
 
 
 
 

Thus, imagine whole media platforms 

     putting Helpfulness Above AllTM …  

 

 

  
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

x 1,000s worldwide 
 

 

 

 

  

… in all they say and do, including QR-cod-

ing / linking those apologies + all they do  

 and plan to do – to VIVIDLY HIGHLIGHT- 

 to-DISTINGUISH their most-relevant-

contexted, verifiably-evidenced content  

from all that is on them that is NOT that  

  but mainly for their short-term profit /   

 current stock price.  Whew.  

 

 

 

 

     - All while showing they are isolating all  

that crap as quickly and fully as possible  

- IF their AI is as smart and trustworthy as  

  they imply – all for their, their shareholders’, 

and the `whole world’s, ultimate infinitely 

greater prosperity & peace of 

 mind overall, long term. 

 

 

 Again, see my Free Online GuideTM, for details, link below.   
 

    

    

    


