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“This is a great way for any hospital-
ity operator to give back and add value 
to people’s lives without affecting their 
bottom line.

“So, it’s a win all round as far as our 
regulars are concerned; they’re saving 
money, helping the environment and 
supporting a good cause.”

Au naturel 
The drinks industry has become more 
and more of a prominent figure in the 
public spotlight with its impacts on both 
carbon outputs through manufacturing 
processes and distribution, as well as the 
social sustainability agenda. 

It has been argued that sustainabil-
ity, largely understood as environmen-
tal sustainability, can also be viewed as 
a condition for promoting good health 
and strengthening the social resources 
of a community, according to public 
health consultant, Trevor Hancock. 

How does the drinks industry impact 
consumers’ health, as well the NHS 
budget being exploited from excess alco-
hol and sugar consumption?

So with that in mind and the grow-
ing number of people abstaining from 
or reducing their alcohol intake to lead 
healthier lives, the drinks industry has 
tried to seize this opportunity by increas-
ing its range and visibility.

Britvic director of foodservice and 
licensed Adam Russell says: “Alcohol 
consumption has become a more con-

“We began as a farm diversification 
project, and now Warner’s gin is crafted 
with water drawn from our own spring 
on Falls Farm, where we grow many of 
our own botanicals and harvest honey 
from 20 beehives. 

“As part of reducing our carbon foot-
print, our goal is to become as self-suf-
ficient in as many botanicals as possible 
and we currently have one of the largest 
botanical gardens of any gin brand – 
three botanical gardens, spread over five 
acres on the farm. 

“Becoming more self-sufficient with 
our botanicals will enable us to reduce 
the air, road and sea miles in our pro-
duction chain. We also ensure that we 
harness natural and fresh flavours at 
the peak of seasonality on our farm and 
farms around the UK. 

“We don’t have to rely on imported, 
dried botanicals for any of our products, 
and certainly no chemicals or essences 
go anywhere near our gins.”

On the road
As a pillar of the economy, the drinks 
industry is an important user of different 
modes of transport, particularly heavy 
goods vehicles (HGV). 

HGVs are responsible for about 
25% of CO2 emissions from transpor-
tation, according to the European 
Commission. HGVs are used in the 
transportation of food and drink, which 
is why it’s important to monitor and 

Health and value 
are in the spotlight 
as people try to 
restore equilibrium 
in their lifestyles

sidered purchase for out-of-home occa-
sions and soft drinks are the most popu-
lar choice for those moderating their 
alcohol intake due to a healthier lifestyle.

“Following the Christmas period, both 
health and value are firmly under the 
spotlight as people try to restore equilib-
rium in their lifestyle and spending. As 
such, we would recommend striking a 
balance and promoting soft drinks that 
appeal to adults as well as alternatives to 
regular long mixed drinks, but without 
the alcohol.”

Similar values are also at the heart of 
what Warner’s Distillery does. Founder 
Tom Warner said: “We’re all about cham-
pioning natural ingredients and encour-
aging biodiversity at Warner’s. 

How is Carslberg tackling climate change? Sustainability 
director Simon Boas Hoffmeyer says:
■  Take public transportation to the pub or walk, as it 

reduces your footprint (and you don’t have to pick up 
your car the next day)

■  Ask the pub owner if the electricity is from renewable 
sources

■  Choose bars with furniture made from wood or 
upcycled products

■  Drink draught beer because it has the lowest carbon 
emissions 

■  Always use glasses that can be washed and re-used
■  If you drink beer from a bottle, drink from refillable 

bottles
■  Don’t put paper, cigarettes, etc, into the bottles 

because it might complicate recycling and re-use

LAGER GIANT’S OPINION

H2-WHOA
Offering filtered 
water cuts down 
on plastic bottle 
use and gives a 
venue a USP


