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Hotel Branding 
The challenge for this project was to work with an interior design student to create a brand for her 
hotel. The student wanted a “modern Southern” design and needed a logo for the hotel and the 
five shops, a brochure, a business card, a key card, and a wayfinding system.

THE PEACH PETAL

Hotel Key Card

Business Card

Logos

Brochure (ADDY’S Student Silver Award Winner)

Wayfinding System

Facade



Cross Roads Packaging
My goal was to create a brand that has a Mississippi influence that could be applied to packaging. 
I chose the name Cross Roads to reference the Faustian myth of Robert Johnson selling his soul 
to achieve success in his music career. I chose to package a wine bottle, candle, and matchbox. I 
made use of a black and white color palette to balance out the multiple modular areas that contain 
information and images, so the design does not overwhelm the viewer.

Wine Label

Candle Label

Match Box



The Cemetery of Forgotten Books Campaign
In order to create a consistent book series campaign, a system was put into place. This system 
implements an illustration, icon, and slogan that is drawn from a certain aspect of the book. For 
example, the book burning in The Shadow of the Wind inspired the burning book illustration, 
flame icon, and the slogan of “You can’t burn your past.”

Front of Book Covers 

Back of Book Covers 

Sketches

Mugs

THE CEMETERY
OF FORGOTTEN BOOKS

YOU CAN’T
ESCAPE YOUR

SELF

YOUR SELF

YOU CAN’T
AVOID YOUR

FATE
THE ANGEL’S

GAME
THE PRISONER

OF HEAVEN

Book Box Set

YOU CAN’T
BURN YOUR

PAST

Bookmarks

THE SHADOW
OF THE WIND

THE CEMETERY
OF FORGOTTEN BOOKS

From the New York Times best-selling author

CARLOS RUIZ ZAFÓN

THE SHADOW OF THE WIND

THE ANGEL’S GAME

THE PRISONER OF HEAVEN

ONE GORGEOUS

READ
-STEPHEN KING

“
“

THE ANGEL’S GAME
THE NUMBER ONE INTERNATIONAL BEST SELLER FOR 10 YEARS

CARLOS RUIZ ZAFÓN
THE AUTHOR OF THE SHADOW OF THE WIND

THE SHADOW OF

CARLOS RUIZ ZAFÓN

THE WIND

THE PRISONER 
OF HEAVEN

CARLOS RUIZ ZAFÓN
THE AUTHOR OF THE SHADOW OF THE WIND

THE NUMBER ONE INTERNATIONAL BEST SELLER FOR 10 YEARS

In-Store DisplayPoster



Right Meow Cat Cafe 
Right Meow’s branding draws inspiration from the Swiss Style and mid-century modern design and 
combines them in a way that communicates a message that is as playful and bold as the cats that 
live in the cafe. A funky color palette, organic shapes, and illustrations that use mis-registration create 
the tone that is used throughout this extensive campaign.

cat cafe

T-Shirt

Coffee Roaster Bag

Coffee Cups

Apron

2
YOUR CHOICE OF HOT OR ICED COFFEE

EXTRAS

SIZE

S�upsIce Cream Lique�s 
Butter Pecan
Caramel
Chocolate
Strawberry 
Vanilla

Bailey’s
Cointreau
Kahlua
Midori
Sambuca

Caramel
Chocolate
Hazelnut
Pumpkin
Vanilla

DRINK

Tr
ical Brew 8oz

16oz $3.00

$2.00 Spiced Roast 8oz

16oz $3.00

$2.00

Italian Roast 8oz

16oz $3.00

$2.00 Flat White 8oz

16oz $3.00

$2.00

Hub Brew 8oz

16oz $3.00

$2.00 French Roast 8oz

16oz $3.00

$2.00

1

3
YOUR CHOICE OF EXTRAS 60¢ A PIECE

16oz8oz

IS AS EASY AS 1, 2, 3!
ORDERING 

CHOOSE THE SIZE FOR HERE OR TO GO

8oz 16oz

Spices
Anise
Cardamom
Cinnamon
Ginger
Nutmeg

TREAT YOURSELF!

Coffee Menu

Stickers and Buttons

cat cafe

$20.00

Price Tag

100%
Of profits made from this item will 
go to helping support cats in need at 
Southern Pine Animal Shelter.

Coffee Mug



Designed sales papers, print media, and digital media for 
Associated Grocers and retail stores connected to the company.

