
ASHLEE DIGEL
GRAPHIC DESIGNER
phone: 281-928-1346 email: ashleedigel@gmail.com

THE UNIVERSITY OF 
SOUTHERN MISSISSIPPI

At USM, I received a Bachelor of Fine Arts in Graphic Design and 
worked at Rise Creative, a student-run design agency.

WORK FROM

2014-2017



THE PEACH PETAL Wayfi nding System

Towel

The Peach Petal Hotel
Logo  |  Branding  |  Wayfi nding System  |  Print Media  |  Promotional Materials
The challenge for this project was to work with an interior design student to create a brand for her 
hotel. The student wanted a “modern Southern” design and needed a logo for the hotel and the fi ve 
shops, a brochure, a business card, a key card, and a wayfi nding system. The monochromatic, peach 
colored magnolia fl ower designed with minimalist and geometric inspiration is used to convey a 
modern Southern hotel brand the student desired.

Key 
Card 

Door 
Hanger

Logo Pins 
+ Stickers 

Hotel Shop Logo Signs

Hotel Shop Logos

Brochure 
(ADDY’S Student Silver Award Winner)

Coffee Cups + Drink CoasterBusiness Card



THE SHADOW
OF THE WIND

YOU CAN’T
BURN YOUR

PAST
THE ANGEL’S

GAME

YOU CAN’T
ESCAPE YOUR

SELF

YOUR SELF

THE PRISONER
OF HEAVEN

YOU CAN’T
AVOID YOUR

FATECandle

Matchbox Wine Bottle

Cross Roads Packaging
Logo  |  Branding  |  Packaging
For this project, a logo and brand that draws inspiration from the state of Mississippi was needed so it 
could be applied across multiple packaging designs. Cross Roads was chosen as a nod to the myth of 
Robert Johnson selling his soul at a cross roads in Mississippi to achieve success and fame as a guitar 
player. Packaging for a wine bottle, candle, and matchbox were designed with a limited color palette of 
black and white to balance out the many modular design areas as to not overwhelm the viewer.

The Cemetery of Forgotten Books Campaign
Logo  |  Branding  |  Book Cover  |  Print Media  |  Promotional Materials
In order to create a consistent design for this book series campaign, a system was created and 
applied across all of the products. This system implements an illustration, icon, and slogan that is 
relevant to a certain aspect of each book in the series. For example, the book burning in The 
Shadow of the Wind inspired the burning book illustration, fl ame icon, and the slogan of “You can’t 
burn your past.”

Book Covers + 
Matching Mugs In-Store Book Display

Bookmarks

Illustration Sketches + PosterBook Set



POOL 
TOURNAMENT

PRIZES FREE DRINKS
Prizes will be awarded 

for 1st, 2nd, 3rd 
and 4th Place!

Each participant will 
receive two drink 

tickets and unlimited 
non-alcoholic drinks.

8 ball Singles
DOUBLE ELIMINATION

tickets and unlimited 
non-alcoholic drinks.non-alcoholic drinks.

Prizes will be awarded 

Saturday, 
October 6, 2018 

@ 11:30 A.M.

Clicks Billiards
5124 Corporate Blvd.,

Baton Rouge, LA 70808 

BRING YOUR A-GAME!

Must be 21 years of 
age to participateCatered Event! Door Prizes!

ONLY AG EMPLOYEES OR AUTHORIZED 
3RD PARTIES ELIGIBLE TO PARTICIPATE.

 Deadline to submit 
participation is no later than 

September 24, 2018

 Guests (21 years old & up) are 
included in door prizes, food, and 

unlimited non-alcoholic drinks
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**************************************************WAREHOUSE EMPLOYEES 

ONLY
**************************************************

DOOR PRIZES will be given away! 

{MUST BE PRESEnt to WIn}
Thursday, May 30, 2019

{end of Selection Shift}**************************************************

FRIDAY, May 31, 2019

{end of REceiving Shift}

**
**

**************************************************

You could win ONe

 Day off with pay!

