed

for one year. The year-over-year savings were astronomical, saving an average of Tune® to anyone'”
$1,500 per store. Following are some of the results. Joe DeFazio
DaFazio Oil
Annual Annual 10 Year
Store Location kWh Savings* $ Savings* $ Saving*
Convenient Food Mart | Bellvilles, Ohio | 18,454 | $2.030 | $20,300
Convenient Food Mart | Cleveland, Ohio | 18,454 | $2.400 | $24,000
Smith Oil | New Cumberland Town, WVA | 11,074 | $1.212 | $12,180
Verona Sunoco | Penn Hills, PA | 13997 | $1.540 | $15,400
Defazio Oil | Shinnston, WvA | 18,454 | $3524 | $70,480
Harry Patel Sunoco | | 13997 | $1.540 | $15,400
Shutler Convenience Food Mart | | 18.454 | $2.030 | $20,299
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“Over the three years, we ﬁajg h@____

no Tune® issues or service caﬂ#
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Simple Energy Savings.

Save energy + Save electronics + Save resources = Save money

Installin Parallel
“on Neutral Bus ONLY
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