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US consumer confidence fades after tepid post-tariff bounce. Job worries aren’t high but are rising

4 September 2025

US Conference Board (CB) consumer confidence fell to
94.2 in September. The reading was weaker than

track the evolution of the unemployment rate.
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that regardless, just hopefully not over the steaming
carcass of the US economy.)
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Disclaimer

This report is provided by Watt Strategic Economic Advisors. It is provided for informational purposes only. Opinions, estimates and projections contained in this report are those of Watt Strategic
Economic Advisors as of the date of this report. Views expressed are subject to change without notice based on market and economic conditions, and outcomes might differ from projections. Though,
the information presented in this report has been drawn from sources considered to be reliable, there is no guarantee of accuracy. Watt Strategic Economic Advisors assumes no responsibility for
errors or omissions contained. This material does not constitute investment advice or investment recommendations and is not to be relied upon as such.
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