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The Peach Petal Hotel
Logo | Branding | Wayfinding System | Print Media | Promotional Materials

The challenge for this project was to work with an interior design student to create a brand for her
hotel. The student wanted a “modern Southern” design and needed a logo for the hotel and the five
shops, a brochure, a business card, a key card, and a wayfinding system. The monochromatic, peach
colored magnolia flower designed with minimalist and geometric inspiration is used to convey a
modern Southern hotel brand the student desired.
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Cross Roads Packaging
Logo | Branding | Packaging
For this project, a logo and brand that draws inspiration from the state of Mississippi was needed so it

could be applied across multiple packaging designs. Cross Roads was chosen as a nod to the myth of
Robert Johnson selling his soul at a cross roads in Mississippi to achieve success and fame as a guitar

black and white to balance out the many modular design areas as to not overwhelm the viewer.
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The Cemetery of Forgotten Books Campaign

Logo | Branding | Book Cover | Print Media | Promotional Materials

In order to create a consistent design for this book series campaign, a system was created and
applied across all of the products. This system implements an illustration, icon, and slogan that is
relevant to a certain aspect of each book in the series. For example, the book burning in The
Shadow of the Wind inspired the burning book illustration, flame icon, and the slogan of “You can’t

burn your past.”
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Associated Grocers
Branding | Print Media | Digital Design | Newspaper Design | Marketing Materials

At Associated Grocers, | designed for the company, their member retailers, and other freelance
projects the Creative Services Department took on. Work in the department was constant and
varied from small business cards for clients to large truck wraps for Associated Grocer's semi-trailer
trucks. Delivering high quality products was the result of hard work, effective time management and
communication skills, as | collaborated with coworkers and alone on my own assigned projects.
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Dorignac’s Online Shopping Promotion Campaign
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Philly Dat Up
Logo | Branding | Digital Menu Board

For this freelance project, the owner wanted a logo and digital menu board created that was fun,
inviting and exciting. A vibrant and food psychology oriented color palette of yellow, oranges, red and
dark brown was chosen. Also, high contrast designs and photos paired with bold typography and hand
drawn elements grab the viewers' attention and direct them to the delicious offerings on the menu.
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Jimmy Swaggart Ministries
Content Creation | Social Media Management | Print Media | Digital Design

During my time at Jimmy Swaggart Ministries, social media was handled by our department from
conception to posting and beyond. We did it all: Brainstorming, researching, planning, writing, creating,
designing, proofreading, editing, analyzing data and more. As a social media manager, the goal was to
set a tone and visual style that was cohesive and recognizable across social media platforms.

@ Resurrection
APRIL 13-17

Family Worship Center
Baton Rouge, LA

REGISTER ONLINE AT
JSMCAMPMEETING.ORG

Resurrection Campmeeting Social Media Push | Donnie Swaggart’s Facebook Profile + Cover Photo

donnielswaggart -

donnielswaggart “Worship Him, worship Him, worship
Him. We're in the presence of the King of kings. He's
bigger than your problem. He's bigger than your need
He's bigger than your circumstance.”

—Comment by Evangelist Donnie Swaggart during
Resurrgction Campmeeting 2021

Join us April 13-17 for Resurrection Campmeeting.
Experience anocinted worship, praise, and powerful
preaching and teaching as you fellowship with other
believers.

For more information, visit the link in the bio, and | hope
to see you there!

rdsonsaenz Amen

" Resuvurrection
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Donnie Swaggart’s Instagram Posts
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Created and designed content; Wrote, edited, and proofread copy; ?{ )
Planned, managed, and scheduled posts for multiple social

media accounts on Instagram, Facebook, and Twitter;

Monitored comment sections and replied to followers.
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“The ideais that people et together t seek the Lord. | would

like for this thing to be aworldwide prayer meeting.”

ARMAGEDDON | i swacoarr

his book, Armageddon, is a tremendous study aid

to the material now being taught by Evangelist
Jimmy Swaggart and the panel every Wednesday night on
SBN, and it’s available for just half price —order yours today!

GH: March 31, 2022

0-288-8350 U.S. | 1-866-269-0109 CN | Or:

CATALOG PRICE: $30 | Your Price: $15 +S&H

MAKE SURE TO SAVE THE DATE FOR:
Resurrection
Campmeeting!

APRIL13-17, 2022

“l want to invite you and yours to be with us in

Baton Rouge for Resurrection Campmeeting 2022.
It's like a little bit of heaven on earth...so go ahead and
mark your calendar now, you won't want to miss it!”

For more information visit www.jsmcampmeeting.org

NEWEST MUSIC CD BY JIMMY SWAGGART!
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Join us for foad, fellowship, and o guest speaker.
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For detoils contact David or Brenda Tredway ot 225-229-63855.
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WORK FROM

MELARA
ENTERPRISES

2025-2022

Produced various print and digital materials for the company,
their brands, and their clients. The main priority was to create
print and web advertisements that would run in the print
magazines and be posted on the magazine websites among
other assorted in house projects needed by the company.



Melara Enterprises
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MOMNTHLY WEBCAST
EPIS0ODE 14

strictly

MARCH 20 | 11AM

POWERED BY BUSINESS REPORT

VANESSA
GRAHAM

Poster, Magazine Ad, Youtube
Thumbnail + Webcast

Episode 3: Vanessa Graham

Print Media | Digital Design | Magazine Ads | Web Ads | Marketing Materials

My role at Melara was to produce and recommend designs and layouts while working within tight
deadlines in a team environment. Collaboration and effective communication with the team and
other departments was crucial to project success. | continuously built up my experience in design
and information presentation and demonstrated creative, organizational, problem solving and time-
management skills while working on many projects across multiple businesses under Melara’s brand.
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Now Offering

ENERGY EFFICIENT

Tankless Water Heater

No money down & low monthly payments

YOUR PLUMBING EXPERTS
$99 DRAIN CLEARING
RESTRICTIONS APPLY, CALL FOR DETAILS.

WHOLE HOME EMERGENCY POWER
NO MONEY DOWN AND LOW MONTHLY PAYMENTS
WITH CREDIT APPROVAL, RESTRICTIONS APPLY, CALL FOR DETAILS.

Certified Technicians | 100% Comfort Guarantee
30% Energy Savings Guarantee | 100% Money Back Guarantee

(225) 219-8925
www.southernairbr.com | @

Proud to Provide Heating, Cooling, and Plumbing
to Baton Rouge & Surrounding Areas

Lirse 6297 | Plambing Licrse 5365

ROTD-

It Doesn't Have
to Be a Disaster

19

YOUR ENTIRE STAY

ITs TIME TO

f(ﬁf

F'DR GAME DAY

%WNECE%TERJ

T OB LORRE

Corporate Blvd at Jelfenon « 225.925.2344
ewnceemerncedarlodge com « GO0

T rzzafitwme

ICHIBAN

OPEN SQUARE
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Winning over today's customers requires salespeople to be BOLDER, HIGHLY
Mol Report's Selling

HIGHEST QUALITY WITH
COMPETITIVE PRICING!

The SELLING ACADEMY will help you:
(& Develop and maintain the right mindset to flourish in sales
(& Increase your closing ratio

(& Give you the tips and sKills to overcome objection

Coming in May!
Scan here to apply TODAY or emai I
o

( Build relationships that lead to m:

We can help you
make the most of it.
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THANK YOU
FOR YOUR TIME

phone: 281-928-1346 email: ashleedigel@gmail.com