Semi-Truck Wrap

T-Shirts

Flyer

Event Posters

Logos

Game Day Savings Promotional Sales Paper

Oak Point’s Deli & Bakery Catering Menu

2018 Capital Area Heart 
Walk T-Shirt Design 
Contest Winner

Inside Spread
Cover Spread

Associated Grocers
Branding  |  Print Media  |  Digital Design  |  Newspaper Design  |  Marketing Materials
At Associated Grocers, I designed for the company, their member retailers, and other freelance 
projects the Creative Services Department took on. Work in the department was constant and 
varied from small business cards for clients to large truck wraps for Associated Grocer’s semi-trailer 
trucks. Delivering high quality products was the result of hard work, effective time management and 
communication skills, as I collaborated with coworkers and alone on my own assigned projects.

ASSOCIATED GROCERS

Designed sales papers, print media, and digital media for 
Associated Grocers and retail stores connected to the company.

WORK FROM

2018-2021



For Pickup, Please Call

999-999-9999

ONLINE SHOPPING

Check Out Screen Savers

Window Sign

Parking Sign

Buttons

Table Tent Sign

Extended Iron Man Sign

PHILLY DAT UP

Philly Dat Up is a Louisiana Philly Cheesesteak fast food 
restaurant that needed a logo and digital menu board design. 

WORK FOR

2020-2021

Dorignac’s Online Shopping Promotion Campaign



ESTD. 200055

CHeesesteakks

Digital Menu Board

Logo In Use On Instagram

T-Shirts

Philly Dat Up
Logo  |  Branding  |  Digital Menu Board 
For this freelance project, the owner wanted a logo and digital menu board created that was fun, 
inviting and exciting. A vibrant and food psychology oriented color palette of yellow, oranges, red and 
dark brown was chosen. Also, high contrast designs and photos paired with bold typography and hand 
drawn elements grab the viewers’ attention and direct them to the delicious offerings on the menu.



JIMMY SWAGGART 
MINISTRIES

Created and designed content; Wrote, edited, and proofread copy; 
Planned, managed, and scheduled posts for multiple social 

media accounts on Instagram, Facebook, and Twitter; 
Monitored comment sections and replied to followers.

WORK FROM

2021-2022

Jimmy Swaggart Ministries
Content Creation  |  Social Media Management  |  Print Media  |  Digital Design
During my time at Jimmy Swaggart Ministries, social media was handled by our department from 
conception to posting and beyond. We did it all: Brainstorming, researching, planning, writing, creating, 
designing, proofreading, editing, analyzing data and more. As a social media manager, the goal was to 
set a tone and visual style that was cohesive and recognizable across social media platforms.

Resurrection Campmeeting Social Media Push  |  Donnie Swaggart’s Facebook Profi le + Cover Photo

Donnie Swaggart’s Instagram Posts



All of us at Family Worship Center want the brave men and women 
who enforce the laws of our cities, counties and parishes, and our states 
to know that we honor and respect them, we deeply appreciate them 
and their families, and we pray, constantly, for their protection. 
May God bless all those who protect and serve.

 “I want to invite you and yours to be with us in 
Baton Rouge for Resurrection Campmeeting 2022. 
It’s like a little bit of heaven on earth...so go ahead and 
mark your calendar now, you won't want to miss it!”

MAKE SURE TO SAVE THE DATE FOR: 

Resurrection 
Campmeeting!
APRIL 13-17, 2022

For more information visit www.jsmcampmeeting.org

Catalog price: $18 Your Price: $15 +S&H

SONGS INCLUDED ARE :
Sweet Hour Of Prayer • I’m Getting Ready To Leave This World
Something Got Hold Of Me • I Just Came To Praise The Lord
To Canaan’s Land I’m On My Way (Where The Soul Never Dies)
I Am Bound For The Promised Land • This World Is Not My Home
When We All Get To Heaven • To God Be The Glory • Some Day

to order call 1-800-288-8350 U.S.  I  1-866-269-0109 CN  I  order online: www.shopjsm.org

NEWEST MUSIC CD BY JIMMY SWAGGART!