2018-2021



WHERE WHEN FREE
Tuesday, 

November 13, 2018
11 a.m - 3 p.m.

Outside of 
the Warehouse!

No Charge! 
Come enjoy 

some free food!

OUR VETERANS
JOIN US IN CELEBRATING

The Johnsonville Big Taste Grill Will Be 
Serving Up Delicious, Juicy Brats To Help 

Us Celebrate Veterans Day!

POOL 
TOURNAMENT

PRIZES FREE DRINKS
Prizes will be awarded 

for 1st, 2nd, 3rd 
and 4th Place!

Each participant will 
receive two drink 

tickets and unlimited 
non-alcoholic drinks.

8 ball Singles
DOUBLE ELIMINATION

tickets and unlimited 
non-alcoholic drinks.non-alcoholic drinks.

Prizes will be awarded 

Saturday, 
October 6, 2018 

@ 11:30 A.M.

Clicks Billiards
5124 Corporate Blvd.,

Baton Rouge, LA 70808 

BRING YOUR A-GAME!

Must be 21 years of 
age to participateCatered Event! Door Prizes!

ONLY AG EMPLOYEES OR AUTHORIZED 
3RD PARTIES ELIGIBLE TO PARTICIPATE.

 Deadline to submit 
participation is no later than 

September 24, 2018

 Guests (21 years old & up) are 
included in door prizes, food, and 

unlimited non-alcoholic drinks
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**************************************************WAREHOUSE EMPLOYEES 

ONLY
**************************************************

DOOR PRIZES will be given away!

{MUST BE PRESEnt to WIn}
Thursday, May 30, 2019

{end of Selection Shift}**************************************************

FRIDAY, May 31, 2019

{end of REceiving Shift}

**
**

**************************************************

You could win ONe

 Day off with pay!

Cookout
4th of July

Crifasi-
Leblanc 
Theater

Wednesday,
July 3

11 am - 3 pm

Hamburgers, Sausage Links, 
Potato Chips, Ninja Snowballs 

(40+ Flavors) and Drinks

Logos Posters

Shirts 



Campaign

For Pickup, Please Call

999-999-9999

ONLINE SHOPPING

Flyer

Brochure

HISSHO SUSHI!
Coming to raintree market

STARTING MONDAY, 
NOVEMBER 26, 2018

MADE FRESH 
DAILY!

SUSHI CHEF 
ON SITE 7 DAYS 

A WEEK.

WHITE & BROWN 
RICE OPTIONS
available.

LARGE VARIETY 
OF ITEMS!

SUSHI PARTY 
TRAYS AVAILABLE.

LOCATED IN OUR 
DELI DEPARTMENT.

Window Sign
Check Out Screen Savers

Buttons

Extended Iron Man Table Tent Sign

Parking Sign

Bag Stuffer



Sales 
Papers

Front Page Front PageBack Page Back Page

Middle SpreadMiddle Spread



Philly Dat Up is a Louisiana Philly Cheesesteak fast food 
restaurant that needed a logo and digital menu board design. 

PHILLY DAT UP
2020-2021



Philly Dat Up 
For this freelance project, the owner wanted a logo and digital menu board created that was fun, 
inviting and exciting. In order to acheive this goal, a vibrant and food psychology oriented color 
palette of yellow, oranges, red and dark brown was chosen. Also, high contrast designs and photos 
paired with bold typography and hand drawn elements grab the viewers’ attention and direct 
them to the delicious offerings of Philly Dat Up’s philly cheesesteaks and more. 

ESTD. 2005

CHeesesteaks



JIMMY SWAGGART
MINISTRIES

2021-2022
Created and designed content; Wrote, edited, and proofread 
copy; Planned, managed, and scheduled posts for multiple 
social media accounts on Instagram, Facebook, and Twitter; 

Monitored comment sections and replied to clients.



Content Creation  |  Social Media Management  |  Print Media |  Digital Design
During my time at Jimmy Swaggart Ministries, social media was handled by the Creative Services 
department from conception to posting and beyond. We did it all: Brainstorming, researching, planning, 
writing, creating, designing, proofreading, editing and analyzing data and more. An emphasis was put on 
establishing a tone and visual style that was cohesive and recognizable across social media platforms.

Donnie Swaggart’s Promotion on Facebook and Instagram for the Resurrection Campmeeting Event Donnie Swaggart’s Posts for Facebook and Instagram



THANK YOU
FOR YOUR TIME

phone: 281-928-1346 email: ashleedigel@gmail.com




