PROJECT PORTFOLIO

CREATIVE CONTENT & AUDIENCE ENGAGEMENT

(reative content leader with experience planning and executing audience-focused
storytelling across print, video, social, and digital platforms. Specializing in on-
location production, event-driven content, and scalable content systems that support
brand initiatives, guest engagement, and long-term loyalty.

Multi-platform content strategy (print, video, social, digital)
On-location production at major destination environments

Content development supporting events, launches, and brand initiatives
(reative leadership, budgets, and cross-functional collaboration




PROJECT PORTFOLIO

Project Details:

Samples of outdoor creative for the Orlando-Daytona Beach DMA produced as

part of the WESH 2 News multi-platform marketing strategy. Tony Mainolfi o -
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Duties: Campaign Development, Placement, Creative Direction, Design
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PROJECT PORTFOLIO

Project Details:
Samples of WESH 2 brand collateral pieces and plant branding for the WESH-TV
studios produced in the role of Assistant Creative Director.

Duties: Creative Direction, Design, Project Management, Bidding & Procurement
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Project Details:

Placed and managed over 500 social media paid campaigns ranging from app
installs, targeted link clicks, and video view metrics. Lifetime impressions
from campaigns is near 10 million.

Annual Budget: $40,000
Annual Impressions: 10 million
Duties: Campaign Development, Placement, Creative Direction, Design
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EXPERIENTIAL DESIGN & LIVE CONTENT ENVIRONMENTS

Details:

Samples of studio designs and build outs for WESH-TV in Orlando and WWL-TV in New
Orleans. Duties range from creative design and conceptualization to installation, light-
ing design, and project oversight.
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Project Details:

- Budget: $75,000

« Timeframe: 2 months

« Duties: Project Management & Oversight; Art Direction; Communications Planning

Task:

« Renovate Gym for Children’s Worship Space

« Rebrand Children’s Ministries

- Create marketing campaign to promote launch of new family initiative and create
brand awareness

Performance Goals:

« Increase awareness of Orange Initiative

« Increase attendance of Sunday morning children’s attendance to 150+
« Stay under budget

Performance Results:

- Orange Sunday total worship attendance up 50% compared to previous average
+ 300 children attended new worship service

« Record visits to sttimothyumc.org
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Samples of live production at St. Timothy on the Northshore. Events ranged from full-orchestra, 120 voice choir, and full band. Worked with award
winning artists including Matt Maher, Shane & Shane, Shawn McDonald, Phil Wickham, David Phelps, and Larnelle Harris. Duties included six-figure
A/V installations, project management, live direction, rigging, and operation.