Sweet Hour Of Prayer
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Armageddon

To order call 1-800-288-8350 U.S.  I  1-866-269-0109 CN  I  Order online: www.shopjsm.org

T his book, Armageddon, is a tremendous study aid 
to the material now being taught by Evangelist 

 Jimmy Swaggart and the panel every Wednesday night on 
SBN, and it’s available for just half price —order yours today!
Offer valid through: March 31, 2022

Written by 
jimmy SwaggarT

Catalog price: $30 Your Price: $15 +S&H

Armageddon Written by 

Catalog price: $18 Your Price: $15 +S&H

SONGS INCLUDED ARE :
Sweet Hour Of Prayer • I’m Getting Ready To Leave This WorldSweet Hour Of Prayer • I’m Getting Ready To Leave This World
Something Got Hold Of Me • I Just Came To Praise The LordSomething Got Hold Of Me • I Just Came To Praise The Lord
To Canaan’s Land I’m On My Way (Where The Soul Never Dies)To Canaan’s Land I’m On My Way (Where The Soul Never Dies)
I Am Bound For The Promised Land • This World Is Not My HomeI Am Bound For The Promised Land • This World Is Not My Home
When We All Get To Heaven • To God Be The Glory • Some DayWhen We All Get To Heaven • To God Be The Glory • Some Day

to order call 1-800-288-8350 U.S.  I  1-866-269-0109 CN  I  order online: www.shopjsm.org

Sweet Hour Of PrayerSweet Hour Of Prayer

02
-2

17

OffER vAlID ThROUGh: 04/30/22

All of us at Family Worship Center want the brave men and women All of us at Family Worship Center want the brave men and women All of us at Family Worship Center want the brave men and women 
who enforce the laws of our cities, counties and parishes, and our states who enforce the laws of our cities, counties and parishes, and our states who enforce the laws of our cities, counties and parishes, and our states 
to know that we honor and respect them, we deeply appreciate them to know that we honor and respect them, we deeply appreciate them to know that we honor and respect them, we deeply appreciate them 
and their families, and we pray, constantly, for their protection. 
May God bless all those who protect and serve.

to know that we honor and respect them, we deeply appreciate them 
and their families, and we pray, constantly, for their protection. 
May God bless all those who protect and serve.

to know that we honor and respect them, we deeply appreciate them to know that we honor and respect them, we deeply appreciate them 
and their families, and we pray, constantly, for their protection. 
May God bless all those who protect and serve.

to know that we honor and respect them, we deeply appreciate them 
and their families, and we pray, constantly, for their protection. and their families, and we pray, constantly, for their protection. and their families, and we pray, constantly, for their protection. 
May God bless all those who protect and serve.

to know that we honor and respect them, we deeply appreciate them 
and their families, and we pray, constantly, for their protection. 
May God bless all those who protect and serve.May God bless all those who protect and serve.May God bless all those who protect and serve.May God bless all those who protect and serve.VETERANS VETERANS VETERANS VETERANS VETERANS VETERANS VETERANS VETERANS May God bless all those who protect and serve.VETERANS May God bless all those who protect and serve.May God bless all those who protect and serve.VETERANS May God bless all those who protect and serve.May God bless all those who protect and serve.VETERANS May God bless all those who protect and serve.May God bless all those who protect and serve.VETERANS May God bless all those who protect and serve.May God bless all those who protect and serve.VETERANS May God bless all those who protect and serve.

OF THE OF THE OF THE OF THE OF THE OF THE OF THE OF THE OF THE OF THE OF THE OF THE OF THE OF THE OF THE OF THE 
CROSS CROSS CROSS CROSS CROSS CROSS CROSS CROSS CROSS CROSS CROSS CROSS CROSS CROSS CROSS CROSS CROSS CROSS CROSS CROSS CROSS CROSS CROSS CROSS CROSS CROSS CROSS CROSS CROSS CROSS CROSS 

OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH OUTREACH 
MEETING

aturday • March 26 • 4 PM • café du call

All veterans and veteran family members invited.
Join us for food, fellowship, and a guest speaker.

Please RSVP in the church lobby.
For details contact David or Brenda Tredway at 225-229-8355.

to know that we honor and respect them, we deeply appreciate them to know that we honor and respect them, we deeply appreciate them 
and their families, and we pray, constantly, for their protection. 
May God bless all those who protect and serve.

to know that we honor and respect them, we deeply appreciate them to know that we honor and respect them, we deeply appreciate them 
and their families, and we pray, constantly, for their protection. 
May God bless all those who protect and serve.

Saturday

All veterans and veteran family members invited.
Join us for food, fellowship, and a guest speaker.

For details contact David or Brenda Tredway at 225-229-8355. Handout Cards

Donnie Swaggart’s Instagram

MELARA 
ENTERPRISES

Produced various print and digital materials for the company, 
their brands, and their clients. The main priority was to create 

print and web advertisements that would run in the print 
magazines and be posted on the magazine websites among 

other assorted in house projects needed by the company.

