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Media Lists 
definition

Compilations of data about the news 

media that cover an organization’s or 

a person’s industry or field or topics 

that concern or affect  the 

organization. Sometimes called a “press list” or 
“media contact list”



What is the Purpose?
To provide an easy way for an 

organization’s media relations specialists to 

reach those who deliver news and 

information to regular  audiences, usually 

the news media. 

The media relations specialist will 

pitch—offer or suggest—a story or  provide  

information to a journalist who is working 

on a story.



What’s Included in a 
Media List?

● Name of news outlet, media 
publication or blog site

● Website  URL
● Journalist name
● Job title
● Email address
● Phone number (optional)
● Subjects covered or “beats”
● Notes



Example



Steps to Make Media List

● Define your target audience

● Identify journalists and media outlets

● Decide on a list or format

● Begin adding contact information

● Keep media list up-to-date



How they help vs Pitfalls
Pros:

● Ensures story an organization 

wants to tell will reach proper 

audiences

● Increased visibility for 

organization

● Controlled positive publicity

Cons:

● Inaccuracy will lead to wasted 

media kits and no publicity

● Ineffective media lists will cost 

reputation and revenue



Did they work?
Ways to measure success:

● Emails and faxes are being received from media contacts

● Stories sent out properly disseminated the message

● Journalists reaching out for more information


