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As consumers remain concerned over sustainability issues, 
what is the industry doing to prove its commitment to being 
more environmentally friendly?
ALICE LEADER REPORTS

30 Sustainable drinks

onsumers are becoming 
increasingly engaged and 
more informed about what 
constitutes a successful sus-

tainable process. But, in the eyes of influ-
ential Millennials particularly, business 
reputations can rise or fall over what 
that sustainable approach entails. 

Delivering safe and high-quality bev-
erage products carry an even higher 
responsibility to sustain the natural 
resources to create them and mitigate as 
little risk as possible across the journey 
from the supply chain to the consumer.

While there is much activity across 
the sector in a bid to ease these impacts, 
Footprint – which provides informa-
tion on sustainable and responsible 
businesses and their practices – argues 
there does not appear to be a cohesive 
sustainability narrative across the drinks 
industry and its supply chain, with no 
platform to bring the whole responsible 
business agenda together.

So, The Morning Advertiser has asked 
the sector, how is it making a difference?

Ditch the bottle 
With water scarcity in the limelight, 
manufacturers have a responsibility to 
contribute to the effective management 
of water as a finite source, while also 
making it accessible for operators. 

Manufacturer and supplier of sustain-
able filtered water systems, EauVation, 
offers operators a sustainable and cost-

consumers will think is worth paying for.
“With our range of filtered water  

systems, it’s now easier than ever for  
bars to offer high-quality water to  
customers, without the ordering,  
storing and chilling of bottles. A true  
win-win. Kinder on the environment, 
easier for staff to manage, potential 
increased profits and greater sustain-
ability credentials for the business.”

The Winchmore, a community pub 
and Star Pubs & Bars Awards winner in 
Winchmore Hill, north London, gave up 
buying bottled water in November 2018 
and instead filters and sells its own water 
in aid of Charity: Water – which provides 
clean water, education and sanitation in 
developing countries. 

The licensees, and brother and sis-
ter team, Mark and Eimear Walsh have 
installed a filtration system with a com-
pany called Pure Water, for which they 
can offer both still and sparkling water 
through a remote cooler in the same way 
beer is chilled. 

Mark says: “We all know the strain 
that human activity is putting on the 
environment. As an industry, we have to 
take responsibility and do what we can 
to reduce our footprint. 

“So, by filtering our own water cuts 
glass and plastic waste and reduces 
deliveries and, therefore, carbon emis-
sions and pollution too – another issue 
our customers in London are increas-
ingly concerned about.
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effective alternative to bottled water.
EauVation’s marketing manager 

Adam Lenton says: “When looking at 
their operations, bar owners and man-
agers should consider the availability of 
‘real time’ fresh still and sparkling water 
as an ethical and sustainable alternative 
to bottled waters. 

“The importance of a good water 
offering is increasingly paramount and 
due to increased consumer awareness of 
the negative impact of bottled water on 
the environment, more people are now 
looking for sustainable options when 
drinking and dining out. 

“Ditching bottled water and switch-
ing to a filtered water system not only 
helps to boost a business’s sustainability 
credentials but also provides the oppor-
tunity to package up the water offering 
as a ‘premium’, bespoke service that  