WORK FROM

2023-2022

Magazine Ads

Book Cover



Winning over today’s customers requires salespeople to be BOLDER, HIGHLY 
INNOVATIVE, and MORE SKILLED than ever before. Business Report’s Selling 

Academy will sharpen your sales skillset, re-energize you and grow your confidence 
in new ways. We’ll touch on the latest selling techniques, how to reframe your 

mindset, and tap into your sales potential to make the most of your personal skillset.

This customized sales program is for sales people with 1-8 years of experience.

Scan here to apply TODAY or email 
Brooke@businessreport.com

Coming in May!
The SELLING ACADEMY will help you:

Develop and maintain the right mindset to flourish in sales

Increase your closing ratio

Give you the tips and skills to overcome objection

Build relationships that lead to more sales

Develop the art of asking effective questions to reveal 
customer needs … PLUS much more!

PARTICIPATIO
N  

IS LIM
ITED
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Reaching and  Uplifting All  PeopleReaching and Uplifting All People

OUR LIFE CHANGING COMMUNITY PROGRAMS INCLUDE:

PPositively impactingositively impacting
MORE THAN 37,000  MORE THAN 37,000  

INDIVIDUALS INDIVIDUALS ACROSS 27 PARISHES.ACROSS 27 PARISHES.

• Homeless Outreach
• Dolly Parton

Imagination Library
• Assistance for at-risk

Veterans and Seniors

• Behavioral & Mental
Health Services

• Support for Adults
with Disabilities

• HIV/AIDS Support
• Therapeutic Foster Care

• Offender Re-entry
& Transition

• Affordable and
Safe Housing

• Early Childhood Care
and Education

Issue Date: GG 2023 Ad proof #2
• Please respond by e-mail or phone with your approval or minor revisions.
• AD WILL RUN AS IS unless approval or final revisions are received within 24 hrs 
from receipt of this proof. A shorter timeframe will apply for tight deadlines.
• Additional revisions must be requested and may be subject to production fees.
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HELP US  
CHANGE A LIFE
Scan above or visit

www.voascla.org/donate

GIVING GUIDE  |  2023-2024        inRegister.com/give 79

The United States maternal mortality  
rate has been getting worse over time.

In 2020, the maternal mortality rate in the U.S. was three times 
higher when compared to most other high-income countries.

MOTHERS IN 
LOUISIANA DIE 
DURING OR AFTER 
CHILDBIRTH OUT 
OF EVERY 100,000 
MOTHERS

Issue Date: GG 2023 Ad proof #4
• Please respond by e-mail or phone with your approval or minor revisions.
• AD WILL RUN AS IS unless approval or final revisions are received within 24 hrs 
from receipt of this proof. A shorter timeframe will apply for tight deadlines.
• Additional revisions must be requested and may be subject to production fees.

Carefully check this ad for: CORRECT ADDRESS • CORRECT PHONE NUMBER • ANY TYPOS
This ad design © Melara Enterprises, LLC. 2023. All rights reserved. Phone 225-928-1700

higher when compared to most other high-income countries.

YOUR PARTNERSHIP HELPS SAVE MOMS’ LIVES 

W hen you donate to March for Moms, you invest in innovative, scalable, 
impactful solutions that allow moms and birthing people to survive and thrive in 
their families and communities. With your support, March for Moms can educate 

and advocate for mothers’ and families’ health, well-being and equal access to care.

*39 out of every 100,000 Mothers in Louisiana die during or shortly after childbirth. Citation: Alfonsi, S. (2023, August 23). In Louisiana, pregnant women struggle to get maternal health care, and the situation is getting worse. Retrieved August 28, 2023, from https://www.cbsnews.com/news/women-in-louisiana-fight-to-get-maternal-health-care-60-minutes-transcript/
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both together and separately, with friends 
and loved ones in attendance from D.C., 
Christopher’s hometown of Shreveport, 
Baton Rouge and everywhere in between.

“It was sort of a coming together of old 
and new,” Donna says. “From our family to 
the new friends that we have made over the 
last eight years, it was special to have every-
one come together.”

