
 

CASE STUDY #5: 
TRANSFORMING 
DAYDREAM BOUTIQUE'S 
VISIBILITY 

 
CLIENT OVERVIEW 

DAYDREAM BOUTIQUE is a chic and modern women’s fashion store, offering 
curated styles that empower confidence and self-expression. After moving to a new 
location, the boutique wanted to ensure existing customers knew where to find them 



while also attracting new shoppers. Their move coincided with the start of the school 
year, making it the perfect opportunity to weave together themes of renewal, 
transformation, and fresh beginnings.  
 

THE CHALLENGE 

DAYDREAM BOUTIQUE faced several marketing challenges: 

• Ensuring customers knew about their new location and how to find 
it. 

• Making the relocation feel exciting and aspirational rather than just 
logistical. 

• Attracting a wider audience by connecting with the spirit of new 
beginnings. 

• Creating a visually stunning video that reflected the boutique’s 
aesthetic and brand identity. 

THE SOLUTION 

GENTLE THUG VISUAL MEDIA developed a two-pronged approach to 
elevate DAYDREAM BOUTIQUE’s visibility: 
 

1) A 60-second promotional video for social media: 
 

• Captured the boutique’s aesthetic, atmosphere, and style, making it 
instantly engaging. 

• Included drone footage and high-energy editing to create a cinematic feel for 
the campaign. 

• Designed the video to spark curiosity and excitement, leading to higher 
engagement online. 

 
2) Integrating video marketing into the physical storefront: 

 

• The storefront TV display transformed a passive window display into 
an interactive marketing tool. 

• The screen ensured that anyone passing by—on foot or in a car—would 
see the boutique’s offerings. 

• With 24/7 exposure, the boutique’s brand presence extended beyond 
business hours. 

THE PROCESS 



• Met with the boutique’s team to understand their brand identity, target 
audience, and vision for the new location. Their primary goal was to 
create buzz around the store opening and drive more in-store visits. 

• Developed a video marketing strategy that blended storytelling with high-
quality visuals, aligning with the boutique’s stylish and modern aesthetic. 

• Crafted the theme "A Brand New School Year, A Brand New You" to 
resonate with customers seeking fresh styles and new beginnings. 

• Captured high-energy footage of the boutique’s new location, incorporating 
drone shots, product close-ups, and in-store interactions. Focused 
on dynamic visuals and seamless editing to create a polished, eye-
catching promotional video. 

• Recommended that the boutique install a large-screen TV in the front 
shop window to display the promotional video 24/7. This idea transformed 
the store window into an always-on marketing tool, ensuring visibility to foot 
and motorized traffic at all hours. 

• Launched the promotional video across social media platforms and the 
in-store display for maximum exposure. 

THE RESULT 

• Increased Foot Traffic: Passersbys, both on foot and in vehicles, now 
frequently stop to watch the video, drawing them into the store. 

• Stronger Brand Presence: The boutique’s storefront acts as a digital 
billboard, continuously reinforcing the brand’s aesthetic and promotions. 

• Expanded Social Media Reach: The promotional video gained significant 
traction on social media, resulting in increased shares, comments, 
and new customer engagement. 

• 24/7 Marketing Impact: Unlike static window displays, the storefront 
screen keeps working even when the boutique is closed, making the 
boutique top-of-mind for potential customers.  

KEY TAKEAWAYS 

• Strategic video marketing isn’t just about content—it’s about 
placement and visibility. By integrating video into the boutique’s 
physical space, its impact extended beyond the digital realm. 

• Retailers can use dynamic displays to stay top-of-mind. This case 
study highlights how businesses can leverage video beyond social 
media to create real-world customer engagement. 

• A boutique’s storefront is prime advertising real estate. With the right 
video content and strategic implementation, businesses can turn their 
locations into interactive brand experiences.  

CONCLUSION 



This project demonstrates how GENTLE THUG VISUAL MEDIA goes beyond 
video production to deliver high-impact marketing solutions. By combining 
video storytelling with innovative placement strategies, we helped DAYDREAM 
BOUTIQUE create a lasting impression on their audience.  