Having hosted older daughter Samantha’s 
wedding reception at the Governor’s 
Mansion back in 2016, Donna says she was 
uniquely prepared for a second round. She 
worked with friends and local vendors to 

bring to life Sarah Ellen’s vision, which the 
bride was working to relay all the way from 
Capitol Hill. And that included plenty of 
flowers and lots of Pelican State touches.

“I wanted to have as much Louisiana as 
possible,” Sarah Ellen says. “We had so many 
out-of-town guests, and we really wanted to 
show them the best of what Louisiana has  
to offer.”

With the wedding taking place on the 
Friday before an LSU football and Saints 
home game weekend, guests were invited 
to games both in Tiger Stadium and the 
Superdome in New Orleans. And then 

“We were mindful of it being such a historical 
and significant place,” Sarah Ellen says of 
the Governor’s Mansion, which in addition to 
hosting the reception also was the location 
for many pre-wedding events, including a tea 
party for flower girls and ring bearers.

A week before the wed-
ding, first lady Donna 

Edwards surprised 
Sarah Ellen with a 

special performance by 
the 12 children in the 
wedding party. “They 

sang ‘Lamb of God, 
You Take Away the Sins 

of the World’ for her,” 
Donna recalls. “I had 

them all practice at 
home before, and it was 

so cute to see them do 
it all together.”
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WEDDINGS
EVENTS | CATERING

5405 LA-44 • Gonzales, LA
(225) 473-3007 • cabinevents.com

53inRegister Weddings • 2023-2024

T H E  B R I D E S

gildedartichoke.com

Custom catering for your lifestyle
27 years of experience
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Tuesday - Friday 
3pm - 6pm

Live music on the patio  
Wednesdays and Fridays 

HAPPY HOURHHAPPY HOURHHAPPY HOURAHAPPY HOURAHAPPY HOURPHAPPY HOURPHAPPY HOURPHAPPY HOURPHAPPY HOURYHAPPY HOURYHAPPY HOURHHAPPY HOURHHAPPY HOUROHAPPY HOUROHAPPY HOURUHAPPY HOURUHAPPY HOURRHAPPY HOURRHAPPY HOUR

IN  
ICHIBAN  
SQUARE

NNOOWW 
OOPPEENN

225.408.5062  |  7673 Perkins Rd suite C-1  |  Baton Rouge, LA 70810
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Get Fit &  
Feel Great!

fitness  
FOR WOMEN

OVER 40
Are you a woman over 40, 

experiencing hormonal changes due to 
perimenopause or post-menopause?

Are you looking to tone up, build 
strength and achieve your fat loss goals? 
Look no further! The Age Defying Bikini 

Body Program is specifically designed 
for women like you.

This 1-1 online coaching focuses on 
lifestyle fitness for women over 40 who 

are ready to embark on a transformative 
journey towards a healthier, fitter, and 

more confident you!

Get your FREE 21 Day Glute 
Building Guide + FREE Coach’s
20 Favorite Recipes

BONUSES 
BENEFIT:

AT 57, COACH WANDA MAYEUX 

of women nationwide.

Don’t let hormonal changes 
hold you back from achieving 
your fat loss, strength and tone 
goals. Start your age-defying 
fitness journey now and reclaim 
your vitality!  myrivalfit.org     @wandamayeux_ifbbpro

18-23 Our City.indd   1818-23 Our City.indd   18 7/20/23   4:22 PM7/20/23   4:22 PM

foamla.org • 225.239.7833 • F.O.A.M. is a 501(c)(3) nonprofit organization •
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Fathers On A Mission (F.O.A.M) is a 
fatherhood support organization founded 

in 2017. We connect Fathers/Father Figures 
with resources to support their journey 

through fatherhood, host weekly fatherhood 
classes and monthly fatherhood meetings, 

create bonding opportunities for Fathers 
and children, and provide social and 

emotional learning opportunities.  F.O.A.M 
is one of the few non-profit organizations 

dedicated to empowering men to become 
better father figures within their community. 

We are committed to empowering men in a 
unique and community-driven way.

Strengthen relationships between 
Fathers/Father Figures and their child

Empowering men with fatherly  
responsibilities to lead ful�lling lives 

Breaking the cycle

CORE VALUES
Be accountable, commit to  
the process

Don’t give up, ask for help

Personal growth will  
bring discomfort

Focus on managing what  
you can control

Be open minded and willing  
to learn new methods

Don’t be scared to fall, be  
brave enough to get back up

GIVING GUIDE  |  2023-2024        inRegister.com/give 37
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WHAT’S ON
THE OUTSIDE
MATTERS

7620 Old Hammond Hwy
225.926.6892

carriagesbr.com  |  
*available styles brands may vary instore

to support organizations working 
to fight for and care for those with 
neurodegenerative diseases.

“We’re at a critical shortage for 
care and support for those that are 
inevitably going to be helpless and 
very, very much in need of external 
support at varying degrees,” James 
adds. “The website’s purpose 
is to generate that emotional 
attachment.”

As for Lambert, the project has 
given him a new perspective to 
consider as his family continues to 
care for his grandmother. The emo-
tions he’s experienced alongside 
his photo subjects have shifted his 
own view of aging and disease. 

“A lot of what I had seen up 
to that point is all of the bad 
stu�, unfortunately, with my 
grandmother. But every time we 
do one of these (shoots), my view 
changes and I learn something 
new ... this idea that that person 
is still a person,” Lambert says. 
“They’re still there, even though 
parts of their mind may not be.” 
theirlegacyremains.org

RUBY MOUNCE, 92, was described by Lambert and James as one of the most energetic subjects they’ve captured thus 
far. She posed for photos with her handmade timeout dolls for almost 90 minutes. An avid sewer, she would make these 
dolls for family members to watch over their homes. Mounce traveled throughout her life and loves to read. She retired 
from the Hammond Health Unit. She’s a mother to five children, and has 10 grandchildren and six great-grandchildren. 
She suffers from dementia and is a breast cancer survivor two times over.  

O U R  C I T Y  / /
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Now Offering

ENERGY EFFICIENT  
Tankless Water Heater

No money down & low monthly payments

YOUR PLUMBING EXPERTS
$99 DRAIN CLEARING

RESTRICTIONS APPLY, CALL FOR DETAILS.

WHOLE HOME EMERGENCY POWER
NO MONEY DOWN AND LOW MONTHLY PAYMENTS

WITH CREDIT APPROVAL, RESTRICTIONS APPLY, CALL FOR DETAILS.

License # 67907  |  Plumbing License #MP15365

Certified Technicians  |  100% Comfort Guarantee
30% Energy Savings Guarantee  |  100% Money Back Guarantee

Proud to Provide Heating, Cooling, and Plumbing  
to Baton Rouge & Surrounding Areas

(225) 219-8925 
 www.southernairbr.com   |   

[225] May 2023 | 225batonrouge.com
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RED, WHITE & NEW RED, WHITE & NEW RED, WHITE & NEW 
home

RED, WHITE & NEW 
home

RED, WHITE & NEW 
homehome

CALL FOR ALL OF YOUR 
REAL ESTATE NEEDS. 

BUYING • SELLING • PROFESSIONAL ADVICE

225.218.0888  •  DELRIOREALESTATEBR.COM

BUYING • SELLING • PROFESSIONAL ADVICEBUYING • SELLING • PROFESSIONAL ADVICE

E D I T O R ' S  N O T E  / /

RECENTLY OVER DINNER, my husband posed a question 
to the table: What’s the best meal you’ve ever had?

Our friend immediately started thumbing through her 
camera roll, looking for pictures to show us of an Italian 
restaurant she’d visited while vacationing in Utah. I, too, pic-
tured the tapas and sangrias from our honeymoon in Spain.

I think there’s a tendency to equate our best culinary 
memories with travel. Maybe being on vacation is a rare 
chance to unwind enough to truly taste our food. Or it could 
be that the excitement of venturing to a new destination 
pushes us to order dishes that’d normally be outside of our 
comfort zones. 

But as fun as it is to eat at a fancy rooftop restaurant or a 
celebrity chef-owned concept in Las Vegas or New York City, 
the place that teaches us the most about food is the one we 
call “home.”

Chefs at local restaurants shape our palates—and how 
we define great food. Our favorite grocery stores and spice 
shops teach us about seasoning. We learn the ins and outs 
of cooking with meat and seafood at our local markets. And 
we discover just how bright and flavorful local produce can 
be when we bite into a peach or a strawberry grown on a 
nearby farm. 

The best dining experiences don’t have to be novel. 
In fact, they happen every day, when we meet a friend for 
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lunch at the new place down the street or venture to Taco 
Tuesday after work. They even happen when we crack open 
a cookbook to make our families dinner. 

That’s why it’s so fascinating to browse the winners of the 
Best of 225 Awards each year. It’s a snapshot of how Baton 
Rouge defines “the best” experiences the city has to offer. 

Every January at 225batonrouge.com, we invite 225 area 
residents to write-in nominations for their favorite local peo-
ple, restaurants, shops, services and events. Those nominees 
are compiled onto the ballot, which is unveiled in the spring. 

This year, Red Stick residents cast more than 239,500 votes 
across 71 award categories. 

The awards present 225 readers a special, once-a-year 
opportunity: to decide what ends up in the magazine. It’s a 
chance for you to have your voice heard. And the results are 
always a mix of long-time Baton Rouge favorites and first-
time winners. 

We try to refresh the awards each year, adding new 
categories recommended to us by 225 readers. (Best Place to 
Buy Plants, Best Brewery and Best Car Wash are a few new 
ones for 2022.) 

We also offer free downloadable graphics on our website, 
which nominees can use to campaign. And lately, the awards 
have become more competitive than ever. Some awards are 
decided by less than 50 votes. We’ve even had some winners 
and runners up finish in exact ties. It makes the results more 
interesting—and meaningful—than ever. 

So from the whole 225 team, congratulations to all of this 
year’s winners and nominees!

And a big thanks to all the readers who participated in this 
year’s nomination and voting processes. We’ll see you again 
in January—when it’s time to decide the 2023 awards.

Until next time, 

Jennifer Tormo Alvarez
225 Editor July 2020

July 2016

July 2013

July 2012

July 2006
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At Ducote’s Restaurant & Bar Equipment, we specialize in 
supplying the foodservice industry with a broad selection of the 
top-quality equipment and supplies you need to successfully run 

your operations and e�iciently serve your customers.

HIGHEST QUALITY WITH 
COMPETITIVE PRICING!

#38003

#AM-50-BAJ

4433 Florida Blvd • 225-344-4240
ducotesrestaurantsupply.com

OPEN TO THE PUBLIC

Come See Our Showroom

Over 50 years of servicing the hospitality industry!  

SCAN TO SEE MORE
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Beard Construction Group has an unmatched skill for our pre-planning strategies 
that help our clients save time and money. Contact our Project Managers or our 
Business Development Reps for information, pricing, and scheduling needs.

Better with Beard

225-387-2339

FOR MORE INFORMATION
WWW.BEARDCONSTRUCTIONGROUP.COM

3970 ROSEDALE ROAD, PORT ALLEN, LA 70767

1-800-924-SEMS  |  semsinc.net  |  info@semsinc.net

SEMS, Inc. is a regional environmental management firm with a national reach. Our
decades of experience have positioned us to help you navigate complex projects in highly
regulated industries. Our team has the training, experience, and expertise to deliver high

quality results on a broad range of projects of various scale.

Ed Gallagher
VP. Business
Development

Lauren Clawson 
Director, Marketing

Halley Hastings 
Director, Business

Development

Meet the Business Development team: 

Industrial
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Environmental

Consulting 
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Asset Recoveryy
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Services 

EARTH'S DIRTY PROBLEMS. 
SEMS' GREEN SOLUTIONS.

Strictly Business Logo + Branding 
for Baton Rouge Business Report

Mutiple sizes of Motion Web Ads
for Webcast Event Promotion

Poster, Magazine Ad, Youtube 
Thumbnail + Webcast

InRegister Magazine Ads

225 Magazine Ads

Baton Rouge Business Report Magazine Ads

Melara Enterprises
Print Media  |  Digital Design  |  Magazine Ads  |  Web Ads  |  Marketing Materials
My role at Melara was to produce and recommend designs and layouts while working within tight 
deadlines in a team environment. Collaboration and effective communication with the  team and 
other departments was crucial to project success. I continuously built up my experience in design 
and information presentation and demonstrated creative, organizational, problem solving and time-
management skills while working on many projects across multiple businesses under Melara’s brand.

Frame 3Frame 2Frame 1

Strictly Business Logo and Branding



THANK YOU
FOR YOUR TIME

phone: 281-928-1346 email: ashleedigel@gmail.com


